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St oe 
Tre Plastic Sheet 
that has no end 
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(oa Ba Be Be Se Be 


- 
sabes 
J ONLY THE BEGINNING 


No end of uses, that is. True, it can be extruded And these products combine color, w 
to practically any length. But far more impor- lightness, hardness and stiffness with 
tant is its unlimited application tional toughness, heat-resistance, abi 
The reason for such versatility is that this rigid resistance, chemical-resistance and 
sheet is made of PLIo-TUF — a new styrene 
copolyme! heat-formable, yet heat-resistant 

As a result, construction that offers new opportunitic 


a PLio-TuF sheet can be readily post-formed or new products or product improvements. I 


mechanically fabricated into attractive, durable details, write to: Goodyear, Chemical D 
Dept. R-9415, Akron 16, Ohio. 


resistance, 


PLIO-TUF sheets constitute a new mat 


and extremely resistant to impact 


products of virtually any shape of any size. 
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Use-Proved Products~.CHEMIGUM «+ PLIOBOND - PLIOLITE - PLIO-TUF - PLIOVIC - WING-CHEMICALS—The Finest Chemicals for 





Girl in 


Middle of what ?...and who is she? 
She’s one of our trained workers 
inspecting an electron tube under 
a microscope. 

And she’s one of many Western 
Electric people squarely in the 
middle of the Bell System team 
that brings you better and better 
telephone service. 

Here’s how that team works: 


Bell Laboratories people design 
something new and better—per- 
haps a tiny tube, or it may be 
switching equipment that weighs 
tons. Western Electric engineers 
then work out practical ways for 
our people to make these things in 
whatever quantities the Bell tele- 
phone companies need, whether it 
is ten or ten thousand. And Tele 


wpoatern ElecTiC 
| westere 





the middle 


phone Company people operate the 
equipment in the pleasant, satis 
factory way you know about 

So, our girl—like the rest of 
us at Western Electric—is in th 
middle of a three-way team. Our 
aim, like the aim of all members 
of the Bell System, is to give 
you telephone service that grow 
steadily better and more valuall 


(@) A UNIT OF THE BELL SYSTEM SINCE 1882 





ZVARY-TALLY 


Multiple-Unit Reset Counter 


ff : 


DESIGNED TO COUNT 
ANYTHING COUNTABLE 


Jd 
Tally can be supplied 1m 
on up to 6 banks high, 
counting units 


this new Vary- 
any combination 
12 units wide, with the ee 
arranged compactly on stant sint ‘ 
Now check these special feat ures of 
Veeder-Root design and construction: 
g; 


@ Easily Readable from any Angle . . . Bold Figures Always Centere 
in Window ... No Glare . . . Figures not Covered by Fing: 
Operation 


@ Easily Portable, yet Ruggedly Built for Long Wear 


@ Separate Counting Units Can be Rotated like Tires on a C 
Distribute Wear Evenly 


e@ All Parts Corrosion-Resistant 

@ Working Parts of Hardened Steel 

@ Operation Not Affected by Extreme Heat or Cold 

@ Individual Tag Above Each Counter-Window — Not Strip 1 
@ Veeder-Root Quality in Every Part 


Now what’s on your mind, that Vary-Tally can help you count? 
for news sheet and prices, 


) VEEDER-ROOT INC. 


HARTFORD 2, CONNECTICUT 
Chicago 6, ill. + New York 19, N. Y. « Greenville, S.C. © Montreal 2, Canada + Dundee, Scotland @ Offices and Agents in Principal! 
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LANSING, MICHIGAN 
DROP FORGING CAPITAL OF THE WORLD 







ANSING, capital city of Michigan, is famous for these companies total in excess of $15,520,000. 
many things, particularly in the automotive . 
field, but it is unique among the industrial cities All these great forging companies are using 


of the United States in the concentration of drop Chambersburg Ceco-Drops. The first was installed 






in Shop No. | in 1947, the year the Ceco-Drop 


was introduced. In 1948, Shop No. 4 in- 


forging activity in its many factories. Indeed, 






Lansing may well lay claim to the title of ‘Drop 






stalled two Ceco-Drops and Shop No. 3 in- 


stalled one. In 1950 Shop No. 2 installed 


Forging Capital of the World”’, for its annual 






production of forgings, according to re- 






two, and Shop No. 4 repeated with one. 


cently published figures, was 208,000 tons, 





In 1951 Shop No. 2 repeated with two 





or more than 11% of all the forgings 





and Shop No. 4 again repeated with two. 
Also in 1951 Shop No. 3 repeated with 


produced annually in the United States, 
which was 1,885,662 tons. 







two and Shop No. 6 installed eight. In 





Located in Lansing are six great forging 1952 this shop repeated with three and 






plants, covering 14 acres of land, with a Shop No. 3 repeated with one. That 






working area of over 985,579 square feet same year Shop No. 5 installed three. 


In 1953 Shop No. 2 repeated with 






and representing an investment in ex- 


cess of $26,000,000. Annual payrolls of 










one and Shop No. 4 with two more. 










Write for details 
CHAMBERSBURG ENGINEERING COMPANY 





THE Firsry 
CECO-pRop 
IN LANSING 
WAS In. 
STALLED HERE, 
THIS COMPANY 
® SPECIALIZES jn 
AUTOMOTIy 
Peart ce: CECO-DROP Is th 
AUTOMOBILE CONNECTING 
RODS—A TOUGH Jos, 
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FORGE SHOP No. a 

7 cece o- 

props SINCE 
1948. FORGE 
AUTOMOTIVE 
STEER ING 
GEARS, UN!- 
VERSAL JOINTS, 
ETC. HIGHLY 
SATISFIED WITH 


PERFORMANCE OF THEIR SEVEN 


CECO-DROPS. 








CHAMBERSBURG 








FORGE SHOP No. 2 


5 CECO- 
DROPS SINCE 
1950. THIS 





COMPANY AL- 

$O WORKS 

LARGELY ON 

AUTOMOTIVE 

FORGINGS. 

CLAIM GREAT- 
ER PRODUCTION THAN ON BOARD 
DROPS. THEIR HAMMERMEN 
PREFER CECO-DROPS. 











FORGE SHOP No. 5 


3 CECO- 

DROPS SINCE 

1952. THIS 

COMPANY |S 

WORKING ON 

SMALLER TYPE 

OF FORGINGS, 

LARGELY AU- 

TOMOTIVE. 

CECO-DROPS ARE A PART OF 
THEIR EXPANSION PROGRAM. 
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FORGE SHOP No- © 
a cec _~* 
pRoPs SINCE 
1948. THEY 
WORK LARGELY 
ON AUTOMO 
tive AND 
COMMERCIAL 
FORGINGS: 
CECO-DROPS 
ne A GOOD 108, AG 


HAVE DO GEMENT. 


CORDING TO MANA 


FORGE SHOP No, 6 


11 CEco. 

DROPS SINCE 
1 1951. ONE of 
THE LARGEST 
FORGE sHops 
IN THE WORLD. 
THE CEco. 
ING ON AERO. 
AUTOMOTIVE 





DROPS ARE WORK 
NAUTICAL AND 
FORGINGS, 


PENNSYLVANIA 
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Better Valves... the key to Better Business 


@ In today’s competitive markets, buyers not only respond to better values —they dema 
them. Better values are the end result of these factors: better design . . . better materials 
better components that contribute to the longer life and greater efficiency of the compl 


product ... and the use of better equipment that saves production time and improves qualit 


ACCO 
OFFERS BETTER G 
VALUES IN 
WRIGHT HOISTS 


Wright Hoists (1954 Models) 
Smash Maintenance Costs! 


@ Here's why you can be certain of maximum 
service, minimum down time and lowest main- 
tenance charges when you operate these 1954 
Modei, wricut Frame | Speedway Hoists. 


Adjustment for brake lining wear is literally ‘‘as 
simple as ABc.”’ Instead of the usual difficult job 
of coordinating the adjustment of three brake 
elements (cam, brake springs and solenoid), re- 
setting the cam is the only adjustment to be made 
on these 1954 wricut Speedways. Brake springs 
and solenoid are factory set... NEVER need ad- 
justment. And the cam settings are by set screw, 
to pre-determined and numbered (1, 2, 3) posi- 
tions. It’s well nigh fool-proof. 


a 


= 


Long life is a built-in characteristic of every com- 
ponent of these hoists. However, when service 
is necessary the job can be done, in place, in a 
matter of minutes. Each of the five essential 
hoist components (controller, solenoid, limit 
switch, transformer, brake) is completely acces- 
sible after simple screw-driver removal of the 
end housing or side cover. 

Purchase Price + Maintenance Cost = Total Cost. 
The low total or final cost of 1954 Model wricut 
Speedway Hoists is another example of the Bet- 
ter Values offered by AMERICAN CHAIN & CABLE 
and its many Divisions. 
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TRU-LAY PUSH-PULLS 

Simplify design—improve operation 
PUSH-PULLS snake around obstructions 
to eliminate links and levers in transmis- 
sion of reciprocal motion. PUSH-PULLS 
are “solid as a rod yet flexible as a wire 
rope.”’ Conduit and working member are 
lubricated and sealed for life. Want a 
PUSH-PULL Data File? 


HAZARD WIRE ROPE 
For every conceivable use 


Boring two miles into the earth for oil 
... HAZARD wire rope is there helping. 
Dragging logs from the woods... HAZARD 
is there, too. And in industry, mining, 
road and dam building, cargo handling, 
fishing ... there is a HAZARD wire rope 
for the job. Literature is yours on request. 
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ACCO SLING CHAINS 
"Registered" for safety 
acco slings are “‘Registered”’ for greatest 
safety for men, products and machines. 
Designs are field tested. Each completed 
sling is proof-tested to twice rated load 
limit. Identification ring and signed Reg- 
istry Certificate accompany acco “‘Reg- 
istered”’ slings. May we tell you more? 


.¥ 
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PAGE STAINLESS STRAND 

Available again to you 
The standard of excellence in corrosion- 
resistant strand, PAGE stainless strand 
can now be obtained in a range of sizes. 
Its elastic limit and strength-to-weight 
ratio make it economical for ground, guy, 
catenary, and messenger applications. 
Would you like prices? 





ACCO CASTINGS 
Y4-ounce to 6,500 pounds 


Some so small you can scoop then 
hand. Some so large they can be lifted 
only by slings of steel. Eight basi: ' 
terials with carefully controlled properties 
for a wide variety of uses in every field 
of industry and manufacturing. We'd 
like to quote on your specifications 


R-PacC VALVES 

The complete, quality line 
Do you need bronze, iron, steel, or bar 
stock valves? Do your temperatures and 
pressures run high or low? Do you use 
a variety of types—or a range of sizes? 
Are you interested in stronger, corrosion 
resistant, longer-lived coRADUR stems? 
Then see R-P«C. Ask for catalog 


These and Other ACCO Products 


Offer Better Values 


® ACCO products are designed and manufactured to be 

“intentionally better.’’ They are used directly, or as 
component parts in a wide variety of products and 
machines. They help do many jobs better. ¢ 16 Divisions 
of the American Chain & Cable Company manufacture 
more than 100 essential products. ACCO’s most widely 
used products are: 

ACCO-Registered Wire Rope and Chain Slings - R-Pac Valves 
WRIGHT and FORD Electric and Hand Hoists « WEED Tire Chains 
AMERICAN Welded and Weldiess Chain - PAGE Chain Link Fence 

HAZARD Lay-Set Preformed Wire Rope - ACCO Steel Castings 

PAGE Wire and Welding Rods - TRU-STOP Brakes 

“TRU-LAY Cable and TRU-LOC Swaged Terminals for Aircraft 


TRU-LAY Preformed Wire Rope * TRU-LAY Push-Pull Controls 
CAMPBELL Abrasive Cutting Machines - HELICOID Pressure Gages 
PENNSYLVANIA Lawn Mowers - MARYLAND Bolts and Nuts 
MANLEY Automotive Equipment - "ROCKWELL" Hardness Testers 
OWEN Mattress and Furniture Springs 
* 

Information on any ACCO product g'adly sent on request. 
Address your inquiry to Market Development Department, 
American Chain & Cuble Company, Inc., 

929 Connecticut Avenue, Bridgeport, Connecticut 


CO 4merican Chain & Cable 


SALES OFFICES IN: Atlanta, Bridgeport, Conn., Boston, Chicago, 

Denver, Detroit, Exeter, Pa., Houston, Los Angeles, Monessen, Pa., 

New York, Philadelphia, Pittsburgh, Portland, Ore., Reading, Pa., 
San Francisco, Wichita, Kans., Wilkes-Barre, Pa., York, Pa. 





READERS REPORT 
ELECTRICAL od Science and The Spirit 


Dear Su 

I was interested in 
Yale Tightens the R 
Arts {BW—May15'54 

I'he article sum-up 
doing better shall 
well. 

But what is “bette: 
man comes to colleg 
God, he smashes head 
tion. From then on, 
he keeps his faith (even 
disbelieve in all mirac 
of science.) He ma 
tomes about preparatio: 
dividuals for life and 
certam topics conspi 
absence: ethics, esthet 
ligion, faith, characte: 
ples, etc. How then ca 
whole man, or even a 
vidual, unless he has 1 
in the formation of phi 

some idea of the pu 
and meaning in histor 
portant part of man ts 
one area wherein, as 
Nouy pointed out in H 
man may yet advance, tl 

-the spiritual. But ever 
come disloyal to nature 
loyal to the spiritual in W hat 
liberal arts man dares, th 
aspirations, ideals, and 
You profit through extra savings when you spec- = h as mother 8 e—it I 
. + . ~ momo Sapiens CCOMNNK 
ify Belden Electrical Cords. from fr. point of a 
: ; " . there a place for ethi 

Trained operators and special equipment build |} 2 eo ao 
Belden complete cords to the exact specifications | leaor Vict 
NEW ENGLAND COLLEG! 

HENNIKER, N. H 


ot 


of your product, 


Ready to attach—they eliminate time-consum- 
ing assembly operations, minimize production-line 


rejects, and keep your product in service longer. Dear Sir 
C'hank vou for the 


report on E-xpressways 


Save Time, Save Money Tee P hint 
: p1s6| think it 


A New Pike: A New Word 


Speci , the pros and cons of 
pecify Belden well I would lik 
Belden Manufacturing Co. lor ag ; oe In 
,olorado onmne 
4689-A W. Van Buren St., Chicago 44, IIl. . shire—are toll roads put 
r diction of state highwa: 
The toll authority 
vested in the Comn 
MANUFACTURERS WHOSE PRODUCTS SERVE BEST... : ways and our statut 
y Phe Department of H 


authorized and empow 


. . & " 
SI maintain, repair and 
rp) projects and to issue b 
Work will begin 


WIREMAKER FOR INDUSTRY tucky Turnpike in Ten 
expected to be compl 
1956. The pike will ext 
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Rear view of Century's Model C Pro- 
jector Mechanism and Model R6 Sound 
Reproducer shows location of 14 New 
Departure ball bearings. Century is said 
to be the first projector manufacturer to 
use ball bearings with such success, 


4 , BALL 


?> 
4 vt 
‘NG aos &! 


.. -ON NEW DEPARTURES | 


Fifteen years of operation—without service of any kind! That’s 


the record New Departures have achieved in Century projectors. 
Used throughout the world—under all conditions—Century LL 
equipment must have long-life, service-free bearings. 


Working with Century Projector Corporation, New York, 
BALL BEARINGS 


New Departure engineers recommended Lubricated-for-Life 
ball bearings. These bearings seal lubricant in, dirt out... 
preserve alignment of moving parts. 


- pnakericut 
New Departure ball bearings can improve your product. Talk sy. Oba 
with New Departure . . . soon. 


NEW DEPARTURE SALES ENGINEERING OFFICES—AT YOUR SERVICE 

BRISTOL 269 North Main St. 2-6371 DETROIT 7-122 General Motors Bidg. Trinity 2-4700 KANSAS CITY 1021 E. Linwood Bivd. Valentine 
BOSTON 517-A Pork Squore Bidg. Hancock 6-9867 CINCINNATI 2107 Corew Tower Mal “4 MAWAUKEE 647 W. Virginia St. Broadway é 
KANNAPOLIS, N. C. P.O.Box 1086 2-318! po reer : ana ar teen me bo ae ST.LOUIS 3001 Washington Blvd. Franklin 6533 
NEW YORK 1775 Broadway Circle 6-1540 PUB Cathedral Menions MoyRecer 1.0100 LOSANGELES 5035 Gifford Ave, Logan 8-230! 
PHILADELPHIA 850 £. Luzerne St. Garfield 3-4136 CHICAGO 332 So. Mich. Ave. Webosh 2-5875 BERKELEY 1716 Fourth St Landscape 6-87 
SYRACUSE 2360 James St. 73-5195 DAVENPORT 2212 E. 12th St. Davenport 7-7522 SEATTLE 5000 First Ave., S. Lander 5920 J 
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LET’S TALK 


cost cutting 


Here’s the cream of experience 
from your own field 


Cost cutting and improved 
efficiency have top priority these 
days. Especially in materials 
handling. Here, for your own use, 
is the cream of experience from 
leaders in your own fieid . in 
Rapistan Field Reports 

Each is a fast-reading documented 
case history problem, 
solution, and result . . . with 
photographs, diagrams and 
specifications, Each report gives 
you a wealth of new ideas and latest 
methods, including ways to 
improve the use and efficiency 

af your present equipment. Three 
out of fom men who receive 
these reports keep them 

for reference 

Any or all of these Rapistan Field 
Reports are yours for the asking, 
without charge or obligation. 

Just check and mail the coupon. 
You will get your report promptly. 
if you would like to have a 
specific problem analyzed and 

get dependable recommendations, 
a Rapistan engineer will 

gladly consult with you .. 

at no obligation. 


The RAPIDS-STANDARD CO., Inc. 
79 Rapistan Bidg., Grand Rapids 2, Mich. 


[mare eee 


Yours, free! 


Just check below, to receive the 
explicitly detailed Field Reports you 
need. Each is a documented case 
history, selected among leaders in 
every field including yours 
Free 16 page catalog included 


) Aircraft Parts 
Aute Supplies 
Beveroges 
Building Supplies 
Cenneries 
Chemicals 
Cosmetics 
Deity Products 

) Febriceted Metols 
Fleer Coverings 
Feed Products 
Freight Terminals 
Fruits, Vegetables 
Furniture 
Grain and Feeds 
Grain Milling 
Grocery Store 


() Meuseheld Applionces 
Leundry Services 


L) Leather Products 
C) Machine Ports 
| Magazines, Newspepers 
Meat Packing 
| Metal Stemping 
) Paint Products 
() Peper ond Publishing 
_ Pharmaceuticals 
) Power Teols 
Suger Refining 
) Tebecce Products 
Warehousing 
— Waste Materials 
Weed Products 


| 
| 
| 
| 
i 
| 
! 
I 
| () Heating Equipment 
| 
| 
! 
! 
i 
! 
! 
! 


Nome___. 
Store Name 


| ES 





i Sena ————— 


| ELLER: 


Kipidlae. 


BETTER CONVEYING EQUIPMENT 


ty 1 power bell 
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Louisville to Elizabetht« 
a 4-lane modern facilit, 
grade separation constru 
mum of 300 feet of rig 
expected to provide 1 
tion on US 31W and | 
roadside development 
“jungle” 
fatality rate is 15.4 

We are not too im 
complaints of roadside 
the possible effects of 
struction 

The experiences of O 
fornia and Pennsylvania 
lieve that onlv a few 
suffer while the pike wi 
belt of prosperity acros 
philosophy is that ther 
need for roadside busi 
highways are not const 
sole benefit, and when 


proportion 


hampers the use of the hi 
no choice but to establish 
new locations. We exp¢ 
the construction of limit 
not necessarily toll roa 
erated rate as the needs 


OFFICE OF PUBLIC RELA! 
COMMONWEALTH OF KE) 
DEPARTMENT OF HIGHW 
PRANKPFPORT, KY 


Dear Sir 
Re he 

pressways 

As a suggestion, why 
word “Tollpikes’? I w 
you to develop the idea 
states have turnpikes and 
and most of them are tol 
the term “tollpike” wl 
erly designate those which 

OLIVE! 

ROSTER, SINGER & CO 
NEW YORK, N. 


Free Speech and Benefits 


Dear Sir: 

Re the article, Doul 
to Court [BV Mays 
ing to the Nash-Finch 
employer free speech ane 
nght to withdraw volunt 
ployee benefits, you 
summarized the facts pert 
iwo big issues, except 
one important point 

On the issue of the en 
to voluntarily withdraw 
henefits that the einploye 
after the union won the 
seem to a the lat 
than the real controlling 
that the labor 
union did not require th 
continue these “‘fring« 
that reason, the Federal |! 
Court of Appeals state 


I 


contract 


BUSINESS WEEK « 





How a Polaroid 60-second camera 


did a hurry-up job of fact-finding 


A representative of FIRST NATIONAL STORES flew to 
a distant city to look over a possible new store location. 
Later that same day he was back at a meeting in his 
office, discussing actual photos of what he saw. Here’s 
how a Polaroid Camera made this possible: 

The representative hovered over the site in a heli- 
copter . . . took pictures to show population concentra- 
tion, traffic flow and accessibility to the proposed store. 
Because he used a Polaroid one-minute Camera, he was 
able to check his pictures one by one . while he was 
still aloft. If a shot didn’t show just what he wanted, he 
could take it again, before it was too late. Back at the 


SPEEDLINER 
Thrifty, easy to se 
indoors or out, 
fain of shine. .; 


PATHFINDER 
1/4.5 lens shutter 
speeds to 1/400 sec 
coupled rangefinder 
aristocrat of 4 7 $89.75 
60-second cameras... 5 
$249.50 


Polaroid 


tyntd Cameras 


home office, his photos helped wrap up all the facts 
necessary for a fast, sound decision. 

Getting facts to the home office fast is only one of 
many ways 60-second photos can help you on the job 
Attach them to reports to save time and lengthy di 
scriptions. Use them in job instruction... as proo! 
damage claims. . . to help you show work progre 
to illustrate products for sale. A Polaroid Camera « 
do a better job of filling these needs because you have 
your pictures in just 60 seconds and because the camera 
is a cinch to use, inexpensive to buy and operate 


COPIES AND ENLARGEMENTS ARE EASY TO GET 
need for negatives. Polaroid’s exclusive process mak: 
directly from prints quickly, inexpensively. 


NEW PLASTIC FINISH GIVES PRINTS LASTING BEAUTY! 
Every roll of film is guaranteed ; if you're diasatisfied with r 
sults from any roll you get a new roll free. 


POLAROID CORP. 


FREE BOOK: Please send 
60-second Cameras work for you.” 


Dept. B-W 1, Cambridge 39, Mass 


“How to make Polar 


Fully illustr 


Nome 





Firm Name 





Your Title 
Street Address _ 
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When placing electric and phone 
outlets, you'll avoid the costly mess 
shown above if you make sure the 
building has Q-Floors! 


As seen above, when G-Floor is 
underneath, outlet changes are clean 
and quick and available every six 
inches. An electrician simply drills 
a hole and fishes the wires through 
the cell beiow. 


Q-Floor is the lightweight, strong, 
steel, cellular sub-floor with con- 
crete on top for leveling and fire- 
proofing purposes. It is used in the 
finest modern buildings to save time 
and money and prevent obsolescence 
in the years to come due to lack of 
electrical availability. Always be 
sure the office space you rent has 
Q-Floors. Write for literature. 


Save time and money with 


a product of 


H. H. Robertson Company 


2437 Farmers Bank Building 
Pittsburgh 22, Pennsylvania 
Offices in Principal Cities 





could not rewrite the contract and that 
the employer was justified in unilater- 
ally discontinuing these fringe benefits. 
In making that holding, the Court 
said 

It seems to us that what the Board 
has done, under the guise of remedy- 
ing unfair labor practices, 1s to attempt 
to bestow upon the respondent's union 
employees the benefits which it believes 
the Union should have obtained but 
failed to obtain for them as a result of 
its collective bargaining with the tre- 
spondent (employer) on their behalf.” 

Max J. MILuerR 

\TTORNEY AT LAW 
NEW YORK, N. Y. 


Come to Cape Cod 


Dear Str: 

As you, perhaps, know, Southeastern 
Massachusetts, Cape Cod and the is 
lends of Martha’s Vineyard and Nan- 
tucket are the favorite summer resorts 
of many persons in the Greater New 
York area. Because of this fact and be- 
cause many of our summer visitors are 
the same men who read BUSINESS 
week, I refer to your special re- 
port, Calling the Signals on Transporta- 
tion [BW-—Mar.20'54,p102| 

Che statement is made that 
frais to summer resort arcas, once 
loaded with vacationers, are virtually 
extinct, replaced by autos. For an ex- 
ample, the report cites the difficulty of 
taking a train from Boston to Newport 
or Cape Cod. This fails to take into 
account the truly excellent service 
offered from Boston to Cape Cod by 
the New York, New Haven and Hart- 
ford Railroad. In the past few years, 
extra trains have been added both 
summer and winter; all winter service 
is handled with Budd rail diesel cars. 
In addition the New Haven has 
shown commendable enterprise in run- 
ping special Cape-Boston trains to Bos- 
ton theatrical and other attractions. In 
summer, New York (Grand Central 
Ferminal) trains run directly to the 
Cape, and additional trains are put on 
for the Boston-Cape run. Many of 
these trains, summer and winter, make 
convenient connections with steamers 
to Nantucket and Martha's Vineyard. ... 

Northeast Airlines offers excellent 
service from New York direct to 
Martha’s Vineyard, Nantucket and the 
Cape as well as New Bedford. Extra 
planes are added in the summer. Two 
bus lines also serve the Cape, one from 
Providence and one from Boston. 

Such accessibility is one of the 
reasons this area has grown steadily 
more popular as a vacation area 

Joun H. AcKERMAN 
SUNDAY EDITOR 
THE STANDARD-TIMES 
NEW BEDFORD, MASS 


See Here, Business Week 


Dear Su 
Re your article co 
ment rates in the arm 
Apr.24 54,p114}. 
pas scales for Corpora 
sergeants Ist class 
class too high 
a month, not a 
earns $122.30, and : 
Enlisted men (be 
officer) are entitled t 
vcars not 30 vear 
The same applies to bot 
and Organized Reser 
However, in the case of 
voluntary retirement 
granted unless the off 
of service or has attain 
the minimum of which 
( 
NINTH INFANTRY DIVISI 
Pp. E. BOARD 
U. S. ARMY HOSPITAI 
FORT DIX, N. J 


Facts About Figures 


Dear Sir 
Your article on Texas Instru 
ments was a fine | tation 
our growth and devek from 
privately-held to a publi 
pany 
Re the statem< 
net income betore tax« 
lion In fact, this i 
after taxes Our cons 
before taxes was $3,219 
for taxes was $1,949 cluding 
$440,000 Federal excess profits tax 
Bryan F, SMITH 
SECRETARY-TREASURER 
TEXAS INSTRUMENTS, IN 
DALLAS, TEX 
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F-84 Is No F-86 


Dear Sir 

I wish to call your att 
page 54 of the Mar. 13 
NESS WEEK You sta 
public Aviation and Shi 
dustry Co. are talking abe 
turing F-86s Republi 
currently building the 
I'hunderstreak, and has 
F-86 which is a model ! 
manufacturer 

HuBLeY 

SPARES DEP’ 
REPUBLIC AVIATION 
FARMINGDALE, N 





Letters should be 
to Readers Report 
BUSINESS WEEK, 330 W 
Street, New York 36, N 
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you as a steel buyer is that Inland knows how 

















to blend these ingredients to satisfy the individual 


requirements of midwestern manufacturers. 
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INLAND STEEL COMPANY INLAND 38 S. Dearborn Street « Chica 


Sales Offices: Chicago « Milwaukee « St. Paul « Davenport ¢ St, Louis 





Kansas City * Indianapolis « Detroit 






Principal Products: Sheets ¢ Strip ¢ Plates ¢ Structural Shapes ¢ Bars ¢ Tin Mill Products ¢ Raiis and Track Accessories + (¢ 


What is there about Wausau, Wisconsin, that makes it the ideal home 





for one of the world’s most important insurance companies? 


Employers Mutuals invited a famous American artist 


to visit its hometown and find out. 


Wausau St 


“A secret stream 5% pound trout.” 
Mr. Stahl with Wausau's Ed MeEachron Fy BEN STAWL, Noted artist: faculty member, Famous Artists Schools, Vt 


D”™ OVERING a new town is like painting 
a picture. You start with a sketch. I 
knew only that Wausau was deer and fish- 
ing country, a humming business com- 
munity, and a famous ski resort. 


But the picture starts coming to life 
when you fill in your sketch with color... 
with people. This began to happen when 
I met Mrs. Joseph Coates. 


This remarkable 84 year old woman 
greeted me as if we'd been friends for 
years. We chatted of Wausau’s lumber 
days and the Scots and Germans who 
settled there in the early 1800's. It was 
“Bull River Falls’’ then 


“Our people work hard,’’ Mrs. Coates 
said, “but they know how to enjoy life. 
We have a symphony orchestra of 50 
members. And our Wisconsin Vailey Art 
Association. Both are supported by our 
citizens---many from our larger companies, 
including Employers Mutuals.”’ 





Enjoy life? Take Ed McEachron. He's 
president of Wausau’s Marathon Bait 
Company, one of the country’s largest 
makers of fishing lures. Ed personally tests 
every new lure and fly himself (listen to 
this, fishermen!) in a “secret”’ stream not 
far from Wausau where the trout average 
5% pounds. He wouldn't say exactly where 
it was. 


| ended with a good picture of why this 
very “real’’ city is an ideal home for Em- 
ployers Mutuals. Much of Wausau’s ways 
must rub off on the company. Much of the ee 
company's ways must rub off on Wausau. - 
And both ways, it's good Mr. Stahl talks art with Wausau’'s Jeanette Coates . . . inspects one of her p 
discusses his own illustrations for a new edition of a famous Bible 


“ “ “ 


Employers Mutuals of Wausau are all lines of casualty and fire insurance, should talk to an Empl 
“good people to do business with" and are one of the world’s largest writers man. He can show vou that 
of workmen's compensation. We have any other kind of insurance 
There's a Wausau personality that you don’t a high reputation in this field workmen’s compensation p 
have to go to Wausau to find. It’s a way of If you think workmen’s compensation  trollable. The better the « 
doing business, You'll find it in all our 89 insurance is just “a convenient way to more controllable. PI 
offices throughout the country. We handle _ pay the inevitable cost of accidents,” you or write Wausau, Wisconsit 


1wne Ou! 


Employers Mutuals of Wausau 











A “Sunday suit” 
for every day 














Remember Grandpa and his “Sunday suit?’’ Worn only on 
occasions, it never looked as neat, fresh and crisp as your ever 
clothes. You can thank the textile industry for giving you “Su 
suits” to wear all week long. 


You can also thank the textile industry for developing man 
miracle fibers ... rayon, nylon, Dacron, Acrilan and others 
textile chemicals help make these new fibers ‘“‘behave’”’ during k: 
spinning and weaving operations. 


The clothes you wear, the food you eat, and dozens of the thi 
buy for your home or business probably have a touch of Atlas in t 
We’re moving ahead fast at Atlas. We may be serving you toda 

we probably will be soon . . . with sorbitol, emulsifiers, deterge: 
polyester resins, paints and explosives. Atlas Powder Company 
mington 99, Delaware. 


POWDER COMPANY 
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IRON WORKS, INC. 
P. 0. Box 1212 - Houston, Texas 


Export Office: 7912 Empire State Bldg.. New York City 


HIGH TEMPERATURES 
GOT YOU IN A SWEAT? 


If your business is chemicals, petroleum, atomic energy, 
or any of the process industries where high temperatures 
are a factor, here’s news for you: Cameron Non-Lubri- 
cated Lift-Plug Valves have operated with complete 
satisfaction at temperetures up to 1600° F. 


If high temperatures are not your worry, how about high 
pressures — corrosive fluids—hard to hold gos 
vacuum? Standard and special models of these remark 
able Cameron valves are doing equally outstanding jobs 
in these services, and many others. 


Let us tell you more about. this valve that employs the 
best features of both gate valves and plug vaives with- 
out retaining the disadvantages of either type. Write 
for Catalog 6-54. 
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Thinking about raising money? If so, don’t dally too long. 

Interest rates may be about as favorable as they’re going to get—bar- 
ring government action designed either (1) to keep the cost of federal financ- 
ing low or (2) to encourage business improvement. 


Left to itself, the money market would shortly begin to stiffen. 


Need for bank loans will begin to rise seasonally within a month. 
This, by itself, might bring some firming in interest rates. 


And the rise this year might readily outrun normal expectations. 


The modest business revival of recent weeks, if it continues, could add 
to needs. Moreover, if there should be added military orders, buying for 
civilian inventory will be encouraged (on top of the arms business). 


Credit is, if anything, still in oversupply. Banks have $1-billion less on 
loan than a year ago. And to make things even more comfortable, the 
Federal Reserve Banks have been buying government securities. 


But there is some congestion, at least temporarily. 


Already some new issues of corporate bonds are being held off the 
market. That results from “indigestion”—a polite way of saying that some 
recent offerings haven’t sold so well as underwriters had hoped. 


There’s competition for money, too. State and local borrowings are 
running extremely high (and offering tax-free return of nearly 214%). 


Institutions buying corporate bonds are very choosey. They won’t take 
anything yielding less than 3%, but they come to the party the moment good 
bonds return just a shade more than that (page 56). 


Uncle Sam remains a big factor in the moncy market—despite the cut 
in federal spending of about 10% from last year’s high levels. 


The Treasury in April drew down about $1-billion of the funds it keeps 
on deposit with banks. Most of this billion then was passed along to corpora- 
tions and individuals as the government paid its bills, contributing to the 
month’s growth of $1.9-billion in private deposits. 


Consumers have relented a little on their penny pinching. 


They bought on the cuff more liberally in April. But almost all the 
month’s $179-million rise in consumer credit was on charge accounts. 


The rise in time credit was only $9-million contrasted with $376-million 
last year. (For the first four months of 1954, installment credit was down 
nearly $900-million; the year before, it soared $1-billion.) 


Personal loans—which more often than not represent consolidation of 
existing debts—rose $43-million in April. On the other hand, the types 
of installment borrowing that usually float the purchases of autos and other 
big-ticket items actually declined for the fourth straight month. 


Lenders (perhaps more than buyers) have had a hand in holding down 
volume of installment credit so far this year. 
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The Federal Reserve Bank of Minneapolis points out that slower collec- 
tions have impelled lenders “to become more discriminating.” 






_ > 





Factories have been getting a good bit more business—whether con- 
sumer buying gets the credit or not. 

New orders hit their low point (seasonally adjusted) in January below 
$21-billion. February showed a moderate gain. Then, to make it look more 
like a trend, March and April weighed in at $23-billion. 


Even this level, though, is $2-billion a month under a year ago. 











Manufacturers have reduced operations a bit. Yet they didn’t cut so 
fast as new orders fell—nor have they cut so far. 


The value of shipments, as estimated by the Dept. of Commerce, is 
running $1-billion a month in excess of incoming business. 
Unfilled orders, as « result, have been whacked down from a bit over 


$56-billion as the year started to below $52-billion now. (Since late 1952, 
backlogs have dropped $25-billion, including military cancellations.) 










Makers of softgoods, to the surprise of no one in particular, have been 
able to maintain their volume just about in line with a year ago. 


Moreover, shipments valued at $50-billion for the first four months of 
this year just matched new orders. (Factories turning out softgoods always 
are close to the order book; thus the fact that their backlogs haven’t declined 
at all means relatively little.) 

Producers of durable goods cut shipments to $46-billion for the four 
months, down $6-billion from a year ago. And still they ate into backlogs 
by $4-billion in the period. 














Indications are that the durable goods factories scored some improve- 
ment in May. (The Federal Reserve Board’s indexes of durables for con- 
sumers, at least, showed production rising a little even in April, and this 
output rise presumably found reflection in May shipments.) 


Earlier, however, the fall below a year ago was worsening. 


In January, shipments were only $1-billion below the year before; by 
April, the monthly shortfali had widened to nearly $2-billion. This, how- 
ever, may be blamed in part on the sharply rising trend early last year. 










Inventories in the durable goods industries present one consolation— 
if, indeed, the improvement is sufficient to be called consoling. 


Stocks, by the beginning of May, were back at year-earlier levels. 

At the turn of the year, inventories held by these hardgoods plants had 
been about $2-billion higher. This relative improvement, though, is as much 
due to climbing figures a year ago as it is to declines now. 
—-@— 


Gradual improvement in steel (BW—May29’54,p27) buoys confidence. 
Yet even the industry’s best friends still harbor some lingering doubts. 
Thus Iron Age suggests this week that a scattering of new orders (and 


some requests for early deliveries on old ones) can be traced to customers’ 
PAGE 18 fears that there might be a strike. 
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There's maaic in color! 


One look at these faces tells what a fascination color has for children. Actually, 
color works the same magic in all of us and we respond to it wholeheartedly 
Never has the appe al of color been so strong as it is today. That's because 
colors are more varied, more plentiful and more stimulating than ever 
before, thanks to the production of modern pigments, in which the Pigments 
Division of American Cyanamid Company plays a leading role These 
colorful pigments add interest and gaiety to your life—in paints of many 
hues that beautify your home, in smart finishes for your car, in inks that 
liven your magazine s and new spapers, it color-bright plastics, floor tiles AMERICAN Ganamid : UGMPAN) 
leather, rubber and many other everyday products. Colored pigments create 
cheerful atmospheres in offices hospit ils and schools. Color is also used to 
promote efficiency and safety in industry by identifying hazards and creating 30 ROCKEFELLER PLAZA, NEW 
clear visibility And color, of course, he Ips to protect life on busy streets 
and highways ; 
By developing and produc ing pigments for every purpose, Cyanamid 
chemistry is constantly bringing more color into your world. 





Can, Yoith Company Use 


TAYLOR 
POLYESTER 
GLASS RODS- 


Colored of ualivial 


je bright-hued cbjects on the opposite do many things that steel can’t. It wor 
page may spell important news for the prod- corrode ... resists deformation from bendi 
ucts you manufacture. They’re an unusual ... Springs back to its original shape. 
aterial wolyester glass rods in a doze . “er . . 
materts “_ glass ; we * _ dozen For electrical applications, it offers excell: 
eye-catching colors — pre 4 »y Taylor's . . . . . 
dale B oe y aylor’s insulating properties. Its attractive finish len 


vontinuous process. They're colored uniformly , ; . 
; i lhey'r uniformly itself to dozens of decorating applications 


all the way through. Even when cut or ground, 


they show no fibrous appearance of glass If you’re making a product that this mate: 


Slaments. could help make more colorful . . . stronge: 
easier to identify . . . lighter . . . corrosion-prox 

This new material has high flexural strength... ... Taylor specialists will be glad to talk o 

and has tensile strength equal to low carbon the possibilities. Ask your engineering or pr 


steel, but weighs only one-fifth as much. It can duction executive to write to Taylor tod 


Here are a few of the unlimited uses: 


Sporting Goods _. . for Electronic equipment... excellent Structural parts . . . corrosio: 

strength and eye appeal electrical and mechanical! resistance and strength for hing: 

in arrowe and fishing rods. ¢ properties for shafts of tuners pins on outboard motor covers, 
‘ and variable controls. for modern furviture. 
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TAYLOR FIBRE CO., plants in Norristown, Pa.—La Verne, Calif. 


Branch offices in Atlanta; Boston; Chicago 
Dayton ; Detroit; Indianapolis; Los Angel 
Home decoration . . . distinctive styling and durability for New York City; Philadelphia; Pittsburgh 
curtain and tra verse rods, bathroom and kitchen accessories. _ , I on ok 
‘ San Francisco; St. Louis; and Tollane 
Distributors in Jacksonville, Florida; Gri 
and Houston, Texas; New Orlears, Loui 
Toronto, Ontario. 


TAYLOR 


Laminated Plastics 
Vulcanized Fibre 
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Ilarrieon radiators are stand- 
ard equipment on the stand- 
ard of the world . Cadillac! 
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iT’sS ALL A MATTER OF DEGREES! 
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Temperature—bitter sub-zero! Wind speed—100_ miles per hour! That 
the “weather” in Harrison's cold tunnel when we test our car heater 
and defrosters. We spray water... lots of it... on the car windshir 
Almost instantly it’s ice. We turn on the Harrison heating system 
How soon will the heater warm the front and rear seat passengers? 
How fast will the defroster melt the ice and clear the windshield? 
These are typical of tests we run every day. Cold tunnel, hot 

tunnel and dissipator tests—anything to do with temperature. 

Phat’s because temperature is our business at Harrison—world’s larg: 
producer of temperature-<« ontrol systems for automobiles. Our radiat: 
heaters and defrosters are known for dependability. If you have 

a hot er cold problem . . . look to Harrison for the answer! 


HARRISON RADIATOR DIVISION ° GENERAL MOTORS CORP. + LOCKPORT. N 
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FIGURES OF THE WEEK 


5—-1947-49=100 
re. 





1947-49=100 — 
LAMB 68 TI ROS eal IETS eee 140 








1954 


vows seeeee Saeeeeenuer i [ vows at tinted ttt ‘a 
1949 ‘1950 “1951 1952 "1953 LE. 2.0 SEA on 


§ Lotest Preceding Year 
Week Week Ago 


Business Week Index (above) . 2. |. 1241) 12471341339 


PRODUCTION 


Steel ingot production (thousands of tons) +1,698 1,654 2,246 
Production of automobiles and trucks 149,596 157,993 159,206 125,868 
Engineering const. awards (Eng. News-Rec. 4-week daily av. in thousands) $50,755 $60,706 $53,733 $45,496 
Electric power output (millions of kilowatt-hours) 8,433 8,373 8,390 7,956 
Crude oil and condensate production (daily av., thousands of bbls.)........... 6,431 6,435 6,622 6,356 
Bituminous coal production (daily average, thousands of tons) 1,192 1,183 1,123 1,461 
Paperboard production (tons) 241,709 249,190 230,314 247,581 


TRADE 


Carloadings: manufactures, misc., and l.c.1. (daily av., thousands of cars) 68 
Carloadings: raw materials (daily av., thousands of cars) 45 
Department store sales (change from same week of preceding year) 8% 
Business failures (Dun and Beodstreet, number) 248 


PRICES 


Spot commodities, daily index (Moody's Dec. 31, 1931 = 100) 

Industrial raw materials, daily index (U.S. BLS, 1947-49 = 100) 

Foodstuffs, daily index (U. S. mat 1947-49 = 100) 102.5 101.9 89.5 

Print cloth (spot and near 5 19.2¢ 19.0¢ 21.0¢ 

Finished steel, index (U. S. , 140.8 140.8 136.2 

Ps steel composite (Iron Age, ton) $28. $28.25 $27.25 $38.87 20.2 
per (electrolytic, Connecticut Valley, E&MJ, Ib.)... 2.2.0.0... ee eee eee 3 30.000¢ 30.000¢ 29.995¢ 14.045¢ 

wien (No, 2, hard and dark hard winter, Kansas City, bu.)..............++. y $2.33 $2.45 $2.25 $1.97 

Cotton, daily price —e | ten oer % markets, ines peosevecosescesoes 34.41¢ 34.35¢ 34.38¢ 33.1l¢ 30. 56¢ 

Wool tops (Boston, Ib.). . epededereovencege N.A, $2.12 $2.12 $2.12 $1.5] 


438.9 436.7 419.2 
86.7 86.7 87.3 


FINANCE 
230.1 224.3 


90 stocks, price index (Standard & Poor’s) 
Medium grade corporate bond yield (Baa issues, Moody’s) 3.48% 3.47% 
Prime commercial paper, 4-to4 months, N. Y. City (prevailing rate) li- 1i% 14-14% 14-11% 


BANKING (Millions of dollars) 
54,422 53,715 54,108 53, ++45,820 


Demand deposits adjusted, reporting member banks 

Total loans and investments, reporting member banks 80,539 80,530 79,118 75,879 ++72,03¢ 

Commercial and agricultu-al loans, reporting member banks 21,854 21,975 22,183 22,336 ++9,299 

U. S. gov't guaranteed obligations held, reporting member banks 33,058 32,958 32,160 28.775 +449.879 

Total federal reserve credit outstanding : 25,528 25,383 25,308 23,883 
MONTHLY FIGURES OF THE WEEK Latest Preceding Yar 


Manufacturers’ inventories (seasonally adjusted, in billions) i $45.3 $45.8 $45.2 
i $282.0 $282.9 $282.7 


Personal income (seasonally adjusted, in billions) 

Farm income (seasonally adjusted, in billions) i $15.9 $16.7 $17.2 
Consumer credit outstanding (in millions) April. . . $27,151 $26,455 
Installment credit outstanding (in millions) il. . ' $20,900 $19,767 


* Preliminary, week ended May 29, 1954, + Revised, 
+t Estimate. 


N.A, Not available, 
& Date for Latest Week" on each series on request 
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GENERAL BUSINESS: 


THE BUDGET: CUT BUT NOT BALANCED. Con- 
gress is adding the finishing touches this week. 
Here's the way it looks now 


RETREAT FROM RAILWAY CARS. Rail equip- 


themselves out p. 30 


gOv- 
p. 31 


AIRLINE SWITCHES may be brought on by 
ernment’s new subsidy withdrawal policy 


, FU 


° F . Vi { 
ment industry is shrinking to fit the market. . .p. 28 SUBJECT: THE FREE WORLD'S ECONOMI 


TURE. When internationally famous economists 
met last week they saw a bright outlook p. 32 


TANKER REDEAL. U. S. and Greek magnate 
Niarchos come to terms in surplus ship case. .p. 29 TI 
1e 


than 


BRISK BIDDING FOR SYNTHETIC PLANTS 


NEW SHUFFLE FOR THE LITTLE FOUR. The in- sale promises to net the government more 


dependents in the auto industry are still sorting was expected 





to clear up the confusior p. 43 


MARKETING PATTERN 
tion Widens in Britain, To: p. 46 
WHOSE SHOW? Memp! TV sta 
tions question right of new concern 
to relay their programs p. 48 
THE MAY COMPANY LETS OUT 
ITS BELT—AGAIN. Here cre 
of the results of its ex; 

gram (cover)........ p. 50 


7 - 
~ 
Pe Dl Oa ki 


WHAT MAKES THE BOUN( 
Why U.S. cash commodity 
up from autumn lows while 
still drags p 


GETTING UP STEAM ON ATOMIC 
POWER. Here's how they jet volts 
Site ere from the atom p. 100 
‘ ee wermmmmmeg §=—- PARTY FOR A PUMP PLANT 
oo lg BOND BUYERS GET é Raa ree banks, Morse & Co. splurg« intro- 
. They're beginning to throw = duce its new addition ». 106 

their weight around but so far the BUSINESS GETS ITS NAME IN nine : 
damage isn't too great p. 56 LIGHTS: | OCTANES Ger ANOTHI R PUSH 
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NEOPRENE-PADDED PALLETS cushion bananas on ‘“‘curveyors”’ at new unloading termi- 


NE ARE DOING 


MORE COMFORTABLE GRIP on garden shears 
is provided by neoprene-clad handles. “The 
neoprene sleeves are soft, firm-gripping — and 
they resist perspiration and sunlight, giving 
long-term comfort to “‘putterers.” 


hi: 


NO WEATHERING WORRIES with this wad 
ing pool of neoprene-coated fabric. With 
rugged neoprene on the job, this pool stands 


up to sun and storm, season after sea 


nal. Unique design of this system reduces handling, since pallets can go around sislitn siesion and hast unas without 
E dn ’ i age withou 
corners as they carry loads from ship to storage shed. The resilient neoprene pads tening, wrinkling or cracking. Easy t: 


minimize bruising and spoilage . 
softening or chipping. 


. » resist food acids, oil and abrasion without down, fold and store. 


Neoprene can help you sell more, save more 


If you make a product that requires a resilient ma- 
terial, it’s wise to consider neoprene, Du Pont’s 
chemical rubber. For neoprene has a unique com- 
bination of properties that can give your product 
something extra in performance . . . something un- 
usual in sales appeal. 

And these same advantages work for you again 
when you buy rubber products made with neoprene 
for your own plant operations—bringing you the 
economy of lower maintenance costs and fewer re- 


placements no matter how tough the job. 

We can’t tell the complete story of neoprene here, 
of course. But we have an up-to-date booklet pr 
pared for you that gives actual dollars-and-cent 
examples of how neoprene has brought about prod 
uct improvements and lower maintenance costs. It 
a report every industrial executive will be interested 
in, and we’re sure you'll want your free copy. Mail 
the coupon below today, and we'll send it to you 


promptly. 
za) 


MAIL THIS COUPON FOR FREE BOOKLET 





£ Bi 
NEOPRENE 


The rubber made by Du Pont since 1932 


846 u 5 pat OFF 


SETTER THINGS FOR BETTER LIVING .. . THROUGH mA 











E. I. du Pont de Nemours & Co. (Inc.) 
Rubber Chemicals Division BW -6 
Wilmington 98, Delaware 

Please send me your free booklet —'‘A Report on Neopren: 
for the Industrial Executive.” 
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Each pin represents one of 
the more than 2,000 
Texaco Distributing Plants 
ready to serve you 
throughout the 48 States. 


Here’s a good example: 


BENDIX WESTINGHOUSE Automotive 


Air Brake Co., Elyria, Ohio, is a big user of 
automatic tools, Some ten years ago, a 
Texaco Lubrication Engineer was called 
in for consultation on certain cutting oil 
problems. He recommended Texaco Clear- 


* * 


The Bendix Westinghouse solution is just 
one of many examples of benefits gained 
through the use of superior Texaco Products 
and the services of skilled Texaco Lubrica- 
tion Engineers, Texaco can help achieve these 
same goals in every major field of industry 


TEXACO 


INOUSTIRMML LUBRICANTS 


tex Oil to be used as both cutting coolant 
and machine lubricant. Immediately, bear- 
ing failures virtually ceased, tool life was 
greatly extended and machine mainte 
nance costs came down. These benefits have 
continued now for more than a decade. 


* * 


and transportation. One agreement of sale 
supplies all your plants wherever located. For 
details, call the nearest of the more than 
2,000 Texaco Distributing Plants in all 48 
States, or write The Texas Company, 135 
East 42nd Street, New York 17, N. Y. 
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The Budget: Cut But Not Balanced 


@ Spending will be cut in the new fiscal year—unless 
Indo-China flares up with unexpectedly heavy demands for 
military goods. 

@ But tax revenues will be down, too. Cuts in tax 


rates make this certain, even if business picks up. 


@ Best guess for the upcoming fiscal year: a deficit 
around $2.6-billion. This year's is $3.3-billion. 


The balanced budget, one of th« 
most cherished goals of the Eisenhower 
Administration, is still a long way off. 
That became clear this week as Con 
gress put the finishing touches on the 
government's spending program for th« 
1954-55 fiscal year that begins next 
month. 

As it stands now, the budget shows: 

eA cut of $5.6-billion from the 
levels of spending in the year that is 
just ending. This cut is $2.2-billion 
deeper than President Eisenhower had 
prescribed in the budget plan he sent 
to Congress last January. Most of it 
falls on the military—more specifically, 
on the Army. 

¢ A drop of $4.9-billion from th« 
revenues collected in the current vear, 
which in turn fell $3.9-billion below 
revenues collected in fiscal 1953. This 
decline is attributable to the recession 
and to tax cuts. 

¢ A deficit of something like $2.6 
billion. 

These totals represent at least some 

progress toward balance. But it isn’t by 
ativ means sure that the Administration 
will be able to stick with them. Spend 
ing will be higher—and the deficit cor 
respondingly greater—if the decision to 
intervene in Indo-China calls for a re- 
doubled arms buildup. 
* High Strategy—The scope of our in 
tervention and its impact on the arms 
program are being mapped out and 
analyzed right now by the National 
Security Council. Before Congress ad 
journs, the council will decide how far 
we should go in committing arms. That 
would time the decision for the next 
six OF cight weeks if congressional lead 
ers can keep to their timetable for ad 
journment. 

It may be that the National Security 


Council will spell out a program that 
can be sustained within the present for- 
eign military aid appropriations. Or the 
council may well call for new arms, Ap- 
propriations people on congressional 
committees have talked of up to $3- 
billion worth. Of course, a real shoot- 
ing war—even a small one—could cost 
much more. But a shooting war almost 
surely would bring new taxes as well as 
economic controls and a reshuffling of 
the whole U.S. economy (page 39). 

¢ Business Secure—Until the last few 
weeks, the budget picture was under 
the cloud of economic uncertainty as 
well as the Communist threat abroad. 
Concern over the business downturn 
might have led the Administration into 
an increased spending program, but this 
is no longer considered even a remote 
possibility. 

The Administration is now con- 
vinced that economic signs point over 
whelmingly to business at least steady 
for the rest of the year, and possibh 
rising slightly. Even with federal spend- 
ing further reduced, the government 
will be still buving heavily, still running 
at a deficit. This should assure business 
of security against a new and deeper 
slump. 
¢ Military Spending—This leaves mili- 
tary spending as the great question 
mark in the 1954-55 budget, which 
takes effect July 1. 

Despite all the talk abeut an arms 
buildup tied with intervention in Indo- 
China, every solid decision since the 
Eisenhower Administration took office 
has been in the direction of another 
round of cuts. So far, Congress and the 
Pentagon have worked out three rounds 
of arms reductions: 

¢ The first was a year ago, while 
fighting was still going on in Korea. 


¢ The second came when the Ko 
rea fighting stopped. 

e The third dates from last Decem 
ber, when the “massive retaliation 
philosophy came into dominanc 

These three cuts have brought mili 
tary spending about $2-billion below 
the amount--$41.9-billion—that had 
been budgeted for the fiscal year that 
ends June 30. This cut accounts for 
the fact that in the expiring fiscal yea: 
total federal spending will run about 
$68.9-billion instead of the $70.9-billion 
that was budgeted. 
¢ Revenues wn, Too—This red 
tion doesn’t by any means save thi 
1953-54 budget from being out of bal 
ance, because receipts have fallen off 
by almost the same amount, due to th 
business recession and the tax cuts 
The fiscal year will end this month 
with a deficit of around $3.3-billion 

Thus, when the new fiscal vear start 
the Treasury will be pointing with prid 
to the downhold in military spending 
and at the same time worrying about 
the slide in tax receipts. Unless South 
east Asia forces a change, this will b 
the tone of the 12 months to come 
¢ Budget-Making—Last January, Presi 
dent Eisenhower asked Congr for 
expenditures of $65.5-billion. Con 
gress has been voting most of th 
propriation bills fairly rapidly and 
little friction. Here is what has hap 
pened to major items: 

¢ The $6.1-billion 
by Eisenhower for federal construction 
will go through at just a little under 
that figure, judging by present indi 
tions. 

¢ Foreign aid was 
$5.4-billion. Congress 
item a bit, but there 
expended balance from past years to 
keep the actual dollar outlay at a level 
close to the Administration figure next 
year, 

eAid to agriculture 
boosted above Administration request 
The House has already added $60-mil 
lion to Agriculture Secretary Ezra Ben 
son’s proposals. The Senate will p: 
ably go even higher 

e The House is voting relat 
small cuts for such department 
Treasury, Post Office, Interior State 
Justice, and Commerce, and the Senat 
may restore most of these. In ar 
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recommended 


ticketed for 
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may cut thi 
is enough un 


will b 





case, cuts of this size would have only 
a minor effect on total spending 

e Who Gets Cut—In all of President 
ommendations, the 
only major change so far is the $2.2- 
billion slash voted by the House for 
military spendmg. This sum is made up 
of a $1.2-billion cut money and 
carried over 
ippropriations 
$2.2-billion cut 


Fisenhower's re 


im ncw 
a $l-billion cut in money 
from previous year 
More than half of the 
falls on the Arm 

The Administration 
a fight to restore the House cuts. If 
the Senate the House action, 
and goes along on other decisions by 
the House as well, spending for 1954-55 
would wind $63.3-billion, 
compared with Eisenhower's request of 
$65.5-billion Jast january and = with 
$68.9-billion in the expiring fiscal year 
¢ Army Suffers—As_ the principal loser 
in the campaign, the Army 
is in a fighting mood. Of the House 
cut of $2.2-billion, about $1.6-dillion 
was taken from the Army's recom- 
mended budget of $12-billion. At the 
same time, the House lopped onl, 
$200-million from the Navy's $16.6- 
billion fund, and $380-million from the 
$16.2-billion budget of the Air Force 

Even before the Hlouse applied the 
pruning shears, the Army was unhappy. 
The Administration's long-range plan 
called for steady tapering of the Army’s 
funds for procurement of cquipment 
Krom a budgeted $550-million monthly 
average for 1953-54 procurement—and 
actual spending of $400-million a 
mouth—the Army is scheduled to fall 
away to $200-million a month three 
years from now, 
¢ The Argument--Army officials are 
protesting to congressional committees 
that adherence to this schedule would 
leave the Army stripped by the middl 
of 1957. The Army that it 
wouldn't have enough equipment and 
supplics to fight even one vear of a 
global war. Tanks and troop carriers 
would be among the major items that 
would fall below the 
criterion, the Army says 

Of course, the cut in 
a planned part of the 
tion” theory that 
simultaneously by 
ret message and by Secretar 
ohn Foster Dulles. And the 
campaign in Congress for sustained 
funds dates from the same time 

If the National Security Council de 
cides we need more arms to buttress 
Southeast Asia, it would likely mean a 
reversal of the squeeze on Army funds. 
Additional spending would probably be 
channeled heavily toward cquipment 
for ground troops and for amphibious 
operations. It might even mean an in- 
crease above the I7 divisions now 
planned for the Army, though this is 
likely. 
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Retreat from Railway Cars 


Withdrawal of Westinghouse and Pressed Stee! Car 
from railway equipment field and increasing diversification of 
American Car & Foundry reflect a shrinking market. 


This week you could sce a perfect 
example of an industry whittling itself 
down to fit a shrunken market—the rail- 
way equipment industry. ‘Three related 
events signaled the adjustment 

e American Car & Foundry Co. 
(1) officially changed its name to A.C.F, 
Industries, Inc., to take into account its 
widely diversified lines outside rails, 
aud (2) purchased the W-K-M Co., 
Inc., of Houston, maker of oil and pipe- 
line valves 

¢ Westinghouse Electric Corp. 
sold all of its 515,000 shares of com 
mon in the Baldwin-Lima-Hamilton 
Corp. back to Baldwin for $4,635,000. 
It also announced it was no longer mak- 
ing big electrical equipment for heavy 
duty railroads. 

¢ Pressed Steel Car Corp.—in the 
business since 1899—announced it was 
completely finished with freight car 
manufacture. It permanently closed its 
Mt. Vernon (Ill.) plant, the company’s 
last stand in the field. 
7 Industrywide—W estinghous« 
and Pressed Stee] Car have gone further 
than others by getting completely out 
of the business (General Electric will 
supply Baldwin-Lima-Hamilton’s elec 
trical equipment). But what they have 
done is characteristic of the railway 
equipment business. 

The unhappy fact is that the industry 
is facing up to a situation many have 
foreseen—too much capacity and not 
cnough new orders for equipment 

In locomotives, the dieselization of 
U.S. railroads staved off the need for 
diversification by manufacturers. Now 
that dieselization program is tapering 
off (BW—May29’54,p52) 

In freight cars, a number of things 
have happened to make the industry 
shift course into lines far afield 
¢ Freight Car Factors—John I. Snyder, 
Jr., Pressed Steel president, blamed 
three things: (1) the increasing number 
of freight cars being built by the rail 
roads in their own shops; (2) the im 
provements and increased capacity of 
freight cars; and (3) the fact that the 
Mt. Vernon plant wasn’t competitive 
because of its location 

He might have added a few other 
reasons, too. For instance, railway cars 
are built to last. Moreover, they can 
be rebuilt so that virtually the only un 
replaced part is the serial number. 
American Railway Car Institute’s an 
nual publication, Railroad Car Facts, 
shows only 20% of the freight cars on 
Class I railroads are five years or 
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vounger. More than 300,! 
18%—are over 
*No Big Changes—\\ 
there is the lack of major t 
idvancements in the b 
head of one of the 
parts builders points out t 
tives had their dicsels, but 
knows nothing is coming 
line that would require rai 
place their rolling stock. 
Pressed Steel tried the 
tack, starting back in 19 


30 vears 


ma\ 
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to the point of pilot prod 
waiting for Assn. of Am 
roads’ approval (BW—Fel 
It was turned down 

Add the remoteness of 
ign change in railroad cat 
chat the railroad industry 
expand a lot more and you 


company after company has | 


to look to other lines 
tronics, even construction 
¢ Short End—This doesn't 
won't be car business arout 
independent car shops can 
of benefiting. 
show why 
The industry’s biggest | 
in deliveries was 
treight cars were manufactu 
total, railroad company and 
shops—like Fruit 
which makes its own refrig 
produced about 26%, 
builders getting the rest. ‘J 
the percentage made in p 
went up to 32%; 
(when only 43,991 were 
cvervbody). Since then 
private shops have consist 
the 30% mark. Last ve 
34% of the 81,000 total 
lraditionally, the indust 
‘n up-and-down one. But 
ll-out production periods 
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periods of low output, the | 
production removes a lot 
cushion. 
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Wild, Wooly Central Meeting... 


Pr 


i tes 


... Settles Down to a Long Count 


Last week, three election inspectors 
and a staff of more than 30 tellers 
started counting votes to see who would 
control the New York Central RR 
All through the weekend they counted, 
with only time off for church on Sun 
day. Now they are in their second week 
of tallying (lower picture) the ballots 
cast at the annual meeting (top) 

This Tuesday, the inspectors emerged 
from their Albany hotel suite long 
enough to report at the reconvened 
meeting. “Still incomplete,” they said, 
and the meeting was recessed a week 

That doesn’t stop the victory claims 
from flying, of course. Challenger Rob 
ert R. Young, who is trying to take over 
the Central (BW—Mar.6'54,p26), jubi 
lantly declared his side had won. And 
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Wall Street reports appeared to back 
his claim. Some 42% of the Central 
shares were held in the names of Wall 
Street brokers who were acting for their 
clients. Streeters thought a big majority 
of this had been voted for Young. 

However, William White, the Cen- 
tral’s president, wasn’t ready to concede. 

At midweek, Young got a further 
boost when inspectors said they’d count 
800,000 disputed shares of Young sup 
porters (BW —Apr.10°54,¢34). 

Chis week’s brief and routine recon- 
vened meeting, attended by a handful, 
was in sharp contrast to the wild 43-hr. 
meeting of 2,300 shareholders last week 
in Albany’s 10th Regiment Armory 
(top). Next week, when the count is 
to be announced, may be more exciting. 


Tanker Redeal 


U. S. and magnate Stav 
ros Niarchos come to terms in 
surplus ship case, with both 
apparently getting a break. 


Niarchos, the tan] 
nate, and the U.S. governm: 
to terms last week. And it lo 
both sides made out pretty 

Niarchos, some of his associat 
some companies had been in 
the government on charges th 
had illegally bought 19 governmen 
plus tankers after World War I! 
ships were not to have been 
noncitizens, and the Justice Dept 
tioned the complex deal through 
they finally came to compan 
trolled by Niarchos, a Greek 
(BW —Mar.29’52,p128). 
¢ Men—Under the settlement, th 
panics involved pleaded guilt 
charges against Niarchos him 
dropped. Other principals a 
der indictment. 
¢Ships—The government had 
inally talked of recovering 
$10-nillion by taking back the 
It has already impounded 14 
other five are due in U.S. por 
But when one of the ship 
T-2 that brought about $1 
after the war, was auctioned 
$305,000 a while ago, the 
could see that it wasn’t going t 
much by taking them back. Th 
slump in the tanker market 
slim profit chances in oper 
American-flag vessels would 
holding the bag. 

Niarchos, on the other han 
use of the ships while the tan} 
ket was golden, and while h 
ing supertankers that would 
them. And the way it final! 
out, he almost had the upper h 
¢ Money—Aside from dropp 
charges against him, and th 
of the ships to the govern 
arrangement provided that 
government $4-million a 
his profits 

The U.S. 
maining debt on them 
million. And the compani 
paid $1 10,000 in fines 

On the face of it, Niarcl 
appear to have lost about $1 
the amount he paid—l 
profits he made. But th 
him 90 days to negotiate a 
for government disposal of 
Under its terms, he may wi 
ating them under foreign f 
still can be profitable 
new tonnage of U.S. regist: 
them. 
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GEORGE MASON heads American 


HAROLD VANCE of Studebaker may be talking merger with . . . 


New Shuffle for the Little Four 


This week, as for the past year, Gen 
cral Motors and Ford arc 
of the but the 
pictured above are doing th 
change the pattern of the 

industry (BW—Feb.6'54,p50) 


These so-called independents are de 


selling most 
four men 
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automobiles 


iutomobilk 


pending more and more on each other 
in the battle to hold a share of the auto 


market. They are realigning thei cor 
porations and their manufacturing facil 
For exampk 
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Motors 


(Nash-Hudson). 


American Motors Corp Hudson 


Nash), last week confirmed reports that 
Hudson's manufacturing will be moved 
to the Nash plants in Wisconsin 

James J. Nance, president of Packard 
Motor Car Co., announced Packard 
will soon begin making its own bodies 
in a Detroit plant leased from Chryslet 
Corp 

Harold S. Vance, president of Studc 
baker Corp., was surrounded by rumors 
of merger with Packard. ‘two New York 
reported to he 
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financial groups 
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Motors, Inc 
transfer of Kaiser operat 
low Run to the Willys | 
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organizations, and—as a result—low sales. 

On balance, the weaknesses stand 
out more than the strong points, so 
they’re getting more attention from the 
quartet of executives. This is how De- 
troit views their progress: 


1. American Motors 


Newlywed Hudson-Nash announced 
the shift of Hudson production less 
than a month after the new company 
emerged (BW —May1’54,p34), but it 
won't take effect until 1955 models go 
on the line. 

The deal is supposed to give Hudson 

workers in Detroit a chance to find new 
jobs and to give the company time to 
find new work to fill the plant. Neither 
achievement will be casy. The Hudson 
Div. now has about 8,600 employees, 
of whom 4,000 will continue on de- 
fense work; the other 4,600 are high- 
seniority men with a high average age 
that’s a handicap in Detroit's labor sur- 
plus market. And to keep the Detroit 
plant profitably busy, American Motors 
is scrambling not too successfully for 
more government orders and parts fab- 
ication jobs. 
* Heads Are Shaking—Industry experts 
wag their heads dolefully over Ameri- 
can Motors’ future. They have never 
been convinced that the Nash-Hudson 
merger Offered cost savings. They admit 
they can be proved wrong if the com- 
pany can standardize on engines and 
body dies for Nash and Hudson cars— 
and if there is still enough market for 
Hudson cars to make the effort worth- 
while. 

The production shift will put both 
brands into the assembly line at Ken- 
osha, Wis., with bodies and trim com- 
ing from Milwaukee. Since the war, 
Nash spent $40-million on its Wiscon- 
sin facilities, and AMC claims Kenosha 
can turn out 250,000 cars a year. But, 
Detroit wonders, can it profitably turn 
out a mix of six different cars? 

Hudson has the Jet, Wasp, and 
Hornet; Nash has the Rambler, States- 
man, and Ambassador. It wouldn’t sur- 
prise Detroit to see the Hudson Jet and 
Wasp vanish, and perhaps the Nash 
Ambassador. No radical model changes 
are expected, though; they cost too 
much. AMC’s greatest need, competi- 
tively, is probably a new V-8 engine. 


ll. Packard 


Packard has three assets that stand 
out among the Little Four: its own 
complete manufacturing facilities, the 
strongest financial position of the four, 
and two new V-5 engines for 1955 
models. It is perfectly willing, if the 
terms are right, to manufacture its 
smaller engine (designed for its medium- 
priced Clipper) for AMC or Studebaker 
or Kaiser-Willvs. The engines are near 
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production at Packard’s former aircraft 
engine plant at Utica, Mich. 

¢ Packard Is Willing—After barely two 
years at the helm, Nance is now in a 
— to fulfill his purpose in joining 
-ackard: to merge the company ad- 
vantageously. With the three strong 
points noted by Detroit, Packard has 
less need to merge, hence can merge 
more favorably. 

rhe integration of facilities came 
about like this: Packard used to buy its 
bodies from Briggs Mfg. Co.; Chrysler 
Corp. bought _ oem Packard then 
leased from Chrysler (for five years, with 
option to buy) the Detroit plant that 
had been turning out its bodies. Pack- 
ard earlier this year began moving its 
cngine and transmission work to Utica, 
Mich. 

Thus, Packard’s facilities look strong, 
but its dealer organization .and its sales 
are still weak. So Nance has to think 
of merger—and he has a likely candidate. 


lll. Studebaker 


Matchmakers say the mate for Pack- 
aid is Studebaker. Harold Vance and 
board chairman Paul G. Hoffman keep 
on saying they’re not out looking for a 
merger, yet would consider any deal 
that benefits the stockholders. The 
company was hurt by a crashing $6- 
million loss in first-quarter 1954. 

As assets, Studebaker has an old and 
respected name and a line of cars that 
have been setting the style pace. Its 
weakness, some Detroiters say, is its 
overworked two-man management, 
Hoffman in sales and Vance in admin- 
istration and production. Merger would 
bring to Studebaker—in addition to a 
second line of cars—the younger, more 
diversified management team that 
Nance has built up at Packard. 

A Packard-Studebaker merger would 
bear some resemblance to the combina- 
tion that Edgar Kaiser put together. 


IV. Kaiser-Willys 


The merger of Kaiser and Willys 
production facilities, and people (BW— 
May8’54,p86), is just about complete, 
and Edgar Kaiser is optimistic. He sees 
signs of strength in sales figures and in 
the dealer force. He is building around 
the special appeal of the Jeep, which 
has no competition. And he is still 
confident that production can be made 
to work in the multifloor Willys plant 
at Toledo. 

Whatever the experts say about 
multifloor operations, Kaiser and his 
aides say the plant gives them the flexi- 
bility they need for short production 
1uns. Kaiser has cut production to 
parity with demand; stockpiles of cars 
have been worked off, and Kaiser sees 
a chance of a small monthly profit be 
fore the year ends. 


Airline Switches... 


... may be one result of 
the government's new policy 
of subsidy withdrawal. Merg- 
ers, route shifts are in wind. 


Airline economics are headed for 
some reshuffling. It won't be so drastic 
—nor so fast—as some had looked fo 
but it will be a pretty thorough over 
hauling all the same. 

Last week, President Eisenhower ap 

roved the economy-minded policy of 
fis Air Coordinating Committee. H« 
Talli 


didn’t make the committee's pro 
binding, as the all-out economize: 
oor but he did set it up as a guide 
for Administration decisions. 

¢ Key—The key to the new policy i 
orderly withdrawal of subsidy support 
for the domestic airline industry. Th 
ACC doesn’t want to pull the rug from 
under the industry too abruptly, but it’s 
pretty clear its program is intended for 
early action. It would accomplish the 
withdrawal mainly through two meth 
ods of making carriers able to fly on 
their own wings: 

¢ Reappraisal of the route 
ture: adjustment and development of 
route patterns that would achieve 
self-sufficient air transport system and 
take into account technological gains 
¢ Encouragement of the consolida 

tion of trunk airlines into stronger 
economic units, while maintaining a 
framework of reasonable competition 
¢ Changes—Take these two factors, add 
the industrywide rumblings of concern 
over skidding profits and rising cost 
and you have the stage sct for some 
shifts in the air carrier pattern. First 
uarter 1954 reports have shown a 
2 dip in profits from last year, in 
spite of increased revenues 

The combination will likely step up 
the trend to fewer operating airlin 
despite howls already arising of “pla 
ing into the hands of the big lines.” 
Nonskeds and local service or feed 
lines will feel the effect, but the Civil 
Aeronautics Board intends to giv 
the help it can to local lines. The new 
policy recognizes the need for an ¢ 
tended subsidy phase for international 
carriers. 

¢ Fares—To mect 
people are looking for mor 
and fare raises look to be the likeliest 
source. Some seem almost inevitabl 
but there’s little agreement on wher 
they should come. American Airline 
opposes general increases, wants to par 
fringes such as family rates and round 
trip discounts. United, a doggedly anti 
aircoach carrier, wants to raise coach 
fares. TWA, happy with its coach¢ 
all for first-class increases 


] 
iil 


struc 


Cl 


rising costs, airline 


morn 








onomic think 
ers found themsclves im virtual agree 


Last week, some 200 e 


ment on two count: 

e The U.S. is chmbmg to new 
heights of prosperity. The present re 
cession is merely a pause for breath 
Not only is the U.S. the strongest 
power in the free world; it’s likely to 
get even stronger 

» This very strength, and the pros 
pect of the continued growth, will 
create some problems in U S. cconomic 
relations with other countries of the 
W est 
° Meeting— I hx economists who § wke 
thus were gathered in Nev York at 
the invitation of Columbia University, 
which sponsored the conference as part 
of its 200th anniversarv celebration 
Ihe conferees were asked to examine 
American economic policy at home and 
abroad, with the emphasis on future 
trends 

It was no ordinar' 
Columbia had taken care to invite som 
of the brightest stars in the interna 


onferencs bor 


tional economic galax\ There were 
such men as Gunnar Myrdal, head of 
the Economic Commission for Europe 
Sir Dennis Robertson of Cambridge: 
University; and Wilhelm Roepke of 
the University of Geneva. There wer 
men with experience in practical eco 
Lionel Robbins of the Lon 

Willard 
And there 


POMICS 
don School of Economics 
Thorp of Amherst Colleg 
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were such economics-minded public 
figures as Averell Harriman and David 
E.. Lilienthal 
¢ Hopes and Fears—When these men 
predicted that the U.S. is about to 
prosper some more, listeners at the 
conference pricked up their cars. Not 
only were these men economists of high 
rank; they were singing in harmony 
something that economists do not often 
do 

Ihere were no dissents, for example, 
when Stanford University’s Joseph S 
Davis declared that the U.S. will ex 
perience “rapid growth’ at least 
through 1980. Nor did any economist 
sneer at the contention that there may 
be an “explosive expansion” in U.S 
technological 
‘our resources are very large and rapidly 


development becaus¢ 
growing larger.” 

[he economists agreed, too, that the 
U.S. position as economic strong man 
of the free world is an important factor 
in itself—and one out of which mam 
problems have arisen and will arise in 
the future. Here 
mony broke down 
* Discord—One discordant passage in 
volved the presence or lack of European 
prosperity. It was pointed out that U.S 
aid to Europe has helped bolster Eu 
ropean economics to the point where 
they can now withstand the impact of 
an American recession. But Harvard 
John William 


however, the har 


Universitv’s varned 


INTERNATIONAL GALAXY ef top economists (standing: Britain’s Lionel Robbins) gathered last week in N 


Subject: The Free World's Economic 


that present European 
actually be an illusion 

Mhere’s no evidence 
the chronic American-! 
equilibrium” —~cause of | 
has disappeared 

Having argued about tl 
mists turned their gun 
tration. Princcton Uni 
Viner spoke for most 
mildly than many wou 
when he said that U.S 
should be more liberal 
the Randal! Commission 
istration has had the 
political 

Viner also frowned up 
the trade between W 
and the Sovict bloc. H 
the U.S. cut its tariff 


co y to reco 
courage tf I { 


tries; in return, these 
restrict their trade wit! 
develop markets in th 
Viner wa ttacked f 
this policy—based, as it 


rather than purely 

© Investments— Vor 
economists of uncerdev 
in Asia and South Af 
plored the apparent lach 
est im making long-ter 
investments necessary for 
facilitics abroad. Caml 
son urged U.S. bank 
lead of British bank 
Century—to back loan 


BUSINESS WEEK 








eturn 













1954 


Future 


lished governments such as 
India and Brazil. 
Many American 
that stepped-up U.S. investments wer 
probably the only answer for underd 
veloped countries. But Americans in- 
sisted that these countries show greatc: 
willingness to attract investment 
¢ Doubts—A hot dispute frothed up 
over the question of international ec« 
nomic fraternities such as the Benclux 
tariff union and the European Coal 
& Steel Community. Some ccon 
mists doubted that such systems could 
work until every participating 
try favored political integration. 
Another sharp split showed up when 
the talk swung to convertibility of cur 
rencics. Some cconomists maintained 
that the lack of convertibility would 
continue to impede world trade. Oth 
ers argued that convertibility is a sign 
of balance, not a means of restoring it 
The economists even disagreed over 
their own importance. One conferec 
Richard M. Bissell, noted that econo 
mists have been attacking tariffs for 
over 150 vears—but tariffs are still her 
rhis prompted Bertil Ohlin of Sweden 
to advise his fellows to modify thei: 
views so that politicians would think 
them practical. But Gunnar -Myrdal, 
another Swede, advanced the opposite 
theory. To make politicians take notice, 
said Myrdal, economists should concen 
trate on the far-reaching and dramati 


those of 


economists agreed 


coun 
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JACOB VINER of Princeton suggested that 
the U.S. should liberalize trade policies to 
win friendly nations from the lures of Iron 
Curtain business. 


GUNNAR MYRDAL of Sweden warned 
that the free world is moving away from 
economic integration; each country wants 


to make itself secure individually. 


JOHN WILLIAMS of Harvard doubted 
that European ability to stand the U.S. 
recession is real proof that the problem 
of the dollar gap has finally been licked. 


Oe ER Rear P 


W. A. LEWIS of England disagreed with 
Viner. He urged U.S. help with , 
strings attached, big loans to underdevel 
countries such as India. 


RAUL PREBISCH of the | 

the U.S. let underdeveloped countri 
tariffs and quotas as they see fit 
their own industries. 


SIR DENNIS ROBERTSON of | 
bridge agreed with Williams, urged th 
U.S. live up to its strength and 

supporting its firmly established alli« 


t thy 


‘ 





Brisk Bidding for Synthetic Plants 


@ The government's $500-million rubber industry, 
which went on the auction block last year, has pulled in 35 


bidders. 


@ Among the prospective customers are big rubber, 
oil, and chemical companies. Some have been connected 
with the synthetic rubber program, and some haven't. 


@ Whatever contracts are negotiated with these 
companies must be O.K.'d by Congress in January. 


When the U.S. government put its 
$500-million synthetic rubber industry 
on the auction block last vear (BW 
Nov.28'53,p27), there were hints that 
the proposed sale might be less than a 
howling success. The plants were 
not so modern as private buyers might 
have liked them to be, and there were 
enough economic and political compli 
cations in the situation to scare many 
prospective customers 

But last week, as the 
ding period came to an end, the govern 
ment devided that the sale might come 
off well after all. There was a total of 
75 bids from 35 first- 
choice bids, each designating one of 
the offered plants, and 19 second-choice 
bids. 

Almost all of the companies now op 
crating the government's plants sub 
mitted bids. Among these companies 
are big rubber manufacturers such as 
Firestone, Goodyear, Goodrich, and 
U.S. Rubber; and big oil and chemical 
companics that produce raw materials 
for synthetic rubber-—Esso Standard Oil, 
Humble Oil, Dow Chemical. The gov 
ernment has received from 
companies that have had no previous 
with the synthetic rubber 
program—such companies as Allied 
Chemical & Dve, Hercules Powder, 
Monsanto, National Lead 
¢ Procedure—The bids ar in the 
hands of a three-man disposal commis 
sion, which has until Dec. 27 to ne 
gotiate with the bidders and sign con 
tracts. The commission must report 
the results to Congress in January 
Congress will then have a chance to 
veto anv or all of the sales 

The fact that Congress will have the 
last word led many observers, last vear, 
to think that bidding on the govern 
ment plants would be slow and reluc 
tant. Democrats have repeatedly criti 
cized the sale as “another Republican 

There's a chance that the 
sitting in January will be 
Democrats—and hence 
contracts 


away 
six-month bid 


companies—56 


also bids 


connection 


now 


giveaway.’ 
Congress 
controlled by 
will be unfriendly toward the 
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negotiated by the disposal commission 
Realizing this, the commission will 
work hard to get as much money for 
the plants as it can. The higher the 
price, the more palatable the deal will 
be to January’s Congress. The commis 
sion plans to negotiate not only with 
the highest bidder for each plant, but 
also with the second- and third-highest 
bidders. The lower bidders will be 
given a chance to raise their bids 
though they won't be told how high a 
bid they must match. 
The commission is not 
iny figures on the amounts offered for 
each plant up to last weck’s filing dead 
line. One insider, however, that 
“some of the bids are very good, and 
some are poor.” All told, observers fig 
ure, the government will probably get 
$300-million to $350-million from the 
sale. 
¢ Rules—The 
problems are complicated by the rules 
Congress laid down last year for the 
ale. Congress told the commission 
that the synthetic rubber industry, 
when passed into private hands, must 
(1) be a competitive industry; (2) as 
sure enough capacity for national de 
fense; and (3) assure small rubber users 
a fair share of synthetic 
lo make things even harder, the 
commission's job involved cutting up 
an industry that had operated hitherto 
almost like a single company. The 
industry was set up by the government 
as an integrated complex. ‘To split into 
pieces, vet still keep the whole opera 
tion efficient, is a tough assignment 
¢ Choice—The integrated nature of the 
government's plants might have been 
expected to scare off many bidders— 
ifraid that any one of the plants might 
lose money once it was divorced from 
the others. But despite this and other 
possible doubts, the rubber and oil 
and chemical industries showed a keen 
interest in the government’s auction. 
One reason, probably, is that the 
bidding companies foresee a high level 
of demand for synthetic rubber far into 


giving out 


SaVs 


disposal commission’s 


the future. Synthetic’s sp 
make it preferable to nat 
for many uses. 

Another reason for the 
cess thus far, experts say 
of the big rubber compan 
synthetic supply of its o 
petitive reasons alone, if 
sons of long-term investment 

Then there are the attract 
plants themselves. It’s t 
not completely up to dats 
built under great pressure d 
War II; the main thing 
them operating as soon 
and operating costs were 
importance. But they hay 
maintained, and they have 
ernized as much as possi! rt of 
rebuilding. The 
been stingy with funds for thi 
¢ Preferences—l'or these 
others peculiar to cach comp 
the synthetic rubber indust: 
many takers. Some of the 
ding companies spent ten 
sands of dollars on engineerin 
preparing their bids, and o 
is reported to have spent 
$100,000 

Observers figure the his 
were for plants in geograp! 
grated groups—for instance, ru 
raw materials plants at Los A 
around the Gulf of Mexic« 
panies submitted bids for 
one plant, hoping to end 
tegrated operations of their « 

The only plant ignored 
ding was the one at Institut 
I'his is one of the largest 
tem; but its operating c 
It has been used only in « 
It was closed after Work 
opened again during the K 
and closed again eight months 

Nobody in the synthetix 


or 
mod 


government not 


ry 


\ 


iness is surprised that this p 
: 
hi 


cold shoulder. But, the « 
mission still has hopes of 
during the next half yea 
tions. As the commission 
a company whose bid for 
turned down might prefer t 
efficient one rather than 
entirely. 

Not all observers agree wi 
mission’s figuring, however. S 
that companies losing out o1 
cient plants might prefer to bu 
own rather than buy «s 
plants. There have been n 
logical advances in synthet 
making since the governm 
were built. If a company st 
scratch, experts say, it 
with a more efficient plant 
government’s best. 


cou 
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Raising steel, unloaded by G. & H., for G. & H. unloaded the steel for this Or: 
* construction of open hearth furnaces. Unloader on the river front and also 

Reinforcing in foundations of this huge placed reinforcing in piers, abutments and 
® building also placed by G. & H. foundations, 








What no aspirin ? 


Absolutely not! There were no th 
bing heads among the management 
G. & H. because they were able to h 

this large tonnage of steel with 
tically no injuries. That's been their 
story in the 20 years they've 
with American Mutual! Working 

with our safety engineers over 
years, and using the recommendatior 
experts trained in accident cont 

G. & H. has been able to operate « 
sistently with a minimum of accid 


Y If you are interested 
‘” ice that can hel; 
ou down On aspirin tracti{ 
splints and high ins 
premiums, write tor 
free copy ot For 
ship and Accident Prev 
in Construction,” Am 
Mutual Liability Insurance Com; 
Placing reinforcing for foundation and Dept. B-109, 142 Berkeley 
mats in bar mill of the Fairless Works of a? Ge Boston 16, Mass. 


the U. S. Steel Company at Morrisville, 


Pa., where G. & H. Steel Service, Inc., 

of Drexel Hill, Pa., handled over 60,000 AMERICAN MUTUA & 

tons of steel and placed over 45,000 tons 

of reinforcing steel in various structures. Service from salaried representatives in 78 offices! 
Savings from regular substantial dividends! 


GiS54, AMERICAN MUTUAL LIABILITY INSURAN OMPANY 





This road earns 


538, 000, 


\ per mile per year 


—_————" 


A road earning money? Absolutely—in the form of gas taxes 
and license fees you pay to drive on it. The more vehicle 
miles of traflic a road handles the more money it earns. 

This concrete road is U.S. 41 near Nashville, Tenn. The 
section shown carries a fog average of 14,800 vehicles. 

All vehicles considered, Tennessee motor vehicle taxes av- 
erage 7/10 cent a mile. That figure times U.S. 41 traffic times 
365 days equals an annual earning of nearly $38,000, or 
almost four times the probable annual cost of building 
the road and maintaining it for life. The $25,000 to $30,000 
annual profit. pays for building much-needed new highways. 

Concrete roads are the biggest money-makers because they 
attract the most traffic and have the longest life and lowest 
annual cost, Other pavements often fail to earn their building 
and maintenance cost. This drain on available funds leaves 
less and less for new construction. 

Concrete roads are safest too. Wet or dry, they’re skid- 
resistant. And their light color provides maximum visibility 
for night driving. Money-making service and safety—two big 
reasons whry all main roads should be paved with concrete. 


PORTLAND CEMENT ASSOCIATION, 33 W. Grand Ave., Chicago 10, ill. 


A national organization to improve and extend the uses of portland cement ond 


concrete through scientific research and engineering field work 
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Private power for T'VA 
panies have offered to s 
electricity to their giant 1 
The Edison Electric Inst 
companies could supp! 
power TVA could ne 
future, and so obviate t 
new generating facilit 
expense. 

ry 
The Northwest Passage, 
cooking on commer! 
Aeronautics Board says 
with favor” on Scandina 
plans for a transpolar 
Angeles to the Norse 
line savs it is ready to 
passenger flights this f 
make the service perma 
year test showed it to be 

c 


$500 color ‘IT'V sets wit! 
will be available by the er: 
savs Barney Balaban, pr 
mount Pictures, [ne HH 
made in a discussion of 
three-gun Lawrence col 


derisive hoots from mo 


trv. 
+ 


Nebraska’s tax on Braniff A 

using in-state air fields 

flights has been upheld b 

Court. The judges wer 

by Braniff's arguments th 

ulation of flights auton 

cluded the ad valorem t d by 
Nebraska, and that the pl ren’t 
in Nebraska long enough t taxed, 

. 


U.S. Steel Corp. and eight major 
makers of wire rope are b d for 
$7,755,000 damages in f court 
by the Sunbury (Pa.) Wi Mfg. 
Co. Sunbury, which shut it 

March, charges it was fo 

profitable business by all 

listic practices of the def 

7 


Dirt and rock threatening 
Canal will be cleaned up | 
Corp., of Dallas. The job 
moval of 2-million to 4-m 
of earth from Gaillard ( 
winning bid of just unde: 
beat out two of the bigge 
ing companies in the [ 
. 


\ 


A consent decree has end 
Dept.’s antitrust suit agair 
ber Co. and Dunlop Ru 
London. U.S. Rubber 
charges, but savs it signed 
decree because it was easi 
its business methods than 


case. 
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See what adhesives are doing today! 


Trimming cloth—and costs at Graflex 





What you see above is a plastic-coated cloth 
that has just been roll-coated with a 3M 
adhesive, EC-880. 

After this coated cloth is allowed to dry, it 
will be die-cut into smaller shapes and sizes 
for eventual use. At that time, the adhesive 
will be reactivated with a solvent and the 
trimmed piece will be pressed into perma- 
nent position on a Graflex camera case. 
By roll-coating EC-880 to full sheets of this 
cloth, Graflex saves considerable time, mate- 
rial and money. Another advantage of 


EC-880 is its tack-free dry film. Th 

it easy to handle during die-cutting o; 
tions . .. makes it a sirnple matter to 
an inventory of these specialized part 


See what adhesives can do for you. 
Whatever your fastening problem 

3M adhesive to help you produce mor 
efficiently and economically. For deta 

your 3M sales representative. 4, s cries 
Or, write today for free booklet. BERR ia 
Address: 3M, Dept. 16, 417 2a 
Piquette Ave., Detroit 2, Mich, 9 write tor copy 


ADHESIVES AND COATINGS DIVISION MINNESOTA MINING AND MANUFACTURING COMPANY 


417 PLQUETTE AVE... DETROIT 2, MICH. © GENERAL GALES OFFICES: ST. PAUL 6. MINN. @ EXPORT: 122 E. 42 ST..N. ¥. 17. MN. ¥. @ CANADA 


MAKERS OF “SCOTCH” BRAND PRESSURE-SENSITIVE ADHESIVE TAPES @ “SCOTCH” BRAND SOUND-RECORDING TAPE @ “SCOTCHLITE 
ans. 6 6. ear, one an6. 6. far. one 00s 


REFLECTIVE SHEETINGS @ “3M” ABRASIVE PAPER AND CLOTH @ “3M” ADHESIVES AND COATINGS © “3M” ROOFING GRANULES @ "3M" 











‘*... Yes, you may qu me in your 
paper as saying t/ rational 
brands are an intes part of our 
business structure. People get 
more satisfaction, nore value, 
when they ask | lucts by 





brand names,’’ 
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*¢.,. Guess Ill ha short one 
tonight. Whiskey with water on 
the side.”’ 














lt is something of a mystery why so many businessmen 
of the importance of brand names 
ordering whiskey. 


fully conscious 
fail to specify a brand when they’re 


It’s also a mystery that they ever get the flavor they want—when you 
realize that there may be hundreds of brands available in a particular 
state. 


So we'd like to suggest that it would be a good idea if you’d always 
name your brand at the bar or in the store. You'll get what you want... 
and the bartender or store man won’t have the burden of trying to guess 
which one of hundreds of brands might please you. 


We hope, of course, that the brand you name is Four Roses. For then 
you'll know you're getting the finest of American whiskies. 


Men who know whiskey are saying 


FOUR ROSES 


FRANKFORT DISTILLERS CORP., N. Y. C. BLENDED WHISKEY. 
86.8 PROOF. 60% GRAIN NEUTRAL SPIRITS. 








WASHINGTON OUTLOOK 





WASHINGTON 
BUREAU 
JUNE 5, 1954 


A few points on controls to have in mind if Indo-China or any other 
crisis should bring a multibillion-dollar defense expansion: 


There’s authority now to allocate raw materials. It’s being used tc 
ration some scarce metals—titanium, for example. It could be expanded 
rapidly to other materials, if this should become necessary. 


Inventories can be regulated, too, without new action by Congress 
The so-called “anti-hoarding” provision of the Defense Production Act was 
extended last year, along with the power to allocate materials. 

There’s no power to fix wages and prices. That’s the biggest gap in the 
government’s power to reimpose economic controls. Ceilings on them 
would require action by Congress. 


As to whether there will be a return to controls, there’s no answer: 
It all depends on whether we do become involved in a shooting war, and 
how much of a war it turns out to be. 


The drift is toward intervention. The U.S. stand is that we wil! fight 
if necessary to prevent the Reds from taking over Southeast Asia. The ef‘ort 
now is to persuade other nations on some form of joint action. 


Actual fighting may still be avoided. The hope, of course, is that our 
willingness to intervene will put the pressure on the Reds to agree to » 
truce. But it’s a gamble, and one that could lead us into a small war, with 
risks of a real East-West showdown. 


musicians 


Plans fer controls are being made. It must be emphasized that this 
does not mean that Washington is all set to carry them out. This is part of 


the defense planning that goes on all the time. 


The official attitude is that the economy could absorb a sharp jump in 
military demands, maybe up to $15-billion extra, without cramping. The 
big question is how the public would react to intervention and a defense 
buildup. A buying scramble could create shortages and throw prices into 
an inflationary spiral. 


A quick wage-price freeze would be the answer to a buying spree 
Officials say Eisenhower would ask Congress to vote this, and then put 
through control legislation under which ceilings could be adjusted. That, at 
least, is what’s called for in current planning. 


Stand-by wage and price controls may be requested if the Indo-China 
issue hasn’t come to a head by the time Congress is ready to adjourn 
But this is in the talk stage and not at all sure. 


ae 


The push for adjournment is on. Congressional leaders figure that 
they can get the appropriation bills cleaned up by mid-July. Other bills 
pending when the big money measures are out of the way would run the 
risk of being shelved until next year. 


The legislative “musts,” in addition to the appropriation measures 
include: Eisenhower’s tax revision program, housing, social security expan 
sion, extension of the Reciprocal Trade Law, and a farm bill. No effor' 
will be made to revive Taft-Hartley revision. 

Revision of Taft-Hartley by interpretation of the law is in the works 
The National Labor Relations Board, once it’s sure Congress won’t rewrit: 
the law, will order some changes in administration. 









WASHINGTON OUTLOOK (continues) 


WASHINGTON The hoard will narrow its jurisdiction, with the result that many 
BUREAU retailers, now operating under the law, will be exempt. 


JUNE 5, 1954 Secondary boycotts will get tighter supervision. Plan is to outla 
some practices now considered legal. 


Signing of the AFL-CIO no-raiding pact next week will make a splash 
in the newspapers. But it won’t end raiding. Reason is that two big member 
unions, the AFL Tearnsters and the CIO Steelworkers, are holding out— 
aren't signing up. The Teamsters are the big raiders on the AFL side. And 
then, there’s John L. Lewis, who is waging an aggressive fight for members 
outside the coal fields. 


Actual merger of the AFL and CIO still is a long way off, if it ever 
comes. The no-raiding pact is being whooped up as a first step toward con 
solidation. But there are still many frictions to be overcome. 



































Benson and Congress are still apart on farm policy. The Agriculture 
Secretary wants to get away from high, rigid price supports, while most of 
the farm state congressmen are afraid to abandon 90% props, especially in 
an election year. But it’s unlikely Congress will adjourn without putting 
through something~-perhaps a one-year extension of existing supports. 


The Brannan Plan may come back into the picture. Benson adopted it 
for wool this year. Later, he may apply the central idea to other crops— 
direct subsidies to make up the difference between market prices and the 
prices the government thinks farmers should get. 
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The Elisenhower-McCarthy break is permanent, Party leaders have 
long felt that the Wisconsin senator was a political liability, especially in 
the important Eastern states. 

MeCarthy will do some campaigning this fall, but not under the 
sponsorship of the Republican National Committee, which has been ordered 
to give him the cold shoulder. His stumping will be at the behest of 
individual candidates. 















Norta Carolina is electing a liberal senator, Kerr Scott, after having 
been in the conservative column the last few years. It was Scott, then the 
state’s governor, who named Frank Graham to fill the vacancy created by 
the death of the late Sen. Joseph Broughton. Graham lost out in 1950 
when conservatives made a pretty clean sweep of the state. The liberal 
faction will try to capture the other Senate seat this fall when a successor 
to the late Sen. Hoey is selected. 















Eisenhower plans a hard campaign for the GOP this fall. He will go 
into many doubtful states and districts. The strategy is to associate the 
GOP candidates with Eisenhower. In keeping with this, Eisenhower is 
having congressmen come to the White House to have their pictures taken 
with him~--a “meand-Ike” deal for home consumption. 


The GOP will be bucking tradition this fall. The normal thing in 
off-year elections is for the out party to pick up House and Senate seats 
Eisenhower has no seats to spare. His House majority is only four. And 
in the Senate, the Democrats have a one-seat edge now. The Midwest and 
PAGE 40 the Eastern cities will be the big battleground. 
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o, + * Paps 
...dadustry$ fast-expanding tape w 
Now, the quality and benefits you associate with BEHR-CAT 1 
can be applied to more and more operations. These modern, 
cost-cutting tapes point the way to easier, faster jobs all alor 

line—from the drafting room to the shipping department 

And what's more, this progressive BEHR-CAT Tape fami 
bigger and better every day. To get complete information on 
or all of these tapes, write Behr-Manning, Troy, N. Y., Dept 


In Canada. Behr - Manning (Canada) Ltd., Branttord 
For Export: Norton Behr- Manning Overseas inc., New Rochelle, NY, U.S.A 
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BIG PART IN BIG PLANES This is a full-scale 
section of the Sirvene (synthetic rubber) diaphragm that works the 
wing flaps and other bydiaulic devices in big planes. It must be 
equally perfect . . . in the first or the fifty thousandth hour of flight 
.». at —65°F. or 180°F. above. And it is. Completely custom- 
developed, in design, compounding of oil-resistant elastomers, 
molding, and laboratory control of production, it well represents 
all Sirvene parts. It represents, too, the cooperation which C/R 
engineers give you to help develop pliable parts for your own critical 
applications. Please write us for your copy of “Engineering with 
Sirvene.” 


CHICAGO RAWHIDE MANUFACTURING COMPANY 


1901 Glaten Avenve GIR VENT DIVISION Chicege 22, Mincls 


SCIENTIFICALLY COMPOUNDED ELASTOMERS 


Representatives in these Principal Cities: Bosrow « New Yorx « Synacuse « Burraco + Pwitapecrmia ¢ Pirtssuncu « Cincinnati « { 
Deracry « Peoria « Minwnearouss « Wicurra « Tusa « Hovsron « Los Anceres « Saw Francisco « SEaTTie 


Te, Other C/R products 


Ou. Sears; Shaft and end face seals for all types of lubricant retention and dirt exclusion * Conpor: Controlled porosity mechan- 
ical leather packings and other sealing products * Sinvis: Mechanical leather boots, gaskets, packings and related product 


Republicans Reshape the FTC 


@ There's a new stress on proof of injury in cases 


involving curbs on competition. 


@ They're taking a fresh look at the law on mergers 


and price-fixing. 


@ Chairman Howrey is coming down hard on com- 


pliance. He's reorganizing to 


For a little over a year now, a new 
Republican majority has been changing 
the Federal Trade Commission—in 
make-up, in philosophy, in organization, 
and in its estimate of what role to play. 

Basically, of course, FTC remains an 
enforcement agency: It is made up of 
five men appointed by the President 
to administer a complicated, and not 
necessarily related, set of laws. Among 
other things, FTC is charged with pre- 
venting price-fixing agreements, com- 
binations in restraint of trade, boycotts, 
false and misleading advertising, price 
and service discriminations, and exclu- 
sive dealing and tie-in contracts. It also 
watches acquisitions or mergers with 
competitors, interlocking directorates, 
improper labeling of wool and fur 
products. 

FTC’s job has in no way changed— 
but the way it intends to carry it out 
has. As compared to the way the 
Democrats did things, the Republicans 
are making it ers or the businessman 
who is up on the FTC carpet, harder 
for the FTC lawyers handling the cases. 
¢ The Republican Approach—The new 
FTC is dropping or changing—on a 
case by case basis—key interpretations 
of law. It is demanding more evidence 
from its lawyers, fuller documentation 
of charges and proof. It is trying to 
clear up confusion—some of which is 
of its own making—about what is legal 
and what isn’t under the antitrust laws. 

But FTC hasn’t been only re-evalu- 
ating old theories. It also has been 
shaking up old operations and old pro- 
cedures. 

It is taking steps to encourage 
voluntary compliance with the laws, to 
make it easier to settle cases by consent 
agreements. It is also moving to tidy 
up its own internal operations, to save 
time, money, and tempers. 
¢On Its Merits—The term “reason- 
able” is the key to the new FTC ap- 
proach. The commission says it will 
avoid doctrinaire ideas, try each case 
on its own merits. This is a little pain- 
ful to some businessmen who are trying 
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speed FTC action. 


to get out from under complaints filed 
by the Democrats on grounds that FTC 
has now changed its rules. Under its 
policy of looking at each case on its 
own merits, FTC isn’t making off-the- 
cuff disposition of such cases. 


Changing the Law 


The biggest change that the Republi- 
cans have made to date is their rejection 
of the so-called “per se” rule. In the 
past, the FTC went on the basis that 
an action in itself was illegal if it 
merely threatened competition although 
no injury had actually resulted. The 
Republicans take the view that actual 
injury must be proved. 

A good example of the new approach 
is the Republican rejection of the 
Democrats’ view that once you show 
a company with a substantial share of 
the market has exclusive dealing con- 
tracts, you can conclude that it is injur- 
ing competition and hence acting 
illegally. In the Maico Co. case, in- 
volving hearing aids, the commissioners 
threw this tule out the window. The 
new commission said that FTC as a 
body of experts should actually prove 
how exclusive dealing contracts hurt 
competition. 

The same tough attitude on proof 
showed up recently in the dismissal 
of a Robinson-Patman price-discrimina- 
tion case against General Foods Corp. 
Over the bitter dissent of former chair- 
man James Mead, the commission ruled 
the evidence just did not prove any 
injury to competition. Mead claimed 
there was evidence that wholesale dis- 
counts granted by General Foods on 
certain products in some areas but not 
in others actually hurt sales of the 
competing manufacturers. 

In sal rice discrimination cases, 
FTC will demand actual proof from 
now on that the alleged discrimination 
tends to produce a monopoly. It will 
not conclude this merely na a show- 
ing that a competitor has lost business. 

In fact, FTC may be writing an 


entirely new doctrine on this score. A 
trial examiner recently recommended 
dismissal of a complaint that Purex 
Corp. injured competition through 
price discrimination. He said that only 
one competitor was involved and “‘it 
does not follow that because a com 
titor has been injured, competition 
vas been affected.” 
¢ Tough Standard—Some observers say 
that, as a practical matter, FTC is 
setting standards of proof that will 
make the lawyers’ job almost impos 


sible. 


ll. Writing New Law 


In several other areas where thx 
commission had not yet made decisions 
before it went out, the Republic 
have a chance to write on a clean slate 
e Mergers—The toughened antimerger 
law of 1950 never was applic 1 by thi 
Democrats, though they had filed the 
first test case, charging a violation 
against Pillsbury Mills before the Ri 
publicans took over at FIC. In a 
procedural decision last December 
chairman Edward F. Howrey got his 
first crack at interpreting the new law 
In sending it back for further hearing 
he set up the “new line” on FTC anti 
merger enforcement. 

Howrey rejected the theory used by 
FTC lawyers that a violation occur 
when a leading company in a market 
buys another company in the sam¢ 
market. The lawyers said that thi 
automatically means competition ma 
be substantially lessened. Howrey, how 
ever, said it is not automatically illegal 
for one major market factor to buy up 
another. Not until all relevant market 
figures—before and after the 
are in, can FTC say whether a p 
merger is illegal. 

Soon after the decision, the 
cans filed their own antimerger 
They charged Crown Zellerbach Corp 
violated the law in buying up the St 
Helens Pulp & Paper Co. Another com 
laint filed after Howrey’s Pillsbur 
Mills decision charged a conspiracy 
monopolize the iron and sieel 
industry on the part of Luria Bro 
16 steel producers 
¢ Price-Fixing—The nev 
also fast approaching a major de 
on legality of “horizontal price-fixing 
This question comes up for the first 
time in two cases, involving Doubleday 
& Co. and Eastman Kodak Co. In 
procedural decisions on the two case 
a lot of disagreement has shown up 


is 


merge! 
irticular 


ae 


mayorit ] 
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among the commissioner whether 
it is legal for manufacturers who own 
their own wholesale or retai] outlets 
to sign fair trade contracts with ind 
pendent wholesalers or reta 
Significantly, an FTC ing ex 
aminer this week adopted Howrey’s 
theory that it is legal, and red th 
charges against Eastman Kodak dis 
missed. This ruling undoubt vill go 
up for final decision soon. > 
missioner John Gwynn 
participated in the two 
will cast the deciding vot 
is now split even, 2-2. 





Ill. Doing Business with FTC 


Though FTC still cut biggest 
swath by writing decisions that tell 
businessmen what is leg id what 
isn't, other changes during the past 
year arc important for s do 
ing business with FTC 

Just last week, the cor n put 


ee ee er 
into effect a rule that mak ier to 
settle cases by consent ord 
4 he portant changes 
UY er e You can now sett S 
) 3 at any stage in the case yn 


sent settlement was possil 
fore taking of evidence b 
e You can settle indi 
Let us put the amazing new V.P, EpisON VOICEWRITER fo work for you you can settle just some 
; e Sxia 
—right at your desk—-on a free trial basis—right now! oe consent order had 
ve parties and all the i 
¢ Compliance—F TC, und 
is also emb: 1 on a pro 
carry. We've made it handsomest by far! And we've designed it anaes bet pe = 
cedures. It is trving to do 
tive job of policing c 
Note: two simple accessories permit transcribing as well as orders, consent settlement 
tary compliance with rule 
Every new broom at FT¢ nade 
dictating instrument. motions at doing somet! ont 
And because we've made it the years-ahead dictating instrument for Connplinnce pat sown - 
special staff committec g the 
around-the-clock service and savings ... because we’ve put all our problem. Its report is in not 
persuasion into the instrument itself... we're willing to let you do the talking. | * been made public. On It al 
The VP. will speak f _N a ¢ I ready has showed up, thoug! full 
e V.#. will speak for us. No pressure from us at all! scale field investigation of cometic 
and toilet goods industr heck 
manufacturers’ comphiancs Robin 


THE son-Patman price and servi 
RENT IT OR BUY IT... There’s an official hint of 
BUT TRY IT! FDISO | RITER plaints being filed against ° 
“exeen ¢ Reorganization—F inally 
just adopted a complete re: 


Ask about Easy-Pay Terms 


We're confident of your answer! 


We've made it smallest and lightest. We've made it easiest to 


to serve you at the office or on the go, a double-duty marvel! 


dictaiing—a full dictation service from today’s most wanted 


; 


program. It is designed 
FTC operations, cut pape 
EDISON, 15 Lakeside Avenue, West Orange, N. J centralize responsibility 7 
: J ; ‘ vestigation of all cases int 
O.K., send me “GET ACTION ON THE GO!"— of Investigation. all trials of 
no obligation. one Bureau of Litigation 


up a new Bureau of Consult 


Phone local representative listed 
under EpiepHone or Epison 
Vorcewriter for a free, fast, 
deskside demonstration ... or clip 
this handy coupon to your letter- 
head for big 12-page, full-color, 
eye-opening book on the versa- 
tile V.P. 


Ahab. 
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ing up Howrey’s stress on 

The immediate signifi 
reorganization, however, is 
Howrey the chance to 
team. When the plan 
tive July 1, the Republic 
will really have come into it 
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ALSO MAKERS OF THE FAMOUS EDIGON 
WICKEL- (RON -ALKALINGE STORAGE BATTERY 
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ae? ~When Trans-World Airline engineers 

ee laid out initial plans for air condition 

ing the airline’s St. Louis Reservations Office 

they called for an on-the-job built-up system 

How TWA However, when bids on this type of installa 

tion came in, costs were more than TWA 

Air Conditioned their had allocated for air conditioning this office 
T. J. Waddell, usAIRco Missouri repre 

. ° sentative, met with TWA Engineers and ex 

St. Louis Sales Office when plained the operation of UsAIRco’s pack 
aged central system, Refrigerated Koole: 

aire (RK), which combines air conditioner, 


cost of proposed installation Saat te te pnaemr ta 


one unit. Mr. Waddell showed how the RK 

ran over budget reduces installation costs by eliminating ex 
tensive refrigerant piping, extensive wiring 
and by being pre-balanced and factory tested, 
ready for immediate installation. Only three 
connections are necessary: to ducts, water 
supply and drain and power supply. The 
usAIRco representative also pointed out 
that by locating the RK in a rear equipment 
room, labor, assembly time and piping and 
wiring costs are held to a minimum because 
all needed equipment is in one room. One 
duct would lead to the reservations floor, the 
other to private offices. 


For economy in operation, Mr. Waddell 
explained how the RK’s evaporative con 
denser saves 95 °% in water consumption be 
Cause it recirculates water continually. Bids 
on a USAIRco 40 hp. RK were submitted 
and approved. 


Behind every product manufactured by the 
United States Air Conditioning Corporation 
stands 30 years of accumulated engineering 
skill, technical knowledge and experience in 
the field. Foremost contractors, architects 
and engineers specify UsAIRco air condition 
ing for their installations, whether it’s for 
new buildings or for remodeling programs 


usAIRco factory representatives, all 
trained air conditioning counselors, are locat 
ed in more than 50 major cities in the United 
States, Canada, South America and overseas 
For more information write Dept. BW 44 


Manufacturers and engineers of a q =) 
complete line of air conditioning, heating, and ventilating eet, Se ae ee 
. ’ ° ° a a LU KAGED ROOM 
equipment for commercial, industrial and residential use irconoiTioneR UNIT AIRCONDITIONER UNIT 





peanuts or 


Sizes from 
12 ow. ff, 
to 2 cu. yd. 


bucket 
capacity 


Management invests much money in the 
most modern production equipment to 
shave production costs. But, too often, 
opportunities to make substantial re- 
ductions are overlooked — particularly 
in the cocners and by-ways of the plant 
where bulk materials are still being 
handled by slow, laborious, outmoded 


methods. 


“PAYLOADER” tractor-shovels have 
revolutionized bulk-handling proce- 
dures in thousands of plants with amaz- 
ing benefits in costs and output. One 
man with a “PAYLOADER” can dig, 
scoop-up, carry, load and dump bulk 
materials in terms of TONS instead of 
pounds. There are sizes and types of 
these tractor-shovels to fit your needs 
and your nearby Hough Distributor is 
ready to demonstrate. The Frank G. 
Hough Co., 700 Sunnyside Avenue, 
Libertyville, Iilinois. 


How fo determine where buik- 
conrad, sperene ia your plant 
are inefficient and expensive. 
This BULK HANDLING 
HANDBOOK wil! be mosc 
helpful in making such a 
survey. A copysis yours on 
request, without obligation. 
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Consumption Widens 


Te AMERICAN MARKET 18S not 
the only one that has changed 
in the past two decades. The same 
vast forces that have operated here 
have also been at work—perhaps 
more slowly, but no less surely—in 
Britain. 

Che changes that have occurred 
in the British domestic market are 
outlined in the 1954 Survey of 
Industry, Trade, and Finance—an 
annual review published by the 
Manchester Guardian. In a section 
entitled “Fifty-Million Customers,” 
the Guardian's editors make this 
comment: 

“The market for consumer goods 
has profoundly changed, not just 
during the abnormal war and post 
war years, but in the course of a 
generation. Changes have taken 
place in the numbers and age 
composition of the population, in 
the distribution of income, in the 
way of living, ambitions and de 
sires 

Americans have been aware, of 
course, that during the postwar era 
in particular, there have been con- 
siderable changes in British social 
and economic conditions. But U.S. 
observers have probably not recog- 
nized how close, at bottom, these 
changes have been to American 
experience—albeit on a _ smaller 
scale. 


HE GUARDIAN SURVEY covers the 
Serie 1931 to 1951. In that 
time the size of the consumer mat 
ket increased from 46-million peo- 
ple to 50-million. 

There was an increase in con 
sumption in real terms. The gain 


was small—15%—which, as_ the 
Guardian points out, “reflects the 
setback of the war.” Disposable 
income has also increased some 
what. And, most significantly, in 
come has been redistributed. In 
1938, the top 10% in the income 
scale got 32% of all personal in- 
come after taxes; today the top 
10% garners only 20% of after 
tax mcome 

Britain, like the U.S., has an 
aging population. In 20 years, the 
number of people over 65 increased 
by 64%. The British family is 
smaller than it was 20 years ago; 
and it has, on the average, a larger 
home to live in. 

The move to the suburbs has 
started to change the face of Bri 


in Britain, Too 


tain. For example, the C: 
London in 20 years lost 24 
its population, while the 
tion of the city’s “outer 
creased 31%. 

Along with these basi 
have come some shifts in ha 
customs that will sound 
miliar to Americans 

Take the disappearanc: 
ants. Twenty years ago, Brit 
more than a million domest 
day it has barely a third th 
ber. 

Or take television. The 
ian calls it “the great level 
says that TV “makes fami! 
vite the maid in to the fi 
Movie attendance has 


sharply. 


EISURE PATTERNS, too, aré 
l ing in Britain, the Gi 
finds. Though the “domin 
cupation is that of being 
tained” by football, greyhou 
ing, and the like, there i 
toward more individualisti 
suits—as in the U.S. Garden 
riding a big wave of popu 
and there is even a small 
in mechanized garden equi 

Even do-it-yourself is eg 
momentum, It hasn't reache: 
thing like its proportions he 
makers of floor tiles, wallpaper 
power tools “have joined the 
ment.” One manufacturer « 
to sell 90,000 paint rollers thi 

There is a lag between 
country and Britain—measu 
least a decade in many imp 
respects—between our stand 
living and Britain’s. In part 
is due to the war and the d 
tion it wrought in Britain 
statistic alone will suffice ti 
the great gap, whatever its 
between the two countries 
5% of British homes have 
refrigerators, as against 90 
U.S. homes. 

But the moral of what 
pening underneath the surf 
summed up in this remark 
Guardian: 

“The British consume: 
today consists of a broad n 
fairly uniform customers, n 
very poor nor very rich, with t 
of the educated middle cla 
30 years ago.” 

The Guardian could al 
written that about the U.S 
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Oxygen—and LINDE SERVICE —in action: 
i 


(Photo made at Great Lakes Steel Corp., Detroit Division of National Stee 


Eicut-ton COILS of 60- to 77-inch-wide sheet 
steel are usually composed of four lengths of 
steel welded together. Users, such as the auto- 
motive industry, lose time and material cutting 
out these welded joints. Now, a major steel pro- 
ducer has met this problem with a remarkable 
new slabbing mill. Instead of 2'4 or 3-ton slabs, 
this mill turns out 8-ton slabs, each of which is 
rolled into a single, weld-free coil up to 1,828 
feet long, in .0359 inch thickness. 

Size wasn’t the only key to the success of this 
mill. Its output had to be flawless. That’s where 
oxygen and LINDE SERVICE came into the pic- 
ture. Working with plant engineers, LINDE de- 
signed and built a LIn-pDE-SURFACER secarfing 





1,828-FT. COILS 


OF 70-IN. SHEET STEEL 
=WITHOUT A WELD! 
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machine as a part of the mill. 

As the slab passes through the LiIn-pE-Sur 
FACER, oxygen jets burn surface scale and defects 
off the top and bottom simultaneously, at speeds 
up to 160 feet per minute. The conditioned slab 
is then ready for rolling into flawless one-piec« 
coils of high quality sheet steel. 

This is another example of how LinDE Oxygen 
and LINDE SERVICE serve the steel industry. 
LINDE SERVICE is the unique combination of r 
search, engineering, and more than 40 years of 
accumulated know-how that is helping Lino 
customers save money and improve production 
in their uses of oxygen and oxy-acetylene 


processes, 


If your company uses oxygen, LINDE SERVICE can mean 


dollar savings to you. Let us tell you how. 


LINDE AIR PRODUCTS COMPANY 


A Division of UNION CARBIDE AND CARBON CORPORATION 


30 East 42nd Street pyqq New York 17, N.Y. 
Offices in Principal Cities 
In Canada: Dominion Oxygen Company 


Division of Untonw Cansiwe Canava Limirep 


| Corp 





Look at Richmond’s new power 


You've heard about the “new South.” To see what the phrase means, 
look at Richmond. 

Since 1940— 

Population 
Retail Sales 
Industrial Power Consumption 

Since 1946—Virginia Electric and Power Company, headquartered 
in Richmond and serving 600,000 customers of Virginia, West 
Virginia and North Carolina, has more than doubled generation 
capacity. And VEPCO is just about halfway in its development 
program. 

To the $219 million of new facilities bought in the past six years, 
this dynamic company will add $200 million more in the next 5 years. 

There you have an example of what makes the “new South.” 

All this vigorous growth takes cable—for homes, for stores, for 
industries, for new power sources and new power links. Rome’s wires 
and cables fill these needs dependably and economically. How cable 
and wire help our nation grow is an interesting part of our picture 
book, “The Story of Rome Cable.” We'd like you to write for a copy. 


“LIGHT FOR FREEDOM~POWER FOR PROGRESS’’ 
This is the Diamond jubilee of Edison's invention of the incandes- 


cent lamp. Rome Cable is proud to pay tribute to his great genius. 
LER 0. | CABLE 
©) Co te tation 





Whose Show? 


Memphis TV stations 
challenge right of new con- 
cerns to relay their programs 
to community systems 


Who owns a TV show 
on the air? This question ca 
a bang in Memphis, Tenn 

Federal Communication 
sion a few weeks ago auth 
concern, J. E. Belknap & tes, 
to build experimental mic: relay 
stations at Osceola, Ark d Ken 
nett, Mo. The new compa lans to 
spend a reported $143,000 « relay 
stations, with the purpos« ricking 
up telecasts from Memph tations 
WMCT and WHBQ. The Belknap 
stations would then relay the telecasts 
to community antenna syste 
lar Bluff and Kenneth, M: 
turn would pipe the progra 
to their subscribers. 

Then came the snag. Tl 
of the Memphis stations 
served notice that they wor 
part of such a scheme. “Tl 
piracy of property rights,” 
Slavick, general manager 
“and we'll fight it all the w 
¢ Cloudy—FCC admits the 
tions are hazy. There has b« 
ruling on property rights in 
the commission reports. FC¢ 
whether a station owns a s! 
gets on the air is a matter fe 
courts to decide 

The commission granted 
wave to Belknap on the 
Belknap would serve as a 
rier Operation. Belknap is 1 
ing agent for the Memph 
it is simply selling a relay 
tween Memphis and the 
groups—at a tentative rate 
per system per month. The 
found that the specialized 
peared to have no need for 
tion with any other comm 
wouldn’t divert traffic, dupli 
ment or operating expense: 
harmful competition 
e The Starter—This grant—t 
its kind to a private firm—op¢ 
for more requests for privat 
relays to serve communit 
Later, FCC may define its 
garding svstems more clear! 
class them as common Ca! 
would make the systems sul 
charges. 

Systems operating witli 
that case would probabl: 
to state utility rates. ‘T) 
uting programs interstate 
under the Interstate Com: 
mission. 


; 
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PUMPS 
CHOW MEI 


what does that have to do 


with my pumping problem?” 


Plenty! That is, if the material you handle, like chow mein, will go 
through a pipe. If it will, the amazing Moyno Pump may be just 
what you are looking for! 

This pump is different, without being a prima donna. It is new, 
yet thoroughly service-proved for liquids, pastes, solids in suspen- 
sion, abrasive-laden slurries, and a long list of other applications. 

Perhaps, like the chow mein producer, you need to handle 
materials smoothly, without squeezing. The answer is progressing 
cavities—found only in the Moyno. Or, your problem might be 
solved by another of the unique Moyno characteristics shown at 
right. 

If your materials moving costs seem high —if you have a pumping 
problem -—or if you are wondering whether the Moyno is adaptable 
to your product, write us today! Ask for 
a free copy of Bulletin 30-BW. 


is N 
4 “is 
ROBBING NGVYERS, inc. 
SPRINGFIELD 99, OHIO + BRANTFORD, ONTARIO 
a 
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Electric & Hand 


Fractional & Integral H.P Electric 
Motors & Generators Fans Hoists & Cranes 


@O 


Propeliaw Industrial 
Ventilating Equipment 


Moyno 
Pumps 


ee tut 
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About the chow mein application: lad- 
ling proved to be too slow and ex- 
pensive. Ordinary pumps made soup 
out of the celery. Moynos work per- 


fectly; cost Vs less! 
Sg 


Features of the MOYNO® 
that may solve YOUR pumping problem 
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Positive Displacement—Moyn 


available to pull up to a 29 


while discharging under pressur« 


Moynos deliver up to 250 g.p.n 
sures to 600 p.s.i. obtainable 
Gentle—no churning; 
semi-solids .. . 
Reversible 
in either direction. 
Trouble-Free 
tate or vapor-loc 
part—no valves to stick, no pi 
gum up. Built for tough servic 
to maintain. 
Versotile—adaptable to washer 
dispensers, gasoline pumps, oil 
ers, etc.—or can be custom-de 
to meet your requirements 
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SHOPPING CENTER in Ohio, part of the expansion program of America’s No. 3 department store chain, gets unde: 


May Company Lets Out Its Belt—Again 


‘We'll go anywhere to pick up a 
tore if we can get a good deal and the 
‘tore fits into our pattern.” 

Thus an executive of May Dept 
Stores Co. sums up an attitude that has 
made the St. Louis chain the No. 3 de 
partment store organization in the U.S 
At the stockholders’ meeting last week 
in New York, chairman Morton J. 
May and his Morton D. May 
(cover), who is president, had several 
ways of reminding the shareholders of 
what that growth amounts to 

In 1953, May sales reached a record 
$454 million. It had the highest rato 
of net profit to sales of any of the big 
The company has 
year simce mn 
record in 


son, 


department stores 
paid dividends every 
corporation in 191] 
the department store world 
Last week, too, the elder May spelled 

out how the company hopes to keep its 
record intact An expansion program 
now in the works is expected to add 
$50-million to the chain's annual sales 
by 1956. Here's what's brewing 

e M. O'Neil & Co., the May store 
in Akron, just opened a new $7-million 
shopping center (picture, above), on a 
90-acre tract of farmland in Ohio 

e In downtown Pittsburgh, Kaut 
mann’s (a May store) has just bought 
an adjacent building that will nearly 
double its space 


its 
another 
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¢In the St. Louis suburbs, plans 
for a new Famous-Barr Co. store in a 
new $12-mnillion shopping center are 
under way. 

¢ In Denver, the May 
plans a $1.8-million branch 

¢ In Los Angeles, a big branch in 
the San Fernando Valley will bring that 
string of Mav stores to a total of five 
¢A Step Further—What is the May 
“pattern” that ali this expansion must 
fit into? When you try to that 
question, you run into troubk The 
truth seems to be that the May chain 
is simply another successful department 
store group, only more so. Historically, 
the May operation grew in much the 
same way Allied Stores, Federated 
Department Stores, and others 
grown—by buying into going concerns 
and seeing that they kept on going 

Yet the qualifying ‘mor appar 

ently does apply—even in the business 
of buying out another store. May's 
avowed goal is to buy only a 
going. concern, but, the 
dominant department store im a given 
urea. Its purchase in 1946 of Kauf 
mann’s Department Store in Pitts 
burgh is a case in point 
¢ No-Formula Formula—!If you try to 
pinpoint the differences between May 
and other operations, you will draw a 
blank. The chain’s great strength, offi 
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Case-hardening BELOW the surface... 


PREVENTS 
YOUR CONCRETE 
= FLOORS FROM 
> CRUMBLING! 


Independent research using 
radioactive tracers (obtained from Oak Ridge National Laboratories under 
authority of AEC) proves Lapidolith soaks into concrete floors to check wear and dusting. 





The most advanced research techniques were used by 
Foster D. Snell Inc., Consulting Chemists, New York, to 
positively determine the penetration of Lapidolith into 
concrete. A radioactive isotope obtained from Oak Ridge 
National Laboratories was added to Lapidolith and the 
hardener applied to various types of concrete. The depth 
to which Lapidolith penetrated was traced with a Geiger- 
Muller counter. 


Product of JSonnebor RESEARCH" 


Results of this test proved that the patented penetrating 
agent “Dynex” enables Lapidolith to penetrate deeper 
into concrete and to deposit more hardening substances 
than ordinary hardeners that work only on the surface 
Thus the powerful chemical reaction of Lapidolith takes 
place in depth, making concrete so much harder, so much 
denser that your concrete floors cannot crumble away 


Because both laboratory research and satisfactory per 
formance in tens of thousands of industrial applications 
have proved Lapidolith so effective, L. Sonneborn Son 

Inc., actually gives you a BONDED GUARANTE!I 
(backed by the National Surety Corporation of New 
York) that your concrete floors must be hardened, and 
will not dust when applied according to specifications 


With just one inexpensive treatment of Lapidolith, the 
costly maintenance of unhardened concrete floors is 
completely eliminated! Architects, builders, contractors 
and maintenance men should know the facts on 
Lapidolith. WRITE TODAY ON YOUR LETTER 
HEAD FOR MORE SPECIFIC INFORMATION. 


Mann Re 


Building Products Division L. SONNEBORN SONS, inc. 
404 Fourth Avenue, New York 16, W. Y. 


MAKERS OF HYDROCIDE S-X COLORLESS +» HYDRQCIDE COLORCOAT + HYDROCIDE WATERPROOFINGS 





“ .. what kind of expan- 

sion it should be depends 

on where it’s to be ti 
MAY starts on p. 50 


NEW 
NATURAL WAY 
ADDING MACHINE BY was glad to give O'Neil t ble ssing 


rem This loose-jointed systen ngs May 
j ‘ ) what it often rates as its greatest asset 

[ |( ( T) a top-notch management. G a man 
the authority—and pay him according 
to his individual record—and you give 
him an incentive to do b. “Our 
whole policy,” says Morton D. May, 
“is to pick top men and gi 
thority to run their stor 
¢ Elastic Program—The elast 
operation shows up clear! » the cur 
rent expansion program. Othe hains 
are branching all over the lot, too. But 
there are lots of ways of expanding, 
and May is ready to try them all at 
the same time. To Mar kind of 
expansion it should b nds on 
where it’s to be. 

Again the O’Neil-Sheff hopping 
center is a case in point. | In Gri 
manager of the downt 
O’Neil’s, for some time 
eye on the farm tract mid 
Elyria and Lorain, Ohi 

on keyboard (right or a were growing out toward th 
left hand) so fime-wastini ' there were no major depart 

he teak” a around about. There was 
there were customers enou 
never had a shopping cent 
been a part of one. Th 
space for 38 stores, a bi 
and all the trimmings—lox 
good spot to trv one out 

On the other hand 
mann’s in Pittsburgh felt | 
In this _ 4 | expanding, the manag 
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discover this 


Here is the first adding machine an American 10-key machine 
made to fit and pace the human hand simplifies changes and corrections 
»»-the first American 10-key adding 
machine to show you ACTUAL ITEMS * 7 4 


before they are printed on tape! 
on tape with first item following 


a total « Totals and Sub-totals 
obtained instantly by depressing 


Friden engineers were unhampered 
by existing dies or parts inventories. 
They started literally “from serateh” 
to design the ideal adding machine, in early stage in his care 
Ask your nearby Friden Man to bring + True credit balance printed his first oe a bak in 1s 
in one of these machines. Friden without extra motor operations or ville, Colo desing the 
sules, instruction and service avail- pre-setting « Over-size control keys, The afuas! bene out 
able throughout the U.S. and the each plainly labeled, give direct pulled out. rk bought hin 
work rms caevtamg scene “et repeme Many ther | fat sein Dee an 

or - Friden convenience features feet. Today it’s still in 
In 1892, looking for new 
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he moved in on Cleveland, buying Hull 
& Dutton store there. In 1911, the 
newly incorporated concern acquired 
the dominant Akron store, O’Neil’s. 

From the Midwest, the company— 
by this time under the leadership of 
Morton J. May—began to eye both 
coasts. In 1923 it bought into Los 
Angeles, a few years later, into Balti- 
more. 
¢ Downtown Targets—So far, the tar- 
gets had all been downtown stores— 
just as they were the targets for most 
department store expansion in those 
days. By the end of the 1920s, though, 
the big stores had begun to branch out. 
May, too, moved with the trend. 

Typically, it was the circumstances 
that dictated where this first branch 
should be. Los Angeles’ population 
was even then bursting its boundaries, 
spilling over into the suburbs. May’s 
first branch was on Wilshire Blvd., in 
that city in 1939. 

Right after the war, the urge to grow 
took May back East, to Kaufmann’s 
in Pittsburgh, and to Strouss-Hirshberg 
of Youngstown, Ohio. But because 
regionality was no primary object, it 
bought T. S. Martin Co. in Sioux City. 
* Retailing Strength—Just as May has 
followed the over-all pattern of growth, 
it has followed the over-all shift in 
merchandising. 

In the beginning, it was frankly a 
mass-market operation. In fact, the 
magazine Department Store Economist 
credits it with pioneering the depart- 
ment store market for low-priced 
merchandise. May flourished by buying 
daringly, in huge quantities, offering a 
wide choice at bargain rates. 

It’s still after that mass market. But 
today, instead of talking about the 
lower-middle income groups, it talks 
about the upper-middle market. In 
Kaufmann’s, ad instance, there’s a gift 
shop where you can pay $300 to $500 
for a lamp. 
¢ Formula Shapes Up—Merchandising 
canniness, ability to spot a good store, 
and willingness to take what they find 
when they find it, wherever it is, seem 
to be the kevs to the Mays’ growth. 

This may be too loose an explanation 
to rate as a formula. But it has worked. 
May has gained an enviable credit 
standing over the years. This has had 
an important bearing on its profits 
picture. It can go into the market to 
borrow its expansion money—at a 
cheaper rate than it could get on mort- 
gages. In this respect, Leo J. Wieck, 
vice-president and treasurer, thinks 
May is unique. 

There’s no ceiling on the company’s 
plans for future expansion—with one 
exception. It has no designs on the 
big New York market. “The East is 
relatively static,” says Wieck. “We like 
to stick with the growing Middlewest 
and the West.” 
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How “Necco” 
added sales 
impact to its 
fourteen 
fractional - pound 


packages 


vy ya 
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Growing preference of consumers 
for fractional-pound packages, and 
increasing importance of supermarkets 
and chains as candy outlets, caused 
New England Confectionery Company, 
Cambridge, Mass., to re-evaluate 
packages for 14 items in its ““Necco”’ line. 


In conjunction with National Folding 
Box Company, Inc., manufacturer 
studied more than fifty competitive 
packages, finally determined on two basic 
designs (for twoprice groups) and14color 
combinations selected for mass appeal. 


Award winners in their field, the new 
packages have been outstandingly 
successful. 


Package appraisal and design is a 
service offered to all National Folding 
Box customers. Ask to see case histories 
in many industries. 


National 


FOLDING BOX COMPANY. INC. 
SUBSIDIARY OF FEDERAL PAPER BOARD COMPANY, INC 


SALES OFFICES: 406 LEXINGTON AVE., NEW YORK 17, H.¥.; 145 MEWOUGY ST, BOSTON 16, MASS. 1201 CHESTNUT 


T., PHILA. 7, PA 


FOLOING BOK PLANTS: BOGOTA, H.J.; NEW HAVEN, CONN,; VERSAILLES, CONN, FALMER, MASS, STEUBERVILLE. ONIO 


PAPER BOARD MILLS: BOGOTA. HJ, READING, PA, WHITE HALL, MO, MEW HAVEN, VERSAILLES, MONTVILLE CONN 


STEUGERVILLE, G, 
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Department Store Blues 


More sales last year couldn't break a four-year 


financial slump 


Detroit downtown merchants fight 


suburban buying trend .. . Beer in 16-o0z. cans. 


Department stores can't seem to snap 
out of the financia! doldrums that have 
been plaguing them 

At least that the gray 
painted in Harvard Business 
latest 


picture 
Schwvol’s 
urvey on department 
store operations, prepared for the Na 
tional Retail Dry Goods Assn. The 
survey for 1955 was presented to 
NRDGA last week by Harvard market 
ing professor Malcolm P. McNair 

e Plus Side—On the brighter side, th 
324 reporting department stores showed 
of over $4-billion- 
mares Tose 
best figure 
even with 
troubled 


mnual 


a total sales volume 
up 1.2% over 1952. Gro 
shightiv—up to 36.3%, the 
Since 1950, taved 
1952. Store cially 
with markdowns 
¢ Bad News—But 
gloomy statistics 
e The trend of 
moved up to 33.8% of sales—the big 
gest bite since 1940 
¢ Net profits after taxes were up 
only 0.2% ta 2.6 over 1952~—much 
than anv vear during the 1940s 
© The of transactions was 
whik check in 


which 
§ weren ft cspe 


flock of 


tiecre was a 


nsing cCxpenses 


lowcr 
number 

the average sales 
to $4.72 


fared even worse 


down 
creased only 2¢ 

Big spec jalty store 
than department stores, acc 
reports from 70 of these outlets 


ording to 
Their 
mat 


cvcn ind while 


slighth 


sak 5 held 
gin was up 
pushed their net after 
e New Day—NicNai 
hope: Consumer buving 
moving in sort of cvcl 
tomers probably once 
back to the department 
surge. But he warned that stores 
shouldn't wait for “their dav in the 
sun’ to return automaticalls 

Department store have risen 
only 7% in the past three years, while 
consumer disposable income has gone 
up 20%. McNair said this means that 
the dollars that had gone to the de 
partment stores up to 1950 “went to 
the supermarket, landlord, mortgage 
holder, public utilities, service station 
operator, and a great host of others, 
whose goods and services appealed more 
to customers. 


gross 

increased costs 
taxes below 1952, 
held out a slim 
scems to be 
and cus 
will come 


yoni 
iain 
store m a 


sales 


Bigger Can of Beer 


The battle of the brewers has pro 


duced something new--the 16-oz. can 
of beer. The new size will be introduced 
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June 7 by Jos. Schlitz Brewing Co., 
which claims that this is the first time 
anyone has used this can. It’s a flat-top 
model with the diameter as the 
standard 12-0z Schlitz 
at the home market 

There were rumors this weck 
in some quarters—that othe: 
might follow Schlitz’s lead, but so far no 
one has come forward. One thing that 
discourages the brewers is that some 
states have laws barring 16-0z. cans 

Schlitz is making a big try to get 
back the industry’s No. 1 spot, which 
it lost last year to Anheuser-Busch, Inc., 
of St. Louis. Schlitz was one of the 
Milwaukee brewers that hurt by 
the 76-day strike there last summer. 
Another Milwaukee brewer, Blatz Brew- 
ing Co., has also thought up a new 
packaging wrinkle in the tough competi- 
tive battle to regain markets. Its con 
tribution is a five-can home pack of 
its regular 12-o0z. cans. The idea is to 
undercut the price for the ordinat pack 
of six cans and to capture the “under 
$1 market.” 
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Luring Trade Downtown 


Detroit's downtown merchants are 
‘miling again. Thev have discovered 
that with a combination of bribery, bar- 
gains, and promotion the suburbanite 
can be Last 
month, the newly reorganized Central 
Business District Assn. of Detroit spon 
sored “*3-D Davs’’—three downtown De 
troit davs—for the shopper. Merchants 
report that it was a resounding success. 

Downtown retailers lured suburban 
shoppers into the immediate downtown 
reduced 
entice 


coaxed downtown to buy 


area with such gimmicks a 
bus fares in the mornings (an 
ment suburban shop centers themselves 
used), distribution of 1,000 free 
movie tickets, free weekends at one of 
Detroit's de luxe hotels, “3-D” cock 
tails for 35¢, and plenty of specially 
priced merchandise 

All downtown retail stores reported 
at least a increase in sales over 
the same davs of the previous 
week 

Whatever the came 
Twice as many buses as were 
run during daytime shopping hours. 
Restaurant owners wer 
by the increased nine 
major downtown movi didn’t 
fare so well, but sav they want to be in 


have 


25% 
three 


the 
normal 


reason 


overwhelmed 
business. The 
house } 


cluded in all such futur 
and just need more time t 
attractions. 

According to a Central B 
trict Assn. spokesman, thi 
tion was just the kickoff i 
to promote the advantage 
town area to consumers 
Metropolitan Detroit 

The bill for 3-D days 
by the participating stor 
movies, and hotels. 

An interesting note is th 
retail that participat 
downtown day program 
also have suburban shop 
3-D committe 
publicity 

which 
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Lagomarsino, Jr., 

J. L. Hudson Co., 
opened a $25-million sub 
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MARKETING BRIEFS 





Midsummer price cuts in 
catalog significantly featur 
and home appliances. Wa 
ample, are down 15%; he 
13%; hardwares, 11% 

* 
4 “slant-screen” ‘T'V set 
veiled by GE at the Chicag: 
show June 21 as part of 
I'he screen rests on the flo 
it with your head in the sa 
as when you're reading you 

» 
Plastic packaging has a by 
(BW—Mar.6'54,p106). Cont 
of America is in the cellop 
ethylene, pliofilm, polycel 
faoil business as a result of | 
Traver Corp. of Chicago 

. 
Department store reports: I 
sales and earnings for 1954 
ter were up a bit—on sales, f 
million in 1953 to $108 
1954; on net profits afte: 
$3,180,000 to $3,240,000 
Macy also stepped up quart 
from $75.5-million to $79-n 
its after taxes. from $4 
$475,000 

* 
Standard Oil (Indiana) f 
subsidiary, ‘Tuloma Gas Pr 
for nationwide sale of liquid | 
gas. Tuloma will take over L! 
from Stanolind Oil & Gas ¢ 
ard’s principal oil-produci: 

© 
Sheaffer pen has spent $4! 
effort to stop price-cutting « 
ucts. The money went tl 
buying back pens from ‘‘d 
Nevertheless, sales are run: 
ahead of a year ago, says tl 
which claims dealers like it 
policy. 
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LISTENING to the Universe 


praom outer space come “radio” signals con- 

stantly generated by hydrogen particles in the 
interstellar regions. Radio telescopes, some capa- 
ble of reaching out 30 billion light years, “listen” 
to these signals, and thus are solving mysteries 
forever closed to optical telescopes. 

Harvard University astronomers are now using 
a radio telescope to study our galaxy—the commu- 
nity of billions of stars in which the Earth is lo- 
cated. These scientists hope to learn the shape of 
the galaxy, the location of its center, what its 
spiral arms look like . . . information invaluable 
to science. 

To overcome reception noises that might ob- 

scure these space signals, Sylvania engineers de- 
veloped crystals of the lowest noise factor, known 
as “microwave mixer diodes” capable of detecting 
the extremely weak signals. 
Through such research and development, plus ad- 
vanced production techniques, Sylvania has won 
recognition as a leader in Lighting, Radio, Elec- 
tronics, and Television. Sylvania scientists and 
engineers are constantly uncovering new knowl- 
edge ... developing new and improved methods 
and devices to meet ever-expanding needs. 


Sylvania Electric Products Inc. yy 1740 Broadway, New York 19, N. Y. 


in Canada: Sylvania Electric (Canada) Ltd., University Tower Building, St. Catherine Street, Montreal, P. Q. 


LIGHTING - RADIO - ELECTRONICS +- TELEVISION 
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New Issues Market 


Vets Mm ast-Maalelalial oleh 
stelaleMmiulels acai 


The Big Bond Buyers Get Hufty 


Industry has no monopoly on strikes _ primest of credit risks. As for the mu- where underwriters hav hac 
these days. There’s a bitter walkout — nic ipals, many of the big buyers are get- te revise their selling p: 
now that’s hitting the underwriting ting choosier by the day to get the issues moving 
houses in Wall Street's corporate and =¢ Costs Rising—So far, no one seems  ® Shelf Stocks—The un 
municipal new-issues bond market. The to have been seriously injured on the — of recent issues give an « 
strikers: the institutional investors who _ picket lines. But some lumps and black _ tare of the effects of th 
are traditionally the best customers of eves are beginning to show e At the start of last 
the market Bond borrowing costs have started syndicates still had 
The cause of the strike is a natural to climb, after almost a year of sharp $130-million out of tl 
one: a split over what constitutes a  cecline. The chart above, showing the total of cight recent 
satisfactory return on investment in the rising cost of corporate financing the offerings. The issues 
new-style semimanaged casy money mat past few weeks, actually understates mass of unsold pape: 
ket. On corporate issues, the institue the case. That's Lecause the figures on  of-the-mill companic 
tional investors won't touch a return of | which the chart is based - w the vicld had Moody ratings 
less than 3% on long-term paper. And involved in the original public offermg. they had gone at publi 
they will only go as low as 3% on the ‘They fail te record the numerous cases offering vields of les 
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list included such highly regarded elec- 
tric utilities as Pacific Gas & Electric, 
Cleveland Electric Illuminating, lowa 
Public Service, Montana Power, and 
West Penn Power. 

¢ The municipal bond houses have 
found an even greater glut. Since last 
February the group has consistently ad- 
vertised that it had over $200-million 
ot unsold bits of 1954 new offerings for 
sale. Last week the inventories climbed 
to $252-million. The actual total may 
be higher than the advertisements in 
dicate. When inventories are mount 
ing, many dealers don’t like to admit 
how crammed their shelves really are. 
¢ No Paradox—At first glance, these 
doings in the new issue marts don’t 
seem to fit at all into the picture of the 
economy as a whole. Savings continue 
at high levels, while the business loans 
of the commercial banks have been 
falling off all year. Last week, the Treas- 
ury was able to dispose of its weekly 
offering of 91-day bills at a cost of 
0.718%, the lowest since June 10, 
1947. 

If you look closer, you'll see that 
the new issues market isn’t the only 
one that has been losing some of its 
earlicr zip. The secondary, or trading, 
marts for corporates and municipals 
have also slowed down. Even the trad 
ing market in Treasuries have been 
affected. 
¢ The Whys of It—Still, the buyers’ 
strike has been most marked over the 
yields of prime corporates and munici 
pals. Market experts ascribe this to 
various factors. 

One group of investment bankers 
says the whole situation is due largely 
to the “willful” action of some institu- 
tional buyers. This Street group argues 
that most big buyers know that the 
basic trend of money rates is down, but 
they don’t want to admit it till they 
are forced to. So, they are indulging in 
a sharpshooting campaign in the mean- 
while. 

The sharpshooters, it is said, refuse to 
bite at the “official” offering price on 
the issues they really want. Later, when 
their nonbuying has made the issues 
sticky and so has forced the original 
syndicates to dissolve, they hope to 
pick up the bonds at a lower figure 

The bankers who point'the finger at 
this tactic admit that they don’t know 
when it will be discarded. They hope 
it will be soon but they are none too 
hopeful. After all, the tactic has been 
paving off nicely. In the past few davs 
several syndicates have had to throw 
in the sponge, letting the bonds sink 
to their “proper level” in a “free” 
market. For ere 
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¢ True strip gauge 
tolerance « Uniform 
quality « Controlled 
tempers and finishes 
¢ Specialty steel 
service from mills 


When you specify Follansbee Cold Rolled Strip, you get more than just the 
width you require. You're also sure of true strip gauge tolerance and uniform 
quality, as well as the right temper and working qualities necessary in your 
press operation. 

Follansbee Cold Rolled Strip offers you many advantages. Cons 
Follansbee Steel Representative about the quick, personalized service 
directly from the Follansbee Mill. His suggestions can be of real help 


FOLLANSBEE STEEL CORPORATION 


GENERAL OFFICES, PITTSBURGH 30, PA. 


Polished Bive Sheets and Coils . Seamiess Terne Roll Roofing Cold Rolied Strip 


Sales Offices—New York, Philadelphia, Rochester, Cleveland, Detroit, Milwavkee, Chicog 
indianapolis, Kansas City, Nashville, Los Angeles, San Francisco, Seattle; 
Toronto and Montreal, Canada. Plants—Follansbee, West Virginio 


POLLANSBEE METAL WAREHOUSES: Pittsburgh, Pa., Rochester, N.Y, Foirfleld, Conn 
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This announcement is neither an offer to sell nor a solicitation of an offer to 


buy any of these Shares. The offer is made only by the Prospectus. 


249,942 Shares 


Public Service Electric and Gas 
Company 
4.18% Cumulative Preferred Stock 


Par Value $100 per share) 


Price $101.95 a Share 


and accrued dividends 


Copies of the Prospectus may be obtained from only such of the under- 
signed as may legaily offer these Shares in compliance with 
the securities lawa of the respective States 


MORGAN STANLEY & CO. DREXEL & CO, GLORE, FORGAN & CO. 
ALYTH & CO., INC, THE FIRST BOSTON CORPORATION 
GOLDMAN, SACHS & CO. HARRIMAN RIPLEY &CO. KIDDER, PEABODY & CO. 
Incorporated 
MERRILL LYNCH, PIERCE, FENNER & BEANE SMITH, BARNEY & CO, 
STONE & WEBSTER SECURITIES CORPORATION 
UNION SECURITIES CORPORATION WHITE, WELD & CO. 


WOOD, STRUTHERS & CO, 








May 19, 1954 
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Let the 8:15 go without you— 
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grow EXTRA ‘dollars at home ! 


An Orlyt Greenhouse can be the an- 
swer to your dreams of a profitable 
part-time business. You have the 
fun of gardening in the health-giving 
sunshine. .. . You sell the surplus 
flowers and plants. What a pleas- 
ant way to supplement your in- 
come, especially after retirement. 
$890 buys the materials for a big 

14 by 19 ft. Aluminum Orlyt 
ready to set on your foundation. 
Three years to pay, including 
complete construction. Send for 


free Catalog No. 3-JN. 





me) ALUMINUM 
| GREENHOUSE 


trom $400 
Lord & Burnham 
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“ .. whatever the losses, 
they haven't forced any 
pulling-in of horns Ms 


MONEY RATES starts on p. 56 


million issue of 3s, origin 
at 101% of par, fell to 99.7 
as they were available over-t 
Southern Counties Gas: 
lion issue of 34s, first 
101.93% of par, fell swift 
price of 100% when relea 
Montana Power: A $5-n 
of 34s plummeted from | 
par to a bid of 1004' 
¢ Overestimate—There is 
schoo] of Wall Street thous 
not blame the new-issue indi 
the shenanigans of instit 
vestors. This group figur 
borrowers and underwrit« 
overestimated the amount 
capital that is actually avai 
Looking ahead, this gr 
that corporate bond and not 
in the first half of 1954 will 
close to their $3.6-billion t 
first six months of 1953 
municipal offerings will b 
the record $2.6-billion in 
period. On that basis, thes 
expect much change until t 
summer slack in underwniti 
e The Price—It’s hard to { 
much their recent adventu: 
the Street underwriters. O 
figures that only about 15 
most prominent utility 
year have been real succ 
the sticky issues have 
even below the prices ori 
by the syndicates. This must 
for in recent vears the reall 
deals have not provided 
to cushion many flops 
Still, vou would neve 
hard situation from the spiri 
that goes on for new iss1 
are sharpened as finel 
ever been as the syndicat 
what they will pay for n 
Whatever the losses, the 
to have forced any pulling 
The borrowers don’t 
alarmed, cither There 
new corporate issues mn 
the municipal market, 
new issues are expected v 
Still, a few prominent 
rowers are showing some 
Not long igo Consolid 
(N. Y.) decided to post 
million bond offering 
looked a bit better. Lat 
Consumers Power announ 
cause of “present market 
it was dvopping plans for 
offering of $25-million at 
bidding. 


; 


. 
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For your business forms... 


Remember this famous trade-mark next time and every Your printer or lithographer — backed by leading paper 


time you order letterheads and other important business 
forms. Mead Business Papers are made expressly for 
those who demand the best in quality and appearance. 
There’s crisp, crackling Mead Bond-—America’s finest 

We'd like you to join the ever-growing pa- 


fiber-blended bond—for letterheads, announcements, rade of businessmen whe know and speci/) 
statements and similar uses. There’s Mead Mimeo Bond, Mead Bond—truly “The Bond of American 
Business.” Write today on your business 


Mead Duplicator, Mead Ledger, and Mead Opaque. letterhead for a free sample packet. See it 
: water-marked for protection, these fine papers and you'll know why we say Mead Bond is 
Genuinely . P , 0 pape the paper which reflects the character of 


print and handle with ease by letterpress or offset. successful enterprise. 


merchants everywhere—knows and recommends the full 
line of Mead Business Papers. He likes the way they 
work for him. You'll like the way they work for you 


THE MEAD CORPORATION “Paper Makers to America’’ 


Sales Offices: The Mead Sales Co., 118 W. First St., Dayton 2 « New York, Chicago, Boston, Philadelphia, Atlanta 
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VITRO MANUFACTURING COMPANY 


~ceramic colors, chemical products 


VITRO URANIUM COMPANY 


~uranium ore processing 


VITRO RARE METALS COMPANY 


—refining and recovery 


VITRO LABORATORIES 
chemical and physical research, 
process and system development 


VITRO ENGINEERING DIVISION 


design, engineering, construction 
management, plant operation 





( Vitra” 


CORPORATION cf AMERICA. 
\ Bain re te ok 














A New Aid for 
Managementin... 


® Analyzing its financial 
problems. 
¢ Planning the best financial 
program to solve its 
problems. 
Negotiating the Long-Term 
Financing best suited for 
additional working capital 
or fixed assets 
or 
Counseling large corpora- 
tions on Private Placement 
Loans. 
Write for our new booklet 
describing Financial Engineering 


W.T. Grimm & Co. 
Financial Consultants 
SPECIALISTS IN PRIVATE 
PLACEMENT LOANS * MERGERS 
SALE OF COMPANIES 


231 S. La Salle St. 714 W. Olympic Bivd. 
Chicago 4, lil. Los Angeles 15, Calif. 
Financial 6-5265 PRospect 3809 


60 





OLD AND NEW facades of First National Bank in St. Louis will be matched 
and Bedford stone in the bank's $6-million renovation project. 


n granite 


The bank 


Betting on Downtown Growth 


Directors of St. Louis’ second-biggest bank decided 
the future lies in a revitalized downtown area. Their choice 
encourages other face-lifting operations. 


First National Bank in St. Louis is 
making a $6-million investment—and 
gamble—in the future of the city’s 
downtown area as the heart of business 
and finance. The $6-million is going 
to enlarge and modernize the old red 
granite building (above) that has housed 
First National and its corporate cousin, 
St. Louis Union Trust Co., since 1919. 

By the end of next vear, the bank 
and the trust company will be spread- 
ing into 57% more floor space (a gain 
of 22,017 sq. ft.), better lighted and 
ventilated than ever before. The build 
ing will be uniformly five stories high, 
will cover most of a block, and will have 
entrances on all four bordering streets— 
though the Sixth Street passage has to 
pass between other buildings. The old 
Puilding will be resurfaced to match 
the new wings. 
¢ Expansion 
and modernization werc 


Problem—Enlargement 
long overdue. 


First National is the 
biggest bank, yet its op« 
crammed into antique quart 

Plans were spurred thi 
when Mercantile Comme 
Trust Co. merged witl 
Valley Trust Co. to forn 
cantile Trust Co. This m 
First National from its tl 
city’s biggest. First Natic 
trying ever since to cat 
posits, it has now cut th 

For the directors of | 
launching a modernizatio1 
for more than merel 
architects. It required a tho 
ahead. ‘There was no que 
Louis, like most other cit 
ing population and bu 
suburbs. Would it be un 
more money in a _ possi! 
downtown area? 

The directors decided 
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Safeway, the world’s second largest retail 
food concern, set a new record for sales and nearly doubled 
1952 earnings in this first post-war year of normal 
competitive business conditions. 


> STEN 


NET SALES TOP 1952 
for 1953 
bsidiaries 
mmpany s 


1 496 or 6.88 


NET PROFITS CONTINUE UP 
re $29,620,074 
194,348 
CXCESS profits 
| fates Federal 
26,000.and 
e net pr fit 


iY53 as com 


EARNINGS AND DIVIDENDS 
. ‘ter payment of 
$4.31 per share 
alaslelame lalolg-t) 
; with $2.01 per 
rae Rs Z e7 : ; eliEtielale iG 
Here’s How Each $100 of Safeway’s Income nh dion comalanna 
Was Used ; k outstanding at the enna 
in 1953 : in 1952 lends of $2.40 per 
-—— Paid out to Farmers and other Suppliers SPREE \ he Company's 


$84 70 of Goods and Expended for Manufac- $85.85 
. ie nainfajned Jy 


turing and Warehousing 

7.41 Paid out in Salaries, Wages and Bonuses 7.44 ' ' 4 tive dividend on ifs 
Paid out for Operating Supplies and , 764 

4.88 other Expenses 4.41 


Paid out for Local, State and Federal 
143 fs 1.12 . ASSETS AND LIABILITIES 
71 Set aside to cover Depreciation 69 eS es 
.83 Profit for Stockholders and Surplus 45 . ' oe , 3 ) satewey and 
6/7 t rrent assets 


Paid out as Compensation to Elected 04 : 
Officers : , y Tolle 


current 


$100. ., ‘ ‘ ' rrent assets 


SAFEWAY STORES, 
INCORPORATED 


10 Year Comparative Record of Safeway Stores, 
Incorporated and all Subsidiaries Consolidated 


Net Assets Book value 
. Per Share of = Par Shave of 
and Preferred Common 
Stock Stock * 
- + + $ 62,564,498 $299 = $16.40 LIBRARIAN, SAFEWAY STORES, INCORPORATED 
1945... 63,604,685 att 16.97 P. O. Box 660, Oakland 4, California 
a 
eis, aa. | nee hae ke Please send copy of your 1953 Annvol Report 
1948... 81,972,829 428 24.44 
1949... 91,236,990 488 28.22 
1950 . . . 115,215,274 371 29.76 
195). . . 193,821,747 377 29.58 STREET 
1952... 132,273,480 266 29.03 nig 
1953 . . . 138,196,700 335 31.23 ' ; ony 


NAME 


*Number of shares adjusted to reflect April 12, 1945 3-for-1 spi, 

















































































































































































































































































































































































































































































































STICK TOGETHER! 









































































































































































































































































































































































































































































































































































































































































































































































































































































































































7p DOLD 


THAT'S wuy eee 


GIVE YOU STRENGTH FOR GREATER ECONOMY! 


Without wet strength, paper towels fall apart quickly — so you use 
more to dry your hands. Too much wet strength, and the towel lacks 
absorbency — so again you use more towels to do the drying job. 

But Controlled Wet Strength in Fort Howard Handifold Towels pro- 
vides strength without sacrificing softness or absorbency, for quick 
economical drying. Stabilized Absorbency keeps Fort Howard Handifold 
fresh and effectively absorbent for over a year, enabling you to buy in 
economical quantities. And Fort Howard Acid Free paper feels better, 
is kinder to hands. 

These are the “plus values” that add up to superior towel performance 
—- when you specify Fort Howard! Call your Fort Howard distributor 
salesman today! 


For 35 Years Manufacturers of Quality 
Towels, Toilet Tissue and Paper Napkins 


FORT HOWARD PAPER COMPANY 


Green Bay, Wisconsin 





out of downtown would m« 
vate deterioration of the cit 
behooved all business people t 
and modermize instead of al 
their downtown sites. Besid 
direction toward the suburb 
the right one? Missouri lay 
branch banking. No bank c 
all the growing districts. 

¢ The Choice—First Nationa 
to follow the example set by B 
Bank, in the next block, an 
Mercantile Commerce Bank 
Co. In 1946, each spent al 
million to modernize its buil 
First National planned first on 
$4-million, then raised it 50 

“There were some who felt t 
should obtain a new  buil 
farther west, closer to 12th Bi 
instead of staying on Broad 
is roughly the fifth street 
the riverfront,” says Willia 
Donnell, president of First 

McDonnell and David R 
president of St. Louis Un 
put across the idea of face-lift 
ever. 

“The majority finally dé 
McDonnell, “that if St. | 
going to prosper as a great 
thing had to be done to 
revitalize the older section 
¢ Customers—Of course, do 
where the bank’s major cust 
The bank thrives on big 
accounts, and it wants to kee 
tact with Broadway and Six 
the city’s big shopping ar 
same time, the bank goes 
depositors, too—"‘you never kn 
a little guy is going to be 
customer,” says McDonnell 
downtown area is still most 
for thousands of shopper 
workers. 

In 1951, First National |! 
million in deposits; the \ 
Crust merger had $567-milli 
last Apr. 15, First National 
$492-million, compared with 
tile’s $556-million. 
¢ Leading the Way—“We alr 
evidence,” says McDonnell, 
$6-million gamble on the | 
downtown St. Louis is paying 

A recent survey shows $50-n 
remodeling and construction 
progress or in the planning 
downtown St. Louis. This inc! 

eA $28-million Memori 
Urban Development apartment 

¢ A $10-million office buil: 
be clad in stainless steel, being 
to house the Grain Exchang: 
site of the 80-year-old Mercha 
change Building. 

e Remodeling of an old 
as a modem office building 
Edison Brothers Shoe Stores 

¢ Several other extensive 
ings in First National’s neighb: 
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Air, dried with ALCOA Activated Alumina, removes al! moisture 
from these TV picture tubes at the Westinghouse Electronic Tube Divi 
¢ion, Elmira, N.Y. (Photo: Pittsburgh Lectrodryer Corp.) 


Alcoa Activated Alumina dries the face of television 


A television tube needs its “face” dried after it has been 
coated with phosphor. To speed up this operation, tube 
manufacturers have discovered that air dried with ALCOA 
Activated® Alumina removes moisture quickly, uniformly 

. saves hours per day in drying time. 

If economies such as this have a familiar ring to you, 
it’s not surprising. For a score of years and more, ALCOA 
Activated Alumina has simplified processing, sped up 
production, improved product quality for hundreds of 
manufacturers. 

Atcoa Activated Alumina dries to lower dew points 
(minus 100°F and lower) than any other commercial 
desiccant. It will not swell, soften or disintegrate, even 
when immersed in water. It can be used over and over 


again. And now, new gel type alwminas are 
They will provide even longer life . . . higher 
... greater stability. 

If dehydration plays a part in your busin put 
quick call to ALCOA, or write ALUMINUM COMPANY 
AMERICA, CHEMICALS Division, 700-F Alcoa 
Pittsburgh 19, Pa. 


CHEMICALS 


ALUMINUM COMPANY OF AMERICA 


ALCOA © | 





Building 


Jersey's Accident Fund 
Grows on Schedule 


New Jersev’s “unsatisfied 
judgment” fund, set up 
citizens financially against 
motorists, is growing to the st 
isfaction. The target is a 
$3-million in the fund by Ap: 
At the end of this vear’s Ap: 
contained $2,2-million 
¢ Who Pays—The stat 
money by assessing insured N 
drivers $1 per year, uninsure 
$3. State officials figure the fund 
should get $300,000 more { this 
source in the current registra 
plus $450,000 from assessm« 
auto msurance companies | 
New, unique! the State. 

A dtemderd tall-kevboerd I'he fund is designed to b 

: insured drivers. If an insured 
adding-calculator that a pedestrian is hit by an 
driver, the victim can file a cla 


the flick of a finger the fund. 
he uninsured driver, if 


calculates on one side, 
fault in the accident, loses all 


becomes two machines with 


_ wmuletes on the other. as both driver and owner until 
Speeds payrolls, payables, burses the fund. If the accident 
his fault, he’s on his own; h 


sales and cost analyses, 
file a claim with the fund 


and many other applications 
All this —plus 3-way Error vn 
Control, Direct Action 4 Severance Terms O K'd 


and Floating Touch. 


Call the Comptometer ; For Fort Worth Banks 


representative, Pokey) (oe 
‘ The Texas Banking Board ha K.’d 

: terms of the forced “divorce”’ Fort 
Electric and Worth’s First National Bank and Uni 
non-electric models versity State Bank, The two Institu 
tions are ending their “affiliat 

Branch banking is taboo ? 
and some years ago big city | 
veloped the affiliate system as 
Comprometen Appie tute means of expanding thei 
aie male by Pen into the suburbs. The Banking; 
Tarrant Manufactur ended that, with a 1952 rul 
aunts be “tee affiliate banking through holdin 


exclusively by its 
. . 
Comptometer Divi panies violated the state con 


SS ' Street. Chicago 22, Til, (BW—Jan.3’53,p88) 
AD Pee oe ee. A holding company owned 
throughout the world National has already dispose d of 
jority control of University Stat 
< pruning its holdings down fr 
to 37%; at the same time, all int 
\— mg of directors and officers of | 
eo banks has been eliminated 
: In another Texas bank divo 
~~ National of Dallas has shed it 
company affiliation with the A 
National of Oak Cliff and the | 
State Bank (BW-—May8'54,p15 
J. M. Falkner, State Banking 
; missioner, says he expects divor 
' four other systems now unde: 
: scrutiny. They involve afhliat 
the Fort Worth National and t! 
las National, and the Republic 
Mercantile of Dallas. 
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From Bar......-To Finished Product 





80 WAY § BETTER: Every General Cable product is quality control 


BARE, WEATHERPROOF, INSULATED WIRES 
and CABLES FOR EVERY ELECTRICAL PURPOSE 


checked at least 80 different times before shipment. 
Result: quality and uniformity that offer you longer, trouble-free 
and more economical service life. 


When you specify General Cable you also get these unique 
advantages: You can select from the only supplier of 
every type of electrical wire and cable in the industry... 
from any of over 700 distributor sales locations...the 
finest engineering service in the industry. All this is yours 
for the asking...any place, any time! 


In addition, General Cable has six manufacturing plants which 
produce the largest diversified group of electrica! wire 

and cable products and maintains twelve strategically located 
regional warehouses. For detailed information on any wire or cable 
product—with copper or aluminum conductors, and the broadest 
range of insulation jacket coverings, check General Cable first! 


GENERAL CABLE CORPORATION 


420 Lexington Avenue, New York 17, New York * Sales Offices: Atlanta * Buffalo 
Cambridge (Mass.) * Chicago * Cleveland * Dallas ¢ Detroit * Greensboro (N. C.) * Houston 
Indianapolis ¢ Kansas City * Los Angeles ¢ Milwaukee * Minneapolis * New York * Newark 
(N. J.) © Philadelphia * Pittsburgh * Portland (Ore.) * Rome (N. Y.) * Rossmoyne (Ohio) 
(Cincinnati area) * St. Louis * San Francisco * Seattle ¢ Syracuse * Tulsa * Washington, D. ©, 








Production Capacity x= 
DOUBLED. + ID 


- wd 


KEYSTONE 


“SPECIAL PROCESSED” 
COLD HEADING WIRE 


for 
* Phillips Head Screw 
@ Clutch Head Screws 
erdwame , ® Cross Recessed Head Screws 


The unique upsetting qualities of Special Processed wire 
are recognized by licensed recess head screw manufac- 
turers acroes the nation. The excellent flow properties of 
this superior cold heading wire together with its struc- 
tural soundness give this wire unsurpassed performance 
on difficult cold heading jobs. 


To meet the ever-increasing demand of new customers 
while continuing to serve its present customers, Keystone 
is doubling its production capacity on Special Processed 
wire. We'll be glad to show you how Special Processed 
wire can improve the quality of your product and lower 
your production costs. Write us for additional information. 


$ 
INDUSTRIAL WIRE SPECIALIST 


Keystone Steel & Wire Company 
PEORIA 7, ILLINOIS 








FINANCE BRIEFS 





Both winner and loser in 
can collect company fun 
expenses, if the stockhold 
rhat’s the ruling of New \ 
late Division on the suit of a 
of Fairchild Engine & Ai 
The stockholder was tryin 
for the company the mon 
old management spent in 
io stay in office 
: ° 

General Motors Acceptanc 
registered with SEC $10 
five-year, 23% debenture 
tember, GM’s auto finan 
sold $150-million of cig 
bentures at a cost of 3% 
months before that $150-1 
of hive-vears at 4% 

se 
Business loans by New Yo 
still heading down. Last 
were off $60-million, the 
$23-million. So far this 
drop in loans to busine 
$749-million compared with 
lion decrease for the 1953 

* 
Two savings banks, in New 
Irving Savings Bank and t! 
Savings Bank—are schedule 
The combined bank will] ha 
of more than $140-million 
the first savings bank m« 
city since Bowery Saving 
the North River Savings in 

* 
The Atchison, Topeka & 
plans to borrow $17-milli 
hort-term notes for part of 
icome tax payment of 
The railroad says it’s cheap« 
now than sell any of its p 
holdings of U.S. government 

° 
Rumors that Eugene C. Epp 
(Neb.) hotelman, is seeking 
Hotel Statler Corp. are pn 
firmed nor denied by Eppk 
braskan says he is probabl 
Statler stockholder outsid 
But he (including A. M 
president of Childs Co.) i 
many said to be bidding f 
third of the total outstan 
held by two relatives of tl 
(BW—May29’54,p142). 

* 
Savings of individuals thro 
country increased by $12.4-1 
year. This rise of 6.4% wa 
since 1945, according to the H 
Bank Board. Biggest percent 
racked up by savings and k 
tions (19.2%), with life in 
serves and U.S. savings bon 
ing for over half the total doll 


BUSINESS WEEK © June 5, 1954 





Why wait to lose weight? 


HIS MAN, like many others who have 

“gotten stout,” knows that heshould 
start reducing now. But the thought of 
going on a diet . . . of giving up his 
favorite foods . . . overcomes his better 
judgment. Why not wait, he reasons, 
ard “trim down” later on? 


Actually the first signs of “‘getting 
stout” are nature’s warning to start 
reducing immediately. For when you 
bring your weight down and keep it 
down, you are likely to gain some 
mighty important health benefits. 

There is the distinct possibility, for 
example, of lengthening your life. Here 
are the facts which are based on an 
extensive study of men: 

The death rate from all causes was 
found to be about a fifth higher for 
men who were from 5 to 14 percent 
overweight than for those of proper 


weight. Moreover, among men who 
were 25 percent or more overweight, 
the death rate was about 75 percent 
higher. 


Why do overweight and long life 
seldom go together? Simply because 
overweight is frequently associated 
with many diseases or conditions, in- 
cluding high blood pressure, heart and 
kidney disorders and diabetes. 


Extra weight is especially bad for the 
heart. It has been estimated that 10 
pounds of extra weight require an addi- 
tional half a mile of blood vessels to 
maintain this excess body tissue. The 
result is the heart and other vital 
organs have to work harder. 


Extra weight usually begins to accu- 
mulate when we reach middle age, and 
in 98 percent of the cases the cause is 
simply due to overeating. Thus, after 


Metropolitan Life Insurance Co. 


age 35, it is especially important 
follow proper habits of eating 

Your doctor is the best judge of w 
your desirable weight should be. He 
will caution against quick, drastic re 
ducing methods that may undermine 
health rather than improve it. With 
his advice, you can be helped to reduce 
without making radical changes in your 
diet, or resorting to strenuous exercis« 
and other measures that may be inet 
fectual in the permanent contro 
overweight. 


In addition to the health benefit 
proper weight, there are other ad 
tages which you may enjoy by keeping 
“in trim.” The chances are that you 
will look better, feel better, and get 
more fun out of life. 

So, why wait to lose weight? 


| age 
‘ . 


ynge . 


1 Madison Ave., New York 10, N.Y. 


Please mail me a copy of 
your booklet, 654-S 





Here is the answer 


to your office copying 

problems in this small 
inexpensive machine 
designed to use the 


EASTMAN KODAK COMPANY'S 


amazing new 
VERIFAX PROCES 


Photostat 
Instant Copier 


(FOR USE IN ANY OFFICE — EVERYWHERE) 


IT WILi MAKE THREE OR MORE 
BLACK-ON-WHITE COPIES OF 
PRACTICALLY ANY ORIGINAL 
UP TO 84" x 14” IN ONE 








The PuHorostat Instant Copier is 
designed to get the very best results 
from the new BastTMan Kopax Com- 
PANY'S VERIFAX process ... a truly 
revolutionary method of making copies 
of anything typed, printed, written or 
drawn, It is — different from, and 
should not be confused with, any pre- 
vious!y known process. No other office 
copying oo can equal the versa- 
tility and flexibility obtainable with the 
combination of the new PHorostaT 
INsTaANT Copier and the Verirax pro- 
cess. (And it is fully guaranteed by 
Photostat Corporation!) 


WRITE US FOR FURTHER DETAILS BEFORE PuR- 
CHASING ANY OFFICE PHOTO-COPYING EQUIPMEKT 


PHOTOSTAT CORPORATION 
295 STATE STREET 
ROCHESTER 14, NEW YORK 
or any service office in our principal 
cities ond in Cone 
PHOTOSTAT is the registered trade mark 
Of PHROTOSTAT CORPORATION 





“It is mighty cheerful in a garment plant going wide open . 


Richard Bissell: 


The Way He 


The man pictured above is Richard 
Pike Bissell. The quotations are from 
his book 74 Cents (Little, Brown). 
The Broadway musical hit of the sea- 
son, The Pajama Game (page 76), is 
based on this book. 

Bissell’s book, his third, is the first 
one he’s written about the business 
of running a factory. It isn’t exactly 
autobiographical, but the quoted re- 
marks seem to ring true from memory. 

Bissell, 40, is an ex-businessman. 
Just about a year ago he was still vice- 
oresident in charge of production of 
fis family’s garment factory (pajamas, 
men’s sport shirts, etc.) in Dubuque, 
lowa, the heart of the conservative 
Republican Midwest. 
¢ Family Business—H. B. Glover Co., 


Bissell’s great-grandfathe: 
moved from Connecticut 
1845. The company bega 
lot outlet for Chicago noti 
into pajama manutactur 

fied to buck the textile t 


the South after World Wa 


with 25 or 30 salesmen, it 
everywhere in the U.S 
rough and tumble New 
Ownership of the compa 
among Bissell’s immediat: 
his aunts and uncles. H 
president. 
“Our sales 
“TI couldn't tell you. 
me. I took him to 
one day when Pajama G 


volume?’ 
Da 
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. it's warm and lively.” 


Sees It 


the family enterprise, » 


i51SS¢ ll 
uld kill 
> irdi’ 


ypencd, 
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“It was June when I came into town. . . 
and took over as the youngest superintend- 
ent they had ever had. . .” 


“And then the union chairman came in 
and we discussed old Mrs. Theobald’s com- 


pensation problems . . .” 


Time-Study man .. . 


“I... opened my mail and looked over 


the Cutting Report and a note from the 
on collar setting.” 


“And then I got in some stuff about ‘pull- 
ing together,’ ‘the garment worker of today,’ 
‘enlightened top management’ * 


Business Is Funny 


Stamford to another—Bissell took time 
out to ruminate about himself, espe- 


and he almost exploded when he saw 
how Variety gave detailed figures on 
the billings of the Broadway shows.” 
¢ Changing Times—Bissell is still a 
director of the family company, but 
since his success first as an author and 
now as a playwright (he co-authored 
The Pajama Game with George Ab- 
bott), it is doubtful the company will 
get much mileage out of their literary 
board member. 

He has left his job and bought a 
home in Stamford, Conn., so he could 
be near New York. “My father was 
getting irritated by my divided atten- 
tion, so I had to quit,” he says. 

e Rare Bird—Last week—between tele- 
‘vision interviews, the show itself, and 
moving his family from one house in 
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cially the peculiarity of his career: 
businessman-novelist. 

As a_ businessman-novelist, Bissell 
is in rare company in the U.S. ‘There 
are Edward Streeter, the New York 
banker-author (Daily Except Sunday, 
Father of the Bride), and Cameron 
Hawley, formerly with Armstrong Cork 
Co. and now known as author of Ex- 
ecutive Suite (BW—Dec.6'52,p106). 
But such men are few. There will be 
more coming along, though, now tha* 
the public is getting its first real chance 
to appraise literature and drama set in 
the business scene, treated with under- 
standing (page 79). 


Bissell sees no good reason why 
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you re-equip 


DARNELL CASTERS 
& E-Z ROLL WHEELS 


= 


E-Z ROLL 
WHEELS 
FROM 5 
TO 18 

SIZES 


All types of rubber treads—soft, 
medium and hard—for smooth 
operation on all kinds of floors. 
Featuring Neoprene rubber treads 
- resistant to oxidation, oils and 
waxes as well as being unaffected 
by most chemicals - expertly com- 
pounded to Darnell standards. 


All casters, whether steel! or rubber 
tread, available in swivel and 
stationary models with various top 
plates, stems and fittings for any 
type application. 


DARNELL CASTERS 
Always S!WAWAEL, and/RO Ee 


OVER-4000 TYPES OF CASTERS 
& WHEELS FOR EVERY USE! 


192 pages of helpful information 
a book that should be in your files 


DARNELL CORPORATION, LTD. 
OOWNEY (105 ANGELES COUNTY) CALiFORN 
60 WALKER STORET, NEW YORK 1), NEW YO 
36 NORTH CLINTON STREET, CHICAGO 6. LINGUS 





























THAT FILLS ITSELF 


WRITES A FULL PAGE OR 
MORE AT EACH FILLING 
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Finger grip 
never touches ink. 
No chance for ink 

to touch you. 













CHOOSE 
the right Point 
for the way 






“Ink-Locked” 
against accidental 
Spillage. Can't leak you write — 
Won't flood. Easy by number. 
to clean as a oa 
saucer. 















Holds 40 times more ink 
than ordinary fountain pens. 
Needs ink only 4 times 
@ year in normal use. 
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DESK PEN SETS 


THE ESTERBROOK PLN) COMPANY, CAMDEN 1, NEW JERSEY 
THE ESTERBROOK PEN COMPANY OF CANADA, LTD. 
92 FLEET STREET, EAST; TORONTO, ONTARIO 


Corve o4T 2904 THE ESTENGROOK PEN COMPANY 
















businessmen can’t write, alt oh he 


admits there are drawbac 
the lack of time, for inst An 
then: 

“To me, the reason wh n't 
find businessmen writing uch 
about business life is a lack 
I don’t blame them—in ord be a 
success in business I gue 
to be serious about what ° 

Bissell has that detache f 
humor, although his caree: thor 
started only in 1949. 

That was the year tl 
Monthly awarded hirn the 
for an original story about rsonal 
experience. ‘They published t! 
about his wartime stint a boat 
pilot on the Monongahela RB ind 
then kept asking for m Bissell 


obliged and five years later 

self a full-fledged autho 

e Almost Conventional — ‘ 

Bissell’s career seems as n¢ that 
of any other scion of a well-t 
time Midwest family. He 
and raised in Dubuque, is re: bered 
there as well-liked if some t apart 
from the regular crowd. H 
sent him East to attend Exet then 
Harvard. He took a turn a the 
world, then came back t 

in 1938 to begin learning th 

Somewhere along the lin 
he got sidetracked a little, just ugh 
to make him perfectly hay oday 
that he has a new career ahead of him. 
But he implores you: “Plea lon't 
leave the impression I don’t 
ness.” 

Both he and his brother life 
swore they wouldn’t get int famil 
business, but both wound 
nessmen anyway. His brot! 1 
oficer of Carr, Adams & ( D 
buque woodworking firm 

“My father is a frustrate t 
himself,” says Bissell. “H t to 
Harvard College, was edit fF the 
Crimson. But the family t t 
days were so strong that h ick 
to Dubuque and busines: 
¢ Broadening—At Excter, B id a 
course under Professor Joseph Barrell 
now professor of philosophy at B« 


rreil, 
loit 
College. Barrell’s predilections for the 
then radical literature of the Heming 
way school turned Bissell’s h 1 bit 

“Exeter tolerated Joe Barre! Bissell 
remembers, “but they didn’t approv: 
English at Exeter was The M the 
Floss and Silas Marner.”’ 

Then at Harvard he found the late 
Professor Earnest A. Hooton, the an 
thropologist. Bissell wound up with a 
degree in anthropology, not exactly a 
major most young men would take if 
they were eager to become busin 
men like their fathers. 
¢ Back to Dubuque--However, Bissell 
had reasons for going back home. H« 
had met a 13-year-old New Hampshir 
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Do U.S. businessmen work 


OU KNOW how your wife would answer 

that. Maybe your doctor, too. 
But chances are, what gets you about being 
too busy is that you just don’t have time 
to think. 
If businessmen did have time to stand 
back, mentally, and get a little perspec- 
tive on their firms, it’s a sure bet that 70% 
of them wouldn’t be entrusting the records 
they must have to stay in business to “‘in- 
cinerator”’ safes! 
What’s an “‘incinerator” safe? Take a look 
in your office. If your safe doesn’t bear the 
independent Underwriters’ Laboratories, 
Inc., label, you’ve got one. It'll very likely 
cremate your records if fire ever starts. 
And don’t think this danger is any less 
because you’re located in a fireproof 


building. These buildings just wall-in fires. 


Make them hotter. 

Fire insurance? It’s fine, of course. But 

don’t count on ¢ollecting, fully, unless you 

can supply “‘proof-of-loss” within 60 days 
which takes records, you know. 


ize this danger! 
It’s ruinous! 


Don't m 


Out of every 100 firms that lose their 
records in a fire—43 never reopen. And the 
rest struggle for years to recover. 





too hard ? 


You could be one of the Ame 
now in danger, without even fy 
Check now! Get a free Mosler 
“DANGERater.” Find out 
GERating” and get the prow 
for. But don’t trust anything | 
best. Mosler is recognized as t! 
protection features, styling 

sult classified telephone dir¢ 
Mosler dealer in your city. He 
line of Mosler Record Safes. Sex 
mail coupon for “DANGERate 


IF IT'S MOSLER . . . IT'S SAFE 


* Mosler Safe 


Compuniy 
/ 
Since 1848 


World's largest builders of safes and bank vaulls ... Mosler built the U. 8S. Gold Slorage Vaults 
al Fort Knoz and the famous bank vaults thal withstood the Alomic Bomb al Hiro 1 
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FREE! FIRE "DANGERoter” 

Tells you in 30 seconds how 
much protection your vital 
records need. Easy to use. Ac- 
curate. Authentic. Based on 
experience with thousands of 
fires. Figures in over a dozen 
vital factors about your busi- 
ness. Mail coupon for your 
Free “ DANGERater,” now. 
No obligation. 


The Mosler Safe Company, Dept. BU’ .6 

32nd Street and Sth Avenue, New York 1, N. Y 
Please send me (check one or both): 

() Free Mosler Fire “DANGERaver,” which wil 
indicate my fire risk in 30 secunds. 


© Illustrated catal 
of Mosler Recor 


, describing the uew serics 
Safes. 
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Photographed underwater at Weeki Wachi Springs, Florida 


Nautical Nurse makes 
Patapar underwater test 


Surgical instruments and dressings 
need an inexpensive wrapper that can 
stand the live steam of the sterilizer. 
Patapar does that job well! But you 
don’t have to go under water to prove 
the amazing WET STRENGTH of 
Patapar Vegetable Parchment. You 
can soak Patapar for hours and hours 
even boil it—and it still stays strong. 
Patapar resists grease too 
Patapar resists the penetration of fats, 
oils and grease just as effectively as it 
stands up in water. These qualities 
make it ideal as a food wrapper and 
for many other uses. And — Patapar 
is NON-TOXIC, 
Some of Patapar’s many uses 

Patapar is produced in different types 
that meet all sorts of exacting require- 


& 
Parchment 


HI-WET-STRENGTIN «- GREASE-RESISTING 


ments. Some of its diversified uses: 
wrappers for butter, poultry, marga- 
rine, ham, bacon, skinned veal, cheese 
and other moist foods; milk can gas- 
kets; rubber releasing separators; 
white print translucent masters for 
direct print machines; dialyzing mem- 
branes; in hospitals for wrapping ar- 
ticles to be sterilized in live steam. It is 
furnished in rolls or sheets, plain or 
beautifully printed with colorful 
designs. 


in your business perhaps there is a 
job that could be done better with 
Patapar. Tell us about it, and we will 
send information and testing samples 
of the type of Patapar we recommend. 
Write today. 


PARCHMENT | 
COMPANY 


Ivania 


Bristol. Pennsy 
West Coast ag | 
Bryant Street, 54" 
240 ' 
Sales Offices New 


HEADQUARTERS FOR VEGETABLE PARCHMENT SINCE 1885 





gitl when he was at Exet 
he finished college he wa 
down and marry her. 

There was Dubuque, 
ness, a job. He took it. 

“I'll admit,” he says, 
business was dull. Parts of 
me—the stuffy board n 
financial side. Graphs 
lousy at.” 

But Bissell liked peo] 
and his anthropology pr: 
* Business Adventure- 
Bissell discovered, could 
nating place if you liked 
is the sales side, too 
around the country with t 
as part of his apprentices 

“T love the garment bu 
will tell you. ““Especialls 
They are wonderful. Out 
tana, they were selling pa 
dians. One spoke Indian 
born near a_ reservation 
Indians never heard of pa 

His jobs as superinte 


manager, and vice-president 


tion got him close to | 
really works. 

Of his 15 years with 
(time out for the war), 
spent at the plant. 
¢ Freshwater Sailor—in \\ 
he tried to get into tl 
couldn’t pass the eye t 
to join the Navy cam 
Dubuque is on the Mi 
and, Bissell says, “I have h 
love affair with the M 
since I was a kid.” Whi 
and settled down, he and 
for a year on a housebo 
own one, among other ci 

Since it was water dut 
Bissell joined a_ barge 
inland waterways system 
time hauling coal on th 
Illinois, Ohio, and Mono: 
In three years he got h 
but never made captain 
be a pilot—not so much 1 

After the war, his wif 
on to write about his ex 
the Atlantic Monthly pr 
draft brought him a r 
from his wife. The second 
later, got through her be 
trying to be literary an 
down.” 

Since that first effort 


several articles about tow! 
A Stret 


two other books 
River and The Monongah 
the Rivers of America seri 
e Not All Roses—Bisse!! 
complete critical success, | 
The New Yorker maga: 
editors Bissell likes to chid 
of A Stretch on the River 
he almost spoils his book 
he strikes as a writer” 

insists he doesn’t do. Tl 
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oF ELECTRICITY 


co 


pMeERICA 


It’s America’s lifeline, really — the power line that 
starts with steam and brings heat, light, and 
energy to the nation’s factories, farms, homes, 
and stores. Paralleling that line is the line of cost; 
if that didn’t go down, the power line might. 


Power costs have declined steadily since 1881, 
when Thomas A. Edison opened the nation’s first 
electric generating station and B&W, who supplied 
his boilers, embarked on a fruitful, continuing 
search for better and better ways to generate steam 


and to harness more and more usable energy from 


the fuel consumed. 
Light’s Diamond Jubilee 


sache dasianiiian «teeres Ser Calis Economical, dependable service is the watchword 


of America’s Electric Companies. The chart re 


tn tae re flects how well their all-important job is being 
BABCOCK — 


done. And to help insure that electricity will re- 

mm NS main America’s best bargain, B&W Research and 

& WILCOXM ae Engineering dedicates men, money and machines 
EA: SF to continuing progress in steam and fuel technology. 





A bulky date palm is easily maneuvered 
into place by the City of San Diego's 
American 23-ton truck crane. 


One of the giant date palms —this one weighs ra 
16 tons —already transplanted. 


Harbor Sandbar 
“All Dated Up” =. 


A sandy T-shaped peninsula in 
San Diego harbor is undergoing a 
beauty treatment with the help of 
residents’ unwanted date palm trees. Converted from a sandbar, 
which was once a harbor danger point, the peninsula is part of a 
project to improve harbor facilities. 

Some 650 of the giant date palms, weighing up to 16 tons, have 
already been removed from their original sites and moved on heavy 
trailers to the peninsula. They bave helped transform the rough sand 
into a beautiful garden spot. All of the cumbersome date palms are 
handled with ease by the city of San Diego’s versatile American 
25-ton truck crane. 

Designed to speed work and cut costs, American Hoist products 
could be just the answer to your special problems. Time alana 
saving applications of American products are described in factual, 
on-the-job stories in the American Crosby Clipper. If your business 
is such that these stories would interest you, mail the coupon below. 
You will receive the Croshy Clipper regularly without charge. 


SAmerican Hoist 
and DERRICK COMPANY 





American Hoist & Derrick Company 

Se. Paul 1, Minnesota 

Yes, I'd like to get the American CROSBY CLIPPER. 

Also, send information on the foilowing equipment: 

— Hoists — Steel Derricks — Cranes — Portable Elevators 
~ Genuine Crosby Wire Rope Clips 


PORGRA deditddindinintintnts Title 
| EE OE 


Address — : " neil tibibantiniodasiteginnpisiibetd 
Send coupon today! 
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generally well received, th 
the Yale Review praised 74 ¢ 
it “a far cry from its p 
the 30s,” an indication that 
critics are ready for sympat 
ment of the business mili 
¢ Dubuque Routine—Bisse!! 
of his books while he wa 
the factory. He got up ab 
took a cable car a few b! 
town (Dubuque has stecy 
strects), then walked a « 
blocks, usually arriving 15 
Lunch he ate at the plant 
wrote until time to get b 

“You know,” says Bissell! 
a lot more time in Dubuqi 
do in New York. Someho 
fecl rushed.”” He had the 
day in summer arranged 
started at 7:30 a.m., quit 
Life was Icisurely in Dubuaq 
¢ Then Manhattan—Broad 
different matter. A coupk 
Abbott’s young executives 
74 Cents when it was pick 
of-the-month. They got Abt 
to produce it, and from th 
was involved in the hecti 
a Broadway musical 

“The next thing I’m go 
about,” Bissell said the ot! 
show business. [t really i 

Once Broadway called 
didn’t have a chance. T\ 
is taking a breather, collect 
and attempting to digest t! 
he has an unqualified 
monetary success running 
Town. He likes New Y 
transition from businessman 
is just catching up with hi 

“IT was lucky,” he 1 
decided to leave busines 
I like about business is 
place to go every day. It’ 
you belong to something 
is a lonesome job. I went f 
right into The Pajama G 
didn’t leave me much ti 
bored.” 

Now the pressure i 
and Bissell is fidgety. Hi 
children, and new hous« 
© Severest Critics—How 
and Dubuque feel about 
pened to him? 

His father, mother, brot 
and uncles all came to sec 
of The Pajama Gam« 1] 
it; though like the rest of 
his father believes Dick 
little in his writing about | 
lv, it was his father whi 
that Dick write about bu 
he had seen his other succ: 

As for Dubuque, Bissell sa 
worried about me. I didn’t 
things like other people—t! 
home, for instance. You just 
things differently in lowa, 
But now they're happy about 
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THE PAJAMA GAME has a gay time poking fun at “scientific expert. The new musical is one of three shows no ving that 
management.” Comic Eddie Foy, Jr., above, plays a time-study are based on business. Producers have found .. . 
F Laughs Give Broad Hi 

actory Laughs Give Broadway a Mit 

Right after the curtain goes up on South Pacific, or the wind-blown steward, talked with hun f road 
Broadway's newest musical, The Pa- beauty of Oklahoma! It lacks the so- salesmen. And if this at n't 
jama Game, comedian Eddie Foy, Jr, phisticated Ivrics of a Cole Porter cnough to make a busin the 
tells the audience they are about to show. But it does have pace, a lively audience feel at home, t the 
see a play about capital and labor cast, good music. The show barely lets rest of the office and f n it, 
That's a pretty touchy subject. Perhaps down for a moment; the principals too—from the dictaphon on 
it isnt so touchy now as it was im and chorus scem happy to be doing picnic 
1937 or 1947, but there still are plenty what they are doing; and people hum = ¢ Simple Tale—{h ling 
of peeple on both sides who take it the songs as they leave the theater through Uhe Pajama Ga road 
with deadly seriousness. If any of these ¢ The Real Thing—The combination way tradition demand t as 
are in the audience, the show will of these ingredients is what makes the complicated as a child 
lighten their mood, if only for a few audience laugh ‘at a strike, at time It is taken, with onl 
hours study, union demands, management from 74 Cents. The w t the 
¢ Here to Stay—The new musical has protests, at love, infidelity, and office Sleep ‘Tite pajama facto nall 
run just three weeks, but it’s already ind factory routine~all in the same  lowa city want a retro ¢-an 
apparent that writers George Abbott evening. Much of the credit belongs hour raise to match th f the 
and Richard Bissell (page 68) and song to George Abbott (director of Pal imdustry, Management dos it to 
writers Richard Adler and Jerry Ross Joey, Call Me Madam, and many give it to them, and ba forth 
have converted Bissell’s vear-old best- other shows) and to the other Broad- thev go. Eventually, th 
selling novel, 74 Cents, into a solid way hands, but it’s Bissell who gen- ment. Mixed into thi format 
stage hit. All eight of New York’s erated the story idea, and it was Bissell is a labor-management | I 
daily newspaper drama critics lauded who once helped manage a pajama fac tween the young factor 
it. Co-producer Frederick Brisson (the tory in lowa. This last seems to be ent, played by John R t] 
others are Robert FE. Grifith and Har- the real kev. The most distinctive head of the union’s gr on 
old S. Price) savs The Pajama Game thing about the show is the fecling of mittee, played by Janis P 
is a sure bet for two vears on Broad- first-hand experience—the look at an = © Barbs—But it’s Bissell tt 
wav, should go three, and may run _ industrial situation through the eves of attitude toward this sit that 
four a man who can see the humor of it. makes the show. The t 

While you're seeing The Pajama Bissell has a good ear for shop talk, evervbody 
Game, you'll probably be in full agree- and the show is laced heavily with it he first to get the 
ment with Fred Brisson; the show is It’s obvious that he has been through management engineers. ( Eddie 
fun. Later, maybe you'll wonder why. a labor dispute in a pajama factory, Foy is cast as time-stud 
It doesn't have the big-name cast of made a time study, argued with a union ture, above), and he giv tif 
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BERYLCO 
BERYLLIUM COPPER 


now available coast to coast 





from warehouse distributors 


Beryllium copper—well established as a standard copper for your convenience. By ordering directly 
design materia! in industry —is now available in many from your nearest distributor you can... 
areas from local sources. Reduce inventory costs 

; . itt Speed up delive 
With the help of leading non-ferrous distributors Eliminate your ae risks 
throughout the country, The Beryllium Corporation Reduce your capital investment 
has established local stocks of Beryleo beryllium Save purchasing time 

You can buy Beryico Beryllium Copper from these Warehouse Distributors 

GUARDIAN METAL SALES, INC. PECKOVER’S LTD. EASTERN METAL MILL PRODUCTS CO. 
1911-15 N. Clybourn Ave., Chicago 14, lil. 115 McCormack St,, Toronto 9, Ont,, Canada 21 Vale Street, Boston 19, Mass. 


12 Hilton St., Providence, R.A. 


NEW YORK BRASS & COPPER CO., INC. WILLIAMS AND COMPANY, INC. 
901-37 Penna. Ave., Pittsburgh 33, Pa. 


SES SNES Th, ow Vast 5, TAN. 3700 Perkins Ave., Cleveland 14, Ohio THE £. JORDAN BROOKES CO., INC. 
851 Williams Ave., Columbus 8, Ohio 7 Front St., San Francisco 11, Calif. 
remy tee aga thar 3231 Fredonia Ave., Cincinnati 29, Ohio 5138 W. Jefferson Bivd., Los Angeles 16, Calif 
410 MacDade Bivd., Collingdole, Penna. 1109 S. Preston St., Louisville 3, Ky. . ” 9 rc 
BRASS & COPPER SUPPLY CO. INC. MEIER BRASS & COPPER CO. 4. M. TULL METAL & SUPPLY COMPANY, INC. 
501 West 23rd St., Baltimore 11, Md. 2971 Bellevue Ave., Detroit 7, Mich. 285 Marietta Street, N.W., ‘tlanta, Georgia 


For mill requirements, custom or precision rolled strip, or engineering assistance, The Beryllium Corporation 
offers Technical Advisory Service through its district sales offices, or general offices at Reading, Pa 





THE BERYLLIUM CORPORATION, READING 20, PENNSYLVANIA 
Tomorrow's products are planned today—with Berylco beryllium copper 








Flintkote finds that industry 


“GROWS PLACES” 
in MOA* 


ly aa 
=< 
a er . ‘i i 4 


Beginning operation less than two 
years ago, the MOA branch of the Flint- 
kote Company has increased the com- 
pany’s output of shipping container 
products by 25,000 tons annually. Like 
many another company, Flintkote is 
convinced that MOA’s monufacturing 


and morketing advantages make it the 


management” a fast turn a 
floor. 

Next, management itself 
needle. The plant’s manag 
by Ralph G. Dunn, is a cai 
a fighter-type, anti-umon, Ic 
lican executive. He howls wit 
the wage demands, later cli 
stump at the union picni 
platitudinously about lab 
ment cooperation. In between 
plains bitterly about thing 
mgton, suggests to everyon 
off the stage that he listen 
Lewis, Jr., and questions t 


right to use plant clectricit 
its Coca Cola machine 
But labor doesn’t escape 
and Bissell barbs. The gris 
mittee plays the foil more 
as does the president of 
union, played by Stanley 
Prager’s big scene, he whip 
enthusiasm by calculating 
workers, in song, what th 
able to buy with their 74¢ 


apnueea vears, ten years, and so on. ‘| 
etrenoliter ALBANY ers, who know their const 
' erK y 
P 3° a aacane nomics, shout back the n 
HAYWARD washing machines, TV sets 
LIVERMORE } 
akland OAKLAND all they are going to rush o 
y+% Preanons ¢ Slice of Life—The Paya 
rea 


PLEASANTON 
continues a trend started 
CALIFORNIA 


place to go and grow. 


You'll be interested in the facts about MOA’s 
profit-moking advantages if your company is 
even remotely seeking western facilities. The new 
FACTFILE contains information on MOA’s rich, 
fost-growing market, low transportation costs, 
ideal climate, stable labor supply, etc. Write 


today — your request will be held confidential 


Swite 111 
427-13th Street 
Oakloend 12, California 


SAM LEANDRO 
atte Oklahoma! 10 years ago. O 
caught the way of life on 

last frontiers. The Pajama G 
tongue in cheek, does the 
with factory town life in I 
management quarrels, indi 
ciency, and the day-to-day 


*MOA means Metropolitan Ocklond Area 


(Alemedea County, California) 





To The Businessman 


Who Is Buying een ten 


vehicle for Broadway 
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Air Conditioning This Year oe ng 








Expanding: The National | 
Institute, Inc., publisher of 
agement and industrial train 
rial, has been bought by \ 
publisher of what it calls I 
ica’s two biggest news magazi 
$l-million. ‘The hope: to ta 
You owe it to your customer's comfort, and to your 2 = eatin « Dunerica 
own investment, to check Typhoon. For 45 years, ——te e 
businessmen have been putting their money on = To the hills: A $3-million. « 
Typhoon performonce. Quality-engineered by spe- ing office development has b 
cialists in self-contained units, with over-sized com- in suburban Cleveland H 
ponents, all-copper condenser and heavy gauge steel side of Cleveland, Ohio 
cabinets. it's a fact thet Typhoon delivers the finest ° 

in air conditioning at the lowest dollar cost per ton. 


Job placement survey of 
college graduates in 128 sch 
Call the Typhoon Deoler listed in your classified by Northwestern National | 


telephone directory or write us for his name. surance Co., shows that 


TYPHOON demand is a shade above 
TYPHOON AIR CONDITIONING CO., INC, Other findings: Starting sal 


794 Union Street * Brooklyn 15, N. ¥, | $10 to $25 a month; mor 


sized corporations are joining 


] 


’ 





corporations im on-campus 








THE MANAGEMENT PATTERN 

















HIS WEEK, judging from the 
Withers at hand, the arts are 
working business themes harder 
than they ever have before. 

On Broadway, there are three 
shows about business: The Solid 
Gold Cadillac (BW—Nov.14'53, 

128), The Fifth Season, and ‘The 
Pajama Game (page 76). At Radio 
City Music Hall, the movie Execu 
tive Suite started its fifth week. 

In the Fifth Avenue window of 
Brentano's bookstore, three busi- 
ness-oriented novels are on dis 
play: The Power and the Prize, 
by former corporation exccutive 
Howard Swiggett; Mr. Hobbs’ 
Vacation, bv banker Edward 
Streeter, and Executive Suite, by 
ex-advertising man Cameron Haw- 
ley. Inside Brentano's, customers 
are still buying one-time pajama 
man Richard  Bissell’s year-old 
novel, 74 Cents (page 68), from 
which The Pajama Game was 
adapted. And on ‘TV, a week ago, 
Robert Montgomery ran a dramatic 
version of The Power and the Prize. 


HIS IS FAR from a new pattern 

The businessman has always 
been in hterature. But today, with 
the so-called management revolu 
tion in its later stages, the approach 
of the arts to business is different 
rhe novelist, so long occupied with 
the social revolution, is finally dis 
covering the dramatic value of th« 
great changes that have occurred 
in the ownership and management 
of the corporation. 

The new trend is to treat busi 
ness and the corporation as a way 
of life and, therefore, to delve into 
it seriously——or te poke fun at it 
The founders and the struggling 
workers are no longer the principal 
characters The managers and 
their wives, the stockholders, 
specialists, and faithful old cor- 
poration employees have taken 
their place. The novels no longer 
stop at the office door. They take 
vou right inside. Most of the books 
are by businessmen. Swiggett, 
Hawley, Streeter, and Bissell have 
all been in business. 


ERHAPS AS A RESULT, the new 
books are more sympathetic to 
the businessman than ever befor« 
Don Walling, Executive Suite, 
is the management consultant's 
dream: so is Cleves Barwick in The 


Corporation Life Gets a Literature 


Power and the Prize. There are 
grasping, conniving executives in 
both of these books, but they have 
carefully been placed in the older 
generation, as if to say that they 
don't represent the management 
man of today. These men are the 
Villains; the heroes are the well- 
educated fellows, pumping for the 
corporation, not for themselves. 

This trend has been slow to de- 
velop. Around the turn of the 
century, the big story was the 
aftermath of the industrial revolu- 
tion—the rise of the tycoon and 
the corporation. The tycoon in 
William Dean Howells’ The Rise 
of Silas Lapham was shown clumsily 
trying to adjust himself to new 
wealth and upper-class life. In the 
works of the muckrakers, particu- 
larly Upton Sinclair's, business was 
scolded for its methods. 

In the 1920s, business became 
America’s way of life, but writers 
didn’t look far into the business 
world. Instead, as in the novels 
by Sinclair Lewis, businessmen were 
secn as discovering themselves as a 
class and searching for ideals on 
which to base that class’s existence. 


N THE DEPRESSION, the social 
| revolution was in high gear, and 
writers again dodged business. The 
unemployed worker made much 
better copy. When the business- 
man did come into the picture he 
was usually seen as a passing ty 
coon. Late in the 1930s, however, 
and even more so after the war, 
came the protests against autocracy. 
This was how the writers recog 
nized the management revolution. 
Ihe autocrats were the soap kings 
in The Hucksters, the editors in 
The Big Wheel. The heroes were 
the smart young management men, 
fighting for dignity for their class 

Ving ily, as in the case of Charley 
Gray in J. P. Marquand’s Point of 
No Return, fictional executives 
found themselves completely im 
mersed in the corporate way of life. 
The line between company and 
home was disappearing. The execu- 
tive’s problem was to adjust per- 
sonally to the corporation, not to 
his social position. The next step, 
the most recent one, followed 
quickly. The novels are about the 
corporation itself: Executive Suite 
and The Power and the Prize. 
There will be more of them. 
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HANDLING EASE 
WEAR RESISTANCE 


you get all three in 


In wire rope or slings, it takes a balanced 
combination of strength, flexibility ond wear 
resistance—for longer, trouble-free service 

Yellow Strand has strength——from higher 
quolity materials. Yellow Strand has flexibility 
—from engineered design and construction 
Yellow Strand has wear resistance-—from thor- 
ough lubrication for internal protection 

In Yellow Strund you get longer life and 
lower wire rope costs... 


you get 
SPEEDI-SERVICE 


too! 


With Speedi-Service, you can call your Brod- 
erick & Bascom distributor and tel! him your 
needs. He checks your equipment file card te 
determine length, size and type of rope you 
need. The rope is taken from stocks controlled 
by Speedi-Service records and is on its way to 
you promptly. You eliminate costly down time 
and record keeping. 

Start the Speedi-Service Plan -— without 
charge—by calling your Broderick & Bascom 
distributor or writing direct. 


SPECIFY 


Yellow Si 


7 ooo 


snoweniy 2 g20con 


4203 Union Bivd. $#, tovis 15, Me, 
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270 scientists 


® In 17 laboratories at a ® 
single location 


® Serving 132 plants in 101 
cities and 25 states 


@ Producing some 200,000 
products 


® Employs 1,000, including a! 


» 
§ 


BECAUSE IT'S SO BIG, IT RAISES A PROBLEM: 


How Can It Be Controlled? 


It was an casy matter for General 
Electric Co. to keep its research pro 
gram under control in the old days 
The laboratory consisted of a barn in 
Schenectady, N. Y. Here, two scien 
tists worked with an assistant. Such 
was the extent of GE’s research opera 
tion at the turn of the century 

Today, research at GE ts 
sprawling thing. It consists of a 200 
acre center near Schenectady (picture 


1 gigantic, 


which concentrates on fundamental re 
search, and a string of division labs 
that work on applied research. Not only 
is this operaton big; it's 
¢ G. Suits, GE vice 


research chief, saw a company growth 
| : 


growing. Dr 
president and 


forecast not long ago. It convinced hin 
that, by 1957, the Schenectady center 
will need $13-million worth of expan 
sion and a 50% increase in personnel 
This expansion will mean much to 
GE, for GE lives on research. It will 
also mean Suits. For 
the job of controlling so huge a research 
General Electric's is not 
Vhe bigger the operation 
gets, the harder the job becomes 
¢ Problems—The trouble springs largely 
from the 
The company’s 200,000 products need 
constant improvement if thev are to 
keep up with competition m the mar 
ket. Moreover, the companys feels—as 
do many other big manufacturers—thai 
it must continually seck out and de 


headaches for 


operation as 
an casyv on 


diversity of GE's business 





velop new products. The scientific side 
of this job falls principally on the Sche- 
nectady lab center 

All this suits the scientists to a ‘I 
Because of its diversity, GE can hire 
more scientists and technical men than 
could a small company or one with 
only a few products. And because of 
its diversitv, GE can allow the scientists 
more freedom; there is a huge number 
of scientific avenues down which thes 
can wander, fairly well assured that the 
ideas they find will have a useful ap 
plication somewhere in the company’s 
vast network 

But for men like Suits, whose job 
it is to manage the scientists and their 
work, such size and diversity create: 
four formidable problems 

¢ How can scientists in a central 
lab find out what work the scattered 
divisions need done—what_ technical 
problems are bothering division en 
gineers, what new scientific advances 
will help the divisions most? 

e Conversely, how can the divi 
sions best learn about and take ad- 
vantage of the work being done in th 
central lab? 

¢ How do vou decide which of 
the many research projects suggested 
by divisions of lab scientists are most 
worthwhile? 

¢And how do you accomplish 
the twin aims of (1) controlling the 
scientists so that the lab’s work heads 





in the direction you wa 
giving the scientists the fr 
want, and under which th 
best work? 

¢ Liaison—Suits and hi 

they don’t have 
these problems. But the 
veloped some useful techni 
far toward alleviating th 
And they have ideas for th 

Ihe first two problem 
need fur a two-way liaison 


compl t 


divisions and the central 
Electric uses two te hniqu 
lish this liaison—one tech 
common in industry, th 
common at all 

lhe common techniqu 
of visits: The lab welcom« 
the divisions, the division 
lab The idea is that, tl 
visits, evervbody will get to 
evervbody else is doing and 
body else wants don 

General Electric foun 
however, that the visit svst 
establish as much liaison 
been hoped for. So the com 
something clse. It took 
of the central lab and a 
full-time, to the job of liai 
liaison scientists act as sa 
factory representatives for th 
spend their time calling on th 
-finding out what bother 
engineers, carrying to the di 
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Westinghouse radio cabinets 


glow with beauty...thanks to 


easy-molding PLASKON’ 


UREA 


When the people at Westinghouse selected PLASKON Urea for 

this stunning radio cabinet, they wanted a material that would 

mold easily and make a bright, smooth surface for their product 
. giving it outstanding sales appeal. PLASKON Housing-Typs« 

Urea met these requirements, and more. The rich, jewel-lik« 

lustre of these radio cabinets is a sure-fire eye-catcher and 

sales-booster! Their finish is resistant to chipping and scratch- 

ing. In molding too, PLASKON Urea offers definite advan- 

tages. Westinghouse needed a fast-curing, readily fusible 

material that would conform easily to mold contours. They 

found it in PLASKON Housing-Type Urea and have been more 

than satisfied with the results. 

Ivory is only one of 12,000 custom-made colors, in- 

cluding all the new ‘‘decorator” shades, that PLASKON 

Urea offers to help you boost sales. 

Why not find out if Barrett can 

help you find the right color 

and molding compound to 

give your product more sales 

appeal? Write your nearest 

Plaskon Resins man for 

complete information 

He’ll be glad to help you. 


For further information on PLASK(> 
and resins, address BARKETT DIV! 
Allied Chemical & Dye Corporatior 
Street, New York 6, N. Y. WHiteha 





























TO MEET THE NEEDS OF INDUSTRY, we have just 
completed a vast expansion. 


1. We have greatly increased the diversity of our 
mill products, some of which are illustrated on these 


pages. As a result we are supplying thousands of 
manufacturers with highest quality aluminum in all 
its many forms. 














2. We have increased our production 


most 30% of all the primary aluminum 
country. This is two and one-half time 


the whole aluminum industry prod 
World War II. 

3. We have expanded our service pe 
cilities. These services are devoted t 














city to al- 
ade in this 
$s much as 
l prior to 


nel and fa- 


solution 






































of our customers’ problems, because serving manu- & © 
facturers is our business. 
Because of our increased product diversity, greater 


production capacity, and unsurpassed service, we 


believe we are ideally equipped 60 work with manu- America’s fastest growing major producer of aluminum 
facturers to help turn aluminum’s unlimited oppor- 
tunities into realities. 


KAISER ALUMINUM @ CHEMICAL Re AKLAN ALF 





























Pittsburgh 


COLOR DYNAMICS 


"One Of The Best 
Things That's Happened 
In Our Plant!” 


Dravo Corporation's 

workers and management 
agree enthusiastically 

that functional use of color 
improves working conditions 
and increases productivity 
.--Yet it costs no more than 
normal maintenance painting! 





Ty, mt 


Machine shop of Dravo Corporation after being repainted 
ing to COLOR DYNAMICS. This steel-framed structure, 483 feet 
by 138 feet wide, is located on Neville Island, near Pittsburg! 


Reet 


N OUTSTANDING EXAMPLE of the 
improvement in productivity 
and morale that results from the use 
of Pittsburgh COLOR DYNAMICS 
is the huge machine shop of Dravo 
Corporation, builders of heavy in- 
dustrial equipment. 


The activities in this shop include 
all machining and assembly opera- 
tions required to produce individu- 
alized mechanical assemblies for 
river tow-boats, shipyard cranes, ore 
bridges and similarheavy machinery. 


This plant was repainted according 
to COLOR DYNAMICS. The bene- 
ficial effects of this painting system 
are best described in these words of 
a Dravo Corporation spokesman: 


“As the dull, drab gray was re- 
placed by the modern, functional 
colors Pittsburgh carefully engi- 
neered for our requirements, 


Ask For Color Engineering Study Of Your Plant —it’s FREE! 


@ Why not test the practical value of COLOR DYNAMICS 
in your plant—on a machine or two, or in a whole depart 
ment? Send for our free book which explains how you 
can use this painting system simply and easily. 


@ Better stili, call your nearest Pittsburgh Plate Glass 
Company and ask to have a representative give you a 
color engineering study of your plant, or any part of it, 
without cost or obligation. Or mail coupon at right 


PirtseurRGH Paints 


q PAINTS « GLASS + CHEMICALS + BRUSHES + PLASTICS + FIBER GLASS 


IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 


workers enthusiastica! om 
mented, “This is one of e best 
things that’s happened in « plant! 


“Thus COLOR DYNAMICS | des a 
‘lift’ for management-em; ee re- 
lations through improvement that 
can be seen, felt and appreciated 
Further, there are doliars-and-cents 
advantages resulting from higher 
productivity at lower costs 


“Visitors constantly remark the 
improved appearance. | efore, 
we feel that COLOR DYNAMICS 
has enhanced customer as well as 
employee relations. 


“Periodic painting of buildings and 
equipment is a maintenance eces 
sity. That's why we consider these 
benefits from painting the COLOR 
DYNAMICS way as a highly de 
sirable and worthwhile | 


Send For Free Book 


! Pittsburgh Plate Glass Co., Paint Div 
Department BW-64, Pittsburgh 22, Pa 


nd mea FREI py of 
r Dyna 























47 


he is sure some of 
the studies now in the lab 
don't belong there . . .” 
GE RESEARCH starts on p. 80 


latest word on developments in the 
lab. 

Each liaison scientist represents a 
single field of science. At present, there 
are five of these men: two experts in 
chemistry, two in physics, and one in 
metallurgy. The group will expand as 
GE and the lab center expand. 

Even with the liaison scientists at 
work, however, GE finds that relations 
between divisions and lab still leave 
something to be desired. The flow of 
ideas back and forth is still neither 
free enough nor broad enough to satisfy 
Suits and. his staff. Silicones \ 
covered in the lab, for instance, 
before a division was established to 
exploit them. 

Hence, the job of improving liaison 
is nowhere near finished for Suits and 
his men. The problem will get tougher 
as the operation grows. 
¢ Which Projects—The third problem 
—choosing among possible research 
projects—is possibly even tougher. So 


wer'c dis 
10 vears 


tar, GE has found no real solutions. 
As a result, Suits is fairly sure that 
some of the studies now in the lab 


don’t belong there. These studies would 
be more at home, he feels, in the de 
velopment and engineering labs main 
tained by the divisions. 

Though GE has not been able to 
lick this problem vet, the company 
does have an idca of how 
and will shortly put the idea to test. 
The company plans to set up a special 
evaluation group to go over all suggested 
projects. The group would first pick 
the projects that seemed most needed 
or most promising, then decide which 
ones should go to the central lab and 
which to the division labs. 

The group would be made up of 
men whose pooled knowledge would 
embrace (1) the physical sciences, (2) 
research, and (3) economics. In mak 
ing its decisions, it would draw on 
opinions of the men concerned with 
each project—from scientists to division 
sales manager. 
¢Control—The fourth problem is 
most a psychological one. How do 
yuu make a scientist do what you want 
him to do, without trampling on his 
prized freedom? It’s common know! 
edge that a man generally does best 
the job he likes best. This applies to 
scientists as much as to anybody cls« 
probably more so, for scientists ar 
traditionally an  independent-minded 
breed of men. 

At GE, the problem has been solved 
without too much trouble. According 


to do so 
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CONDITIONING 


YOUR SILENT PARTNER 





Stores and restaurants show remarkable increases 


in 


trade after being equipped with Frick air 


conditioning. 





Office and factory workers are far more efficient 
when aided by air conditioning. 


Your business will do so 
much better, in warm 
weather, if your customers 
and your staff are given 
the advantages of fresh, 
cooled, clean, dehumidi- 


fied air. 


With a Frick Unit Air 
Conditioner 
this and much more— 
silent operation, a hand- 
some cabinet, greater 
cooling capacity per 
dollar, 20-year useful life. 
Heat too, if 
desired. Built in sizes of 3, 
5 and 7!/, horsepower. 


you get all 


in winter, 


Get in touch with your 
Frick Distributor 
write for Bulletin 


address 


now, or 


522: 


DEPENDABLE en RE RSLE REFRIGERATION SINCE SINCE 


MICK 4: 


WAYNESBORO, PENNA. 


Also Builders of Power Farming and Sawmill Machinery 


85 








Now... 


a, 
4 > 


An 


Designed for fast, low-cost erection 

. in a wide variety of sizes and 
styles . . . when you're building for 
business, specify IDECO. 

Ideco permanent, predesigned 
buildings, custom-planned, lend them- 
selves perfectly to commercial uses. 
Ideco buildings are readily adaptable 
inside and out to the creation of 
the finest offices, show-rooms or store 

. or the basic structure is ready 
for use as a factory, garage or 
warehouse. Many variations utilizing 
standard designs can provide great 
flexibility at a most reasonable fin- 

‘ ished cost per square foot. 


Ideco building is an investment in the 


future, with long years of service ahead at 


minimum maintenance cost . . 


. all exterior 


metal parts are galvanized for complete 
weother protection, Walls and roof can be 
of Ideco deep-rib steel sheet or other building 
materials. Whatever building you want... 
all-steel, or steel in combination . . . Ideco 


can 


give it to you quickly, economically. 


Call your Ideco Building Consultant , . . let 


him 


tell you of the many advantages of the 


complete Ideco building service. He can show 
you how you can have your re ‘custom- 
planned” to fit your exact needs .., how, with 
a single contract, be can assume ‘all or any 
portion of your building job. If you like, be 


will 


gladly work with your architect, con- 


tractor or engineering department. 


you can buy an ideco permanent steel building in a 


“package’! If your requirements permit the use of a standard 


building with clear spans of 40’, 


50’, 60’, the new Ideco 


“Utilimaster”’* con be delivered to your site in 30 days! And 
in only 10 working days, a typical 50’ x 100’ “Utilimaster” 
can be erected. Fitting most requirements of industrial and com- 
the “Utilimaster” is per t ond rugged. 


mercial use, 


| IDECO DIVISION 

Dresser-Stacey Company 
Dept. BB 

Columbus 8, Ohio 





*TM Reg. 


C) Please send your book "Steel Buildings’ 


C) Send me full details on the new “Utilimaster 


” 


[ am considering a building about eM 


EP aie 


_._.ft. to be used as ES ¢ 
(My name, position, company, uddress 
ore written in the morgin.) 





“. . « though both are 
retired, they still enjoy 
wandering amidst the 
equipment . . .” 

GE RESEARCH starts 


to Suits, the 
heading in the chosen di 
artful way in which it 

The company picks 
way many big labs do: | 
have scientific backgrou 
they must have demé 
ability to think origi 
their own, and produc 
that isn’t all. General | 
another qualification: fT! 
at any particular time n 
have shown an interest 
science GE is interested 

Suppose the compan 
solid state physics (tl 
physics that mothered 
is a ficld worthy of The 
company figures that it ral lab 
should look into the field harph 
than it has been doing. | 1't want 
to order scientists now g in the 
lab to drop their preset So, 
in hiring new researches k men 
work d_ state 


du 


Compan 


who have donc 
physics before—original 
ate studies, or thesis worl 
Once hired, the men 
in the lab and told to d 
ever of the available pi 
most interesting. It 
even bet that these m 
projects involving solid 
¢ Men and Ideas—Th 
ment of GE scientist 
plain why some of th 
long. Suits is only the 
director of research, d 
organized research 
1900 Suits’ two pi 
Willis R. Whitnev (85 
liam D. Coolidge (80 
offices at the Schenecta 
both are retired, the 
dering around amidst t ipment 
Under the direction thr 
men, GE’s lab has con th 
imposing list of big-t 
achievements. Coolidg: 
to make tungsten stretc] 
ments, for use in electr 
Another GE man, Dr 
inuir, improved the br 
them with inert gas 
ventions are now part 
light bulbs. Coolidge als 
inventing the modern X 
muir (first industrial 
a Nobel prize) for high- 
tubes and atomic hyd: 
And it was a GE scient 
succeeded in isolating 
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6 TANKS CLEANED IN 5 HOURS 


Chemical cleaning by DOWELL 
prepared 216,000-gallon oil tanks for required. The thickened solvents clung to the tank \ 


during the cleaning process. The entire surfaces of all sis 


conversion to sulfuric acid storage tanks— including seams, rivets and braces—were cleaned 


in only five hours, 


A ste ° any ‘ > : . S$ 216,000-g: , . . . 

A -_ Company wanted to pemvers ix 2] “ ‘gallon Whatever your cleaning problem—pipe lines, boile: 
i £ 7as > Ss age ric , F , 

tanks from fuel oil and gasoline storage to sulfuric acid process equipment, water wells—take it to Dowell. Thei 


storage. It was rane 8 to remove oil and tar film from engineers have the experience, materials and equipment 
the s ralls < _ 78 se te ;. : 

the inside walls and cei ings of these tanks to help you cut cleaning costs— keep up produc tor 
Get in touch with the nearest of over 130 offices or writs 


Dowell engineers, using special high-pressure hoses and 
DOWELL INCORPORATED, Tulsa 1, Oklahoma 


nozzles, sprayed thickened chemical solvents over all direct to 
internal surfaces from the tank floor. No scaffolding was Dept. F-10. 








Dowell engineers prepare solvents based on the type of deposit to be removed. They furnish all 
necessary pumping and control equipment. And they apply the chemicals according to the technique 
demanded by the job: filling, spraying, jetting, cascading or vaporizing. Dismantling is held to a minimum. 


DOWELL SERVICE 
chemical cleaning service for industry 


A SERVICE SUBSIDIARY OF THE DOW CHEMICAL COMPAHY 








this NEW IDEA was good...but only 


after proof by practice” 


Until a year ago, it was usual practice 
on duplicate chucking work like these 
pieces to determine total floor to floor 
time by the dexterity of the machine 
operators—costs necessarily had to be 
figured ona high average of man hours 
due to operator fatigue. 

Then came our entirely new ap- 
proach—/fully automatic control of cycle 
time——on the brand new 


12-UNIVERSAL 


MODEL MC ACME-GRIDLEY 


Single Spindle Automatic Chucker 


All operations in the machine setup 
are completed automatically at a pre- 
determined rate on piece after piece all 
day long—no time loss between load- 
ing and unloading. 


‘This innovation, plus automatic se- 
lection of up to 6 spindle speeds and 
3 feeds during the machine cycle with 
each set of change gears, made prac- 
tical the best use of carbide tooling— 
or combinations of carbide and high 
speed—for the fastest cycle time. 

Now the PROOF: After heavy duty 
performance on a broad variety of 
chucking jobs, the floor to floor time 
was documented on many jobs at 5 
times as fast—none at less than 3 times 
as fast-—as was possible by the former 
methods. 


If your shop would benefit by simi- 
lar guarantees in net gains, why not 
look at this newest Acme-Gridley? 
General bulletin is MC-53. 


Remember: You can't do TODAY'S job 
—with YESTERDAY'S tools ...and make a 
profit TOMORROW. 


SEMI-FINISHED COLLET 
51%" dia. 4160 Steel 
Old Method, 65 min. 
MC Method, 13 min. 


RESEARCH BRIEFS 








BEARING RETAINER 
91,4" dia. Lumen alloy 


Old Method, 17.3 min. 
MC Method, 6.0 min. 





FINGER BODY 
656" dia. Semi-stee! 


Old Method, 39.2 min. 
MC Method, 11.2 min. 


The NATIONAL 
ACME COMPANY 


Whither Progress ? 
One pitfall in using elec! 
puters is the fact that ¢t 


has to punch sO man 
turn so many knobs befor 





A $225,000 air pollution 
gram, undertaken ‘by th 
industry about a year 
been announced at the An 
leum Institute’s meetings 
Tex. The API committ 
the project says that th 
of the program are confin 
of the atmosphere. 

° 
Atomic bombardment of 
carried out undcr a resea 
Massachusetts Institute of 
by Owens-Illinois Glass ( 
hope to get new informat 
composition of glass that 
structural variations to in 
bility and heat resistan 

ey 
Cancer research got anot 
the Tobacco Industry R 
mittee invited university 
other medica! research org 
submit proposals for sp« 
projects for possible supp 
committee. An initial fund 
has been appropriated for 


answer, A scientist ca! 
just trying to remember: 
done and what he hasn't 
tracted for a minute, h 
start his calculations all 
At Cal Research, Richm 
ary of Standard Oil Co 
scientists who study the 
lems of gasoiine blendin 
prehistoric device Th 
each operation on the 
updated version of the an 
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BUSINESS IN MOTION 





Fe er Colteagued on phoctiteice ides... 


Some years ago it became evident to us that there 
was a need to make modern information about meth- 
ods of welding copper and its alloys more widely 
available. Many industrial companies preferred to 
use these metals because of such qualities as cor- 
rosion resistance, long life, and workability, but were 
deterred by welding problems. In response to this 
need, Revere established a Welding Section in its 
Research and Development Department, to approach 
the subject from both a theoretical and a practical 
standpoint. Detailed labora- 

tory studies, reduced to prac- 

ticality, have enabled the 

Welding Section to make 

valuable contributions to in- 

dustry. Here are a few ex- 

amples out of many. 

e A customer had a contract 

to make steel pressure ves- 

sels, which had to have a cop- 

per gasket surface on steel 

tube sheets. The original de- 

sign called for machining a 

groove in the steel, inserting a copper bar, and weld- 
ing it in place. Then another machining operation 
would be required to level the surface. Revere sug- 
gested that perhaps the first machining operation 
would be unnecessary if the copper gasket could be 
applied by welding. The laboratory made a few but 
important modifications in the inert-gas shielded-arc 
method, and by developing the correct procedures 
saved the customer both time and money. 

e Another customer was making oil coolers. The 


heads are threaded, and were being sealed by silver 
brazing. To remove the heads for cleaning, it was 
necessary to chip out the braze. We recommended 
welding as cheaper, just as satisfactory, and also said 
the weld metal could be more quickly removed when 
the time came to clean the cooler. Revere was pe! 
mitted to demonstrate the method, which proved 
entirely successful. The customer gratefully reported 
that he was saving between $300 and $400 on each 
oil cooler. 
e Here is a quotation from a 
recent letter. “Your welding 
people were in our plant this 
past week and certainly went 


; 


beyond what we expected in 
giving us technical advice 
While I say went beyond ey 
pectations, what I’m getting at 
is that they certainly showed 
the proper spirit of coopera 
tian to any company which 
is a potential customer or 
even a customer, as we are 
They assisted us very greatly in a couple of problems 
that we had here at the plant, and I certainly felt it 
was well worth writing and telling you.” 

Our many contacts with industry prove to us that 
suppliers of materials of all kinds possess a great deal 
of helpful knowledge about the specification, appli 
cation and fabrication of their products. Such 
mation can be had easily. Just take your 
into your confidence, and pursue with them th 
ject of possible processes and economies. 


REVERE COPPER AND BRASS INCORPORATED 
Founded by Paul Revere in 1801 
Executive Offices: 230 Park Avenue, New York 17, N. Y. 
SEE “MEET THE PRESS’ ON NBC TELEVISION, SUNDAYS 








BOSTON's Algonquin Club 
occupies an impressive white 
building at 217 Commonwealth 
Ave. Outside and in, it em- 
bodies the spirit of the Victor- 
ian era of its architect, Stanford 
W hite 


HOUSTON’s Petroleum Club 
doesn’t have its own building. 
It is housed in the Rice Hotel. 
Other clubs are also in hotels 
and office buildings. ‘They're 
young, informal, wealthy, and a 
little brash. 


BUSINESS IN HOUSTON blooms 
in a setting of metallic palm trees 
md chromium at the Petroleum 
Club’s main dining room. 
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BUSINESS IN BOSTON goes on at the Algonquin Club in a conservative, el: t setting 


“We've just closed a million-dollar deal,” said Richard S. Robie, center. 


North, South: You Do 














TRADE MEETING invades Algonquin’s grill room for evening lecture and demonstration 
of color TV developments by Sylvania Electric Products, Inc. 
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) Business at the Club chai, and Calvin, Coolidge ee ae 


| (Story continues on page 92) 

















* 


MEN IN SHIRTSLEEVES attend business meeting of Geophysical MODERN MURALS in men’s bar represent the Petrol 


Service Co. in Pettolewm Club’s Barracuda Room after luncheon. Clab’s—and Houston’s—main business interest: oi! 
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SAVE TIME, STEPS 


CUT COSTS WITH A 
VOCATRON 


“Wire-less Intercom 


5 el 


is} 


No Installation 
or Special Wiring 
Needed 


Just Plug In 
Teo Talk And Listen, Right Over 
Existing Lighting Circuits 


VOCATRON is portable and can be 
moved about from one outlet to another 
to serve a variery of communication needs. 
Your VOCATRON system can be ex- 
panded by simply adding more units, 
Ready-to-use, low cost models from 
$84.75 a Pair. Other models custom 
buile for special applications 

For brochure and name of nearest dealer 
write; Vocaline Company of America, 
Ine., Old Saybrook, Conn. 


VOCATRON - for greater business efficiency 


Another Motor Repairman 
Cheers Burnout Protection 
of KLIXON Protectors 


HANOVER, PA.: Mr.J.C. Bankert, ap foreman of 
the Swam Elec Company, has worked on thou- 
sands of raotors through the years. He says: 


“We have seldom ever found a burned out moror 
that was equipped with a Klixon Inherent Overheat 
Provwector. It is a very good safeguard against 
motor burnovts.” 


The KLIXON Protector, illustraced, is built into the 
motor by the moror menufacturer. In such equip- 
ment as refrigerators, oil 
buroers, washing machines, 
etc., they keep motors work. 
ing by preventing nouts, 
If you would like increased 
customer - preference, re- 
duced service calls and mini- 
mized repairs aod replace- 
meots, it will pay you well 
to ask for equipment with 
KLIXON Protectors. 


SPENCER THERMOSTAT 


Ww Div. of Metals & Controls Corp. 
Ixo 2606 FOREST STREET 
Soe ued ATTLEBORO, MASS. 
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Manual reset 


SHAVE AND A HAIRCUT 


Each morning 


LADIES INVITED 


feminine guests at tea, coffee, 


Bar 


Algonquin Club barber is busy in « 
Houston clubs have no ba 


noon, 


the Algonquin plays host to wiv 


and a current eve 


irly after 


rbers. 


widows, 


talk 


Private Club Becomes 


In Boston’s exclusive clubs this week 
(or any week), you could see a scene 
like this: 

A group of businessmen sit at a 
roomy table during the weekday lunch 
hour. During the meal, they doodle 
plans on the tablecloth. Over coffee, a 
rather formal agreement is reached, 
to be effective when contracts are signed 
later. Memos may be exchanged. 


You could see the same 
in the exclusive clubs o 
this week or any week. 
there engage in the same 
cloth doodling during lun 
a deal just as likely to com 


But the Houston deal woul 


casual. A deal in a club t 
probably be settled with a 1 
of straight bourbon, or—m 
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BAY RUB 


firm with a rubdown. 


PROPER BOSTONIANS 


After lecture on “News of the World,” 
await elevator. 


Masseur at the Algonquin helps a member keep his corporate structure 
Houston skips such frills as massages. 


women 
The club used to bar women. 


iBusinessman’s Castle 


of all—a handshake. But it, too, would 
be an over-the-table deal. 

The importance of this similarity 
runs a lot deeper than a first glance 
might show. It means that in both 
cities the businessman has become the 
pillar of the private club. And if that’s 
true in Boston and Houston—two cities 
that are poles apart in everything from 
culture to climate—you can be sure 
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(Story starts on page 90) 


that it’s true in most cities of the U. S. 
* Social Overtones—This is not to say 
that the private club has lost its social 
prestige. As in the past, it is still a 
fortress of respectability, whether in 
Houston or in Boston. Particularly to 
the businessman, membership means 
his social acceptance both as a person 
and—more important—as a gentleman. 

This quality of respectability has 








An Executive « 
Handbook ——*. 
on Materials_ 
Handling 


The IBH* handbook has been 
especially written for top manage 
ment, plant executives, engineers 
for any individual interested in im 
proving the efficiency of any mate 
rials handling system. How 
IBH* fit in YOUR plant? How 
much will it save in time, labor 
costs, capital investment, mainte 
nance, etc? You can answer all of 
these questions yourself with thi 
new handbook which is available 
on request. 

And maybe you'll want information 
on 4 outstanding IBH* develop 
ments introduced this year by BIG 
JOE®—the exclusive designer and 
manufacturer of the complete Jin 
of IBH* hydraulic lift trucks 


does 


“TRIPLE ’ 

ACTION” : most 
Foot NEW 110” versatile 

Operated Lifting 1,000 Ib 

Unlooder Height Lift Truck 


*1BH—Short distance hydraulic manipulatior 
moterials too heavy for manual handling yet 
requiring high priced power-driven equipment 


“HYDRAULIC HANDLING FOR EVERY DEPARTMENT 


BIG JOE 


MANUFACTURING COMPANY 
900 West Jackson Bivd 
Chicage 7, Iilinois 

© 1954 Big joe Mig. Co. 
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Even before incoming air reaches the 
wheel of the “Buffalo” BL Fan, it is 
guided in the most efficient path. ‘The 
inlee bell is smoothly curved {or 
absolute minimum friction; while the 
welded-on stationary inlet vanes re- 
duce turbulance and assure rated air 
delivery even if inlet conditions are 
unfavorable. The “Buffalo” inlet is 
one reason why “Buffalo” air-moving 
costs are low. 


Air leaving the “Buffalo” rotor con- 
tinues thru the housing and outlet 
just as smoothly and easily as it 
entered the fan. Properly shaped and 





458 Broadway 


PUBLISHERS OF “FAN ENGINEERING” HANDBOOK 
Canadian Blower & Forge Co., Ltd., Kitchener, Ont. 
Sales Representatives in all Principai Cities 


AIR CLEANING 
FORCED DRAFT 


VENTILATING 
EXHAUSTING 
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BUFFALO FORGE COMPANY 


COOLING 













FROM INLET 
TO OUTLET 


HERE’S MORE 
AIR 
PER DOLLAR 





-»- WHEN YOU SPECIFY 
“BUFFALO” TYPE BL FANS 





proportioned housing scroll and out- 
let assure this. The Limit-Load char- 
acteristic makes it impossible to over- 
load the fan, and performance is sta- 
ble from shut-off to free air delivery. 


Besides these and other features, there 
is an intangible in all “Buffalo” fans 
that has always made for high satis- 
faction. We call it the “Q” factor, or 
built-in quality which provides long 
life and freedom from trouble. This 
is the sum total of the 77 years of 
“Buffalo” experience and know-how 
that goes into every fan to leave our 
plant. 


For further details 
on “Buffalo” Type BL Fans, 
write for new 
Engineering Bulletin F-100 


Buffalo, N. Y. 


AIR TEMPERING INDUCED DRAFT 





HEATING PRESSURE BLOWING 





“ .. to the old club mem- 
ber, bluebloods—not green- 
backs—should rule .. .” 


CLUBS starts on p. 90 
onomic 


But 


jon 


been strained, to be sur 
factors and rapid social 
it’s still there. No man t in 
at will Houston’s swa 
Club or Houston Club, 

to become a member of B 
quin, Union, Somerset, ‘1 
vard Club without being 

That will be true, of 
as there are private club 
degree of exclusiveness i 
of thei Witl 
become glorified restaurant d lose 
special meaning for their 
© Heating Problem—Y ct 
tradition-steeped club kn t fac 
are facts. One important t these 
days is that a large bank t keeps 
the club rooms warmer iter 
than a long pedigree. S tility 
is no longer a 
the clubs have 
another 
his business. 

That change has brought hift in 
attitude on the part of A 
generation ago the busin 
upper strata might ask h f: “Can 
I keep my self-respect without 
bership in at least one cl 
his son might ask simp Does it 
pay off?” 

What really keeps th 
going is that the answer | 
tion is usually a resoundin 


etroleum 
expect 

i 
Algon- 
yw Har- 


character 


svnonyn lth, 
sought tl ter fro1 
the 


source busi 


1. Roots of Tradition 


Changing from main! ial to 
mainly business functior been 
tough for Boston’s club Hous 
ton’s, it hasn’t even be ry. 
The reason, of course, i ple: the 
relative depth of the root dition. 

Boston has a propei nee 
things past. Its clubs hav: bi 
the essence of what most px think 
of when they hear the Bos- 
tonian”—quiet dignity, rest t, upper- 
class conservatism in all 
¢ Reluctant Shift—As a r 
toward the businessman | een a 
reluctant one. To the club 
member who can trace hi bership 
back through generations of 
bluebloods—not greenback 
be of prime importance. In the 
days money was no prob! blue 
blood had it. He resents the fact that 
today the money comes in part from 
other sources. 

Yet he has accepted 
sadly. Today, even in B 
pany membership have b« 


ror 


en 


shift 


family, 
uld still 
old 


however 
com- 


ilmost 
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HOW YOU CAN HELP YOUR EMPLOYEES 
MEET MAJOR MEDICAL EXPENSES 


Equitable offers management a way to lift the burden of ruinous medical debts from employees 


Heart...cancer...a bad accident. 
Think what can happen to your em- 
ployees and their families! 


A serious illness, a major accident 
can quickly pile up staggering medi- 
cal bilis. An employee, returning to 
work deep in medical debt, may be 
distracted, worried, perhaps even un- 
able to keep his mind on his job. 


The problem management faces 


Modern management—in cases like 
this—feels a basic sympathy. And a 
basic obligation. 


Equitable offers an answer: three 
basic Group Major Medical Expense 


Plans, any of which can be adapted 
to your company’s needs. 

This type of protection is vital, 
whether or not your employees are 
now covered by the usual medical 
and hospitalization plans. 


How the Equitable Plans work 


These far-reaching Equitable Plans 
protect your employees against ru- 
inous medical expenses. These ex- 
penses include: bills for doctors, 
surgeons, medicines, hospitals, pro- 
fessional nursing care and other 
items that can quickly wipe out an 
employee's life savings. 


The cost of this insurance is ama: 
ingly low compared to the protectio 
it gives you and your employees 

Your Equitable Representatiy 
help you bring your employe« 
yourself—peace of mind. As! 
about Individual Major Medical Fy 
pense Policies, available for you an 
your family, too. 


EQUITABLE 


LIFE ASSURANCE SOCIETY OF THE U.S. 


HOME OFFICE; 393 SEVENTH AVE., NEW YORK! NLY 


} 
nin 





routine in the most 
©No Qualms—If H 
qualms about this kind 
it doesn’t show. Th: 
Bay tradition has mad« 
for a successful business: 
to become a club memb 


The Contrasts 


Some of the things 
Houston clubs would m 
shudder. He wouldn't 
ample, of going into hi 
sleeves, much less wit! 


WHAT IS BW | seve much Tes with 


- ’ 79 one even looks twic« 
YOUR COMPANY ~ ¢ Atmosphere—Startins 
| }/ contrasts in conduct 
atmosphere seem to f 
} 


, ¢ In Boston club 
noons (and occasional! 
you can hear the ge 
string quartets playing 


to small audiences. M 


in a in Houston clubs com 


and it’s juke box stuff 


Retirement Plan /@ waar tke 


members of some. Th 
lax in Boston, althoug 

nawsigigica 
— women (or ladies) have 
ee Dene siderably. Even in tl 
women are now allo 
yin generally through a sid 
th e The more respect 


club, the less drinking 


i | 


‘nt 


‘ Diuw- contrast, one of the n 


the existence of Ho 
drinking 
That's due more 


than lack of temperan 
| 


f¢ 


7 pecan First j i liquor can’t be serve 
, “itchy ng irst in importance you must bring you 
is selection of the proper plan or ; public places. But clul 


lans for your Company. keep their bottles at t 
P ) pany the bartender can serve | 


INVESTMENT. ...Once a plan SUMMMmiNd) | | Howtos lub 

4 C OV : oston 
has been established, nothing is aap Tig pas yaar ) 
more important than the proper B/@ | $2,000 just to get in—pl | dues 


investment of your funds. of $200 or even more. No Boston 
! club charges more than tiation; 


We have had many years of ex- the distinguished Algon nothing 
at all. (But there’s an int trend 


perience in the design, adminis- § 
trati yer f all Del Some Boston country ch harge 
ration, and investment of a $2,000 initiation fees 
types of employee benefit plans. * Physical Differences—| 
trasts galore in the p 
Write or telephone our PENSION TRUST DIVISION . loa sk gra ’ ton’s top 
@ 4 a , ~h . i i» i) 
55 Wall Street, New York clubs are located in th build 
ings- handsome, somber ting back 
, : to the davs when Houst vas only 
CITY BANK FARMERS TRUST COMPANYS a man’s last name. 1 rinen 
Kae which most still have tally as 
: much a part of the is_ their 
MEAD OFFICE? 22 WILLIAM STREET, NEW YORK cornerstones. and seem t Imost as 
, iffiliate of old. There are bedroo: guests, 
\ . ‘ap squash courts, gymmnasit nd usu 
PME NATIONAL CITY BANK OF NEW YORK eae 


¢ Gloomy Quiet—Pervad ll this is 
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LATHES 
a CINCINNATI 


precision, capacity, 
speed, power, economy 


offered by versatile 
Nebel lathes 


Precision: Intricate tool room job is 
turned with tool room accuracy on 
this new 16/27” Nebel removable 
block gap lathe. The gap presents val- 
uable additional swing capacity. With 
the gap blocks in place, the lathe can 
be used for standard engine lathe work. 
Also made in 20"/30" and 25”/40" 
sizes. 


These double- 


Versatile Capacity: 
duty Nebel lathes are made with two 
beds: sliding the upper bed to the 
right opens a deep gap that accommo- 
dates larger diameter work. The dis- 
tance between centers is lengthened, 
too. Closing the gap converts the 


lathe to a standard engine lathe. 
Nebel extension bed gap lathes—made 
in 20"/40" and 28"/50”" swing sizes— 
thus offer the productive capacity of 
two lathes for the price of one. 
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a rich and gloomy quiet. The visitor 
to the Algonquin, for example, is 
struck by the thick carpets, heavy 
drapes, dim lamps, and leather chairs. 
The walls brood darkly, brightened 
little by the oil paintings of aughty 
men who return the gaze with a mid- 
Victorian stare. 

Proper decorum in such a Dickensian 
atmosphere is silence, even for the pres- 
ent-day businessman members. Con- 
versation, if any, must be subdued; 
a man who feels like raising his voice 
goes into the private meeting rooms, 
the card room, or out on the street. 
* Young Blood—Things have never 
been like that in Houston. Private 
clubs are relatively new there (the 
oldest: The Houston Club, founded 
in 1894). Most have come into being 
since World War II. With none of 
the Boston-type tradition to hamper 
them, they have grown with the city’s 
business and industry. 

Thus you find no doormen in 
Houston—because there are no private 
clubs that have their own buildings. 
So far, all are housed in hotels and 
office buildings. (The Houston Club, 
which occupies three floors of the 
Commerce Bldg., will move into its 
own building next year.) 

There are no gymnasiums, or squash 
courts, or masseurs. Some clubs have 
libraries, usually empty. 

Mostly, a Houston club consists of 
a large dining room, several small 
private reer rooms, a cocktail lounge, 
bar, and grill. Its atmosphere is lke 
a plush restaurant, is much livelier 
than its Boston counterpart—and has 
a far higher noise level. 

* Mobiles and Nudes—The decor in 
Houston tends to modern. You'll find 
no stuffed mooseheads in Houston. 

Likewise, no oil paintings of past 
club dignitaries look over the scene 
from gilded frames. In the Petroleum 
Club, for example, murals and non- 
objective paintings span large areas of 
walls, and mobiles hang in the large 
cocktail room. 

There’s a switch from this in the 
small, swanky Cork Club. It has a 
Western Room done in leather murals 
and leather floors, lending a shoe-store 
odor. Its Eden Room is all the name 
would imply to a Bostonian: It’s done 
in rose pink, has three-dimensional nude 
murals in plastic. 

The Cork Club got its name jointly 
from the cork life preservers used in 
its swimming pools and the thousands 
of bottle ia in its huge liquor locker. 
The club’s charter says that its purpose 
is to “encourage swimming and diving.” 


lll. The Similarities 


How do these differences affect clubs 
in the two cities, in practice? 
Oddly enough, you're likely to find 


Speed, Economy: Even the feminine 
hand is ca vable of controlling this 
fast, aoblatol new 16” Nebel engine 
lathe. In spite of its many modern lath 
refinements, it is surprisingly eco 
nomical. Other Nebel engine lathes 
made in 20”, 25”, 27”, 32” 
sizes. 


and 36 








L 
Headstock powerhouse: Secret of 
Nebel performance is in the headstock, 
a skilfully engineered dynamo of metal- 
cutting energy. Wide faced shaved and 
hardened steel gears, Timken pre 
cision anti-friction | 
modern lubrication system help delive: 
more power to the spindle. Othe: 
Nebel components match the head- 
stock for performance . . . thus making 
Nebel engine, removable block gap and 
extension bed gap lathes your best buy. 


bearings and a 


Check Nebel Now! Mail Coupon 


The Nebel Machine Too! Co. 
3451 Central Parkway 
Cincinnati 25, Ohio 


Send wus descriptive bulletins on the 
Nebel lathes in sizes and types indicated 


——” engine lathe 
__."" removable block gap lathe 
” extension bed gap lathe 
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The basic purpose of a valve is to shut off flow 


—i]. Some fluids are heavy and easy to 
control oa | Other fluids or gases are so 


light they find the tiniest crevice to seep through 


ALE. When a valve depends on metal-to- 


metal contact (oy little scratch can make 


a path for a tiny leak a fi that will 
grow with erosion wo. But with 


ao Rive a iste) ihsiieie lubricated plug valve 


, metal seating surfaces are separated 


by a thin film of plastic lubricant a 


Naturally, that makes the valve easier to operate 


> but more important, the lubricant 


seals leaks before they start, stops the wear of 

metal-to-metal friction, and traps even invisible 
Paihia 

€ _} gases and hydrocarbons. Of course, all 
eal 


this adds up to greater safety, lower mainte- 


nance, longer life . . . or, to put it another way, 


$4 
lower costs Sas. Would you like a catalog? 
fae to ROCKWELL MANUFACTURING 


COMPANY, Pittsburgh 8, Pa. 


Canodion Valve Licensee Peacock Brothers Limited 





more similarities than differ here. 
Membership in both cities, for example, 
shows quite a mixture of typ f busi- 
nessmen or professional men 

¢ Membership—In Houston, that’s due 
mainly to the fact that the city isn't 
old enough or big enough to draw a 
particular group to most clubs. (One 
exception: The Petroleum C! which 
caters mainly to oilmen.) 

In Boston, it’s due to a trend away 
from the old idea of having ibs for 
particular types—lawyers, financiers, etc. 
You'll still find a predominance of 
one type in a Boston men b, but 
that’s gradually disappearing. Other 
clubs are taking their cue from the 
Algonquin, which caters to particu- 
lar group of businessmen. 

e Age Levels—There’s a difference in 
average age of members, In Boston, 
most members are well over 

Many of Houston’s men have made 
fortunes in oil in their 20s and 30s. 
Thus, there are a lot of youthful faces 
around the city’s clubs—the ld guard” 
in Texas is rather young. 
¢ Luncheon Clubs—Day-to-d club 
life is remarkably similar. In both 
cities, for example, it’s safe to say that 
all clubs are primarily lunc! lubs 
and primarily for businessmen. Busiest 
time for all clubs is the n hour 
on weekdays; weekends arc ¥. 

Main reason for this is tl witch 
to the country club as a hi juarters 
for social life—particularly in H 
Most social activity in th lubs 
now takes place when mem! ire on 
the town for an evening. T'! so to 
the club for dinner befor how or 
concert, and perhaps (in Houston) go 
back for a drink after th« 
¢ To Country Clubs—All sig 
that the trend away from tl 
as a social center is going t 
In Boston—as in most citi 
urbs have taken over as th 
live. The businessman won't 
thing—even a _ cocktail—p: 
from catching the 4:40 train 

Once out, he isn’t coming | 
he might easily drive to h 
country «'ub for a social aff 
e Here to Staev—None of t! 
that the private city club i 
wav out—im Boston, or H 
Milwaukee. On the contrar 
probably that they are here t 
for a different reason than 
ers of the first exclusive 
in mind. 

The reason is that busin 
found them an excellent p! 
business—a discovery that ha 
saved an otherwise outmod: 
tion. The private city club wil 
to function as long as it 
purpose. 

And, unless businessm 
radically, that will be for a 
to come. 
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The clack of heels and chatter of voices along 
the corridors are absorbed by ceilings of 
Cushiontone. Surprisingly low in cost, Cush- 
iontone is often chosen to sound condition 
large areas economically. 


AT AMARILLO’S 


TV control rooms are acoustically treated on both walls and ceilings with Perforated Asbesto: 


Board 


This material is not only an unusually efficient noise-absorber, it's also rated incombustible 


KGNC 


Quiet’s On The Program 


Amarillo’s new radio and television 
station, KGNC, brings television en- 
tertainment to over 50,000 Texas 
families. On the air since October 
1953, KGNC is a fine example of 
modern station planning. 

Particularly interesting is the man- 
ner in which the sound conditioning 
— of vital importance to such a studio 
— was handled. Three of Armstrong's 
acoustical materials help solve differ- 
ent sound-conditioning problems. 

In the control rooms and sound 
locks of the AM studio, Armstrong’s 
Perforated Asbestos Board on the 
walls and ceilings deadens disturbing 
sounds and provides fire safety. Arm- 
strong’s Cushiontone®, treated with a 
flame-resistant finish, adds quiet as 
well as fire safety to the offices and 
corridors. Suspended ceilings and 
staggered wall panels of Armstrong's 
Travertone provide an ideal rever- 
beration time in the three TV studios 

Perforated Asbestos Board, Cush- 


iontone, and Travertone are three of 
Armstrong's complete line of acous- 
tical materials. For detailed informa- 
tion on the most suitable material for 
your requirements, cal! in your Arm- 
strong acoustical contractor. He'll be 
glad to give you sound professional 
advice and a job estimate with no 
obligation. For the free booklet, 
“How to Select an Acoustical Mate- 
rial,” write Armstrong Cork 


Company, 4206 Indian Road, @® 


Lancaster, Pennsylvania. = 


ARMSTRONG’S ACOUSTICAL MATERIALS 


The Executive Manager's office is sound con 
ditioned with Armstrong's Cushiontone 
perforated wood fiber tile, Cushiontone 

be washed or repainted whenever necessa 
without losing acoustical efficiency 


In this AM broadcasting studio, reverbera 
tion is controlled by the Travertone 
and staggered panels of Travertone on the 
walls. This handsomely fissured 


wool tile is also completely incombustible 


eiling 


mineral 





Here’s How They Get Volts from the Atom 


From the Ohio Awer 
water under great pressure 


iS piped into... 


. This 


steel shell, where .t comes 


close te the het uranium, is super- 
heated under Such terrific pressure 


that it remains a liquid... 


Then it 
‘goes through wae 
neat exchangers, Where 





Getting Up Steam 


Atomic 
29’54,p29). 

he session threw 
such questions as these 


The complex layout of equipment 
shown above is more than just a scien 
tist’s dream of what an atomic power 
plant might look like if somebody ever 
got around to building one. It’s a 
graphic representation of a plant that 
will actually be hard at work in about 
three years. Some 60,000 people in 
western Pennsylvania will then be using 
its power to light their homes 

Westinghouse Electric Corp. is de 
signer of the plant, to be located on 
the Ohio River near Pittsburgh. When 
it’s operating, Duquesne Light Co 
Pittsburgh, will run it (BW—Mar.20 
"S4,p31) 
¢ Preview—Last week in Washington 
the head man on atomic power at 
Westinghouse, Charles H. Weaver, 
roughed ont the details on how the 
new plant will work. He told of the de 
sign problems that his Atomic Power 
Div. at Westinghouse had mn up 
against in pushing into this hitherto 
unexplored territory, and how it was 
working out the answers. About $00 
experts heard Weaver's story--one of 
the highlights of a two-day mecting on 
atomic power reactors sponsored by the 


100 


it heats a second Circuit sfcteiwn’ ' 


. Generator will 


turn out 


electr 


it 


... turns it to steam, which 
Shocts against the turbine blades 


Industrial Forum (BW—May 


a lot of light on 


e Why the Atomic Energy Com 
mission put its civilian power chips on 
the kind of reactor Westinghouse is 
working on—a pressurized water reactor 

rather than one of the other kinds 
some experts say would be more effi 
cient. 

° How atom-generated elec 
tricity can be competitive economically 
¢ New Territory—Westinghouse has 
been at work on the project for less 
than a year. It’s likely AEC gave it the 
nod because of its background with th« 
first atomic submarine, the U.S.S. 
Nautilus. Westinghouse put that 
atomic reactor together; 
pretty much like the plant Duquesne 
Light will flick on in 1957. Westing 
house was also lined up for the job on a 
carrier vessel reactor—even closer to the 
atomic power plant—if that had not 
been canceled. 

But these similarities didn’t keep 
Westinghouse out of trouble when it 
came to designing a larger reactor to 


soon 


basically, it’s 


on Atomic Power 


create steam for civilian pi 
to unlearn many concept 
perfectly sound for subma 
some entirely new ones 

Weaver gave 
the company took the job 
didn’t even know whether 
a fuel with the characteristi 
in the AEC 
merest inkling on building 
suppliers—all qualified m 
had even less 

Bids on the more convent 
of equipment varied by a f 
most five to one—because t! 
existing power plant in tl 
was getting substantial am 
tricity from an atomic fue! 

It was something like tl 
pain in the infant electri 
before the turn of the cen 
inghouse knew it had somet 
real potential, but could: 
which way to push it. It n 
before the industry know 
house got off on the right t 
¢ Getting Started—But 
to blaze a trail, see what 
Every company dabbling 
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Mer Ride 


on wire rope? 


That’s right. In the course of a year this young lady 
may travel as much as 150 miles with the aid of wire 
rope that safely and swiftly whisks her elevator aloft 
and then just as safely returns it to ground level. 

It’s quite likely that she gets to her job with an 


TAA) 
Ss RO np 


se 


to work a 


ra ; ») 
q / pags 


assist from Wickwire Rope. Here again—as in so 
many other fields where wire rope is used 
who manage and maintain the nation’s tall build 
ings have learned to place unbounded faith in the 


safety and reliability they get from Wickwire Rope 


men 


A YELLOW TRIANGLE ON THE REEL IDENTIFIES WICKWIRE ROPE 


THE COLORADO FUEL AND IRON CORPORATION—Abilene (Tex.) * Denver 
Houston * Odessa (Tex.) * Phoenix * Salt Lake City * Tulsa 

PACIFIC COAST DIVISION—Los Angeles * Oaklond 

Portiand * Son Francisco * Seattle * Spokone 

WICKWIRE SPENCER STEEL DIVISION—Boston * Buffolo * Chattanooga 

Chicago © Detroit * Emlenton (Pa.) * New Orleans * New York * Philadelphia 


WICKWIRE ROPE 
(FI 


x 





where Willing, Intelligent Labor is Plentiful! 


Here in the Southeast is a vast, almost untapped pool of willing, 
intelligent workers, skilled and unskilled, ready to do a day's 
work for a day's pay. Just one of the reasons so many industries 
are moving Southeast where they can compete better in this 
rich market of 28 million people. 


RESOURCES AND MARKETS AT YOUR DOOR 


The resources are here: Ample, low-cost power; varied raw 

materials; mild climate; plenty of water; fast, dependable trans- 

portation; and cooperative local and state governments. The 

market is ready-made: since 1940 income in the Southeast has 

increased by over 310% (National increase 236.7% ). For your 

every financia! need, here is a bank that will help find the loca- 
tion best suited to your operation, a bank 
that will finance your re-location . . . The 
First National Bank of Atlanta. 


THE 


FIRST 


ists are available to do your spadework. 
% They are ready to start this minute search- 


ing for the site you need to operate more 
NATIONAL BANK profitably. 


orf 
ATLANTA ry 


/ 

f 

- 
~ —_— 


‘ Experienced Industrial Location Special- 


. Write today. All inquiries held in strict- 

x . est confidence. Address Business Develop- 

2 ment Department, The First National 
Y Bank of Atlanta, Atlanta, Georgia. 


-+-in Business 
for Your Business 


(Capital Funds in excess of $22,000,000) 





was anxious to have a plant t going 
designed to serve a civilian community, 
perhaps even to approach a conven 
tional steam plant on cost of powe1 
Chances are this first plant won't come 
close to that; nobody reall pects it to. 
That’s why AEC is underwriting most 
of the cost. 

But the industry does expect to learn 
a lot from watching Westinghouse and 
Duquesne struggle through the first 
years. From the little they've seen, 
some experts are already talking about 
atomic plants that will me da 
produce power for 6.7 m per kilo 
watt-hour. That’s competit in some 
yarts of the country—su New 
ingland. 

¢ Speed—The AEC ha different 
reason for wanting thin to happen 
fast. It wants de sperately for the U 

to be the first to produ bstantial 
amounts of power from an atomic plant. 
As far as we know, the British are 
our only rivals. At the moment, they’r 
ahead: They expect to have their plant 
in operation by 1956 

There’s a loyal camp it 
though, that’s putting it ney on 
the Westinghouse-Duqu plant 
They point out that the Westinghous« 
experience with the atom ib gives 
the U. S. a jump, despit ite start. 
Their ace in the hole is th : behind 
the scenes on the gov it sick 
Rear Adm. Hyman Ricko the man 
who launched the Nautilus (BW -Jan. 
16'°54,p50). 

* Decision—It was in lar; art th 
speed requirement that led to the de 
cisions to send Westingh to the 
drafting room with the kind of reactor 
problem it’s now solvins Che joint 
Congressional Committe: Atomic 
Energy started the ball ro! by get 
ting an appropriation of > I llion in 
the current fiscal year budget to start 
work on a large-scale po reactor. 

There were already a nun of quite 
different types of reactors { AEC to 
choose from. It knew son re more 
efficient. than others, som asic to 
build than others. AEC and Westing 
house made separate studies to deter 
mine which type was f enough 
advanced to permit a scale-up for a 
utility-size reactor. Both decided that 
the type Westinghouse v ilready 
building for submarine use | design 
ing for carrier use was the only one 
to fit speed-up needs. For one thing, 
it uses more known technology, less 
that’s new. In nuclear shorthand, it’s 
a PWR-standing for pressurized water 
reactor. 

¢ Workings— You get an idea of how 
it works from the sketch on page 100 

The term pressurized wa means 
that water at very high pressu 2.000 
Ib. per sq. in.) is heated from its normal 
60F up to very high temperatures— 
525F. This happens as it runs through 


Vi hington, 
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Why put up with letters that don’t look neat? 


For only a penny a day you can be 
proud to sign clean-cut, tidy letters. 
How? Just by trading in your old 
typewriters at 5 years instead of 10 
for new Royal Standards. 





These marvelous typewriters deliver increased typ- 
ing production, cleaner-looking, better-groomed 
letters, memos, and reports. This often means higher 
office morale and better employee relations—in- 
tangibles that are hard to define but mighty appar- 


ent when missing. ® ELECTRIC - STANDARD 
With Royals you also get the finest, most rugged PORTABLE 
precision writing machines built. They take less time Roytype Typewriter Supplies 


out for repairs, too. Another important point— 

Roval is the 4 f d in busi 91 We'd like to explain in detail the penny-a-day story 
yal 8 typewriter preferred in business 274 to and show you in your own office what a wonderful 

1 by those who type. typewriter the new Royal Standard is. May we? 


Call your Royal Representative (He’s listed in the Classified Telephone Directory) 





CREATE INTEREST 


COLLECT SALES DIVIDENDS 


HINDE & DAUCK. 


AUTHORITY ON PACKAGING ys, 


40 SALES OFFICES © 17 FACTORIES AND MILLS 


“How to Prepak in Corrugated Boxes.” 
Hinde & Douch, Soendusky 1, Ohio 


Write for free booklet 





the reactor close to | 
uranium; and bv absorb 
the reactor it serves al 
reactor. 
Because 


it’s under suc! 


sure, the water stays liquid 


enough to boil other 
piped in close to it. It 
the same job that’s do: 
an ordinary steam boil 
second circuit of wate: 
steam, strikes the turbin 
the generator in motion 
an ordinary 
fired plant. Its capacity 
would meet the demand 
60,000 people. 
¢ Cost—In the long ru 
be very expensive pov 
course, it will be sold 
a coal-steam plant would 
area. 
The reactor will 
AEC puts up $40-mill 
Light $5-million. The 
will cost Duquesne anot 
to $5-million—about th 
other of similar size. 7] 
own the 10 tons of ur 
fuel; Duquesne Light 
about 50¢ for each m 
steam the reactor produ 
Duquesne Light couk 
a steam-coal plant on th 
$9-million to $10-milli 
the $40-million from th 
plant would probably ha 
for the company in th 
Or the cost of the pow 
been more competitiy 
given Westinghouse—or 
facturer—a contract fo: 
of reactor. Instead of 
boil water, AEC specif 
have called for a reacto 
water circuit instead of 
steam from this directly 
blades. Most experts are 


; 


; 


turbo-generat 


1 f 


this boiling-water-type react 
bet from the efficiency sta: 


the PWR. 

¢ Pioneering—But if D: 
had stuck to coal, AE‘ 
looking for a company | 
million, toss in a plant 
the steam charge. And Di 
have to content itself wit 
ins and outs of atomi 
somebody else. 

The reactor that m 
power at more competit 
take longer to design; so 
oarselves in the 1960s 
the dozens of compani 
atomic power program c¢ 
the experience gained. 

That’s why you don’t 
of one reactor by advocat 
Each company knows it 


some of its problems sol 


no matter how much it 
might differ from Duque 
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Will Water Cooling Towers of Reinforced Plastic 
Cut Upkeep Costs... Last Years Longer? 


Polyester glass fiber laminate may be 
the answer . . . where highly alkaline 
cooling water delignifies wooden 
towers .. . and where building codes 
prohibit wooden towers as a fire haz- 
ard. The same materials now used for 
chemical storage tanks, sport cars, 
corrugated translucent building 
panels, and molded boats might be 
uniquely suited for cooling towers... 
designed with simple molded compo- 
nents that could be quickly erected. 
With colored resins, such a tower 
would be highly attractive for theatre 
and hotel air conditioning. 


Reinforced plastics are strong, rot- 
proof, and corrosion resistant. Mon- 
santo customers produce fire-resistant 
resins for bonding fibrous glass mold- 


ings which would make reinforced 
plastic cooling towers noncombustible. 


Note the construction of the cooling 
tower shown. 


It is self-supporting with heavy corru- 
gated panel sides; no columns are 
needed. ‘'Filling’’ can be continuously 
extruded. Monsanto customers can 
custom mold the tower components- 
and remember only ten moldings are 
needed. 


Firms using cooling towers or cooling 
tower manufacturing companies who 
would like to investigate the possibili- 
ties of a reinforced plastic tower are 
invited to contact Monsanto. 


If you would like a set of erigineering 
drawings that shows the tower's com- 


ponents, its assem| 

and typical filling 

$1.00 to cover 

mailing to MONSANTO CHEMICAL 
COMPANY, Plastic 

Springfield, Massa 


Monsanto is a ma 
STYRENE MONOMER, 
MALEIC ANHYDRIDES 
ACID, basic raw mater 
manufacture of poly: 


PHTHALIC 
FUMARIC 


MONSANTO 


CHEMICALS ~ PLASTICS 


SERVING INDUSTRY ...WHICH SERVES MANKIND 





tape recorders 


An Ampro Tape Recorder pre- 
sents a vast new world of enjoy- 
ment to the entire family . 
entertainment which is doubly 
precious because you have had a 
part in producing it! Record your 
favorite radio or TV program, 
children’s songs and verses, party 
fun. For business, record your 
speeches to check diction and style. 
Use it for dictation, and to record 
meetings or interviews. 


A new measure of musical pleasure 


Ampro achieves outstanding fidelity of 
tonal response which retains all the 
depth and splendor of the origina! per- 
formance. Every musical shading, every 
delicate nuance is reproduced with 
matchless realism. 


It’s easy to operate an AMPRO 


Electro-magnetic “piano-key” controls 

respond to the touch of a fingertip! 

Automatic selection locator: electronic- 

eye recording level indicator; provides for 

we or monitoring. The Hi-Fi, 239,95 
me Celebrity, 229.95. 


ear Ampro Corporation 


(A Goaeral Precision Equipment Corp Subsidiary) 
Chicago 18, Illinois 





Party for a Pump Plant 


Fairbanks, Morse & Co. splurges for its new Kansas 
City (Kan.) baby—and gives the industry something new: a 
free-wheeling forum on hydraulics problems. 


Fairbanks, Morse & Co. picked up 
a tab for something like $200,000 to 
make a bit of history for itself—and 
for its industry—when it opened its new 
%6-million pump plant recently in Kan- 
sas City, Kan. 

What brought history into the pic- 
ture was this: 

¢ For FM, it was the company’s 
first major expansion in the U.S. in 
10 years. 

¢ For the industry, FM got to- 
gether some of the top brains in the 
field of hydraulics to put on the first 
industrywide forum in the U.S.—as far 
as FM’s records show—on the pump 
man’s favorite subject: water. The com- 
pany has been making pumps for over 
80 years. 

A little of the history spilled over 
onto the state of Kansas, too. Gov. 
Edward F. Am told the out-of-state 
visitors the new FM unit was the 
lergest plant built in Kansas in 1954 

To make a splurge for the event, FM 
offered a free trip to Kansas and made 
it a big two-day show. Something like 
1,000 people showed up, most of them 
good FM customers. 
¢ Showing Off—The affair kicked off 
with a trip through the 180,000-sq. ft. 
plant. FM _ proudly exhibited such 
things as a molten iron ladle on a 
monorail conveyor that pours iron while 
the mold is in motion, and a piping 
system that blows sand from one place 
to another as though it were a fluid. 

Robert H. Morse, Jr., FM president, 
told the visitors the new plant would 
turn out 82 tons of castings a day 
or enough pumps to move 35-billion 
gal. of liquid per day. This would add 
10% to FM’s output, which includes 
diesel engines, weighing equipment, lo 
comotives, motors and generators, plus 
pumps. 

The new plant’s general manager, 
John R. Walsh, read a telegram from 
Secretary of Commerce Sinclair Weeks, 
who said the expansion typified “the 
spirit of industrial leadership that is 
doing so much to stimulate economic 
growth.” 
¢ New Ideas—At the special forum on 
water, on the other hand, FM kept it 
self as far in the background as possible 
in order to promote a discussion as free 
wheeling as the experts wanted 

Although FM kept its men off the 
platform while ideas were batted back 
and forth, the company still didn’t suc 
ceed in getting anyone to take a swipe 
at FM. But the guests did get an 


earful on what's going on in t 
industry, what 
could do to make certain th 
pen faster. They heard the 
among others: 

e Clement P. Lindner 
gineer with the South Atlant 
the Army’s Corps of Engin 
a jab at pump manufacturers 
bid on big irrigation proj¢ 


said they'd be forced into tal 


such projects some day—but d 
how. (FM hastened to clear 
announcing later it had just 
notice that it was low bidd 
such project in Florida.) 

¢ Francis M. Dawson, d 
College of Engineering at 
versity of Iowa, talked about | 


perature pumping of liquid met 


of one pump used by the At 
ergy Commission that han 
cury and sodium at 
high as 1,500F. 

e Dan R. Rankin, chief 
for the Peerless Pump Div., | 
chinery & Chemical Corp., 
recently developed deep w 
that work at depths of 800 ft 
that are soon to come along f 
of 1,000 ft. 

¢ Robert T. Knapp, px 
hydraulic engineering at Calif 
stitute of Technology, call 
change in the industry aproa 
search. The burden for nev 
ment has been almost entir 
manufacturers, he said, and p' 
will have to take over a big; 
if the field of hydraulics is t 
as fast as it should 
¢ Future—l/M hopes the f 
will catch on and help to 
of that progress. 
thinks an occasional round of 
keeps the industry on its t 
for the visitors who trekked 
sas City, Kan., the forum wa 
short refresher course 

But FM isn’t likely to bring 
perts together again, becaus 
any future forums to be com, 
dependent of any manufactu: 


President 


company will be satisfied to tal 


for sponsoring the first on 
¢ Busy Man—lor the FM 
the two-day blowout was th 


time in his four years as compa 


man. Morse made a speech 
meal, a couple of others betw« 
When he wasn’t 
rostrum, someone was shaking 
When the affair ran_ itself 


BUSINESS WEEK © June 


pump manut 


i} of 


temperal 


standing b 


imp 
IrTCrs 
hap- 
th ngs 


en- 
took 


on’t 
He 





Machine selection in dou 


bt? 


Here's a practical way out 


Kearney & Trecker’s 


TOOL LEASE 


PROGRAM 


allows you to rent new machine tools... 
literally try them before you buy them...to be sure you get the flexibility 





you need to meet changing competitive conditions 





HERE'S WHAT THE OBSOLESCENCE PICTURE LOOKS 
LIKE IN THE MOTOR VEHICLES AND PARTS INDUSTRY 





a Here’s the picture in a typi- 
cal basic industry—MOTOR 
VEHICLES AND PARTS 
— (see chart below). Of 


= 
a | 
“ass a) 
i 5 the 10921 standard knee type 


horizontal, vertical, bed and manufacturing type 
milling machines and precision boring machines 
in use today — which could be replaced by 
Tool-Lease equipment — 33% are 10-20 years 
old, 18% are more than 20 years old! 


Machines 
less then 
10 yeors old 


3118 
horizontal 
and 
vertical 
precision 
boring 
machines 


Mochines over Machines 
20 years old, 10-20 years old, 
which should definitely which should probe] | 
be replaced be replaced 


1755 2482 
vertical knee 
milling 

machines 


1254 
bed 
type 
milling 
machines 


type 
horizontal 
milling 
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TOOL-LEASE — A COMMON-SENSE 

APPROACH TO PLANT MODERNIZATION 

Kearney & Trecker’s Tool-Lease Program offers op- 
erating management a way to stop the trend of rising 
costs, increasing competition and shrinking profit mar- 
gins. With Tool-Lease, you can enjoy optimum flex- 
ibility to meet changing production requirements while 
avoiding the risk of high obsolescence. What's more, 
Tool-Lease provides a way to keep your plant modern 
without tying up working capital. 


TOOL-LEASE OFFERS A CHOICE OF 

PLANS TO MEET INDIVIDUAL NEEDS 

Under Tool-Lease, you can rent any of the standard 
Kearney & Trecker knee or bed type milling machines 
or precision boring machines. All are available under 
three basic plans, with varying options to continue or 
terminate the lease or to purchase the equipment. If 
you require special machinery or heavy-duty CSM bed 
types, special agreements will be considered. 


GET ALL THE FACTS NOW 
For complete information on Tool-Lease . . . help in analyzing 
your milling and/or precision boring neods—see your Kearney 
& Trecker representative or mail coupon to Kearney & Trecker 
Corp., 6784 W. National Ave., Milwaukee 14, Wisconsin. 
Kearney & Trecker Corporation 
6784 W. National Ave., Milwaukee 14, Wis. 
Please send me Bulletin TL-10A with de- 
tails on the Tool-Lease Program or call 
Milwaukee, GReenfield 6-8300, 





Name. 

















How to remove 


MECHANICAL 


the silver lining! 


There's big money in the valuable dust hidden in the smoke 
that goes out of your plant’s chimney. Buell can help you 
recover that profit-laden dust quickly and economically... 
convert it into a brand new source of income. 


How much? Many Buell Dust Collection Equipment Instal- 
lations are recovering as much as 40 tons of valuable dust 
daily, You can see, it soon adds up into real money. During 
the past twenty years, Buell specialists have developed three 
different types of dust collection equipment. The right equip- 
ment to handle any dust collection problem. 


That's why dozens of America’s leading corporations depend 
on Bueli to soive dust collection problems of all kinds. We 
will be glad to supply the names of many such users right 
in your own field! 

Our informative Brochure ~The Collection and Recovery 
of Industrial Dusts--explains all three Buell dust recovery 
systems. For your complimentary copy write Dept. 30-F, 
Buel! Engineering Company, 70 Pine 

Street, New York 5, N. Y. 


20 Years of Engineered Effictency in 
recrict’ DUST COLLECTION SYSTEMS 





reached for the check, and 

to company headquarters 

¢ Water Again—The open: 
sas City, Kan., breathing ea 
something like the relief 

off a tightrope after a thi 

ing stunt. The city had | 
its breath ever since the 
flood in its history thr 
spilled over onto the n 

along the Kansas River 
drove FM out of the region 
some strong convincing 
state, and federal ofhci 
wouldn’t happen again bet 
pany could see its wai 

ahead with building plans 
Kansas congressmen are | 
in Washington for an app 
get the river firmly under 





PRODUCTION BRIEFS 





Gas turbines, and their ay 
industry, are the subject 
published by the stuck 
group of the Harvard Gra 
of Business Administratiot 
ect was guided by Gen 
Doriot, a faculty membe: 
dent of American Research 
ment Corp. of Boston 
. 

Fluorescent street lighting 
out on a park-type roadwa 
land by General Electric 
ing unit is equipped witl 
watt fluorescent lamps. O 
the lamps: With their dif 
sources, they give efficient |! 
out requiring the removal of | 

a 
Johns-Manville plans a pl 
poc, Calif., for making 
cates from diatomaceous 
posit of prehistoric marin 
synthetic products will b 
for use in building materia 
insecticides, and fertilize: 
the trade name of Celite. 

2 


Oklahoma is the latest stat 
ment with rubberized a 
crete for highways. A 2-mi 
Norman is being cover: 
compound, made by Firest 
Rubber Co. Accelerated t 
berized roads are now un 
University of Kentucky. 

’ © 
Selenium metal, used a 
catalyst and an electric 
lately gotten scarcer. Rea 
producers, who turn out t! 
a byproduct, have curtailed | 
tions. So electronics manuf 
salvaging sclenium from 
rectihers, and the Bureau of 
is trying titanium- and silico 
ucts as a replacement for t! 
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How to save money 
on truck tires! 


1. Investigate low-priced “bargains.” 


Naturally, it’s good sense and good 
business to get the best price obtain- 
able for anything you buy. But when 
you buy tires, remember: 


e What you are really buying is tire 
mileage. The factor that will deter- 
mine the real price you pay is your 
final cost-per-tire-mile! 


Truck operators who base their tire 
purchases on performance, rather than 
first price, get the true bargains. 


2. Know vour manufacturer! 


It is especially true of tires that 
name buying is wise buying. For—just 
as in your business—a good reputation 
depends, above all else, on consistent 
quality of product and service. 


e Kelly, for example, has been master- 
ing the know-how of better tire 
building for more than 60 years. 
The Kelly name on a tire is your 
assurance of absolute, uncompro- 
mising quality in every detail. 


Note in the panel below the money- 
saving performance features you get 
as a result of famous Kelly know-how. 


3. Know your needs —exactly! 


Too many truck operators settle for 
a tire that meets their requirements 
only in a general way .. . and lose, as 
a direct result, hundreds of dollars 
per truck per year! 


e When you buy tires, consider spe- 
cifically the loads, speeds, off-high- 
way conditions, ete., involved in 
your particular trucking operation. 
Then choose a tire designed with— 
not one or two—but all of your 
specific requirements in mind. You'll 
be money ahead every time. 


To illustrate: The rough going in 
modern heavy-load, high-speed opera- 
tion demands a tire with higher re- 
sistance to bruises and dangerous heat 
build-ups. Kelly’s new truck tires were 
developed to meet precisely this need. 
And scores of tests prove that you can 
achieve record economies with the 
stronger, tougher carcass built into 
these new tires. 


4. Control tire wear! 


Take advantage of the tire mainte- 
nance service offered by your nearby 
Kelly Dealer. This is particularly im- 








These extra-performance features mean money to you! 


© Improved extra-strength cord and new heat-resisting bonding compounds 
prevent excessive heat build-up, keep tire body stronger for more recaps. 


@ New, extra-deep shoulder vents and notches provide greater heat dissipation, 
throw off more heat, keep tire cool-running longer, reduce flex strains. 


®@ New, steel-tough Kelly Armorubber with a superfine, abrasion-resistant car- 
bon black more thoroughly blended with rubber for maximum density. 


Kelly’s perfected Nylon tires are now bringing the ultimate in tire economy 
to many types of trucking operation. Their superb resistance to heat, moisture 
and impact damage pays off with far more recaps. 








poriant, for dependable, expert service 
can literally multiply the life of your 
tires! And your Kelly Dealer is thor- 
oughly qualified to give just this kind 
of service. 


He knows tires. And he has al! of 
the equipment, data, experience and 
technical skill necessary to set up a 
truck tire economy program that will 
give you the absolute maximum for 
your tire dollar. 


5. Buy by the record! 


Make a cost-per-tire-mile compari- 
son! See how your present tire cost 
records stack up against factual case 
histories of companies similar to yours. 
Actual on-the-job performance is the 
best possible evidence on which to 
base any purchase. Kelly welcomes 
this kind of challenge. 


FREE! New Kelly Case History Book- 
let! There are no claims, no “‘sel!’’ in 
this valuable booklet, just the eye- 
opening facts about tire economy as 
written by truck ope’ “tors themselves. 
Write us today 7 the io!!owing ad- 
dress. You'll receive your copy by 
return mail. The Kelly-Springfield Tire 
Company, Cumberland, Maryland. 


There’s a tough KELLY 
for every trucking job! 


Y 
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Low-cost intefeom 


operates for ye 
pennies a month 
age 9 


Now, cut the cost of interoffice communi- 
cation to an absolute minimum — with fast, 
low-cost RCA Modernphone. 


Modernphone operates for pennies a 
month—can save thousands of dollars in 
executive time, With Modernphone, you 
just push a button to locate any key man 
in an instant—to cut interoflice trips—to 
relieve your switchboard of inside calls— 
to leave your outside phone open for im- 
portam outside calls. 


Check with your RCA Modernphone 
Distributor for information em Modern- 
phone’s low installed cost and pennies-per- 
month operating cost. In just ten minutes, 
he can demonstrate to you—at your desk 
--how efficient Modernphone service is. 


® 


RADIO CORPORATION of AMERICA 
co MAIL COUPON NOW — — — — ay 
RCA Sound Products 

Dept. PA-26, Building 1 5-1, Camden, New Jersey 

lo Canada: RCA Victor Co. Ltd., Montreal 

(© Please send me informstion on RCA Mod- 
ernphone 


() Please have an RCA Modernphone Distrib- 
utor give me a free demonstration at my desk 


Name Tithe 
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Octanes Get Another Push 


Standard of Indiana says it has the key to more and 
cheaper octanes for auto gasoline. its Ultraforming process 
does the trick by giving a catalyst nine lives. 


For automobile owners, the day of 
100-octane gasoline is right around the 
corer. 

Recently, Standard Oil Co. (Indiana) 
announced it had found the long 
sought key for producing cheap, plenti 
ful high octane gas. That has been 
increasingly a must as the compression 
of new auto engines has been 
up and up in past 
ethciency and power, you 
an engine’s compression with a gasoline 
of equally high octanc 
¢ Doing Wonders—Using what they 
call the Ultraforming proces the 
Standard engineers who developed it 
say they can make a silk purse out of a 
sow’s ear. They can take poor, crude 
petroleum, such as Arkansas naphtha, 
and convert it into 90-octane gas 

They can also take a good crude such 
as Gulf Coast naphtha, and easily 
get 100-octane. What's more, they tr 
port that the yield—the ratio of end 
product that you get out of a given 
amount of raw material—is better than 
93%. That’s a high output compared 
to most high octane processes. 

Right now, Standard is installing 
Ultraforming units at several of its 
refineries—in Arkansas, Illinois, Wyo 
ming, Missouri, and Texas. Their ca 
pacities range from 9,000 bbl. per day 
up to 21,000 bbl. 
¢ What Was Wrong—Catalysts are the 
crux of the re-forming operation, an 
engineer's term for raising the level 
of the octane in gasoline. Platinum, in 
recent years, has been the most suc 
cessful catalyst for getting the higher 
octanes. But it has created a few tricky 
problems in the economics of the re 
forming process. 

With bigh pressures in the refining 
equipment, the platinum catalyst is 
used for months without losing its 
chemical activity. But it becomes gradu 
ally less active as it is coated with more 
and more coke picked up from the 
products passing over it. Finally, in 
the usual high octane process, the old 
catalyst must be replaced by a new 
batch. 

The big problem has been this: High 
pressure keeps the catalyst in use longer 
than a low-pressure system does; but 
the high pressure limits potential out 
put. For at these high pressures, the 
gasoline yields drop off. And some 
times the yields are downright uneco 
nomical when you peg your production 
to the extra-high octanes needed for 
aircraft engines. 


going 
best 


match 


veal bor 


must 


¢ New Way—The solut Standard 
figured, was to find a 
the catalysts in a low-p 
that gives a higher viel 
speeding up the inacti 
platinum as a 
normally does 
Ultraforming fills the 
ting each batch of th 
used 
process treats the catal 
ture of flue gas and air 
worked-out conditions te 
platinum. What thos 
is a Standard secret. But 
savs the catalysts come 
new. In their tests, Star 
have rejuvenated a sing] 
catalyst as many as 37 t 
it each time to its orig 
l'o allow continuous p 
Ultraforming, a refinery f 
uses an catalyst 
swing reactor, besides the 
units ordinarily used. A 
batches of catalyst loses 
is cut out of the refining 
given the Ultraformin 
Meanwhile, the swing 
rarily takes its place 
Standard engineers cit 
advantages for Ultraformi: 
e It permits lower 


low P 


Ovel ind Over aga 


extra 


sure, which results in his 
gasoline 
; e.It raises the 
numbers. This feature p 
a good position to meet 
mands for higher octan 
e It gives the system 

bility. Catalyst life is le 
variations in original crud 
in operating conditions 
© Available—Costwise, St 
its process can pay off in 
ings for many refiners, 
small independents that ! 
pressure for making higher ies for 
high-compression engines. | 000 
bbl.-per-day refinery, Ultraf 
an initial cost of $200,00( 
a conventional plant. Th 
ating costs, however, are 
000 

One of the big cost cutt 
Ultraforming climinates th 
big inventory of catalysts 

So now, with an Ultrafo 
sion in the works, Standard 
the process to other compan 
can Cyanamid Co. is the 
and supplier of the platir 
that’s used by Ultraformins 


ceilin 
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copies made in 


minute 


‘Less than 4’each 


T’S done with the new Kodak 
Verifax Printer. And even if you 
are now retyping just one or two 
letters a day it will pay to have this 
completely different copier 
You get copies of letters, charts, 
magazine pages, etc., for less than 
4 cents each because you use only 
one sheet of sensitized paper to get 
3 or more photo-exact copies, So fast, 
so easy--you'll blink your eyes when 
you see it done, Anyone in your office 
can turn out Verifax copies after a 
few minutes’ instruction. No change 
in your present room lighting, either. 


Just $240 

The Kodak Veritax Printer is priced 
surprisingly low. Your retyping costs, 
alone, last month may have added 
up to more. See it demonstrated in 
your office, Or, better still, arrange 
for a trial installation. You'll see why 
even the smallest office should have 
a Verifax Printer now! 


CEEZ=> copying saves 


wherever there’s paper work 


~—-MAIL COUPON TODAY-— Bae 


Eastman Kodak Company wy 
industrial Photographic Div. hS : 
Rochester 4, N. Y.  * 


Gentlemen: Please send free Verifax 
folder and names of near-by dealers. 

24 
Name 








Company 


Addvess 





a” 


City... State. 


Price quoted is subject to 
change without notice. 





Voice with a Smile by the Mile—on Tape 


The unit at the left of the tele- 
phone, above, answers yout phone for 
you while you're out of the office. It 
was developed and designed jointly by 
Bell Telephone Laboratories and Henry 
Dreyfuss, the industrial designer. 

It works like this: Before you go out, 


vou put your voice on 
caller that you're not tl 
ask him to leave a mes 
tape records the messag 
them back when you ret 
¢ Source: Bell Telephon: 
Inc., 463 West St., New 


Quick and Nimble Mechanical Brain 


International Business Machines 
Corp. showed off this new clectronic 
calculator last week, said flatly that it’s 
the fastest and most flexible commercial 
data processing system ever devised. 

It’s not meant to stick to routine 
office chores, though it can whip 
through problems in simpk arithmetic 


in a flash. Rather, IBM 
device that business can 
out some of the more 
lems of modern manag: 
programming and operat 
(BW —May 30'53,p56) 

Say an oil company 
out which products to 
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There’s NO problem in Stainless Castings 
that we can’t answer for you— 


Write for your copy: 
“ALLEGHENY METAL 
CASTINGS” 


32 pages of valuable and 
complete data on stainless 
castings: analyses, proper- 
ties, technical data on han- 
dling and heat treatment, 
typical applications, how to 
order, etc. 


ADDRESS DEPT. W-54 








Odd shapes or intricate sections are 
certainly no problem—look at some 
of our Allegheny Metal casting prod- 
ucts illustrated above. We could show 
you hundreds more. And size is no 
consideration, either—we're equipped 
to handle any stainless castings—from 
a few ounces to thousands of pounds. 

The really important point for you 
to consider is not the matter of shape 
or size, but of experience. The AL 
Buffalo Foundry is a group of special- 
ists in high-alloy steel castings exclu- 


sively ... pioneers in both the static 
and vertical-centrifugal methods of 
casting stainless steels. 

For your assurance, there’s a long 
record of years of successfully answer- 
ing difficult service conditions with 
sound, clean-grained Allegheny Metal 
castings—free from defects, easy to 
machine and dependable in supply. 
@ Let us quote on your stainless casting 
requirements. Allegheny Ludlum Steet 
Corporation, Henry W. Oliver Building, 
Pittsburgh 22, Pennsylvania, 


You can make it BETTER with 


Allegheny Metal 


Warehouse stocks carried by all Ryerson Steel plants 


wend $005 


c hy 





FACTS 
EVERY 
SHIPPER 
SHOULD 
KNOW 


Par 


ic) am dal 
course! 


Ry vannnceg oe 
NOOO Oe 
ae 


re LF Fort Wayne scores it 


every shipment! 


When your product travels in a sub-par shipping container 


you're inviting trouble, rejects, complaints and extra costs. 


Get out of the rough with Fort Wayne corrugated containers, 


specifically designed and quality built to take your product 


all the way with safety and economy. 


Corrucatep Paper COMPANY 


GENTRAL OFFICES « FORT WAYNE 1, INDIANA 
Corrugated Fibro Boxes - Corrugeted Paper Products 








barrel of oil in order to 1 
est profit. ‘There are too 
in such a problem to mak 
to turn a dozen slide rule 
Instead, you feed a lot of rmation 
into the “702.” It do« figuring 
in a few minutes 
IBM says that delivers 
device won't begin until 
it already has lots of orde: 
panies in such industrix 
plastics, automobiles, air 
and such non-manufact 
prises as banks ind pul 
Typical rental: $25,000 a 
«ta International B 
chines Corp., 590 Madiso1 
York 22, N. Y. 


Kickless Shotgun 


When you fire the sh 1 that’s 
shown above, you may f a littl 
push, but you don’t get usual 
stiff clout that sends you from 
a hunting trip with a brui yulder. 

That's because the new 
Model 50, announced thi 
Arms and Ammunition D 
Industries, Inc., has what t! 
calls a non-recoiling barre! 
pany claims that it’s th 
automatic that will stay 
shot after shot as fast a 
is pulled. Price: $120.50 
e Source: Arms and Amm 
Olin Industries, Inc., New 
Conn. 


Photo De-Fuzzer 


A device that makes 
look good is the result 
of rescarch and develop: 
National Bureau of Stan 
the camera fan may hay 
his model. Right now, 
important things to dé 
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disease, catching criminals, clearing 
up fuzzy aerial shines 

The bureau calls the device an op- 
tico-clectronic system, says that it works 
like this: The negative of a di: and 
fuzzy photograph is put before an clec 
tromec scanning tube. The tube takes 
a careful look at it, more careful than 
any human eye could, because the tube 
is more sensitive than the eye. The 
tube sharpens up the picture, makes 
sharp lines from areas that the eye 
would see only as a blur. It sends this 
image through circuits to a second 
tube, which reproduces the negative 
on its face—much as a television tube 
does. 

From this reproduction, a new photo 
is made—sharper in detail than the 
original. 

If you want to come out with a line 
drawing instead of an ordinary pho 
tograph, you make a few changes in 
the circuitry. 

The model now in use at the Bureau 
of Standards cost more than $1,000 to 
build. But a commercial model might 
cost less than half that much. 

e Source: National Bureau of Stand 
ards, U.S. Dept. of Commerce, Wash 
ington 25, 





NEW PRODUCTS BRIEFS 





To keep parents in a pleasant frame of 
mind during the youngster’s piano 
practice, the Rudolph Wurlitzer Co., 
Chicago, has introduced a 64-key piano 
with earphones. With the silencer on, 
you can’t hear it unless you're plugged 
in—as the practicer is. When every 
ene wants to hear, you flip a switch, 
and the piano sounds like any other 
piano. 
© 


To cut out the fumbling when a hous« 
fuse blows, Sightmaster Corp., 11] 
Cedar St., New Rochelle, N. Y., has 
come up with a fuse that has six lives 
When a fuse blows, you just turn a 
dial, which puts another fuse in the 
line, and the lights go on again. You 
don’t replace the gadget until all six 
fuses have been used up. To make it 
even easicr, a neon light goes on when 
a fuse blows, shows you right away 
just where the trouble is. 


A new machine that climinates the 
handwritten sales slip in department 
store transactions has been announced 
by Telecomputing Corp., 133 FE. Santa 
Anita Ave., Burbank, Calif. It reads 
information from a punched tag that’s 
on the merchandise, then feeds the in 
formation into the cash register. ‘The 
company says that the machine can be 
used to take inventory, too. Price 
$2,400. 
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Industry Gets Rid of 
Public Relations Enemy No. | 


When last seen, this grimy looking 
character was being chased by a man- 
made bolt of lightning. That’s how in- 
dustry is getting rid of its No. 1 Public 
Relations Enemy — smokestack soot. 
Charges of high voltage current are 
applied to hot stack gases. Dust and 
ash particles are trapped before they 
go up the stack. 

Today, more and more public rela- 
tions conscious executives are doing 
something about this problem — and 
they aren’t settling for anything less 
than, “no visible stack discharge.” 
This means dust recovery equipment 
with high collection efficiencies — 95% 
to 98% for reasonable safety. 


99% Collection Efficiency 

That’s where Research Corporation 
Cottrells come in. These electrical 
precipitators guarantee collection ef- 
ficiencies up to 99% and assure you 
of, “no visible stack discharge.” 

Cottrells have many other profitable 
uses, too. Take paper manufacturing, 
for instance. Cottrells recover salt 
cake from the pulp production process 
so that it may be re-used again and 
again. In slightly over a year, this sav- 
ing usually pays for the entire Cottrell 
installation. 

With similar high collection ef- 
ficiencies, Cottrells rack up huge sav- 


ings in oil refineries — recovering cat- 
alyst. In chemical plants 
sulphuric and phosphoric acid. And in 
non-ferrous smelting plants, Cottrells 


recover metallic dust. and fumes. 


recovering 


Custom Engineered 

Cottrell precipitators are no simple, 
standard device. For top collection 
efficiency each installation must be 
custom-engineered. And the engineer 
ing must be based on a vast store of 
practical experience. The more than 
2000 precipitators designed by Re 
search Corporation during the past 40 
years represent the greatest single fund 
of precipitator knowledge availabl 

This knowledge is available to help 
you solve your problem, whether it's 
gas cleaning, nuisance abatement or 
recovering of valuable materials. You 
may even have in mind some possible 
Cottrell appiication that no one has 
ever thought of before. Research 
Corporation would welcome the op 
portunity to explore it. Write today 
for Bulletin GB, a quick summary of 
dust collection problems and facts of 
interest to management men 


RESEARCH CORPORATIO?D 
405 Lexington Ave., New York | 
Bound Brook, N. | 
Grant Building, Pittsburgh 19 
122 South Michigan Ave., Chica 





Bring your billboard indoors 
where people stop 


Here's just one example of an “indoor bill- 
board” delivering maximum year-round sell- 
ing impressions for your product or service. 
Money can’t bwy the space it occupies. 


No other advertising medium can get such 
preferred cost-lree wall apace where people 
work, play, shop, eat or make buying deci- 
sions. No other medium can carry your 
sales message so directly to your prospects, 
Your Shaw-Barton representative can help 
you plan an “indoor billboard” calendar pro- 
gram designed to step-up sales for you. Invite 
him in when he calls, or write direct. 


SHAW-BARTON 


Calendar and Specially Advertising 


GENERAL OFFICES AND PLANT, COSHOCTON, OnIO 
SALES OFFICES IN PRINCIPAL CITIES 


Here’s how INVINCIBLE 
BUSINESS ENGINEERING 


cuts your FILING COSTS 


Cuts costs per filing 

inch. Drawers open 

to full length — 

hold more — make 

filing easier. Com 

pressor takes up 

minimum drawer 

space, pulls up 

tight, locks and re- 

leases at a finger 

touch 

Cuts filing clerk 

fatigue. Pree float- 

ing drawer suspen- 

sion, exclusive ball- 

bearing guide roll- 

ers and other fea- 

tures take the hard 

work out of filing, step up efficiency. 

Cuts replacement costs. Rigid welded construction, 
frictionless drawers minimize effects of hard day- 
to-day use, Cabinets built beter. . . to last longer. 


Choose 2, 3, 4 or 5 

drawer cobinets for all ’ 
sizes of letters, docu. (Peery 
merts and cards, aTeTets } 


‘ : . | 
INVINCIBLE METAL PURNITURE COMPANY 
Manitowec, Wisconsin 








Fury of a Woman 
LITTLE ROCK-The ire of the 


housewife, when aroused, can _ take 
strange forms—like sitting on light poles 
(picture, above). And the Arkansas 
Power & Light Co., which has just 
found this out, is not happy about it. 

Back in March, the company started 
to string a high-tension power line, on 
poles, through a residential area in 
western Little Rock (BW —Mar.20’54, 
pl76). Irate residents hired a lawyer, 
protested both to the courts and the 
city council, urged that the line be 
cither rerouted or put underground. 

The company argued that the route 
chosen was the only feasible one, that 
to bury the power line would triple 
costs. While the controversy dragged 
on, the work stopped dead, with poles 
lying on the ground where they had 
been dropped, some holes already dug 
and still empty, some sites surveyed for 
holes not yet dug. 

Eventually, both council and courts 
refused to intervene, and the company 
sent its men out to resume work. But 
the housewives of the area were there 
first. When the workmen arrived, they 
found housewives sitting on the poles, 
sitting on holes that had been dug for 
poles, sitting on spots that had been 
surveyed for holes to be dug 

The workmen tried to slip back after 
dark, but found the housewives still in 
control. Thev had organized themselves 
into a “Light Pole Setters Union,” 
which has set up shifts to sit, and knit, 
and drink coffee on all strategic spots, 
24 hours a day. 


This week, Arkansas Power officials 


were still saying nothing. 
obviously getting fidgety 
mounting costs of th 
struction and over their nat 
press. 


Where Is Home? 


HOUSTON -KGUL-1" 


license from the Federal ( 
tions Commission as 
station. When it start 
March 1953, it located it 
at Arcadia, which is 27 mi 
town Galveston—and onl 
downtown Houston. Ns 
its major office 
Houston, and went afte: 
counts. 

Today more than half 
commercials are from H 
than from Galveston 

Early this year, it leas 
ft. of space in the Pruden 
in downtown Houston, a 
live telecasts, plans to ori 
40% of its live program 

Up to now, KGUL had 
opposition—at least, not 
of its moves. But last 
TV, of Houston, protest 
to FCC that KGUL-TY, a 
station, has no right t 
Houston station 

Basic trouble with KNI 
an ultra high frequenc: 
almost all the UHF station 
trouble today (BW—Ma 
Both KPRC-TV—Houston 
mercial station--and the 
KGUL-TV are very his 
(VHF) stations 


‘ 


sale s 
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The “intangibles” that are part of 
the package we deliver as a manu- 
facturer of electric motors he?p 
our customers to cut costs, improve 
their end products and lighten in- 
ventory burdens. This is reflected 
in their break-even charts which 
then reveal better profit oppor- 





tunities. 


We can provide these benefits be- 
cause, first, we start out with a 
customer fully versed in his needs, 
his product and his potential; sec- 
ond, we are selective in the busi- 
ness we accept, and, third, we have 
the flexibility and ability to inte- 
grate our operations with those of 





our customers, 





DOLLARS 


% CAPACITY 25 50 
VOLUME 


As a result, we have enjoyed a 
phenomenal rate of growth as an 
electric motor manufacturer. Dur- 
ing this growth we have con- 
sistently maintained superior 
quality in our product. Original 
innovations in organization give 
us remarkable productive effi- 
ciency and attract the finest peo- 
ple in the business. 




















We shall be pleased to talk with 
interested management of firms 
producing powered appliances or 
equipment, and discuss the phases 





of our operation that may be help- 
ful to them in pulling down their 
costs. 


Factories at Tipp City Ohio, and 
ife 


Los Angeles, California 
, 


International Division: Milwaukee 1, Wis. 








Six months ago, Vicksburg, Miss., was a 
quiet town, somewhat on the downgrade. 
Then a tornado swept through the busi- 
ness section, leaving death and destruc- 
tion. Today, the city that is rebuilding 
itself has a new kind of vitality. 


Oe 


BUSINESSES on Levee Street were reduced to 
wreckage. In many, only the floor was left. 








HISTORIC Court House Museum RENT SHACKS in Negro slum district went TODAY Vicksburg’s main 
suffered by the loss of old oak trees. down like straws in the teeth of the gale. 


unfinished, is a going ce 
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NEW INDUSTRY has moved in, giving the city a hand in working 
out its employment and financial problems. 
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Vicksburg’s Ill Wind 
Blew City Back to Its Feet 


Six months ago this week, a roaring 
black funnel swirled across the placid 
Mississippi River and slashed into the 
picturesque bluffside that is Vicksburg, 
Miss. It left 38 dead, hundreds home- 
less, the riverfront and the city’s main 
business district a ruin. 

To the historic city of 30,000 people, 
it looked at first as though this might 
be a death blow. Since the turn of the 
century, when river freight traffic be- 
gan to dwindle, Vicksburg had been 
sinking into civic lethargy. 

But apparently a good stiff wind was 
just what the city needed. Today, 
Vicksburg is completing an ambitious 
rebuilding program; new industries are 
moving into the city; and best of all, 
the barges are back on the river. 
¢ Disguised Blessing—The debris from 
last December’s tornado is still very 
much in evidence, but this week the 
bids were opened for the rebuilding 
of the last of the buildings damaged on 


Washington Street, the cit 
street. ‘This wouldn’t be so r 
except for the fact that th 
after the tornado hit, man) 


men woke up to find that their 
ance policies didn’t cover tornac 


age, and that they would hav: 
build under their own financin 
“Tf it were not for the lo 
the tornado could have b 
sidered a blessing in disguise for 
burg, because it has pulled th 
sether in progressive thinking, 


NV. Haining, banker, and chairn 


the Chamber of Commerce In 


Committee. 

The Small Business Admin 
made $100,000 available for 
loans at 3% interest to get th 
ness reestablished, offering loan 
$10,000. “They were exp t 
make 100 loans, but only about 
actually made,” said Mavor Pat 
“The others worked out tl 


t 


+ 


h 


RECREATION parlors of modern design 
place rickety old fire-traps. 





Wastes no money 
while it waits — 


THE FRIGIDAIRE 
FLASH-0-MATIC 
WATER COOLER! 


Saves on operating costs! Uses little 
or no current when water is off. The 
Frigidaire Flash-O-Matic Water Cooier 
chills instantly, but only when water runs. 


Passes the tough ‘chill’ test! Flash- 
O-Matic action comes through with flying 
colors! Hundreds of glasses of water 
were drawn, one after another, hour after 
hour, and the last glass proved just as 
refreshingly ice cold as the first! 


No spurt, no sputter! Stream never 
automatic regulator 
changes in water 


surges or dies out — 

compensates for all 
pressures. Toe-tip control. Powered by 
quiet, economical Meter - Miser Compres- 
sor~warranted for 5 years. Choice of 6, 
2, or 18-gallon per hour capacities. 


New “Executive” Bottle Type Cooler 
also available. Needs no plumbing; just 
plug into any 115-volt outlet. Has handy 
refrigerated compartinent with two Quick- 
ube ice trays, room for quart bottles or 
up to 36 soft drinks. Other bottle type 
coolers also available without cumpart- 
ment. See your Frigidaire Dealer today. 
You'll find his name in the Yellow Pages 
of your phone book. Or write Frigidaire, 
Dept. 36, Dayton 1, Ohio. in Canada, 
Toronto 13, Ontario. 


F rigidaire Water Coolers 
WBA Neill ond bocked by General Motors 
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MAYOR Pat Kelly insisted that all new buildings meet city building codes. 


financial problems.” And banks went 
beyond what is ordinarily considered 
good banking procedures to help. 

¢ Slum Clearance—City officials esti 
mate that it will take a year to complete 
all the new construction, and probably 
four or five years to obliterate com- 
pletely the effects of the tornado. But 
the gains that have been effected be- 
cause of it are obvious in the new face 
that is appearing on Vicksburg’s main 
street. 

A slum area just off Washington 
Street was demolished, with few of the 
unpainted, ramshackle frame buildings 
left standing. Some of them were over 
100 years old. “It would have taken 30 
vears to clear all that slum area by other 
means,” sail Frank Everett, Jr., at- 
torney and president of the revived 
Vicksburg Chamber of Commerce. 
¢ Upgrading—Despite heavy pressure 
from property owners to build back in- 
ferior buildings, Mayor Kelly stood firm 
in insisting that all new buildings meet 
city building code and zoning require- 
ments. Under the city’s code, any 
structure as much as 50% destroyed by 
fire or storm must be demolished and 
entirely rebuilt. The city is insisting 
that this be done, thus eliminating 
more of its old buildings. 

Another project in the making is to 
widen busy Mulberry Street, which 
parallels Washington Strect. Kelly esti- 
mates that this will cost between $500,- 
000 and $600,000. Also under con- 
sideration is a $2-million plan to build 
playgrounds, expand sewage facilities, 
and improve schools. “We'll have to 
float a bond issue,” says Kelly, “but 
the city is in good shape financially 
with only a small $2.4-million bonded 
indebtedness. Vicksburg has never 
turned down a bond issue for civic im- 
provement so far.” 

Three Negro housing projects to re- 


place slum-like dwell inother 
indirect result of the 
¢ New Look—All ak 
Street, new buildings a ing up. In 
many of them, the 
opening up for busing hile the car 
penters and masons till working 
inside. The old weather brick struc 
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marble fronts and n 
with ample steel supp: 
old brick buildings did 
ounce of steel 

Plans are at work t t some of 
the devastated slum an: istrial areas 
off Washington Street 
for off-street parking. |] will 
one of the long-time 
city that is built on a | 
row streets typical of 
cities. 
¢ Miracles Help—Hard in the r 
building were many, | ity 
found that hardships berally in 
terspersed with miracle ke the cas 
of the Levee Street Fo & Machine 
Works, for exampk 

The foundry, estal in 1840 
and used to cast can luring the 
Civil War, was demo] luckily the 
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tornado hit. Mrs. Katie | ic the 
daughter of a boilerm 
tary-treasurer of the f ind her 
partner, Roy Stanley, s; unhappy 
night wondering how t 
place the uninsured $¢ loss 

The next morning Birmingham 
firm called “Miss Kat told her it 
would furnish the steel t ect a new 
building. A Memphis fi 
provide the necessary 
house said it would 1 
the damaged machinery. Non 
mentioned anything ab 
the items. 
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ra uc Enq Ln eer, funcor grade 


Speeding traffic flow, eliminating congestion, finding 
parking spaces are just a few of the many services the 
engineer performs for the city and its residents, 


Bobby’s kind of “junior traffic engineering” solves part 
of the traffic hazard at this particular corner. It takes care 
of the safety of those precious small pedestrians. But such 
“junior traffic engineering” has little realization of the 
necessity for keeping traffic moving. Nor can it be called 
upon to solve any of the many other problems of ade- 
quately accommodating metropolitan traffic. 


Untangling the city’s traffic jams, replanning the city’s 
streets to take care of today’s and tomorrow’s needs, 
finding places for both workers and shoppers to park 
calls for a special kind of thinking and planning. It calls 
for the same kind of vision that designs and builds turn- 
pikes and bridges. It calls for the special skills and knowl- 
edge of the engineer . . . “senior grade” . . . experienced 
and trained in complete solutions. 


Harrisburg - 
PITTSBURGH, PHILADELPHIA, DAYTONA BEACH 


It is the engineer who finds the way to bring us safe wate: 
to drink, designs the dams that create our power, plan 
the sewers and disposal systems that remove the fear of 
pestilence and plague, creates the highways and bridges 
that bring the world to our door. 


Working with municipal authorities, with private owne: 
with contractors, with financiers, the engineer supplies 
the “how” that clears the path for the collaboration that 
sets the pace of progress and brings us tomorrow’ 
world today. 


Gannett Fleming Corddry and Carpenter, Inc. 


Pennsylvania 


Engi 1éers 


SOE 








When you are 
considering a loca- 
tion for a main 
or branch plant, 
distribution ware- 
house or regional 

office, one thing is certain—you 
want to locate in a busy, growing 
community ! 

Take a look at Tampa! Between 
1943 and 1953 every basic economic 
element showed a phenomenal gain 

. population increased 248%, 
bank clearings, 232%, building 
permits, 1425%. All other impor- 
tant business indices increased 
more than 100%. 

Before you make a move, get the 
facts on Tampa's growth, move 
labor conditions and all of the 
other favorable factors that go with 
a Tampa location. 

FREE BROCHURE .- For new, 
factual economic survey of Tampa, 
write G. B. Holtsinger, Chairman, 
Committee of 106, Greater Tampa 
Chamber of Commerce. 


Gna 


HILLSBOROUGH COUNTY, FLORIBA 


this man 
knows 
where fie's 
pOmng... 


to get the 
business 
he wants 


07 He uses Dodge Reports. 
+é°} Nearly 1100 Dodge fieid 
men work for him locat- 
ing the needs for his 


” 


products or services. 


Write for booklet,’ Dodge 
Reports, How to Use 


Them Effectively.’’ 


DODGE REPORTS ~~ 
Dept B547,119 W. 40th St, New York 18 


Timely. accurate construction news 
service East of the Rockies 


TAKE THE FIRST STEP IN EVERY SALE 








A MIRACLE was needed to get “Miss Katie's” foundry back in operation. 


providence came through with the miracle. 


worth of its $1,800 order for castings 
sent the full check. Another firm to 
which the foundry had previously sub- 
mitted a bid for a job sent a full check 
in advance. 

On Feb. 15 the foundry was operat- 
ing again. 
¢ New Pitch—“Despite the tornado, 
there is more optimism about the future 
of Vicksburg than I’ve ever seen be- 
fore,”” says Charles Faulk, editor of the 
Vicksburg Post-Herald, which won a 
Pulitzer prize for its reporting on the 
tornado. 

Part of this optimism stems from the 
fact that shortly after the tornado, two 
major industries opened in Vicksburg. 
One was a multimillion-dollar Westing- 
house Division plant to produce flu- 
orescent lighting fixtures and_ ballast. 
The other is the Spencer Chemical Co., 
which produces anhydrous ammonia. 
Westinghouse provides employment 
for nearly 400 people, has a monthly 
gross payroll between $75,000 and 
$80,000. Spencer’s multimillion-dollar 
plant will employ about 125. 
¢Old Man River—Both companies 
say that the presence of water trans- 
portation was a factor in locating their 
plants in Vicksburg. This confirms the 
opinion of the city that the Mississippi 

which built the town to a pusition of 
importance in the days of the packets— 
has only been philandering, and is now 
ready to come home to a forgiving 
family. 

Vicksburg was twice virtually de- 
stroyed from the river. Union gunboats 
stood off the bluff in 1863 and shelled 
it into wreckage. On July 4, 1863, 
Union soldiers entered the city. Only 
once since that date has Vicksburg 
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was a few years ago when | 
visited the city on that dat 
The tornado that wre 
last December came fro 
river. Now Vicksburg, lool 
booming barge trafhec, 
will build it back. In 195 
nage rose to a record of 77 
Last year’s figures are exp 
that record. And Vicksb: 
for many highways and 
getting its share of the t 


Fortunately, 


That 


inower 


he city 
the 

it the 
river 

r ton- 
m tons. 
to top 
terminal 


ids, 1S 





REGIONS BRIEFS 
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Any letter! Typed on a new Remington Electric Typewriter, 
it looks impressive, says IMPORTANT in an eloquent way. 
Wherever it goes, it commands attention, builds prestige and 
*‘sells’’ you and your organization on sight. 


THE FIRST NAME IN TYPEWRITERS 


Taming ture 





Send for free booklet “‘Electric Typing Dividends”’ (RE8612), Remington Rand, Room 1604, 315 Fourth Avenue, New York 10, New York 































are easily installed over new or 
existing construction, 
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Johns-Manville, the pioneer in sound control, 
recommends Fibretone Acoustical Panels 
to reduce disturbing noise at low cost 


Our new offices 
lnust be Quiet / 


Be AUSE DISTRACTING NOISE is so 
harmful to efficient business operation, 
practically all new building specifica- 
tions include acoustical ceilings for 
sound absorption. However, just be- 
cause your present building was con- 
structed before sound control became 
an established science, there is no 
reason for you to be handicapped by 
noise. You can have a Johns-Manville 
Acoustical Ceiling quickly installed 
over your present ceiling. 


Johns-Manville FIBRETONE offers 
an acoustical ceiling which is highly 
efficient yet modest in cost. It con- 
sists of 12” square panels of sound- 
absorbing materials in which hundreds 
of small holes have been drilled. These 


They will be with — 
FIBRETONE * 
Acoustical Ceilings 












holes act as “noise-traps” where sound 
energy is dissipated. Fibretone is pre- 
decorated, can be paintedand repainted, 
and is available with a flame-resistant 


finish. 
Other J-M Acoustical Ceilingsinclude 


Permacoustic*, a textured noncombus- 
tible tile with great architectural appeal; 
Transite*, perforated acoustica! panels; 
and Sanacoustic*, perforated metal 
panels backed with a noncombustible, 


sound-absorbing element. 

For a complete survey by a J-M acous- 
tical expert, or for a free book entitled 
“Sound Control,’ write Johns-Manville, 
Box 158, Dept. BW, New York 16, 
N. Y. In Canada, write 199 Bay Street, 


Toronto 1, Ontario, oRes Pat. Off. 


Johns-Manville 


40 years of leadership in the manufacture of acoustical materials 














INTERNATIONAL OUTLOOK 


BUSINESS WEEK The time has come when hard decisions have to be made at Geneva. 


JUNE 5, 1954 East and West have agreed on a general formula for an armistice— 
i a simultaneous cease-fire on all fronts. And that narrows the room for 
| maneuver. 
| Now both sides must face the thorny details; Where is the cease-fire 
‘| line to be drawn? Who is to supervise the truce, if it comes? 






















There are fundamental issues involved in drawing a cease-fire line: 


* The West will make no compromise on Laos and Cambodia. The Com- 
munists must withdraw their forces from these two independent states. 


SERVICE * The French government refuses to bargain away the Hanoi region in 
northern Vietnam. The rest of the Red River delta is as good as lost. 


If the Communists come around on these points, it shouldn’t be hard 
to agree on which governments are to supervise a truce. 















It was the so-called “Molotov P. 
general formula. 

Now the West is waiting to see whether or not this plan was merely 
part of a strategy to keep Geneva going while the Communist armies take 
all of northern Vietnam, including Hanoi. 

If this is Molotov’s game, Geneva will either break up or fizzle out in 
empty military palaver. 


” that brought agreement on the 









It is clear, though, that in France, Molotov’s game hasn’t worked so 
well as he hoped it would. 


The Laniel-Bidault government still is in office. Even if Laniel goes, 
there’s no chance of a successor government that would accept the kind of 
capitulation the Communists have been shooting for. 

Any new government is almost sure to include Bidault as Foreign 
Minister. And he has become the symbol in France of Western unity and 
resistance to Communist expansion. 

So Molotov may soon have to choose between a compromise settlement 
that’s acceptable to the West or an internationalization of the Indo-China 
war. 

















There’s no blinking the fact that any compromise would amount to 
partition of Indo-China—-though nobody uses that dread word at Geneva. 


The U.S. doesn’t like the prospect of partition, of course. But if parti- 
tion doesn’t give the Hanoi region to the Communists, we'll go along. It 
may be the only way to keep a united front with France and Britain. 


Even so, we will not accept Red China’s demand that all U.S. aid 
to Vietnam must be stopped if a cease-fire comes. 










The decision at Geneva may come as a result of military developments 
around Hanoi rather than diplomatic jockeying at Geneva. 


Right now the Communists are bringing up their victorious troops 
from Dienbienphu for the attack on Hanoi. But the French are mobilizing 
professional reserves from all parts of the French empire. 
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If the French hold out, Molotov may decide he’s won all he can ; 
Geneva. 


If not, you will have a military defeat far worse than Dienbienphu 
At that point the U.S. and Britain would have to decide whether or n: 
to move in with at least air and sea power. 


The Weat started this week to appraise the whole military situatio: 
in Southeast Asia. 


Top military men from the U.S., Britain, France, Australia, and Ne 
Zealand are meeting in Washington to do this job. 


The British don’t feel that these staff talks commit them to a Southeast 
Asia defense pact. They still are waiting for the final outcome at Geneva 
before making a commitment on that. 


But Lendon doesn’t take the prospect of military intervention lightly 
It has been calculating what forces the Commonwealth has available fo! 
united action. For example, the British figure on shifting one or two division 
from Malaya if the need arises. 


This week’s crisis in Pakistan strikes at the heart of U.S. policy in th 
Middle East and South Asia. 


Communist maneuvers in East Pakistan have forced Karachi to dissolv: 
the recently elected East Pakistan government and impose martial law. 


Washington has been working for a year to build a2 hard shell acros 
the top of the turbulent Middle East and India. 


This spring’s grant of U.S. arms to Pakistan and the upcoming Turkish 
Pakistan alliance were to be the first steps towards this goal. The State Dept. 
hoped to close the gap in the center later this year by bringing in Iran and 
Iraq. 


Pakistan now may not be strong enough politically to play its role in thi 
scheme. 


The two halves of the country—which are separated by 1,000 miles o 
Indian territory—are in danger of being torn apart. 


A separatist coalition, including the Communists, won an overwhelmin; 
victory in East Pakistan’s provincial elections two months ago. Then the 
Communists used their new strength to agitate against the central govern 
ment in Karachi and against the U.S. pact. On top of that, they fomente: 
bloody strikes in East Pakistan’s jute mills. 


Britain’s Labor Party is sending a small delegation to Red China late 
this summer. It will be headed by ex-Prime Minister Clement Attlee and 


include a majority of rightwing Laborites. 


This may look like a tremendous propaganda success for Peking. Bu’ 
the fact is that Attlee sidetracked a Communist scheme to get a large group « 
British leftwingers to visit China. Peking planned to exploit this visit t 
deepen the rift between the U.S. and Britain. 


You can be sure that Attlee won’t fall for this. He’s going, apparently 
because he thinks he can help ease tensions between Red China and the Wes! 
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Whoever You Are... Whatever Your Business... An R/M Product Touches Your Life 


Wi! ot 
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FOR COOL COMFORT WHEN THE CITY SWELTERS—R/M V-BELTS 


When the sidewalks sizzle in summer heat, R/M V-Belts help agriculture they find wide use on all types of equipment 

keep you cool and comfortable. Modern air-conditioning units automatic balers to huge combines. For R/M specializ 
—driven by these famous V-belts—serve up just the weather smooth-running, long-lasting V-belts, as well as flat belts 
you want. Wherever there’s heat to beat or humidity to control, conveyor belts for every type of job. These products, hows 
you'll find Raybestos-Manhattan belts at work—in industrial only suggest R/M’s specialized skills. Throughout industry 
plants, homes, stores, and office buildings—or driving com- in your home, your life is touched by hundreds of prod 
pressors that freeze or refrigerate food. You'll find them too, made in R/M’s seven great plants and laboratories. If you | 
in every industry, on all kinds of belt-driven machinery— problems involving asbestos, rubber, engineered plasti 


crushers, mixers, looms, lathes, pumps, presses. And in modern sintered metal products, call in an R/M representative 


Ts Bs Dai lr 


(b, “ 
whan: 


Textile men throughout the industry like and rely In mining and industry world-wide, R/M V-Belts Preferred for their long life and dependat 
on R/M V-Belts because of their stretch-resisting, are specified for such varied applications os coal R/M V-Belts and Flat Transmission Belts 
load-supporting qualities. Many of the fabrics in crushers and dryers, oil drilling units, drop-forge result of over 60 years’ experience in belt 
your clothing and in your home were spun and hammers. They are selected for the toughest serv- neering and manufacture. R/M Belts ore 
foomed on machines driven by R/M V-Belts. ice on hundreds of types of belt-driven machinery. wherever there's beit-driven machinery 


Go 


Brake Linings, Broke Mechanical Packings Abrasive and 
Blocks and Clutch Facings ond Gaskets Diamond Wheels 


Rubber Lined and 


Conveyor Belts industrial Hose Covered Equipment Ast 


Other R/M Products 


Engineered Plastic Products « 


RAYBESTOS-MANHATTAN, INC. and Radiator Hose « Bow 


PASSAIC, NEW JERSEY Other Industrial Rubber 
Factories: 


Praybesies ... Gondor - mannatran ... Grey-Rock Pesee, NJ. + Bridgeport, Conn 


Crawfordsville, ind. « Neenah, Wis 


SPECIALISTS IN ASBESTOS, RUBBER, SINTERED METAL, ENGINEERED PLASTICS Peterborough, Ontario, Canada 
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The Kremlin Gets an Outpost 


agent 
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were behind the recen 
sinate President Som 

¢ The — surprise 


his in itseif is an asset for the 
Kremlin. Such ommunist 
base can be used for Communist espio 
nage and subversion throughout the 


An airplane can fly from Guatemala 
City to the Panama Canal in two hours, 


to the Texas oil fields in three (map) 
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For all practical purposes, Guatemala 
City today is the capital of a Communist 
{wo wecks ago the Swedish 
freighter Alfhelm Puerto 
Barrios, on the Guatemalan coast, about 
2,000 tons of arms—type still not known 

picked up in Stettin, Poland. A few 
way in Central 
differences 


country 
unloaded in 


weapons go a long 
America political 
traditionally are settled by force 

Put these facts together, and it’s easy 
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insomnia 
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whe rr 


to understand 
ican republics are causing 
in Washington. U.S 
that happen 
there now. They aren't out the 
possibility of war between Guatemala 
and its neighbors, or civil war in Guate 
mala sparked by cither a Communist 
attempt to take ibsolute power Or 
an anti-Communist coup d'etat 

At the very least, a regime actively 
hostile to the United States has achieved 
military dominance in strategically sen- 
sitive Central Ame 


off ials 
could 
ruling 


anvthing 


almost 
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Caribbean area. Perhaps equally impor 
tant to Moscow in the long run, Guat« 
mala can serve as a center from which 
to harass the U.S. diplomatically—in 
inter-American and U.N. conferences 
¢ What Role?—Just what action Wash 
ington can take to hobble Communist 
strength in Guatemala isn’t clear. The 
State Dept. is trying to rally Latin 
American support fer joint hemisphere 
action to block further arms shipments 
to Guatemala and to counter Guat 
malan intriguing in neighboring coun 
tries. Bevond that, the U.S 
rush to the rescue of any 
openly or covertly attacked by 


would 
country 
Guat 
mala 
e Facts—There’s more than logical de 
duction behind Washington's alarm: 
e The Guatemalan government has 
attempted repeatedly to subvert the 
governments of neighboring countries 
and of Cuba and Santo Domingo with 
arms, men, example, 
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Long term, U.S. security 
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in Washington as to the 
the Red arms shipment 







munists now effectively 







maneuver behind a facade 
democratic government. 







The second theory is t 
arms will be used to equip 
guerrillas in neighboring 
duras, the British colon 







ragua. Guatemalans have 






affairs. Communism there 







false routes, and false destinations 
cargo was discharged in secrecy under 
the personal direction of the Guate 
malan Minister of Defense. 

¢ Surmises—Three theorics—all of them 
melodramatic—are being bandied about 
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could be 


threatened directly. Guatemalan 
bases are short hops from the 
Panama Canal, Gulf Coast econ- 


sub-subcharters, 
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use to which 
may be put. 


They may be used to give fire power 
to a Communist coup. Although Com 


control the 


main levers of government in Guatc 
mala, their leaders still are forced to 


of legitimate 
Their power 


still could be threatened by the army, 
which isn’t completely tamed. 


hat the Red 
revolutionary 
states—Hon 
v of Belize 


(British Honduras), Salvador, and Nica 
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ir neighbor's 
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underdeveloped parts of the world—is 
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Vinally, there is the outside chance 
that the Red weapons from the Alf- 
helm are aimed directly at the United 
States or its outposts. 

Beyond such lurid speculation, no- 
body in Washington has a real clue as 
to what the Guatemalans will do next. 
Most officials guess that the Commu- 
nists will give Washington time to calm 
down before they poke it again. There 
are signs that they are a little scared 
at the reaction they have provoked. 
Guillermo ‘Toricllo, Foreign Minister 
of Guatemala, this week declared that 
his country was threatened with armed 
invasion, offered to sign a nonaggression 
pact with Honduras. 
¢ Steps—Washington certainly reacted 
to the cruise of the Alfhelm. It im- 
mediately exposed and denounced the 
arms shipment. Then it hastily signed 
a Mutual Security pact with Honduras. 
It followed this up with an airborne 
shipment of $120,000 worth of arms 
to Honduras and Nicaragua. U.S. 
customs officials held up a French liner 
for a couple of days in the Panama 
Canal while they searched for contra- 
band arms—which turned out to consist 
of a few cases of hunting weapons. At 
midweek, there were reports that the 
American military mission which, iron- 
ically, still is on duty in Guatemala, 
would be withdrawn. 
¢ Under Study—The possibility and 
desirability of collective hemisphere ac- 
tion under the Rio treaty is still being 
studied. The State Dept., after two 
weeks of consultation, now is pretty 
sure that it could get a majority of 
American states to participate in some 


joint action against Guatemala. But 
the question is, what action? 
Che minimum would be a_ naval 


blockade to prevent more arms from 
behind the Iron Curtain reaching Gua 
temala. This would be difficult to en- 
force and would be only a gesture. The 
harm already has been done. 

Economic sanctions have been con- 
sidered and rejected. They are slow to 
take effect, give the Communists the 
maximum propaganda profits for the 
minimum = inconvenicnce—particularly 
when used against a primitive, largely 
self-sufficient economy. More impotr- 
tant, it would be hard to get Latin 
American countries to go along. Most 
of them are too dependent upon the 
U.S. economically to relish establishing 
precedents of economic punishment for 
political crimes. 

The U.S., of course, would jump 
in with both feet if Guatemala attacked 
one of its neighbors or openly backed 
a guerrilla rebellion next door. Latin 
American opinion probably would sup- 
port the U.S. But Guatemala can’t be 
expected to be that obvious. 

There is a reai danger, too, that any 
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Hall Wholesale Floral Co., Opelika, Alc., 
REDUCES LABOR 50% 
in moving potted plants 











Ready for customer selec: 
tion, these beautiful plants 
have been moved through- 
out their growth on Favitless 
2400 Series and 2800 
Series casters. Efficient ’ 
handling of specially ‘ 

designed flower trucks at Hall Wholesale Flora! Co., 
reduced labor needed in transferring plants between 
greenhouses by approximately 50 per cent 


has 


As one of the largest wholesale floral 
organizations in the South, the Hall 
Wholesale Floral Co., specializing in bulk 
growth of poinsettias, Easter lilies, gera- 
niums, and hydrangeas, depends upon 
Faultless casters to efficiently move thei: 
plants through various stages of their 
development. The Faultless 2400 Series 
Swivel Stem and 2800 Series Rigid Stem, 
medium duty, casters were selected for 
Hall trucks, shown above. These casters 
operate efficiently in the dirt and water: 
present on the cement floors. The trucks 
serve as storage and wrapping benches as 
well as a materials handling device 
The installation of 
these low cost trucks 
has reduced labor 
costs substantially 
by the elimination 
of several handling 
operations 


SERIES 
2800 
Has rigid 
stem and 
full drawn § 
steel fork. 







SERIES 2400 
Swivel Caster has 
two complete rows 
of halls operating 
in tubricated 
hardened race 7 
will 


not 







woys 
“shanmy 





These precision-made match- 
ing stem casters are available 
in a choice ef 5”, 8” and 10” 
wheels, or with plates in 
place of stems 


Each month the solution to a real 
materials handling problem is 
fully presented in a fees, handy 
size folder. To get the complete f § 
ped A on the Hall Floral caster 
application mentioned above, 
write on company letterhead. 


EVANSVILLE 7, IND 














If There's “Everything 
ToGain” Mr.PlantOwner 


There's AN OPPORTUNITY 
WITH A BIG TAX ADVAN- 
TAGE, IN ARKANSAS 


That's why so many large and 
amall plants are moving to Ark- 
ansas, where there is an abund- 
ance of good, whoiesome, skilled 
and unskilled labor. and where 
there's plenty of “Women who 
work”, 


Writs me personally or call me on 
my private phone FRenklin 
2-3428 and let me show you 
the many advantages of 
the new, modern 

Arkansas 


, FRANCIS CHERRY 


Governor 


NSAS 


i THE CENTER OF IME OMLY S00 
MAE RADIUS Weal GIVES You 
6) MILUON OF TOUR CUSTOMERS 


Arkansas Publicity & Information Commission, 
State Capitol, Little Rock 





the ultimate in fine shoes... 


look doy 


6. vw 6 fat OFF 
"The Shoe that's Diff 


OY FIELD 460 FLT CO 


6027—Black or tan 
grain calf $27.50 


la Boston, Foot-Joy Shap 
Hlaney's 


In Chicago, Al Robbins « tn Los Angel 
In New York, FPoot-Joy Mhop, 417 Madi Ave 


write for free booklet 


FIELD AND FLINT CO., Brockton 68, Mass. 


HELP WANTED? oo sssascaee, 


lf the man you seek is at manage 
ment leve! or on his way up he's 
probably a reader of BUSINESS WEEK. 
Secure his services through BUSINESS 
WEER’S classified advertising section 
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outside action would unite CGuate- 
malans behind Communist leadership 
and lock Moscow’s grip on the country 
for good. 
* Counter Coup—That leaves the pos 
sibility of engineering or supporting 
a coup within Guatemala. Some ob 
servers feel this would be the only ef 
fective way of dealing with the situa 
tion—and it just might be possible. For 
a long time Washington hoped that 
President Jacobo Arbenz Guzman could 
be made to see the web the Commu 
nists were spinning around him and 
break free. That hope has been aban 
doned now. But the loyalty of the 
Army to Arbenz is uncertain, despite 
the fact that it helped put down recent 
anti-Communist demonstrations. There 
are also two groups of exiles headed 
by former Guatemalan army officers, 
one in Honduras and one in Salvador, 
which conceivably could spearhead an 
attempt to overthrow the present gov 
ernment. The leader of the Honduran 
outfit, Colonel Castillos Armas, this 
weck showered Guatemala City from 
the air with leaflets calling for rebellion 
¢ Danger Zone—But tinkering with in 
ternal revolutions would be a dangerous 
pastime these days for the United 
States, whose strength is regarded with 
fear and suspicion by many Latin 
American countries. Winning Guate 
mala back to the frec would 
hardly be worth losing the support of 
half the Hemisphere—particularly with 
a crisis boiling in Southeast Asia 

he plain fact is that in Guatemala 
as in Indo-China--the non-Communist 
world is faced basically with a political 
aggression that is difficult to parry with 
blunt military and economic weapons. 

Chances are that Guatemalan lead 
ers will play their game cautiously and 
the rest of the hemisphere will let them 
get away with it—at least this inning. 
That would leave the United States 
faced with an active Communist out- 
post on its own back stoop 
e Who’s Who—This makes it worth 
while to take a quick look at the degree 
ty» which communism has infiltrated 
Guatemala, and how it got so far 

Communists hold only four of the 
51 seats in the Guatemalan legislature, 
and there are only about 2,000 parts 
members in the country. But the depth 
of Communist penetration of the gov 
ernmental machinery is disguised by 
these figures. U.S. officials say that 
Director General of Radio Broadcast 
ing, Carlos Alvarado Jerez, is a Com- 
munist. President Arbenz’s press chief, 
Raul Leiva, is a Communist. Key ofh- 
cials of the National Agrarian Dept., 
which handles land reform and can con 
fiscate property at will, are Com 
munists. Alfonso Solardano, who runs 
social] security, is a Party member. Hugo 
Barrios Klee, Deputy Inspector Gen 
eral of Labor, is a Communist. Each of 


world 


the four Communist mem! 
gress is chairman of a k 
and some of the top p 
cers are fellow travelers 
officials make frequent ext trip 
Moscow. 

The official information ind 
oficial spokesmen parrot Comin 
form line, including the a n that 
the U.S. used germ wartal Korea 
American compames opcrat Gua 
temala have been badgere« +00 
000 acres of United Fruit 
been confiscated without « 
¢ Infiltration—Ihe Com 
their chance in Guatemal 
when paternalistic dictator J 
was overthrown by a pop 

Fuel for the revolution 
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Ubico. The spark came f 
squabbling within the arm 
lution was followed by t! 
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Leaders of the revolut 
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underdeveloped countries 
enough education to realiz 
had no opportunities I] I 
who make up 60% to 70% the coun 
try’s 3-million population ind 
have remained—on the 
lines—although the Com 
been working hard to org 

The leftist party lead 
over were united only by 
nationalism, anti-America! 
of the old regime, and a « 
in power They had ne 
action. The Communist 
cient hard 
ganized philosophy, a con 
The non-Communist lead 
thev could use the Commi 
solidate their revolution 
them out if they becam« 
Anti-Communists outside 
clique were even more diso 
were popularly identifie 
Ubico regime 
¢ Banana Trouble—Pr 
and his fellow front men i 
ment blame U.S. hostilit 
United Fruit Co. It’s just 
of Yankee imperialism 
them. The fact is United | 
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stantial part of its holdin 
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and wire. Prove iz to” yourse 


LON iat ats wh 
THE BRISTOL BRASS CORPORATION 


has been making Brass strip, rod and wire here in Bristol, Connecticut since 1850, and has offices and 
warehouses in Boston, Chicago, Cleveland, Detroit, Milwaukee, New York, Philadelphia, Providence, 
Rochester. The Bristol Brass Corporation of California, 1217 East 6th St., Los Angeles 21. 
The Bristol Brass Corp. of Ohio, 1607 Broadway, Dayton. 





...l0 stop VIBRATION ... 


... eliminate 


... reduce 


it's ROBINGON First ! 


Robinson’s new ¢ oncept of all-metal, 
engineered mountings has revolu- 
tionized the approach to vibration and 
shock control in all industry, and has 
set new standards of performance and 
reliability. 

Robinson Mounts with the exclusive 
wire-mesh, resilient cushioning mate 
rial, Met-L-Fiex, completely lack the 
faults and failings of old-fashioned 
mountings that employ rubber, organic 


solely upon springs. Robinson Mounts 
are inherently and permanently 
damped; they do not drift, pack down 
or wear out; they are unaffected by 
grease, oil, water, dust or extreme 
temperatures. 

Here are just a few examples of 
how Robinson Mountings (most of 
which require no expensive installa- 
tions!) can improve the efficiency and 
productivity of industrial equipment 


Peron Smiles ... 


...atU.S. oilmen, where 
recently he frowned. He's 
dickering for increased ex- 
ploration by outsiders 


American investors 
flaved a few years ag 
president Juan Perot 
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est for U.S. oil com 
wants them to develop 
resources and relieve thi 
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This week, Floyd Od] 
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million. His group, ho 
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Packaging & tives of Standard Oil ¢ 
Shipping Containers down for the first high 
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industrial TV 


Robinson Mounts iso 
late camera, monitor 
and other costly TV 
equipment from vibra- 
tion and shock. 
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Robinson Mounts pro- 
tect delicate and heavy 
equipment from shock- 
loads during transit and 
handling. Cut damage 
08s. ; on 
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Drop Hammers Air Conditioning 5 
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late vibration of blowers, 


No shock is too great 
for Robinson Mounts to 
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insure smooth per- 
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Engine Mountings 


Robinson Mounts pro Home Appliances 
tect vehicles from en 
gine vibration and pro- 
tect engines from road 
shoc ks 


lasting. 


resources. 
Robinson Mounts in- 
crease consumer accept- 
ability by providing 
smoother, quieter per- 
formance. was behind Peron’ 


durable and 
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country is producing « 
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Do You have a problem in Vibration, Shock, or Noise Control? 


Whether your problem involves precision instruments, elec- 
tronic equipment, aircraft, motor vehicles, home appliances or 
industrial machinery, we will tackle it with the same engineering 
know-how and skill that has marked Robinson as leaders in the 
field of vibration and shock INDUSTRIAL DIVISION 
control, 

For details and booklet N ON 
(No. 850) with latest informa- ROBINSO AVIAT - INC. 
tion write or wire us today— 


Dept. BW6. 
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double its oi] production in a few years, 
given several hundred million dollars’ 
worth of money and equipment. 

This is where Standard Oil is ex 
pected to come in. A figure of $200- 
million is mentioned as a starter for 
Standard’s investment in return for con- 
cession rights. Whether or not the cur- 
rent meetings produce a deal depends 
on how right the terms are. Among 
other things, Standard is dickering for 
51% control of a new Argentine sub 
sidiary and for modification of the pres 


ent investment law that limits remit- 
table profits of foreign subsidiaries 
to 8%. 


Standard Oil will probably get at 
least part of what it’s after. Peron’s 
agreement with Odlum is slated to be 
made outside the investment law now 
on the books. That should pave the 
way for similar treatment of the Jersey 
oil giant, and in turn lead to other 
deals. Standard Oil of California and 
Union Oil Co, have already put out 
feelers. 
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Japan’s Premier, Shigeru Yoshida, this 
weck set out on a tour of free world 
nations. In the U.S., he will seck eco 
nomic aid—including private investment 
‘for his country’s hard-pressed econ 
omy. Japanese exports are running be 
hind the 1953 rate, which had fallen 
$120-million behind 1952. The na 
tion’s trade deficit is piling up at a 
faster rate than last year, which ended 
with an adverse gap of over $1-billion 
. 

Oil in Turkey: Standard Oil Co. (N. J.) 
is the latest U.S. company to join the 
hunt. Ankara gave it the go-ahead last 
week. Earlier this year Socony-Vacuum 
and American Overseas Oil Co 
given O.K.’s under the new law pet 
mitting foreign exploitation of ‘Turkey’ 
petroleum. 


wer 


oe 
First fruits are appearing in the cam 
paign of Philippine president Ramon 
Magsaysay to lure U.S. capital to the is 
lands (BW—Nov.21'53,p168). Reynolds 
Metals Co., Richmond, Va., will build 
a plant near Manila this year; it ‘will 
supply all Philippine needs for foil and 
construction aluminum. 

e 
A reprieve secms to have been granted 
to the government-owned tin smelter 
at Texas City, Tex., which had been 
scheduled to be shut down July | 
(BW—Feb.20'54,p152). The Eisen 
hower Administration now says it will 
continue operating the smelter—the only 


one in the Western Hemisphere that 
can handle low-grade ore. The move 
will help Bolivia, which supplies most 


of the ore for Texas City. 
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U. S.-BOUND, these Himalayan goats will arrive as cashmere sweaters via Paris where 


Dior Primps Them for Export 


(hese Himalayan goats are teaming 
up with French designer Christian Dior 
to butt their way deeper into the U.S. 
cashmere sweater market this fall. 

heir trip to Paris is being sponsored 
by Lyle & Scott Ltd., Scotch sweater 
maker and exporter. By giving thei 
cashmere coats the full Dior treatment, 
L&S aims to upgrade its knitwear goods 
into the high-style—and top-price—class. 
One trade guess is that, with the glamor 
of the Dior label, L&S, which exports 
95% of its line, mostly to the U.S., 
may be able to push its tab up to $50 


sweater—a big jump over current 
prices. 

Phe company signed Dior last month, 
ilready has a top executive in Paris 
absorbing the Dior approach. Sample 


weaters have been shipped to New 
York to test the reaction of top buvers. 
And initial production is under way on 
: complete line of Dior-look models for 


sale in the U.S. later this year. 
¢ Hustling Hawick—If tne sophisti 
cated sweaters make a hit with U.S 


shoppers, other Scotch knitwear makers 
will probably take the L&S hint and 
hitch their wagons to big fashion 
names. ‘The boost in overseas business 
that could result would line the pockets 
of the already thriving little town of 
Hawick. The hub of the industry, 55 
miles from Edinburgh, last year rang 
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How today’s Electronics cuts costs 


CLARY EQUIPMENT 
SAVES THE WORK 
OF MANY CLERKS 





AS PART of its new automatic inventory 
system, a large Chicago mail-order house now 
uses the new Clary Read-Ouwt Printer (right) 
—the only automatic totaling machine that 
gives a printed tape, rather than «no uninter- 
preted or fleeting visual record 
So far, this system has freed 142 clerks for 
other duties. 

To save you inventory time — the new Clary 
Input Keyboard (left) is now available also. 
Clary can put the miracle of ciectronics and 
automation to work for you now — on a prac- 
tical basis and at reayonable cost. Write us 
today for facts, figures, and the name of your 
nearest Clary sales engineering representative, 


Electronic Data 
Handling for Business, 
Industry, Research 


MAKER OF THE 
WORLD'S FASTEST 
BUSINESS MACHINES 


CLARY MULTIPLIER CORPORATION 
Electronics Division, Dept. C-64, Sen Gabriel, California 





LOEW'S INCORPORATED 


Mem PICTURES - THEATRES MGM REconos 

May 10, 1954 

The Board of Directors has declared 

a dividend of 20c per share on the 

outstanding Common Stock of the 

Company, payable on June 30, 

1954, to stockholders of record at the close of 

business on June 11, 1954. Checks will be 
mailed. 

CHARLES C. MOSKOWITZ 


ice Pres, & Treasurer 








ADDRESSING 
MACHINES 


offer you the only competition you can find 
in the Addressing Machine industry. 
Consult your yellow telephone book or write 
to The Elliott Addressing Machine Co., 
151F Albany St., Cambridge 39, Mass. 





See Clues on page 162 
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COMMODITIES 


ere New York 


BUGINESS Ween 


What Makes the Bounce Here? 


Commodities in New York cash mar 
kets (chart, above) have been putting 
on a better show of recovery from last 
autumn’s lows than spot staples in 
London. 

The Moody’s Investors Service cash 
commodity index now has recovered 
all of the ground given up last year, 
with some to spare. But in London, 
the Reuters index of spot staples, al 
though up from the lows of October 
November, 1953, is still not quite back 
where it stood last June. 
¢ Basis—There’s a good reason for the 
buoyancy of the American index as 
compared with the British. The U.S 
measure contains a number of volatik 
staples not included in the Reuters 
yardstick. These have given Moody’s 
index extra bounce. 

Among the lively staples—taken into 
account only in Moody's index—arc 
coffee, hogs, and steel scrap. All have 
soared lately: Coffee has moved up 
around 35% since last December, hogs 
close to 29%, steel scrap approximately 
23%. 

As a further depressing factor, Reu 
ters index contains linseed oil, pepper 


shellac, rice, peanuts, an 
Moody’s excludes. All exc 
has only a small weight 

have risen slower than th 
¢ Supports—Another lar 
buoyed up, in spite of 

U.S. government support 
piling—wheat, corn, cotton 
extent 
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from some 
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and government stock 
crops and metals are in 
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¢ London Outlook-- Th: 
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months have brought first signs of cau- 
tious rebuilding of raw material stocks 
outside the U.S. British industry has 
been buying more raw materials to 


Bears in Bulls’ Clothing 


Stock market prices are now at their 
highest level in history. 

That’s the way a lot of headlines 
have been reading lately. But you 
would be smart to take a close look at 
some of the smaller type, too. 

Actually, the current bull market has 
been one of the most selective on rec- 
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Stock Ose Hig 


*$49 
*133 


Bullard Co 
Douglas Aircraft 
Boeing Aircraft . *41 
Cincinnati Milling Machine *76 
Visking Corp gedebs 7 *71 
Gillette Co ‘60 
General Electric 

Carrier Corp 

Aluminum Co. of America 
Seaboard Oil 


NS O OO sa a 
“wna un 


Twentieth Century-Fox Pilm 
Minnesota Mining 
Minneapolis-Honeywell Regulator. 


Cutler-Hammer Inc 
Westinghouse Electric 


Pitney-Bowes Inc 
Cornell-Dubilier Electric 
Continental Can 

Houston Lighting & Power 
Crown Zellerbach Corp 


Pepsi-Cola Co 
Armstrong Cork 
Amierican Stores 
Corning Glass 
Combastion Engineering 


Owens Corning Fiberglas 

j. C. Penney Co 

Monsanto Chemical 

American Zinc, Lead & Smelting. 
Atlantic Coast Line 


Sun Oil 
Pennsylvania Salt 
Pittsburgh Steel 
Air Reduction Co 
Clark Equipment 


Raytheon Corp 

American Smelting & Refining 
Caterpillar Tractor 

Crucible Steel 

Commercial Solvent 


Burlington Mills. . 
Parke, Davis 
Admiral Corp 
Aveo Mfg 
Chrysler Corp. . 


Artloom Carpet. . i 
Island Creek Coal _ 7 
Underwood Corp. . i dies $2.25 
Celanese Corp 12 
Studebaker Corp 12 
* These highs and lows were registered in 1954. 


t Adjusted fer stock split, 
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support a higher rate of production. 

As one commodity man puts it: 
“Europe has started to buy in the be- 
lief prices have turned upward.” 


erd. Many shares (including most 
comprising the popular indexes) have 
soared to record-breaking heights. But 
just as many are still selling at levels 
under those at the close of 1952--as you 
can see by a glance at the sampling 
below of some of the current “leaders 
and laggards”: 


71953-1954 Changes-—~ 
Recent Maximum Position 
Level Los Von 


+143 .4°% 
+106.4 
+105 .¢ 
+ 102.8 
+ 86.7 


54 Price Range 
h Low 


87 $15.87 $43 11.2% 
50 60 129 4.0 
87 18. 2! 41: 9.3 
50 35 72 - 0.4 
50 33 70 3 


$2.23: 58 +825 
66 +61 
34.5 56 +60 
42.5 75.5 +57 
72 +53 


13 +51.5 
42 - ‘ +46 
53 - +43 
31.75 § - +43 
39.5 
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Ask your printer 


or stationer for 


EAGLE 


THIN 
PAPERS 


COUPON ONION SKIN 
(100% Rag) 


AGAWAM ONION SKIN 
(100% Rag) 


TROJAN ONION SKIN 
(25% Rag) 
QUALITY ONION SKIN 


QUALITY MANIFOLD 
(No. 1 Sulphite) 


... world's finest 
onion skin and 
manifold papers 

















LONGSHOREMEN queued up last week to vote for the union 
they favored as bargaining agent for the New York waterfront. 


But neither the old ILA nor the AFL’s new dockwor 
could claim the spoils. There were 1,797 challenged vot 


kers’ union 


which... 


New York Dock Strike Threat Follows 


Again this week, as so often in the 
past, a serious strike threat hung over 
the New York waterfront 

The eagerly awaited NLRB election, 
expected to decide the conflicting claims 
of the old International Longshore- 
mens Assn. and AFL's new dock 
workers’ union to be bargaining agent 
in the port, was over. But it had settled 
nothing. Neither union had polled a 
mayonty, 

Out of 19,798 votes cast, the old 
ILA had 9,130; the AFL, 8,791; of the 
remainder, 1,797 were challenged and 
still uncounted ballots; 51 were for 
neither union, and 49 were void. Thus, 
ILA’s lead over the AFL and no-union 
vote was 268. If the challenged votes 
all get counted, ILA has to pick up 770 
more to win certihcation 

That's whv the strike threat de 
veloped. ILA demanded an immediate 
count of the disputed ballots; it said 
that unless quick certification came 
from NLRB, it would be “unable to 
keep its members at work.” 
¢ Long Couat—Short of making hash 
of its established practices--an unlikely 
possibility in a case so explosive-NLRB 
is a long way from opening and count 
ing the challenged votes. Board offi 
cials estimate it will take six weeks to 
resolve arguments over some 961 con 
tested ballots that are presently im 
pounded because the men who cast 
them had either inadequate or faulty 
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identification as cligible voters. If the 
ILA does not add enough strength 
from this group to make an absolute 
majority, NLRB will have to deal in 
dividually with each one of another 
group of 762 votes under challenge be- 
cause they were allegedly cast by super- 
visors. The same board source esti- 
mates that it would take at least a year 
to investigate and deal with this batch 
of challenges 

If it does take anywhere 
to decide which votes arc 
count them, there is a distinct 
bility that no certification at all will 
issue as a result of the election. There 
are NLRB precedents for throwing out 
en election as “stale” if the result is 
close and a long time clapses between 
the date it was held and the date all 
mpediments to certification are dis- 


near a year 
valid and 
POSSI- 


posed of, 

This is one of the things worrying 
the old ILA. Its leaders believe that it 
won one clection and was robbed of 
its fruits by NLRB, AFL, and the State 
of New York working in combination 
against it. They fear that the same 
thing may happen in this second elec 
tion. 
¢ Target—Although the announced aim 
of the strike threat is to speed NLRB 
into certification, it is actually directed 
equally against the waterfront employ 
ers represented by the New York Ship 
Caught in the rival union 


ping Assn 


crossfire that has been b! 
more than nine months 
sre not all innocent bysta 
of them were serious! 
when the N. Y. State ¢ 
sion revealed that they w 
bribe-taking and bribe-gi 
of the more disreputabk 
the watertront. Not all 
been neutral as between 
and AFL 
Nevertheless, all 
another strike may do ir 
to the port. To its ri 
reputation for being a h 
and violence, there has b 
the last few years a notor 
the most unstable waterfi 
on any American coast 
month long strike that end 
a significant amount of 
diverted to other Atlantic 
never returned to New ¥ 
given its natural advantag 
will never 
made conditions can pat 
the point where it will 
the profitable beehive of 


t 


share 


become ‘a gli 


was. 
e Over the Barrel—It is ¢ 
the old ILA is addressing 
latest talk about a walk 
to induce employers to 
deal with it before the NLI 
tion. 

On the face of it, em 
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NLRB’s Charles T. Douds and aides will 
have to investigate before the issue is closed. 


| Disputed Poll 


ing to such pressure would be guilts 
cf an unfair labor practice. But the old 
ILA hopes that the New York Shipping 
Assn. will conclude that recognition is 
the lesser of two perils. 

That’s how the situation balanced 
this week. Its delicacy was attested to 
by the fact that NYSA—usually ready 
with a statement to cover every prob 
lem or development in the port—had 
said nothing since the election and 
seemed intent on remaining silent 


Furriers Slapped 


The National Labor Relations Board 
this week denied use of its services to 
the leftwing International Fur & 
Leather Workers—first international! 
union to lose its right to take cases be 
fore NLRB since the ‘Taft-Hartley act’ 
wdoption seven years ago. 

NLRB held that the union is not 
in compliance with the section of T-H 
that requires officers to sign non-Com- 
munist affidavits. ‘The Fur Workers 
reelected Ben Gold, Russian-born presi 
dent of the union, at its convention 
carly in May. 

Gold had just been sentenced to one 
to three years in prison for falsely swear- 
ing he had no ties to the Communist 
party. Gold, who is appealing the con 
viction, filed a new noa-Communist 
affidavit. NLRB threw it out, citing 
the conviction. 
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Here’s the lightweight, stainless steel 
acid container that builds a safe, compact 
stack—saves warehouse space and han- 
dling time for you. Bottom foot ring of 
the 151%-gallon Hackney Chemical Con- 
tainer fits snugly over top ring of lower 
barrel. 


Designed with easy-to-grasp, full curled 
foot rings for safe, one-man handling 
and convenient pouring. Your name can 
be embossed on the bottom foot ring. 
Low tate weight reduces transportation 
costs. Stainless Steel protects your dan- 
gerous or perishable chemical products 
—eliminates breakage losses. 

Write today for the Hackney Drum and 
Barrel Catalog. 


Pressed Steel 
Tank Company 


1  Manvfacturer of Hackney Products 


1493 S. 66th St., Milwaukee 14 
52 Vanderbilt Ave., Room 21997, New York 17 
207 Hanna Bidg., Cleveland 15 
936 W. Peachtree St., N. W., Room 115, Atlanta 3 
208 $. LaSalle St., Room 789, Chicage 4 
555 Roosevelt Bidg., Los Angeles 17 
18 W. 43rd St., Room 12, Konsas City 11, Mo. 


DOWNINGTOWN IRON WORKS, INC., DIVISION 
137 Wallace Ave., Downingtown, Pennsylvania 
CONTAINERS AND PRESSURE VESSELS FOR GASES, LIQUIDS AND SOLIDS 
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Union Funds: A Double-Barreled Probe 


@ Congress trains its guns on practices of health 


and welfare setups, aiming at a law on public disclosure of 


finances, possible federal supervision. 


@ McConnell's House group will lead off, with ex- 


posure of suspected grafters as its target. 


@ Senate subcommittee under Ives will go into all 


private welfare programs, not just labor units. 


In the past decade union health and 
welfare funds have boomed to a billion 
dollar industry nearly two 
thirds of the nation’s 16-million or 
ganized workers. The rapid expansion 
hus brought in its trail revelations of 
payoffs, kickbacks, and lax administra 
tive practices that have siphoned off 
the cream from some of the mammoth 


‘ ra 
in olving 


bencht programs 

Last week, Congr 
with the issue. Acting on a months 
old appeal from President Eisenhower 
to tighten controls on fund operations, 
the House and Senate Labor Commit 
tees sct mm motion extensive 
tions that will carry into the far corners 
of union policics relating to social in 
surance funds 
¢ Goals—The cventual aim of the 
probes is a federal law requiring public 
disclosure of fund finances and opera 
tions, and bringing in the government 
programs. ‘This is 


came to grip 


investiga 


as overseer of the 
still a long way off—a year or two at 
the verv least 

Before that stage is reached, unions 
and employers along with insurance 
compames and agents will be brought 
to the “bench” to explain current prac 
tices in paying out to union members 
pensions, life imsurance 
pital and 
costs, and the like 

Some may be disclosed a: 
others as operiting unsound financial 
inquines are not 


surgical benefits, maternity 


gratters; 


programs. But the 
starting out with the assumption that 
shady dealings are widespread 
Congressional leaders say the idea is 
to prevent such things. Even the 
limited revelations coming out of earlier 
inquiries show that they can happen 
unless Congress applies checkreins. To 
find out how to do that, the inquiries 
will delve nto k gitimat ind dubious 
funds alike 
 Senate--On the Senate side, a labor 
subcommittee headed by New York’s 
Irving Ives investigative 
sights on all private welfare programs 
Ives estimates they are worth some $30 
billion altogether—not just those in 
volving labor organizations. Because of 


has set its 
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accident, hos- 


the vastness of the research, he has 
tapped three expert sleuths to start 
preliminary official probings this week. 
l'hey are 

¢ Chief counsel and staff director 
William A. Leece, FBI agent for 10 
years and recently assistant to Attorney 
General Herbert Brownell. Previously, 
Leece had helped in the Senate In 
vestigating Committee’s surplus tanker 
sale probe. 

e Associati William H. 
Coburn, recent minority staff directo: 
of the Senate Labor Committec. This 
appointment is in line with Ives’s as 
sertion that the investigation is non 
partisan and nonpolitical 

¢ Chief investigator S. Whitman 
Cordes, former revenue agent trained 
as an accountant, and past investigator 
for the New York State Crime Com 
mission, 

Before the trio officially started work 
they had begun surveying welfare fund 
information gathered by the U. § 
Chamber of -Commerce and other 
private organizations. Among the first 
sources of information to be tapped will 
be the Treasury, Justice, and Labor 
Depts.—but this is only a starter 
¢ House—Concurrently, a  nine-man 
House labor subcommittce, headed by 
Pennsylvania Republican Samuel K 
McConnell, Jr., was named last week 
to carry on its own welfare fund in 
vestigation. Like Ives’s group, the 
House team has an initial $75,000 ap 
propriation. But here the similarity in 
the two probes apparently ends 

McConnell is already armed with 
facts and figures on corrupt welfare 
practices on the part of locals of the 
giant AFL Teamsters and other unions 

drawn out by other House committec 
investigations (BW —Feb.27'54,p142 
He will use this information as a back 
ground for coming hearings. Here, the 
emphasis will be on exposing to public 
view suspected grafters who have dipped! 
deeply into the fund tills. These are 
the hearings that are likely to make 
the headlines. 

«Line Fences—On the 
according to Ives, the aim is 


counsel 


Senate side 
neither 


“persecuting or prosecuting 
“If we run into dubious pi 
turn them right over to 

Dept.” Where the Hous: 

expected to start in a fev 
Senate probers won't call wit 
late fall. 

Both sides are concerned 
ing jurisdictional lines. At 
Ives for a joint investigati 
jected by the House grou 


make another plea to team 


“the facts and figures are 


Connell aide conceded that t 


gators may cross paths b 
avoid it. “We don’t want 
conga lines following oi 
around the country,” he sa‘ 
e Revelations—l'o what cde; 
tion in welfare operations 


closed is anybody's guess, but 


some of the things alread 
¢ The murder of a 


building service local union 


Lewis, last Aug 
out extensive graft in a 
year welfare fund prograi 
4,000 emplovees Nearly 
the $1.5-million paid int 
went to a dummy insuran 
up by union officials—an 
would have doubled som 
ceived by members 

e The Midwest Conf 
AFL ‘Teamsters placed a 
program with an annva: 
premium with a favored in 
that retained 17.5% of tl 
“expenses’’-—an exorbitant ft 
surance industry leamst 
benefited in kind 

eA New York insu 
handling welfare funds 
country was arrested for 
ing a $92,000 kickback t 
AFL leader who directed 
business to him 
¢ Whose Broom?--l'op un 
claim illegal practices ar 
part of the far-flung systen 
social insurance lhe 
need for housecleanings 
ring to set up their own ch 
operations. Congress, the 
draw up legislation that 
union rather than anti-corr 

The onlv federal check n 

is in the Taft-Hartley act 
quires an employer maki 
to a fund to participate i 
tration. Management grou) 
employers have all to 
shirked their duty. With tl 
on both sides of the barga 
the government is out t 
responsible for future pra 
if necessary to step in itself 
man. 


Thomas | 
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Mechanics Balking 
At Tie-Up with ClO 


Members of the Mechanics Educa- 
tional Society of America apparently 
intend to stay independent—despite the 
advice of their paid officers. 

Early this year, Walter Reuther, as 
president of CIO, announced that 
MESA would shortly affiliate with CIO. 
He said that arrangements had been 
made to charter the 55,000-member 
union of skilled auto workers in CIO. 
Matthew Smith, secretary of MESA, 
confirmed the story. 

Then a poll of the MESA member- 
ship began. Last week, reports were 
that the vote wasn’t going well for the 
recommendation that MESA trade 
some of its sovereignty for the protec 
tion of a bigger organization. 

Results won't be announced until a 
national MESA meeting in Buffalo 
Sept. 15. But union insiders think 
there’s no longer much doubt of rejec- 
tion of the proposed affiliation. 
¢ Indoctrination—The reason needs no 
deep analysis. For more than 20 years, 
MESA has been known as one of the 
most democratic of unions; final au 
thority on any major decision is vested 
in the rank-and-file—-through a board 
of 156 workers. During the two 
decades, members have been told by 
their officers that their right to run 
their own affairs depends on their in 
dependence. 

With independence their rallying 
cry, MESA members fought UAW to 
a standstill several times during juris 
dictional disputes. Now they can’t 
understand why their officers want to 
lead them into a CIO strongly influ 
enced by the rival auto union. 


Caterpillar Objects 
To Union Button Text 


Is “scab” a degrading word—one 
likely to cause friction during a union 
drive to sign up workers who haven't 
joined before? 

Caterpillar Tractor Co., in Joliet, 
Ohio, thinks it is, because “‘scab’’ is 
commonly used to describe strikebreak 
ers or persons who cross union picket 
lincs. Last week, the company sent 
home 247 workers who refused to 
take off union buttons that said, “Don’t 
Be a Scab.” It took no action against 
others who wore buttons that urged, 
“Don’t Be a Free Rider.” 

Ihe International Assn. of Ma- 
chinists (AFL) objected to the layoff 
‘The Chicago office of the National La- 
bor Relations Board issued an unfair 
labor-practice complaint against Cater- 
pillar—ordering a hearing before a trial 


examiner July 12. 
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“| just closed a *14,000 order 


(thanks to our Todd Disburser)” 


With the hours that he used to spend signing checks by 
hand, one executive built up contacts and sales among a 
group of key customers, 

Another uses his time to cut costs and increase his com- 
pany’s efficiency. 

A third devotes his attention to costly and knotty dis- 
tribution problems. 

It’s productive time now—for management, stock- 
holders and employees. Executives are making decisions no 
one else can make, instead of doing the work chat a machine 
can do faster and with much greater control and safety. 

The Todd Disburser is three machines in one. It dates 
automatically. It controls and counts every signature. It 
shreds amount lines into check fibres with indelible ink. 

To get all the facts—mail the coupon. It may be one of the 


most important things you've ever done for your company 


Fal é 


ROCHESTER NEW YORK 
By__ ali Seay SALES OFFICES IN” @ PRINCIPAL CITIES 
W-6-5- 
cup camp Gate dias Glib Gs Game ne ons cme Gam em Gn es es ca ee CO TROUTORSE THROUGHOUT THE WORLD 


THE TODD COMPANY, Inc., 
Dept. BW, Rochester 3, N. Y. 

Please have your representative telephone me for an 
appointment. 


Name of firm— 
a Zone _Seate. 


Telephone 
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CHART SHOWS ROUGHLY HOW 
GE PAY HAS GONE UP ABOUT 
2% TIMES AS MUCH AS COST 











OF-LIVING SINCE KOREA 
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*\n addiiwon to tne above incresse in wayes since Korea, there has also been a substantial 
further increase m pensions, insurance and other benefits. But, as pensions and insurance 
are not open for negotiation this year, only the wage increase to date is shown above. 


GE'S COMPARISON of its wages and living costs shows one reason why. . 


ON THE 1954 BARGAINING FRONT: 
Union Gains Come Harder 


Chere’s no question that unions are 
finding bargaining harder this vear 
And there is no question, cither, that 
one of the the spread 
between wages and living costs 

Last weekend, Gencral Electric Co.'s 
works newspapers carried a step-by-step 
chart (above) of the relative movements 
of GE pay and the cost of living since 
the Korean war broke out June 25 
1950. Along with the chart, GE pub 
lished details of its proposed general 
Wage (BW -—May29'54,p118) 
and other proposed economic improve 


big reasons | 


IC TCASC 


ments and changes in its contracts 

GE told emplovees: “With this in 
crease, GE pay increases since Korea 
not counting the increases 
it pensions, msurancc ben¢ 
fits-add up to roughly 31] The 
cost of living has now dropped to a level 
only 12.7‘ Korea. As indicated 
in the chart this means GE pay 
has gone up about 24 times as much 
as the cost of living since Korea.” 
¢ Alternative—As long as living costs 
were pushing up, umions could arguc 
that wages must go up, too. Recent 
stability in the government's c-of-] 


substantia! 
mcd other 


6 above 
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index has minimized the old “keep up 
with prices” bargaining line of unions 
(BW —Jan.30'54,p126 

One of the alternative 
substantial wage boosts put forward by 
GE’s major unions—the International 
Union of Electrical Workers (CIO) and 
the independent United Electrical 
Workers was what unions termed Gl 
high rate of profits from 1953 opera 
trons Using this argument, both unions 
rejected GE’s wage offer last week, at 
the same time leaving the way open for 
further bargaining 


co 
... in Appliances 


The International Union of Ele 
trical Workers (CIO), striking Philco 
Corp. plants in Philadelphia and San 
dusky, Ohio (BW —May22’54,p148), 
last week rejected an offered 5¢-an-hour 
raise, as “inadequate.” Philco at first 
refused to make any offer at all in 
view of dismal prospects for radio and 
television sales. But after 
petitors offered increases 
sbout 5¢, Philco decided to mect these 


irguments for 


sevcral com 


ivcraging 


offers matter of 
employees 
IUE got 7¢ 
first contract 
Detroit. Employee 5, 
leftwing United 
until they seceded fast \ 
to strike for a “‘satisfacto1 
In another first 
1,000 employees in | 
Radio Co. and [UI 
hour raise fringe 
negotiations 
antly,” according to a 
IUE statement. Th 
electronic equipment 
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... in Aircraft 


Vultee 
ot 


is a 
in hour 


rcp 


cont 


ind 


wcrc 


Consolidated 
national Assn. 
have signed a contract 
vair’s Ft. Worth (Tex 
workers a 5¢-an-hour wag 
fringes. ‘The 
2¢ of Convair’s 3¢ 
pay to regular pay 
erased by a declining 


cost 


...in Glass 


Two major empl 
Piate Glass Co 
Ford Glass Co have if 
tracts with CIO's Glas 
Silica Sand Workers 


workers pension and 


and 


signed with 


FE lectri 


) 


settles 


Mach 


new agree 


wher 


totaling about 7¢ an how 


year pacts do not provid 
eral pay increas¢ 
In the past, 
covered by 
standard $100 a 
eral social security 


the gla 
month 


agreements call for a pe 
a month for 
addition to 

man retiring at age 65 
service and receiving $80 
security 

industrial 
month in 


Cac h vCal 


social secur 


PC t S45 


pension plan 


all 


would 


_.. in Rubber 


The United Rubber 
wants “a 
guaranteed 
ment of inequitic 
with “Big Four 
rubber workers in 46 pla 
URW off its 


drive with CGoodve ran 


innual wage 
emplo 
teed 
negotiations 


Talks with B. | 
bre 


recessed 
month. 
under way last week 


ing will begin in Cleve! 
nez 


and U.S. Rubber Co 
June 22 in New York 
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URW is basing its demands on the 


“Big Four” profit statements for 1953. 


... in Cement 


A strike of AFL’s Cement, Lime & 
Cypsum Workers broadened this week 
to include 370 employees of Universal 
Atlas Cement Co., in Northampton, 
Pa., bringing the shutdown in the in 
dustry to an estimated 12% of its 
capacity. At midweek, 1,400 employees 
of six of the Lehigh Valley’s 17 cement 
plants were on strike, along with 1,250 
workers in six Hudson Valley plants in 
New York. 

The union struck to press its demand 
for a 10% increase in pay (about 17¢ 
an hour) and fringes. Several Mid 
western producers, including Universal 
Atlas and Medusa Portland Cement 
Co., in Ohio came to terms with the 
nnion—giving a 5¢ wage boost and 
double time-and-a-half for holiday 
work, estimated to cost employers 2¢ 
more per hour. Workers in the East 
rejected a similar offer, contending that 
Western pay is 5¢ to §¢ an hour higher 
and the differential should be cut. 


2 
... in Construction 


A 15¢-an-hour wage increase will go 
into effect July 5 for 47,000 AFL car 
penters, laborers, and bricklayers in the 
Chicago area, following negotiation of 
separate contracts with major employer 
groups. The increases will hike the 
carpenters’ hourly pay to $3.20, the 
laborers’ to $2.424, and the bricklayers’ 
tc $3.474. 

Also in Chicago, a new contract gives 
AFL’s sheet-metal workers a 20¢ raise 
in three installments—6¢ as of this 
weck, bringing the scale to $3.1] an 
hour, and 7¢ in June 1955, and again 
in 1956. 
¢ Des Moines—A two-week strike ended 
mm Des Moines when three AFL unions 
won raises: 14¢ an hour for laborers, 
174¢ for carpenters, and an average 26¢ 
for operating engineers. So far, 14 con 
struction unions in the Des Moines area 
have signed for raises ranging from 5¢ 
an hour to the engineers’ 26¢. 


_.. and in Steel 


The United Steelworkers (CIO) has 
now extended its contract demands 
(BW—May29’54,p110) beyond U.S 
Steel Corp. to most other employers in 
the basic-steel industry. But negotia 
tions with the others appear likely to 
move slowly, if at all, while USW bar 
gains with U.S. Steel. Recessed to give 
Big Steel time to frame its answer to 
umon demands, the U.S. Steel contract 
talks will be resumed next week 
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ANNOUNCES THE FIRST 
ROOM AIR CONDITIONER 
YOU CAN INSTALL YOURSELF! 


._ -— 








...ALL IT TAKES IS A 
SCREWDRIVER! 


NO installation cost! Big saving! You can 
install this Emerson in 5 easy steps! 

e Fits casement windows without costly alterations 
e Gives more year-after-year cooling power. 

e Runs quietly, day-after-day, for pennies. 

e Stunning decorator cabinet. Most compact, ever! 
CHOICE OF 35, s, % AND 1 H.P. MODELS 

*Simple adapter kit available 


ONLY EMERSON GIVES YOU ALL 

THESE FEATURES! YOU CAN BUY 

AN EMERSON FOR AS LITTLE AS 
t 

$ 95 

ema : 


tor ‘‘Compact” model shown above EMERSON “CUSTOM” MODEL 
Emerson also makes central ted pag rn push -butt 
hon é ee ‘ay oy) t 
for y ’ it's hot, heate when it 
office, store or plant. (%, % and 1 H.P. mode 


* Prices elightly higher South and Weat 


CTSOnN RADIO & PHONOGRAPH CORP.,N.Y. 11, N.Y 


OVER 14,000,000 SATISFIED OWNERS... AMERICA’S BEST BUY! 
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Save their filing time 
and you'll lower costs 


Is your office plagued by costly 
delays and annoyance in handling 
correspondence, orders and general 

routine? Ask your office people why. 


They, like Shirley Lamb, probably namg 


will point out the importance of 
modern filing systems. As secretary 
to the President of nationally-famous 
Interstate Bakeries Corporation, 
Kansas City, Mo., Shirley uses the 
streamlined Steelcase progressive- 
suspension filing system pictured 
below. Reliable, day-in-day-out 
companions, these files are part of a 
complete family of Steelcase desks, 
chairs and service units designed, 
engineered and color-harmonized to 
boost employee morale and increase 
efficiency in the modern business office. 
Steelcase files are styled and priced 
to meet the needs of every business. 
Make it your responsibility to learn 
full details from your Steelcase dealer. 
He’s listed under “Office Equipment” 
in the Yellow Pages. Call him today. 


METAL OFFICE FURNITURE a 
Grand Rapids + Michigan 


Your office is People 


































STEELCASE 
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EQUIPMENT 


¥ 
free Office Guide 


“Tooling Up Your Of- 
fice" is ao colorful FREE 
booklet crammed with 
modern office planning 
ideas. Attach your let- 
terhead, mail to Dept.A 
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Efficiency is way up 


whefh a well-designed forms syst: 


waste, prevents mistakes, and mak 
operation or procedure work. On: 
tomers increased its billing effi iency 
with a system based on Moore ( 
Forms. The customer’s own men th: 
idea and worked it out with th: 
Moore man, backed by Moore’s wid 
and range of forms construction: 
Moore man can help you? 





heel or write us of. 
Emeryville, Calif. 

; end Conads. . 
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McGraw-Hill anno 
the publication 


new monthly 


magazine 


FACTS ABOUT 
CONTROL ENGINEERING 


1. What is Control Engineering? 
It is the design of instrumentation and control sys- 
tems for processes and machines through the ap- 
plication of electronic, hydraulic, pneumatic, me- 
chanical or electrical components. 


2 What role does it occupy in industry? 
One of increasing importance to meet the insistent 
demand for more effective dota processing in 
business, for greater production efficiency and 
finished products of uniformly high quality. 


3. What industries ore prospects for manufacturers 
of automatic controls and instruments? 
Practically every major manufacturing and proc- 
ess industry including chemicals, petroleum, ma- 
chine tools, aviction, textiles and all phases of 
business data processing 


4, What is the size of the market? 
Estimated purchases of controls and instruments 
by industry in 1953 were $2.6 billion. In addition, 
there is the large, uncharted sales volume for 
components. 


5. Who ore the men who moke up this market? 
They are engineers and technically trained man- 
agement men with many different titles and work- 
ing in many different industries. 


6, How can you reach this growing morket with your 

odvertising? 
Through a magazine specifically edited for design 
engineers, process and production engineers, and 
technically trained managemen! men — covering 
the new developments in systems engineering and 
in the electrical, mechanical, electronic and other 
components of these systvms. That magazine is 
"Control Engineering.” 


has the 





- 


ontro! 


ENGINEERING 


INSTRUMENTATION AND AUTOMATIC CONTROL SYSTEMS 





devoted to the design and application of 


Conceived over 10 years ago by McGraw-Hill edito 


Research in the science of feed-back systems du 
War II brought a new dimension to the art of i 
tion and control for business and industrial } 
machinery. 

Out of this development a new engineering a1 
and application of closed-loop control system 

It can provide a new level of productivity 
business and industry. 


Since 1944, McGraw-Hill has been conducti: 
market analyses to determine editorial scop« 
and advertising potentials for a magazine ser\ 
The most recent of these studies, conducted ear! 
dicatec a strong current need for such a mag 
design engineers and technically trained mar 
in a broad range of industries. 

Accordingly, in January, 1954, the first pilot i 
trol Engineering” was published. Field surveys 
enthusiastic reception on the part of the men it w 





cnnouncement of a new magazine captured the imagination and generated the enthusiasm 


of so many technically trained men in industry. 


Here are some of the typical comments re- 
ceived on “Control Engineering's” Pilot Issue 
published in January of this year: 


“You have produced an excellent magazine 
that should be well received in one of Ameri- 
ca's fastest growing industries.” 

Instruments Engineer 

Textile Manufacturing Company 


“Control Engineering will be useful to those 
who make and use instrumentation.” 
Production Manager 
Instrument Manufacturing Company 


“Control Engineering will perform a good serv- 
ice in bringing all the instrument advertising 
together under one cover." 
Engineer 
Manufacturer of Chemical Machinery 
“Control Engineering fills a need and we would 
‘most certainly be a subscriber." 


Director of Research 
Paint Manufacturing Company 


instrumentation and control systems in business and industry 


to serve. Many letters were also received praising its edito- 

rial scope and usefulness. Strong advertising support was 

voiced by leading manufacturers of instruments and control FIRST P 
devices. Unsolicited advertising contracts began to arrive in REGULAR |S 


the mail. 
SEPTEMBER, 19, 


First issue will reach 15,000 design and process engineers ae 


and technically trained management men 


Although the size of the market that can be served by a 
magazine of this type is difficult to determine in advance 
of regular publication, intensive research studies indicate 
that 15,000 is a sound and logical! base upon which to build. 


Carefully directed circulation effort, relying on the selec- Contro! 


tivity that can be achieved only by paid subscriptions, will, 


we believe, provide a steadily expanding market of strong E N G | N EERING 
interest and value to many advertisers. atWtATO” £00 AGTDRANE CONINOL TEE 
If you would like further information on Control Engi- 
Sc ; ; A McGRAW-HILL PUBLICATION 
neering and its market in relation to your products, please $30 WEST 42nd STREET, WEW YORK 36, NEW YoRK 
contact your nearest McGraw-Hill office. 





What makes a carton better? 











In the multi-colored world of a modern 
store, where your product has to fight for 
attention, Gair-designed cartons spark the 
shopper's urge to look, to buy. 


Here's why: More than good art goes into 
a Gair design ... more than a keen sense 
of merchandising. Even the details of carton 
construction, the requirements of printing 
on paperboard and the effects of certain 
inks are considered by the Gair art staff. 
This talent, developed and passed on over 
the years since Gair produced the first 


LEAS SS 











One of the features 
of Gairs Coordinated 


Packdving Service 


a 


mechanically-made folding carton, is part 
of the service Gair offers you. 


Add graphic design to the other features 


—faithful reproduction of the artwork, struc 

tural design, carton production from a 
variety of materials, expert help on me- 
chanical packaging—and you have the story 
on Gair’s Coordinated Packaging Service 
This service can solve your packaging prob- 
lem, too; we'll be pleased to tell you how. 
Write for a copy of Cartons hy Gair. Pleas 
address request to Dept. 55. 


FOLOING CARTONS 
SHIPPING CONTAINERS 
PAPERBOARD 


ROBERT GAIR COMPANY, INC. * 155 EAST 44th STREET * NEW YORK 17 





PERSONAL BUSINESS 


BUSINESS WEEK A family camping trip this summer doesn’t have to be confused or 
JUNE 5, 1954 inconvenient. A raft of new products designed for outdoor living—plus 
- hundreds of modernized camping areas—have cut the need for tiresome 

chores, leave more time for fun. 

Still, careful planning is the key to successful camping. Veterans say 
you'll avoid a lot of confusion and fatigue if you keep packing and supplies 
as simpie and light as possible. That applies both to a brief holiday and long 
vacation. 





Minimum operation equipment should probably consist of tents, a 
cooking outfit and supplies, sleeping bags. But there are some other im- 
portant items—emergency light, ax, knapsack, first-aid kit. 

Also, a snakebite outfit, including antivenin, is worth the expense 
for peace of mind (enough antivenin for one shot costs $15). 


Take advantage of powdered, dehydrated, condensed foods—they're 


easy to carry and prepare. Carry a water purifier that comes in pill form. 
Packing everything in numbered dufflebags will help keep things organized. 


Though you won’t want to think about it, go prepared for rain. If you 
are going far away from civilization, make sure there’s adequate shelter 
so everyone can remain under cover without having to be stacked in layers. 
Pack ponchos and adequate, warm clothing, including headgear. (Note that 
oilcloth makes good ground cover.) 


Be sure sleeping bags are warm enough—a good night’s sleep every 


night for everybody is important to family harmony. Tenderfeet will get 
more rest if they have air mattresses under their sleeping bags. Also, take 
a liberal supply of insect repellent to keep bugs from keeping you awake. 


Get everyone to agree on the selection of a campsite. Main considera- 
tions should be (1) physical fitness and endurance of all members— 
especially your wife and children—and (2) the type of camping everyone 
will most enjoy. Decide on whether you will pitch a permanent camp or 
move from place to place. 


Finding campgrounds is no serious problem. One good source: Camp- 
grounds Unlimited, Box 96-H, Blue Rapids, Kan. It issues a bo»xklet ($1) 
listing over 2,000 camping areas in the U.S. and Canada. 


If you’re planning mainly a hunting or fishing trip, a reliable guide 
could relieve you of many planning and maintenance worries. Ordinarily, 
guides provide the bulk of equipment used on such expeditions. 


Depending on the region and the type of game sought, they should 
provide such accessories as pack horses (for big game) ; blind locations and 
equipment—plus retrievers—for waterfowl; outboard motors; boats. 


Cost of such services will depend on the length and purpose of the 
trip and on the equipment. One estimate: for a pack trip with horses and 
wranglers, between $25 and $30 per day per member for guide service. 

It’s good practice to arrange all expenses with your guide before 
starting out. One reason is that only 20 states issue licenses for guides. 
And even a license, in most cases, is no real insurance of a guide’s reliability 

PAGE 147 and competence. 
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BUSINESS WEEK Best way to check on a guide’s qualifications is to insist on references 
JUNE 5, 1954 —preferably from other businessmen for whom he has worked. 


Experts say that once you have set up camp, pacing yourself is of 
prime importance—regardless of whether it’s a big hunting expedition 
or a weekend camping trip with the family. Watch out for the too abrupt 
shift from a relatively soft suburban life to sudden, strenuous exercise. 
That can turn your pleasure trip into an ordeal. 


Don’t make the mistake of taking your secretary for granted. If you 
have a good one, personnel directors say, chances of your losing her are 
greater now than ever before. That’s because there are a lot more oppor- 
tunities for her to get good jobs. 

Whether she makes a move is largely up to you. Your biggest danger 
lies in underestimating her. Remember that the present-day top-flight 
secretary is highly trained and educated. She can afford to be choosy. 


Be sure to give your secretary enough of the responsible work she has 
been trained to handle. Personnel experts agree that lack of important 
projects is often a big reason for secretaries of executives leaving jobs— 
along with excuses of “low salary” or “lack of opportunity.” 


Also, be equally sure to take her into your confidence. Loyalty, based 
on mutual good faith, is one of the strongest of ties. 


This means explaining how your office and job fit into the over-all 
company operation. Let her know what you are doing—and why. Don’t 
be afraid to rely on her as a confidante. The record shows that secretaries, 
in general, are as loyal in this role as anyone—including wives. 


If your hobby is raising flowers—particularly rare species—consider 
a home greenhouse. Prefabrication plus automatic controls have cut both 
cost and effort to a minimum. 


You can get a knock-down, aluminum and glass greenhouse for as 
little as $350. (However, Lord & Burnham, one of the leaders in the field, 
says to estimate twice the list price for foundation, etc.) 


An automatic watering system and thermostatic controls for heating 
and ventilation have made constant attendance a thing of the past. Now 
you can leave plants unattended for long periods without danger. 


Can the Fifth Amendment to the U.S. Constitution protect a man 
from being forced to testify about income-tax matters? It cannot, according 
to a ruling by U.S. District Judge J. J. Hayes, in a North Carolina case. 


“The very fact that a man has to make a return to pay his taxes i: 
involuntary,” reasons the judge. This in itself thus violates the self-in 
criminution clause of the amendment. 


Impetigo has always been an annoying and stubborn skin diseas« 
with no effective treatment. Now a British physician reports that experi- 
ments with a neomycin ointment called Myciguent show significant results. 
In 45 cases, it cleared up impetigo completely in from one to three weeks. 
Contents copyrighted under the general copyright on the June 5, 1954, lssue—Business Week, 330 W. 42nd St.. Now York, N. Y 
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From Every Angle... 


Fabricated by 
Regal Plastics Co, 
Kansas City, Mo, 


it’s a Case for Royalite! 


This Designer’s Dream Material Solves 
Another Difficult Manufacturing Problem 


The new TDC Stereo Project-Or-View has a U.S, 
Royalite housing! As with all new product design, 
the Three Dimension Company of Chicago, lead- 
ing manufacturer of two-dimensional and stereo 
slide projection equipment, was confronted with 
the need for a material that would answer a long 
list of requirements in designing the housing for 
this stereo unit. 

Economy was one—low initial tool costs and 
exact, inexpensive prototypes. Strength was 
another—wearability and invulnerability to break- 
age and cracking. Beauty still another—a grain 
finish that could easily be cleaned. TDC design 
engineers, consulting with Regal Plastics Com- 
pany of Kansas City, Mo., decided “It’s a Case for 
U.S. Royalite.” 

This tough thermoplastic more than solved 
their problems. It answered the above needs per- 


UNITED 


STATES 


fectly and helped in other ways, too, U.S. 
Royalite allowed sharpness of detail and contours 
difficult to obtain with other materials, Ease in 
joining as well as forming was another featur: 
(the housing is made in two pieces and joined 
in the center by means of an adhesive and a bu 
tyrate extrusion). Its durable finish eliminated 
touching and finishing operations both at the fa: 

tory and the dealers’. 

There were no two ways about it, the difficult 
case was closed by U.S, Royalite with speed, effi 
ciency and economy! For full information about 
U.S. Royalite write to the address below, 





ROCKEFELLER CENTER + NEW YORK 
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BONING UP to teach a course was a new 
challenge for Houston retailer Gceurge 






Rosenberger. 










NIGHT; Through March, Rosenberger spent 
one evening a week at the University of Houston 
teaching eager students “How to Buy.” Rosen- 
berger, a top department store buyer, had never 
taught before—had never been to college. But 
he’s typical of the faculty sought by 




























Houston's Retail Institute: Buyers #1 


Most college Ve hgut 
George Rosenberger as teacl 
ing prospect. By trad t 
buver at Sakowitz B din 
Houston department st | before 
this spring he had never 
In fact, Rosenberger n ent t 


college. When his cont 
heading for sheepskin Th 
goods 

No onic Wa More 









Rosenberger join the f f tl 
University of Houston tute of 
Retailing this March th iberge 
himself. As manages owitz 
moderate-priced ready-to 
ens sportswear, just un tor 
merchandise manager, | ot i 
the market for a part-t b. And 
it’s a cinch he wasn’t « by th 
total of $32 offered fo: ct 
Rosenberger took th ecau 

the institute convinced | cede 
him and that he was p tly qual 
fed. That made Rosen! the lat 
est of a line of top-flig 
Houston's retail trade tay to ti 
hand at teaching at tl it 
downtown center since ened il 
1946 

DAY: As manager of moderate-priced ready-to-wear at Sakowitz Bros. in Houston, The Institute of Retai iake 

* Rosenberger interviews salesmen, supervises models (above), checks dress point of rarely using regi versit' | 
orders and advertising copy (below). As a professor, his trick was to sum up this experience instructors. Its faculty list ids like 
in terms of principles that would prove practical guides for aspiring buyers a Who's Who in Houst tailing 
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* School for Store Hands—All this is 
onsistent with the unique character 
of the place. 

Institute people point out that when 
other universities sometimes offer simi- 
lar retailing courses, they are typical 
college courses—given by the business 
department faculty, usually for a pretty 
good-sized tuition and open only to 
hose who are academically eligible 

The Houston institute aims to boost 
people already working in the retail 
field up the promotion ladder, and to 
help still the moans of retail manage 
ment that there’s a dearth of top 
notch talent in the ranks. 

Its faculty is made up of experts in 


the field—buyers, merchandise man 
agers, and other executives, who are 
teaching for the first time in their 


lives. Its students—about 600 a semes 
ter—range from pink-cheeked stock boys 
to 65-vear-old sales women, from $30 
a-week clerks to top buyers with a 
five-figure income. Its courses are short 
a two-hour session one night a week 
for four to six weeks. ‘The fees are 
nominal, between $3 and $5, and the 
school considers itself lucky when it 


breaks even for a course. 

rhe institute’s frank hope is to be 
come the training and service arm of 
Houston's business firms—especially its 
gears its 


retail trade. It courses to 
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urn Professors 


meet the specific needs of retail man- 
agement students on the advice of a 
special committee of 20 Houston retail 
ing executives. The result is a menu of 
courses in eight major phases of re 
tailing: merchandising, operational con 
trol, personnel management, credit 
tnanagement, merchandise display, ad 
vertising, department management, and 
buying and selling. Students who wrap 
up all the courses in one of these 
phases get a specialized certificate. By 
idding two courses in each of the other 
aspects a student qualifies for a mas 
ter’s certificate. 

¢ Luring the Big Fish—Houston stores 
endorse the institute’s hardheaded 
horse’s-mouth approach by urging their 


people to sign up, often picking up ~ 


the tab for employees who enroll. They 
ire sald on the value of lessons from 
top men in the trade. 

What's not so obvious, though, is 
low the school manages to snag, say, 
the employment manager of Foley's, a 
Federated store, to teach “Problems in 
Supervision.” 

Rosenberger’s bout with a 
called “How to Buy” brings out what 
is in store for the retailer who takes 
the academic plunge. 
¢ The Bid—The university picks its in- 
tructors on the basis of recommenda- 
tions from key management men in the 


cours 
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WHEELS of PROGRESS 








LIKE CLOTHES, 
Grinding Wheels 
Must “FIT’’! 


BAY STATE'S exclusive 
feature FRACTIONAI 
GRADES gives you this 
“fit”, by offering 3 
degrees of hardness 
within every normal! 
grade. 

This permits closes 
control and “‘custom 
built” grinding whee! 
performance. 


This is one more reason 
why BAY STATE 
“Wheels of Progress 

are setting the pace for 
modern industria! 
grinding. 

For exact erindin 

wheel specification 

ask for 

BAY STATF’S 


“On-The-Job” 
Engineering Servi 


BAY STATE ABRASIVE PRODUCTS CO. 
Westboro, Mass., U.S. A. 


Brauch Offices and Warehouses: 
Chicago, Cleveland, Detroit 
Distributors: AN Principal Cities 
dn Canada: Bay State Abrasive Products Co 





Pittsburgh 





(Canada) Ltd. Brantford, Ont 











Get more cooling 
power at lower cost 


quicker, quieter, too!) 


Why your best buy in air conditioners is 


INTERNATIONAL HARVESTER 


You can see the difference in this smart new TH. You can feel the differ- 
ence — your room gets cooler faster, stays comfortable all summer. And 
you'll know the difference in money you save -- with economy features 
like these: 

_-— Famous 1H “Tight-Wad”® Compressor unit 
gives you more cooling power per dollar, keeps 
day-to-day costs low as possible. 

~ Automatic Thermostat saves electricity, even 
while you sleep. Switches off automatically 
when room cools. Switches on again when 
temperature rises. 
King-Size Cooling Coils cut costs by remov- 
ing heat and humidity nearly twice as fast. 
Room cools quicker, less power used. 
Giant Air Mixing Chamber cuts costs by 


spreading more air over more cooling surface. 


The ideal air conditioner for office or home 
hecause it's quieter... and economical. Because 
it's automatic . and trouble-free. Because it’s 
smart and unobtrusive. Your nearby IH dealer 


has 5 models—'4 to 1 hp 


The air conditioner you can decorate 
to harmonize with your room — 


International Harvester 


International Harvester Compory, 180 A. Michigan Ave., Chicaga J, Ill. Also mokers of 1H refrigerators and freezers 





city’s retail business« 
in appraising the field 
fact that often an 
store speaks up for a cr 
Several big store 
berger’s name when 


scouting for a first-rat 
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years in the busine 
(who’s now 40) has 
from clerking in Kansa 
aging merchandise at | 
Marcus 

Last January, Louis | 
tail training specialist 
right-hand man to inst 
James l'avlor dropped 
berger. He took Rosen 
prise. Rosenberger’s fi 
to take cover. He thr 
of objection What h 
to be out of town w 
is on?’ 

“We'll just postps 
week,” Koudelik assur 
equally convincing 
berger’ question 
chores 

Rosenberger didn’t 
the money—one angle K 
plug as a selling point 
Koudelik was through, R 
biting on several count 
¢ Incentives— l'caching 
ulating. It meant goi 
fundamentals, summa 
ences in terms of prin 
practical knowledge v 
textbooks It wa 
how he could hand] 
the class 

Rosenberge: 
viewpoints on his the 
¢ Fledgling—l'irst ste} 

course outline. It p 
Rosenberger found hin 
a stack of textbooks o1 
buying, and rummagin 
21-years expcericnce [fo 
He worked up one out 
trip to New York. ri 
started over 

On ‘Tuesday, M 
first class, Rosenberg« 
about 6 p.m. He'd 
two nights whipping 
shape. He walked ove 
town school a few bik 
started putting some of 
planned to take up on 
¢ First Class—W hen 
in, Rosenberger took 
pected to see mostly bi 
ant buvers. Instead the 
with sales personnel 
assistant buyers. About 
students were women 

First thing Rosenb« 
shatter a big illusion. H 
thev couidn’t learn te 
tour cas lessons ‘Bu 
fine art, learned by expel 
tact with the merchand 
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DOWN TO THE SEA on all kinds of craft go acids, paints, varnishes, plastics, dyes, 
synthetic fabrics . . . made possible by the basic materials produced by U. S. L 


It’s 100 from 1... 4% Zo 7ujoe 


You'd have to be an Eskimo not to benefit each day from 

some of the hundreds of products made possible by this 

one basic business. The fundamental materials produced 

by the U. S. Industrial Chemicals Co., division of National ; 

Distillers are used to make many things that spell modern POULTRY THRIVES on the many feed supplements 

living for you. compounded as a result of U, S. k's pioneering 
research. 

U. S. I. produces a wide variety of intermediate and fin- 

ished chemicals, solvents, plasticising agents—vital in the 

automotive, petroleum, drug, cosmetic, food, tobacco, 

paint and many other industries. Some of the familiar 

products associated with U. S. I. are industrial alcohol, 

niacin, riboflavin, Vitamin B,,, and many other feed sup- 


plements for poultry and livestock. 


Quality and uniformity have earned a high reputation for 
U. S. I. among manutacturers everywhere. Cooperation, 
through research and “production to specification,” has 
aided many of these customers in developing new prod- 
ucts or larger markets. Through its diversity of interests, 
National Distillers not only serves the growing industrial 
needs of the nation, but also produces for the consumer 
public a variety of distilled beverages, some of which are _— 
listed below. U. S. I. PRODUCTS play a vital part in th 
tive coating industry producing enamels 
lacquers and paints, 





NATIONAL DISTILLERS PRODUCTS CORPORATION sew vor 5. wy. 


OLD GRAND-DAD . OLD TAYLOR - OLD CROW SC- PM Ce OLD SUNNY BROOK . GILBEY'S GIN 
HILL and HILL «6 BELLOWS PARTNERS CHOICE - BOURBON DELUXE - BONDE LILLARD - OLD HERMITAGE 
Old Grand-Dad, Old Taylor, Old Crow, Kentucky Straight Bourbon Whiskies, Bottled in Bond, 100 Proof. PM Blended Whiskey, 65°% Grain 


Neutral Spirits, 86 Proof. Gilbey’s Distilled London Dry Gin, 100% Grain Neutral Spirits, 96 Proof. Bellows Partners Choice Whiskey—A Blend, 
60% Grain Neutral Spirits, 86.8 Proof. Old Sunny Brook, Hill and Hill, Bourbon De Luxe, Bond & Lillard, Old Hermitage, Kentucky Whiskies, 
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what’s always humming? 


Pennsylvania's Farm Market! 


month ) 
produces the results you want at gratify- 
ingly low cost is PENNSYLVANIA 
FARMER. But, don’t overlook two similar, 
big-farm-income states, Ohio and Michigan, 


Pick any town...any day! You'll find 
farmers selling a crop they've grown, live- 
stock they've raised or some by-product 
that comes from diversified agriculture. 

Something to sell —-right around the 
calendar -—- gives the Pennsylvania farmer 
a steady income, a big cash toral every 
season ,.. spring, summer, fall and winter. 

That's only half the story, however. 
With big money in his pocket all the 
time, the Pennsylvania tarmer is a big, 
steady huver. 

To keep their highly developed opera- 
tions at the peak of production, 4 out of 
5 Pennsylvania farmers read PENNSYL- 
VANIA FARMER, the bome-state 
magazine specially edited to their specific 
practices and environment. 

In this rich, active farm market, the one 
publication that gives you the circulation 


... that 


you need (twice every 


served by THE OHIO FARMER and 
MICHIGAN FARMER. For the story on 
the potential of these three steady-income 
write to B1013 Rockwell Avenue. 
14, Ohio. 


states, 
Cleveland 


(Per cent Farm Cash Income Received Each Month) 


om 2 on 
om rm om ame 87S om 


Se ee ee 


Based on eight-year study of 


Pennsylvania farm income 1940 through 1947 
(Gowernment payments not included) 


Advertise in Pennsylvania where it's PAYDAY all year-round 


\ 


’ 


Harrisburg, Pennsy!vania 
THE OHIO FARMER, Cleveland, Ohio 
MICHIGAN FARMER, East Lansing, Michigan 
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LOOK what 


you can do 
with it! 


SPEED INSIGNIA PAINTING with 
“Scotch” Brand Masking Tape. Pres- 
sure-sensitive adhesive sticks tight to 
metal, plastic, glass or wood—leaves 
no residue after removal. Crepe- 
paper backing is moisture-resistant. 


LARGE AREAS are easily masked with 
“Scotch” Brand Masking Tape No. 
202. Here, aprons of “Scotch” 
Brand Masking Paper are taped over 
locomotive sections to assure sharp 
color separation with no over-spray. 


You can put a permanent stretch in 
“Scotch”’ Brand + dee ce Tape! The 
crepe-paper backing stretches and 
stays stretched so the tape conforms 
smoothly to curves and contours. No 
wonder it’s such a favorite for paint 
masking—and for thousands of other 
odd-jobs around the plant! We call it 
the most useful all-around tape we te wm i 
make. You'll call it that too, once tia i hes SMALL DETAILS are quickly separated 
ou’ve tried it. Write on your letter- t a 5 for faster me as in this photo of 
d for more data, free test samples. : B  gaed to “mack ont” docerstive strips 
: a Ty ; 0 ie Me 

Address Dept. BW-64. mee eek for spray-gun staining. 


ING TAPE...one of 


PRESSURE: 
SENSITIVE REG. U.S PAT OFF 
TAPES 


: trade ; _ in 

for industry, HIGH HEAT—up to 375° F.—won't 
hurt “Scotch” Brand Masking ‘l'ape 

No. 214. This special high tempera 

The term “Scotch” and the plaid design ore registered trademorks of Minnesota Mining and ture tape is here applied to mask 
machined surfaces on an aluminum 


Manvfacturing Company, St. Poul 6, Minnesota. General Export; 122 E. 42nd St., New York 17,N. Y. in 
Canodo: London, Ontario, Canada casting during enameling and bak i: 





oF EXHIBIT CASES 


Michaels “Time-Tight’ display cases rate high among discriminating 
buyers. They ure tops in design, quality, structural features, appearance 
and usefulness. In “Time-Tight” cases displays are at their best. Visi- 
bility is perfect. Construction details, one of which is Innerlocking 
frames, exclusive with Michaels, reduce to a minimum the possibility 
of theft as well as the ingress of dirt, vermin and moisture. 


Made in a wide range of sizes and styles “Time-Tight” cases meet vir- 
tually all the exhibit requirements of universities, schools, science lab- 
oratories, museums, art galleries, libraries, industrial exhibits and 
others. Write for literature which gives complete information. 


THE MICHAELS ART BRONZE CO., INC. 
232 SCOTT STREET, COVINGTON, KENTUCKY 
Manufacturers since 1870 of many products in Bronze, Aluminum and other metals 


Get the fuil 
story on all 
the advantages 


OF GRAND RAPIDS 
UNIVERSAL CUTTER 
AND TOOL GRINDERS 


It's true, they have been hard to get be- 
cause every model offers extra value 
The Model 62, for instance, features 
four-speed spindle drive, 
positioning of elevating h 
anti-friction ways, more vertic 
ity, longer swing, one-shot 
system 
The many other Grand Ray 
Grinders are also on improve: 
schedules. Send coupon for 
information 


Please send me the following literature with- 


out obligation: 


} 
{) Cutter and Grinder Literoture 
j {) Surface Grinder Literature 


| NAME 
| POSITION 
FIRM 





communications between 
buying forces 

He also got a lot of | 
faction out of teaching 
The students’ enthusias1 
ing. He felt good when a 
ant buyer told him that 
time since she _ started 
could see the principle: 
“with the cobwebs rem¢ 

There was sorethins 
Rosenberger spotted two 
sters in the class he want 
cye on in case some juni 
opened up. 

And of course he got 
benefit. Something abo 
made him carry it home 


Drive Opens to Train 
More Psychiatrists 


I'wenty-nine medical 
psychiatric hospitals ar 
problem of research an 
mental hygiene (B\W—Ap 
They want to at least 
tion's current outlay o 
vear—federal, state, and p 
field 

To raise $8.5-million 
schools and hospitals ha 
Corporate foundation f 
l'raining in Psychiatry, 
ters in Chicago. The p 
ing B. Harris, head of 
Spencer Co., Chicago, wit 
P. Berry, dean of H 
Sc hool. iS board hai 1] 


} 


B. Forgan, vice-chairt 


National Bank of Chica 
Money will be sought 
corporations, and two b 


serve on the board of 
with 10 physician 

¢ Dollar Value—‘Ment 
America’s most neglect 
lem,” said Harris, pr 
foundation. “It cost 
taxpayer $1.50 out of 
pays in taxes. We beli 
businessmen that the 
to psychiatric res¢ 
ire a sound, mone 

As an exampk 
the present discharg 
OOO patients in ment 
less than 50%. With 
taffs and better treat 
he said, it has alread 
strated that this rate 
SOF 

The foundation 
funds to train an ad 
psychiatrists during th 
This would cost $5 
of these doctors rele 
only four patients a 
period, the saving in cost 
run to $224-million 


Ti 
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Ting 27 he wat 


Most of your valve repair jobs are simple—a few minutes here, 
an hour or so there. But it’s the way they add up that counts. For 

if your plant is typical, you can number your valves by the hun- 
dreds—or even thousands. 

You have to figure a certain amount of valve maintenance, of 
course. However, there is a limit to what’s reasonable—and there / 
is a way to hold to it. / 

Here’s where thrifty buying comes in—buying better quality for / i H : | \ 
valves and fittings in the first place— buying known dependability the oleh Zin 
instead of a bargain and a promise. And it’s Crane that offers the 
opportunity for thrifty buying ... with a piping equipment line of r\ THRIFTY 
highest quality and suitability. : \ 

Crane Co., General Offices: 836 S. Michigan Ave., Chicago 5, Iil. \ BUY a4 
Branches and Wholesalers Serving All Industrial Areas. \ 


CRANE. 


VALVES ° FITTINGS © PIPE © PLUMBING + HEATING 





New B&D Sander-Grinder with WO®MORE 


WE, 


TO SAND, TO GRIND, 
TO CUT, TO BRUSH! 


Black & Decker’s new 7-inch Heavy-Duty 
Sander-Grinder has almost twice the power of 
any previous model! Yet it’s lighter, cuts down 
operator fatigue! With its greater power, it offers 
higher spindle speeds—your choice of 5,200 or 
6,000 rpm—and becomes a more nearly univer- 
sal tool for your shop or plant! Use it for con- 
tinuous, heavy-duty production, and get faster 
schedules, more output per tool! A B&D-built 
universal motor, specially designed just for this 
tool, is your guarantee of ‘round-the-clock pro- 
duction! Motor housing is protected from even 
abnormal abuse, and is contoured to direct ex- 
haust air away from operator. Switch-guarded 
against accidental operation; ball bearings 
lubricant-sealed. Complete with pad, three sand- 
ing dises, all ready to go, for only $79.50! See 
the new B&D Sander-Grinder at your distribu- 
tor’s today, or write for free Form Number 
27. Address: Tue Brack & Decker Mreec. Co.., 


ai 


Dept. W-6, Towson 4, Maryland. 


With saucer grinding wheel, (upper left) 

new B&D Sander-Grinder smooths welds, 

cuts off studs, removes rivets...Equipped 4 
with wire-cup brush, (center left) Sander- 
Grinder removes paint, rust, scale, dirt from 
tanks, boilers ... With B&D Planer Head, 
(lower left) Sander-Grinder rough-finishes 
wood, removes stencil marks fromcrates... 


w— wus ; 
ue ont 
we 


For necrest 
distributor, see 
"“Tools-Electric.” 


LEADING DISTRIBUTORS EVERYWHERE SELL 


Blocks: Docker. 


PORTABLE ELECTRIC TOOLS 





Computer Need 


They have to have ex 
perts to run them. So Unite 
Aircraft got a college 
training courses. 


fo ru 


The phone was ring 
the Pratt & Whitne, 
United Aircraft Corp. in | 
Conn. An impatient 
the wire. What had hay 
project? The P&W off 
reassuring: “‘I’ll call yo 
hour; we have only a cou; 
thousand more calculati 

Five minutes later, an 
on his way to UAC’s r 
and its huge IBM-701 
UAC’s half-dozen digital 

While four men watcl 
circuit boards, another t 
console — two 
buttons. a desk in th 
men bddled over a set 
represented the drawing 
of the customer's proj 
preparing engineering da 
puter. The operator at 
read these data onto th 
hind him, a punched 
instructions 

In seven minutes, the 
off the 
a dozen clerks 
hand. 
¢ New Breed—This sort 


wasn't always so simple at 


} 


answer that wo 
months t 


the company decided in 
to computers to speed 
of aircraft test data 
nology was only about 
So, right at the start, t 
thorny problems: (1) H 
computer facility with 
personnel, and (2) he 
being kept staffed. In ti 
problem proved the th 
When Stewart Cro 
designs engineer, was 
of UAC’s « omputer pi 
technical placement bu 
of analvsts to man the 
puters, It seemed lik 
haystack job. At that t 
nessmen knew little o1 
computers, and few | 
even begun to talk about 
less train technicians t 
“People still have tl 
Crossman, “that vou j 
worries over to a comput 
all the work for vou. That 
true. The real job is rew 
so the machine can u 
Before an analyst touch 
he must do two things 
¢ Reduce the math 
tions to a group of arithn 
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Se win Western Pacific's 1949-1953 modernization program, 
$53,179,955 (paid for out of earnings; NOT by the taxpayers) was 
spent to give shippers and passengers fast, efficient, dependable 
service. This is only twenty million dollars less than the cost of 
building and equipping the entire railroad in 1909 and is equivalent 
to $48,767 for each mile of mainline track! This program will con- 
tinue, for it is Western Pacific's policy to lead the way in the 
utilization of all important advancements in modern railroading. 


Western Pacific now has a larger percentage 
of mainline under Centralized Traffic Control 
than any other large Class 1 railroad in the 
United States. 


To speed-up freight schedules, 30% of Western 
Pacific’s mainline track between Oakland and 
Salt Lake City has been relaid with heavier rail, 
40% has been reballasted. 


In 1952, Western Pacific became the first trans- 
continental railroad to replace all steam power 
with diesel-electric locomotives. 


COMPARTMENTIZE 





» 











Western Pacific has pioneered in scientific 
freight handling by introducing such outstanding 
innovations as Compartmentizer and Cushion 
Underframe Cars. 


als For SUPER SERVICE all along the line, ship via Western Pacific 


o~ 


ROUTE OF THE VISTA-DOME CALIFORNIA ZEPHYR 


| 


General Offices: 526 Mission Street, San Francisco 5, California 

















DO SMALL PARTS LOOM LARGE 


in your product’s performance? 


If the performance of your prod- 
ucts depends on the concentricity 
of a smail pin...on the perfection 
of a pivot or roller or other small 
precision part, let Torrington 
make those parts for you. 

As a leading contract fabricator 
we produve over 19 million pieces 
a day to customers’ specifications 
of tolerance, finish, temper and 
hardness—for less than you can 





LB). cree Bren 


} TORRINGTON.///// METAL PARTS 





C mpoy the most comfort 
per dollar with... 
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nem NEW - 


estat. 


Tropic-Tested 


“PROFESSIONAL” 


The Room Air Conditioner that suits more 
private offices than any other size unit. 





Now work at peak efficiency even in hottest 
weather invigorated hy Maxi-Power Cool- 
ing of a Remington. 

You'll 
too, because 


fortable 
mugey, 


enjoy cooling without chilling, 


Remington removes uncom- 
excess moisture from the air on 


sticky days. 


Call your Remington dealer (see the vel- 
low pages of your phone book) or write 
Dept. 82. 


9 window and console models, 
Vi to 1A H.P. $229.95 to $884.50 


AUBURN 
New York, U.S.A 


Kemungton 


(TIONING DIVISION 


AIR CONE 


| @ Clas 


make them yourself. Why not get 

our quotation? 

More details in our Condensed Catalog 
write for your copy today. And 

don’t forget to send a sample part 

or blueprint for our quotation. 

It can save you time and money. 
Tue Torrincron Company 

Specialties Division 
5 Field Street, Torrington, Conn. 
Makers of Torrington Needle Bearings 


i 
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the open 
3 week 


EXECUTIVE SERVICES, 


ing of their Cleveland office, present their 2nd 


Workshop in 
LINEAR PROGRAMMING 
® One week of Theory and Mathemat 


August 9-27, 1954 
@ Two weeks of Concentrated Apx 


Discussion 

Write to: Nyles V. Reinfeld, Executive Serv 

sultant 9468 Manorford Dr Cleveland 30, O or 
call TU 4-6555 


Fantus Factory Locating Service 


Oldest and largest plant location consultants 
The nation’s recognized authority 


34 years experience serving 1500 top companies, in- 
cluding American Brass, General Time, Owens-Illinois, 
Westinghouse, 1.B.M., Packard, Admiral, Merck. 


— I Trafic Analyses + —— Studies 
ii 49 No, Clark St 


NI W YORK CHICAGO 





ee 
to a $3,000.00 


With only a $20 investment in a 
small space advertisement in the 
“clues” section of BUSINESS 
WEEK. a firm secured a $3,000.00 
sale. And, better yet, 
ceived substantial inquiries for 
future orders up to $10,000.00 
each. 


they re 








# ‘we were like a ball 


club hunting for recruits. 
What we needed was a farm 


system’ .. .” 
COMPUTER starts 


involving addition, 
operation 
e Translate the arit 

equations into comput 

Crossman finalh 
cruits, but savs: “W< 
club hunting for recruit 
to keep u 
What we 
¢ Sand-Lot Team— Ab 
hit upon his idea f 

But he didn’t 
training progra 
there were 3 


compute 


Winning 


necded 


gram 
other 
place 
tors ot 
schools weren 
Third, 
interested, it 

the equipmer 


COUTSC 


million 
Crossman rolled 
into on It 
to think 
casicr to solve 
He didn’t want t rune 
in an expensive tramu tment 
But if he could han 
problem 
to a college or univ 
be spared it least one 
could use [ 


could engineer 


} 
ibout, h: 


ministrative 


school 
UAC 
students 
they would be at an 
Top-grade 


could un 


students wv 
employees rt the 
would still _ be 
knowledge 
¢ Sold to 
out administrator 
vear-old Trinity Coll 
school feeling the pin 
Trinity was definitel 

The college took 
work of the two 
students (only tho 
college math ind 
$120 a vear At first 
self taught the course 
them over to Walter R 
marine engineer 

The colleg 
logic of computer math 
grammar of machin 

lrainec meet tw 
for a three-hour ever 
[rinitv, again for a 3 
lab period on UAC 
ums to keep th 
neck with the kind 
on the floo: 
* Conditioning—C ros 
orient the trainees a 


Trinity—C: 
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Will your brakes work, 





Or 


have they crossed their last road‘? 


Brake lines of extra-strong, 
dependable Bundyweld help 
assure you that you'll stop in 
time — when stopping matters. 


Oil lines of leakproof Bundy- 
weld help keep oil where it 
belongs. No costly repairs or 
ruined engine for you. 


3 


4 


Bundyweld helps gasoline 
lines stay smooth, leakproof 
despite battering from flying 
stones, punishing vibration. 


To help make push-button 
windows foolproof, auto manu- 
facturers use Bundyweld to 
conduct the hydraulic fluid. 


For many good reasons, your brakes wil! 
work. One reason we're thinking of: your 
hydraulic brake lines are made of Bundy- 
weld Tubing. 


The manufacturer of your car gives you 
Bundyweld protection because this tubing 
is leakproof, almost immune to vibration 
fatigue — and fifteen times stronger than 
necessary to protect your life. In fact, 
Bundyweld is so dependable it’s used in 
95% of today’s cars in an average of 20 
applications each, 


Made by the world’s larg 
est producer of smal! 
diameter tubing, Bundy 
weld Steel Tubing is the 
only tubing double-walled 
from a single metal strip 
copper -bonded through 
360° of wall contact. 


BUNDYWELD TUBING. 


"The lifelines of your car” 
BUNDY TUBING COMPANY °* 


DETROIT 14, 


MICHIGAN 
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SPECIAL SERVICES 


Contemptoting | Resipe trade expansion? Our 


Rental Cor—Air Taxi, 
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Johnstown Alrpor 


Luther Flying Service Co., 


Valuation Engineering firm of wide experience 


n n 


Cleartield Plastics, p Base Clearfield, Pennsylvania. 
teint ‘ ma 
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Canadian Customs or Excise problems? Expert 
cou la bt ‘ Fox 


tomas Registered Patent Attorney <—= 


Patent information Book, without obligation. 
‘ Mil onw | n Is Waal i DD. « 
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When Answering 
BOX NUMBERS 


to expedite the handling of your correspond 
ence and avoid confusion, please do not 
address a single reply to more than one 
individual box number. Be sure to address 
seporate replies for each advertisement 
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give them the feel of it mputer 
operation in relation to the 
problems the company has to 
: you know computer vou 
tricked into thinking they’ 
1 flock of mathematicians 
hoolbov—if 
work 


kinds of 
mect. 

nless 
might be 
smarter than 
Actually, they're not. A 
he had 10 
out the same problems by hand 

Sav a machine claims 16,00 
Kirst thing you 
to consider is the time it 
to translate the arithmetic of 
lem into a_ binary 
counting stem the computer 
Add to this the time it takes for pro 
gramming and subprogramming—set 
instructions the 


or 20 year ould 
opt ta 


tions per second have 


takes you 
your prob 
code--that’s the 


uses 


machine 
the problem md you 
penalty [handicap 


Another 


needs to solve 


sec how much of a 
you exact from the machin¢ 
thing: The computer will you! 
problem arithmetically, but not until 
an analyst has first worked out th 
mathematics 

It Works—UAC 
keeping up to the minute as far as 
equipment is concerned—both for its 
schoolroom and for its own calculating 
Each year for the past fou 


olve 


pric itself on 


operations. 


ry a 
Merman: oO 
& an Pe te tag “¢: 

College Students Build a Cyclotron 


Hartford 


cooperation 


SCOTC d 
with 
when it 


College in 


suceess im 


I rinity 
another 
industry (see preceding sto 
three students t 
own atom-splitter. Thy 
$500 to cover all materials 
Machine Co. helped the 
within its budget—it 
half-ton magnet, th 


encouraged build 
their 
illotted 
New Britam 
project to stay 
machined — the 


coll vc 


years, it has doubled it 
personnel, md service 
computers now occupi 
personne! has jumped t 
and analysts; and th 
all three of UAC 
sions—Pratt & Whit 
Standard, and Sikors} 
During the four 


serving 


program has grown alm 


Of some 60-odd train 
already 
the compan' 
up by local 
computer facilities (Ira 
Co. of Hartford is on 
“Our setup here,’ 


continuing 


mto il} 
others ha 
busine 


moved 


“is a publ 
paign. We 
otherwise couldn't get 


ing. We'r 


ordinarih 


helping 


helping 
courses it 
helping other 
people they can use in 
And, 
out of a 

‘We've 
at the installation. An 
a good farm system for 
plan has worked out fu 


busin 
of course, we're hé 


got a Zor va 


“fey 


heart of th 
to the coll 
Of the three 
device in the 
Rittes 
physics major 
ind Robert 
majors to who 
subject 
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Agency—J . Mathes, Ine 
LOEW'S, INC. 
\geney—Doremus & Co. 
LORD & BURNHAM. 
Agency—Ernest Chabot Adv 
MEAD CORP. . 
\eency—Gray & Rogers 
METAL OFFICE FURNITURE CO 
\uency Weasley Aves & — . Ine 
were. BA so cor 
ER THERMOSTAT. Div 
A. a w wR... Abbott 
METROPOLITAN LIFE INS. CO 
\uency—Young & Rubicam, Ine. 


wevnerer re? OAKLAND AREA 
COMMITTEE 


Agency mt te) & Ingram, Ltd. 
THE tet ART | mens co., 
Agency—Jaap 
matey no 20 & MFG. 


co. 
SIVES & COATINGS) 
\uency—MaeManus, Jobn & Adama, Inc 


MINNESOTA MINING & MFG. CO 
Agency— Batten, Bar.on, Durstine & Oshorn, 


Agency 


Ketchum, MacLeod & Grove, inc. - 
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MONSANTO CHEMICAL CO. 
Agency—Gardner Ady, Co, 
MOORE BUSINESS FORMS, INC.. 
Agency—N, W. Ayer & Son, Inc 
MORGAN STANLEY & CO 
Agency—Doremus & Co 
mg0.68 SAFE CO 
Agency——Stockton- West. Burkhart, Inc 
NATIONAL ACME CO 
Agency—Baker, Jones, Hausauer, Inc 
NATIONAL DISTILLERS PRODUCTS CORP 
gency—Doremus & Co. 
national, FOLDING BOX CO 
Agency—-Smith, Hagel & Snyder, Ine 
THE NEBEL MACHINE TOOL CO 
Ageney—Perry- Brown, Inc 
NEW DEPARTURE DiV.. 
GENERAL MOTORS core 
Agency—-D. P. Brother & Co., Inc 
PATERSON PARCHMENT PAPER CO 
Agency—Platt, Zachary & Sutton, In 
PENNSYLVANIA FARMER 
Agency—The Ruchen Co. 
PHOTOSTAT CORP. 
Ageney—Konight and Gilbert, Ine 
PITTSBURGH PLATE GLASS CO 
Ageney—Maxon, Inc 
POLAROID CORP 
Agency—RBatten, Barton, Durstine & Osborn 
PORTLAND CEMENT ASSN 
Agency—Roche, Williame & Cleary, Inc 
PRESSED STEEL TANK CO 
Agency—The Buchen Co. 
RADIO CORPORATION OF AMERICA 
Agency J. Walter Thompson Co 
RAPIDS-STANDARD CO., INC 
Agency —Wealey Aves & Assoe,, Ine 
RAYBESTOS-MANHATTAN, INC 
Agency—Gray & logers 
REMINGTON CORP 
Agency—Charles L. Rumrill & Co 
REMINGTON RAND, INC 
Agency---Leeford Ady. Agency, Inc 
RESEARCH CORP. 
Agency—Michel-Cather, Inc 
REVERE COPPER & BRASS, INC 
Agency—St. Georges & Keres, Ine 
ROBBINS & MYERS, INC 
Agency——Erwin, Wasey & Co., Lid 
H, H. ROBERTSON CO 
Agency—Bond & Starr, Ine 
ROBINSON AVIATION, INC 
Agency—Platt, Zachary & Sutton, Inc 
ROCKWELL MFG. CO. 
NORDSTROM VALVE Div 
Agency—Marsteller, Gebhardt & Reed 
ROME CABLE CORP 
Agency—Charies L. Numrill & Co., Ine 
ROYAL TYPEWRITER CO., INC 
Agency—-Young & Rubicam, Inc 
SAFEWAY STORES, INC 
Ageney——Albert Frank-Guenther Law, Ine 
“—_ BARTON, INC 
Agency—Mumm, Mullay & Nichols, Ine 
A. 0, SMITH CORP 
Agency——Henri, Hurst & MeDonald, Ine 
L. SONNEBORN SONS, INC 
Agency Hicks & a Ine 
erate Fd ARKANSA 
. & INF. COMMISSION 
aie Phillip G, Rack 
SYLVANIA ELECTRIC PRODUCTS 
Agency—Cecil & Vresbrey, Ine 
vAySeS FIBRE CO 
Agency 


inc 


The Aitkin-Kynett Co 

THE TEXAS CO 

Agency oo & Walsh, Inc 
vas Tooo © 

gency rie Merrill Anderson Co., Inc 

mi. TORRINGTON CO 

Agency—Hazard Adv. Co. 
TYPHOON AIR Songs Tiowsns co., 

Agency—The Zlowe ¢ 
U.S. AIR conenenns 

Agency—Jaffe-Naughton- Rich Ady 


UNITED STATES RUBBER CO 
Agency—Fletcher D. Richards, Ine 


vasoee- ROOT, INC. 
Agency——Sutherland 
VITRO CORP. OF AMERICA 
Aagency—Rosell & Jacobs, Inc. 
VOCALINE CO. OF AMERICA, Inc 
Agency—St. Georges & Keyes, Ine. 
WESTERN ELECTRIC CO 
Agency—Cunningham & Walsh, Ine 


WESTERN PACIFIC RAILROAD 
Ageney—-Harrington- Wichards 


inc 


Alhort 
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THE TREND 





Whatever else they may bring, the prolonged and 


spectacular public hearings on the 
charges have resulted in some sobering and constructive 
action from Sen. Prescott Bush of Connecticut. ‘Terming 
he hearings an “unpleasant spectacle,” he made it cleat 
that the Senate itself must bear a share of the blame. 
Accordingly, he has suggested that the Senate adopt a 
aniform code of fair procedures for its investigating 
committees 

I'he senator has drawn up a code because he feels “a 
sense of shame that the Senate of the United States has 
given such free rein’ to investigations 

‘This is not the first attempt of an individual Senator 
to curb the antics that have gone on before investigating 
committees. In fact, a group of Democratic senators, 
fired perhaps by Bush, have also submitted a code of 
And there were many such proposals when the 


Senate, and when their own 


fair play 
Democrats controlled the 
investigations, even without the immense coverage of 
radio and television, were circuses no less spectacular 
and no less tawdry 

‘There was no dignity—and no protection of the rights 
of witnesses—in the proceedings of the Nye Committee, 
whose counsel was Alger Hiss, or of the Fletcher Com- 
mittee, which was steered by Ferdinand Pecora. 

On these occasions and since, the Senate as a whole 
has done nothing to curb individual members or com 
mittees who have abused witnesses and challenged the 
authority of the executive branch. Senate leaders of both 
parties have either ignored these excesses or else dis 
claimed responsibility for them, failing to realize that 
the Senate’s own integrity is called into question. 

This is the fundamental poimt that has prompted 
Sen. Bush's proposal. He has recognized that one mem 
ber’s irresponsibility inevitably reflects on all members 
and on the institution of the Senate itself 
“affect the honor and dignity of 


liberties of 


Che investi 


gations, he observe: 


the Senate as a whole, as well as the basic 
our citizens 

No one should question the right of the Senate to 
investigate as an aid to lawmaking. But this is not a 
right to run one-man shows that specialize in abuse 


of witnesses and hunt headlines rather than facts 


n good couscience urged action by 
that only the Senate 


Those who have 
the President need this reminder 
can preserve and protect its own honor and dignity. It is 
up to the Senate alone, which has permitted individual 
members to carry on in this manner, to regulate the 
conduct of its committees. The Senate's leaders should 
take steps to implement Sen. Bush’s proposals for a 
uniform code, and to bolster them where necessary. 

But the job must be accomplished, as Bush points out, 
during this session. Otherwise, the shame that Sen. Bush 
feels may become so deeply ingrained throughout the 


nation that the public will be thoroughly cynical about 


164 


Fair Play in the Senate 


McCarthy-Army 






its senators and completely disgusted with 
sibility of that basic institution, the U.S. § 


The Narrow Road 


Dr. Arthur F. 


Advisers, is one economist wh ib 


respon- 


Burns, chairman of the neil of 
Economic 
on record as disliking to make prediction W—Jun. 
20 °53,p200). But in describing the recent past eech 
at Columbia University’s bicentennial c on 
economic policy, he gave a clue to what wi tin 
the near future. 

In Burns's view, we have experienced vn in 
economic activity, which began last year a itory 
adjustment and . . . was later complicated | lecline 
of military spending.” 

Now he feels that “the outlook 
seems favorable,” and that the “busines licic 

1, 


pursued by the government seem to be ou 


for ¢ ers 


reasonably well.” 

We are glad to have this estimate of the | situ 
ation. And we also are happy to note that | not 
getting too far out on a limb. For he ackn that 
“history carries a stern warning on how ea omit 
developments may be misjudged,” and pro that if 
it becomes necessary, the government will t ps t 
sec to it that we do not depart “from the 


road separating depression from inflation 


He Earns His Pay 


l'o outsiders looking in, much of industry vork 
seems to be sheer red tape. And a boss lox lik 
a paper shuffler than a decision maker 

But if the truth be known 
logic and arithmetic are much more complex 


industry's 


than those faced by scientists and mathema hy 
reason is that commercial problems have n fa 
tors that 
more, there are many exceptions to th rule Y 


an work out to many different ans Wh 


All this was pointed up when Internatio 
Machines Corp. took the wraps off its new 7 it 
1 giant brain that specializes in the logic a ( 


of industry's accounting methods. Accor IBM 
experts, the new computer will make the of 
earlier models built for science look like 
lhe news that businessmen’s problems a liffi 
cult than those of the scientists is someth nost 
businessmen know but, until now, could) If 
explains the high incidence of ulcers, bitt« nails, 
sleepless iights, and psychiatrist's bills. At yuld 
also serve as a plausible explanation to the yman 


for all those late nights 
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Lightweight rigidity 
of 


Harvey 
aluminum 
extruded 
wing panels 





ockheed XFV-1 


Progressive aircraft engineering, exemplified | 
Lockheed’s sensational new vertical takeof! 
fighter plane, means producing for tomorrow 
needs today. Progressive aluminum engineering 
made it possible for Harvey to extrude extra 
wide, integrally stiffened wing panels for thi 
fighter plane of the future. In addition to their 
great strength, these extruded aluminum 
panels mean substantial savings in machinir 
and fabricating costs. This example is typical 
what can be done with the many advanced ext 
sion techniques and modern equipment avai 
able at Harvey. You'll find it pays to deal wit! 
Harvey, the world’s largest independent pz 


ducer of aluminum extrusions. 


MAKING THE MOST OF ALUMINUM FOR EVERYONE 


in all alloys and all sizes; special extrusion 


press forgings, bar stock, forging stock, tubes : 3 , 2 " luminum 


impact extrusions, aluminum screw machine 





An independent producer of aluminum extrusions 











products and related products 
HARVEY ALUMINUM SALES, INC. 
TORRANCE —LOS ANGELES, CALIFORNIA 
BRANCH OFFICES IN PRINCIPAL CITIES 





Another new development using 


B. F. Goodrich Chemical =~ =: 


B. F. Goodrich Chemical ¢ 
this rigid vinyl pipe. We suppl 


° @ bf ® 
je tuQid pipe 
HIS is a part of a 3-mile instal- ( ttle materials must be cradled please write Dept. A-6, B. F. Goodrich 
lation of rigid vinyl plastic pipe more costly graded ditch to Chemical Company, Rose Building, 
in the oil fields of Ellis County, Kan- lamage Cleveland 15, Ohio. Cable address: 
sas. It carries hot salt water—a cor- ; high-impact rigid vinyl pipe Goodchemco. In Canada: Kitch- 
rosive by-product of crude oil—from a many advantages that it may ener, Ontario. 
separating tank toa deep disposal well st a use to you or may give 
Oil company engineers chose Aigh- idea for an equally successful 
impact rigid vinyl pipe made from t. There are scores of other 
Geon resin because it won't corrode, for Geon materials—from rigid 
can stand roughest handling and has ind panels to flexible colorful 
better chemical resistance. Another tery, wire insulation, durable 
advantage: Money ts saved in ditch- ig ponge and many more. 
ing Operations for other pipe made I formation on Geon materials, 


GEON RESINS « GOOD-RITE PLASTICIZERS .. . the ideal team to make products easier, better and more saleable 
GEON polyvinyl materials «© HYCAR American rubber *® GOOD-RITE chemicals and plasticizers #« HARMON colors 





